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The  Chicago  Tribune 
revealed  that  the 
chief  investigator  for 
Illinois’  Secretary  of  State 
was  an  ex-jailbird. 
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The  investigator 
resigned  the  same  day. 


A  tavern  raid  backfired  badly  for  the 
Secretary  of  State’s  chief  investiga¬ 
tor.  Searching  for  falsified  drivers’ 
licenses,  he  arrested  a  student  with 
a  legal  driver’s  license  who,  in  turn, 
accused  the  official  of  abusive  be¬ 
havior  and  sued  him  for  false  arrest. 

Curious,  the  Tribune  investigated 
the  investigator  and  found  that  his 
qualifications  were  somewhat  pecul¬ 
iar.  No  previous  investigative  expe¬ 


Chicago  Tribune 


rience.  Brother  of  a  Chicago  ward 
committeeman.  And  a  ninety-day  jail 
sentence  for  selling  investigators’ 
jobs  back  in  1958. 

The  Secretary  of  State  stated  that 
he  hadn’t  known  about  the  jail  sen¬ 
tence.  His  chief  investigator  promptly 
resigned. 

The  Tribune  serves  its  community 
in  many  ways.  Ferreting  out  unquali¬ 
fied  public  officials  is  one  of  them. 
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What  do  we  mean 


No  other  evening  newspaper  in  the  nation 
has  as  much  circulation  as 
The  Los  Angeles  Herald-Examiner.  Not  even 
the  evening  newspapers  in  New  York, 
Chicago,  Philadelphia,  or  Detroit.  No  wonder 
our  advertisers  do  a  whale  of  a  selling  job 
in  the  nation’s  No.  2  Market! 


HERALD-EXAMINER 


Represented  Nationally  by  Hearst  Advertising  Service  Ine. 


LARGEST  EVENING  CIRCULATION  IN  AMERICA 
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Saudacoes,  amigos! 


JORNAL  DO  BRASIL 

DIRETORIA 


DX-44/66 

Rio  de  Janeiro,  March  18,  1966 


Mr. 

Mims  Thomason,  President 
United  Press  International 
220  East  42nd  St. 

New  York,  N.Y. 

Dear  Mims 

We  are  celebrating  two  great  events  at  JORNAL  DO  BRASIL  in 
April. 

It  is  our  75th  anniversary  on  April  9th. 

We  expand  our  world  news  and  picture  coverage  on  April  1st 
with  unique  special  services  which  we  asked  United  Press 
International  to  develop  for  us. 

UPI  will  be  our  exclusive  news  and  picture  service  as  of  that 
date.  We  are  confident  that  this  extension  of  our  long  relation¬ 
ship  will  further  our  program  to  make  JORNAL  DO  BRASIL  a  truly 
international  newspaper  as  well  as  the  most  outstanding  in 
Brasil . 

With  best  personal  wishes,  I  am 


cordially  yours. 


M.F.  do  Nascimento  Brito 
Diretor  Executivo  do 
Jornal  do  Brasil 
Rio  de  Janeiro,  GB 
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EDITOR  &  PUBLISHER  CALENDAR 


APRIL 

14- 16 — Nebraska  Press  Association,  Sheraton- Fonter>elle  Hotel,  Omaha. 

16-17 — Tri-S+ate  Classified  Advertising  Managers  (Texas,  Oklahoma,  New 

Mexico),  Wichita  Falls,  Texas. 

15- 16— Old  Dominion  Ad  Conference  of  Virginia  Press  Association,  Down¬ 
towner  Motor  Inn,  Danville. 

15-16— Sigma  Delta  Chi  Region  I  Conference,  Rochester,  N.Y. 

15- 17 — Sigma  Delta  Chi  Region  8  Conference,  Fort  Worth,  Tex. 

16- 17 — New  England  Daily  Newspaper  Advertising  Bureau  classified  clinic, 
Sheraton-Boston  Hotel,  Boston. 

17- 29 — American  Press  Institute,  City  Editors  seminar  (for  newspapers 
under  50,000  circulation)  Columbia  University,  New  York  City. 

18 -  Richmond,  Va.,  Professional  Chapter  of  Sigma  Delta  Chi  presentation 
of  third  annual  George  Mason  Award,  Williamsburg  Lodge,  Williams¬ 
burg. 

20- 22 — Northern  States  Circulation  Managers  Association,  Town  House, 
Minneapolis,  Minn. 

21- 23— Southern  Short  Course  in  News  Photography,  Wade  Hampton  Hotel, 
Columbia,  S.  C. 

22- 23 — Sigma  Delta  Ch!  Region  4  Conference,  Toledo,  Ohio. 

22-23— Sigma  Delta  Chi  Region  5  Conference,  Kentucky  Dam  Village 
State  Park,  Gilbertsville,  Ky. 

22— 23— Associated  Press  Association  of  Florida,  Holiday,  Inn,  Lakeland. 

23 —  Illinois  UPl  Newspaper  Editors,  Holiday  Inn,  Chicago. 

24—  Texas  Circulation  Managers  Association,  Ramada  Inn,  Big  Spring. 

24-25—1  owa  Circulation  Short  Course,  University  of  Iowa,  Iowa  City,  la. 

24- 26 — Ohio  Circulation  Managers'  Association,  Sheraton-Cleveland  Hotel, 
Cleveland. 

25 —  National  Cartoonists  Society  Luncheon  and  Seminar,  Overseas  Press 
Club,  New  York  City. 

25- 28 — American  Newspaper  Publishers  Association,  Waldorf-Astoria  Hotel, 
New  York  City. 

26—  National  Cartoonists  Society  20th  Annual  Reuben  Awards  Dinner, 
Grand  Ballroom,  Hotel  Pierre,  New  York  City. 

28- 29 — Illinois  Editors'  Traffic  Safety  Seminar,  Hotel  Moraine.  Highland 
Park. 

29- 30 — Upper  Midwest  News  Executives  Conference,  School  of  Journalism, 
University  of  Minnesota.  Minneapolis,  Minn. 

30 -  Minnesota  AP  newspaper  meeting,  Minneapolis. 

30-May  I — Kansas  AP  Wire  Editors,  Royal  Manor,  Ottawa. 


The  first  full-length 
biography  of  an 
extraordinary 
American 


U  An  intimate, 

II  revealing  portrait 
! of  Col.  Robert  R. 
McCormick 


MAY 

1-4 — National  Newspaper  Promotion  Association,  San  Francisco  Hilton, 
San  Francisco,  Calif. 

1-7— Journalism  Week,  University  of  Missouri,  Columbia. 

1- 13 — American  Press  Institute  Telegraph  Editors  and  Copy  Desk  Chiefs, 

Columbia  University,  New  York  City. 

2- 7 — International  Federation  of  Journalists,  World  Congress,  West  Berlin. 
6-8 — Georgia  AP  Association,  Jekyll  Island. 

8-11 — New  York  Circulation  Managers  Association,  Concord  Hotel, 
Kiamesha  Lake,  N.  Y. 

10- 11 — Iowa  Associated  Press  Managing  Editors,  Des  Moines. 

11- 13 — Web  Offset  Section,  Printing  Industries  of  America,  Chase-Park 
Plaza  Hotel,  St.  Louis. 

12- 14— Pacific  Northwest  Newspaper  Advertising  Executives  Association, 
Palliser  Hotel,  Calgary,  Alberta. 

14-15— Loulsiana-Mississippi  Associated  Press  Association,  The  Royal  Or¬ 
leans,  New  Orleans. 

14- 15 — Associated  Press  Society  of  Ohio,  Columbus. 

15- 17 — Institute  of  Newspaper  Controllers  and  Finance  0..cers,  Grove 
Park  Inn,  Asheville,  N.  C. 

16- 18 — Pacific  Northwest  International  Circulation  Managers  Association, 
Ramada  Inn,  Ogden,  Utah. 

18-21 — Accredited  Home  Newspapers  of  America,  RItz  Carlton  Hotel, 
Montreal. 

21-22 — Alabama  AP  Association.  Parliament  House,  Birmingham. 

21- 22 — North  Carolina  AP  News  Council,  Grove  Park  Inn,  Asheville. 

22- 23 — Kansas  AP  Publishers  and  Editors.  Ramada  Inn,  Junction  City. 

26- 28 — Newspaper  Personnel  Relations  Association,  Brown  Palace  Hotel, 
Denver. 

27- 28 — Missouri  AP  Publishers  and  Editors,  Sheraton-Jefferson  Hotel,  St. 
Louis. 


by  Frank  C.  Waldrop 


The  world  listened  when  the 
commander  of  the  Chicago  Tribune 
spoke.  Col.  Robert  R.  McCormick 
was  one  of  the  most  colorful, 
successful,  erratic,  controversial,  and 
influential  newspapermen  who 
ever  lived. 

His  friends  considered  him  an 
outstanding  patriot.  His  enemies 
wished  him  in  jail.  The  full  story  of 
the  whole  man  —  journalist,  lawyer, 
public  official,  manufacturer,  inventor, 
historian,  soldier,  linguist,  world 
traveler,  and  social  critic— is  now 
revealed. 

In  McCormick  of  Chicago  you  will 
meet  a  man  who  commanded  a 
journalistic  empire  that  shaped  opinions 
and  events  during  a  turbulent  time 
in  our  history.  Illustrated 
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When  you’re  appointed 
to  the  State  Department 


you’ll  find  this  is 
required  reading 
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«  It  would  be  difficult  to  find  u  key 

government  official  who  didn’t  consider 
The  Washington  Post  “required  reading.” 
|V  Take  the  State  Department,  for  example. 

The  Post  is  read  regularly  by  100%  of  its 
m  top  appointees.  Every  member  of  the  Senate 
■  and  almost  every  Representative  is  also  a 
I  regular  reader. 

f  But  The  Post’s  impact  isn’t  limited  to 

official  Washington.  It  is  read  in  3  out  of  5 
families— nearly  50%  more  than  are  reached 
by  any  other  newspaper. 
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National  reps.:  Creamer. 
For  travel:  The  Corfield 


,  Woodward.  O’Mara  &  Ormsbee,  Inc. 

Co.,  310  Madison  Avenue.  New  York.  N.  Y. 
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Picture  Puzzle 

('.ulumns  by  top  columnists 
Must  be  fresh,  as  we  all  know. 
Why  then  was  the  author's  pix 
Taken  20  years  ago? 

—.41  Goodman,  Harrisburg.  Pa. 


Megative  Approach 

I  sit  here  basking. 

In  stark  gloom. 

My  pictures  were  ruined 
In  the  Dark  Room. 

— David  De  Land 


IT’S  .AN  L.NUSLAL  pleasure  to  have  a  chance  to  read  an 
over-generous  “obit”  profile  of  one’s  ways  and  work  while 
the  subject  is  extant  and  still  sniffing  posies.  I’m  very  grateful 
to  Bob  Finucane.  Sun  Oil  Company  Public  Relations  Depart¬ 
ment.  Philadelphia,  for  surprisingly  writing  a  complete  column 
about  this  columnist  and  circulating  it  to  other  newspapermen 
e\erywhere.  Bob  occasionally  writes  newspapermen  columns  for 
“newsroom  shut-ins”  and  they  always  are  welcomed  and  en¬ 
joyed  in  many  newsrooms  because  of  their  deft,  daffy  or 
dramatic  reports  on  reporters. 


'Media  Records 


I  --Managing  Editor  Clifton  Daniel,  .Veic  }  ork  Times,  writing 
I  in  Times  Talk,  the  staff  journal,  reveals  that  last  May  Craig 
]  Claiborne.  Times  restaurant  and  food  writer,  was  embarrassed 
j  when  he  received  an  expensive  engraved  gold  watch  from  Henri 
‘  Soule,  owner  of  two  fine  French  restaurants.  I^e  Pavilion  and 
I  La  Cote  Basque.  In  keeping  with  Times  policy  for  the  staff 
:  not  to  accept  expensive  gifts,  the  watch  was  returned  with 

thanks.  Later,  Mr.  Soule  told  Mr.  Daniel:  “1  received  your 

j  letter.  1  want  you  to  know  1  understand,  and  I  was  not  offended. 
I  I  took  your  letter  and  Craig's  letter  and  the  watch  and  put 
them  in  my  safe  deposit  box  with  a  note  saying  that,  when 

;  I  die  or  retire  or  Craig  leaves  the  New  York  Times  and  there 

;  is  no  longer  any  question  of  favoritism,  I  want  Craig  to  have 
j  the  watch.”  Mr.  Soule  died  Jan.  25  and  his  associates  have 
j  given  .Mr.  Craig  the  watch  along  with  a  picture  made  of  Mr. 
Soule  the  dav  it  was  returned. 


Grounds  For  Resentment 

When  men  in  otfire  misinform  us. 

Our  wrath  should  be  downright  enormous, 
— Tom  Pease 


— An  Associated  Press  story  about  return  of  the  swallows 
to  Capistrano  was  shorter  than  the  dateline  when  it  cleared 
the  wire  this  way:  “San  Juan  Capistrano,  Calif. — (AP) — They 
did.”  .  .  .  John  Olesky,  sports  makeup  editor,  Dayton  (Ohio) 
Daily  News,  pounded  out  this  heady  head:  “Packing,  Pride, 
Pains  Pound  Pros.”  .  .  .  The  Tucumcari  (N.  M.)  Daily  Neu’s  ^ 
heads  its  classified  ad  page:  “Sumthin’  Old,  Sumthin’  New,  ■ 
Sumthin’  For  Me,  Sumthin’  For  You.”  .  .  .  The  State  College 
Leader,  student  newspaper  at  Fort  Hays  Kansas  State  College, 
Hays,  has  some  interesting  column  titles.  Managing  Editor  Gary 
Kisner  titles  his  editorial  page  column  “Right  in  the  Kisner.” 
Dennis  Pearce,  editorial  page  editor,  calls  his  column  “Pearcing 
j  Comments.”  A  collection  of  editorial  liners,  presented  in  column 
I  form  by  Jim  Flavin,  is  headed  “Jim-Dashes.”  A  column  by 
I  Sports  Editor  Lee  Mai  is  called  “Mai  Quotes.”  .  .  .  Heady 
I  head:  “Sikh  Headache  For  Mrs.  Ghandi” — Waukegan  (Ill.) 
j  News-Sun  (by  Clint  Kreuscher,  wire  editor).  .  .  .  The  Chicago 
j  Tribune  headed  its  St.  Patrick’s  Day  story:  “O’Somebodys 
Take  Over  Today.”  .  .  .  Edward  L.  Bernays,  pioneer  public 
!  relations  counselor,  Cambridge,  Mass.,  gave  his  collection  of 
j  250,000  personal  papers  to  the  Library  of  Congress. 
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PROOF! 

We  can  give  "Vital  Statistics"  .  .  . 

We  can  give  "Demographic  Information"  .  .  . 

We  can  give  Circulation  COVERAGE 

Rates  and  SERVICE  .  .  . 


.  .  .  All  of  which  confirms  THIS  FACT — 

"NO  OTHER  MEDIUM  OR  COMBINATION  OF 
MEDIA  IN  THE  BIG  T  5 -COUNTY  SYRACUSE 
GROWTH  MARKET  CAN  DELIVER  COM¬ 
PARABLE  COVERAGE  AT  COMPARABLE  COST!" 

(And  Syracuse,  N.Y.  is  #  1  TEST  MARKET  U.S.A.I) 

Represented  Nationally  by  MOLONEY,  RECAN  &  SCHMITT 

•  FULL  COLOR  AVAILABLE  .  .  .  SPECTACOLOR  .  .  .  HI-FI  .  .  .  INSERTS 


THE  SYRACUSE,  N.  Y.  NEWSPAPERS 

HERALD-JOURNAL  EVENING  POST-STANDARD  MORNING 

HERALD-AMERICAN/POST-STANDARD  SUNDAY 


CIRCULATION:  combined  daily-233,1  80 - sunday-255,000 


editorial 


Suicidal  Tendencies — 

A  s  THK  letnniiiigs  on  their  mad,  suicidal  rush  to  sell-destruction,  the 
leaders  of  New  York’s  newspaper  unions  seem  to  have  the  same 
tendencies.  Completely  aware  of  the  possible  consequences  of  their 
demands  on  the  newspapers  of  New  York  City  three  years  ago — know¬ 
ing  that  four  of  the  seven  newspapers  were  money  losers — they  per¬ 
sisted  in  a  strike  that  closed  them  down  for  114  days. 

As  forecast,  one  of  the  papers  subsequently  suspended  publication. 

Last  Fall,  again  possessing  the  knowledge  that  three  of  the  remaining 
six  newspapers  were  losing  in  excess  of  $10  million  per  year — knowing 
that  these  three  had  been  carrying  on  discussions  that  could  leatl  to  a 
consolidation  and  the  disappearance  of  one  more  paper — the  same 
unions  called  another  strike  that  lasted  25  days  and  further  aggras  ated 
the  delicate  situation. 

Again  the  expiected  happened,  the  consolidation  was  announced, 
three  papers  will  become  two  and  New  York  will  ha\e  five  dailies. 

Some  union  leaders  are  acting  now  as  if  they  can  turn  the  clock 
back,  as  if  they  can  stop  the  inevitable  from  happening.  They  seem 
to  want  the  Department  of  Justice  to  forestall  it,  forbid  it,  prevent  it. 
Having  sown  some  of  the  seeds  of  their  own  destruction,  they  still  fail 
to  realize  that  even  the  Department  of  Justice  cannot  force  a  publisher 
or  any  business  man  to  continue  operating  a  losing  business.  They  also 
fail  to  realize  that  not  even  an  approving  nod  from  the  Department  of 
Justice  can  guarantee  that  success  of  the  proposed  morning-evening- 
Sunday  combination. 

One  would  think  that  mature  men — union  leaders,  or  not — would 
learn  by  experience.  But,  apparently  not.  Instead  of  switching  their 
tactics  to  one  of  cooperation  to  save  the  businesses  that  provide  the 
jobs  for  their  members,  they  seem  intent  on  pursuing  their  suicidal 
tendencies  by  demanding  that  if  “things  are  not  done  my  way  they 
won’t  be  done  at  all.’’ 


Credit  and  Packaging 

1  T  WAS  unfair  to  .\merican  business,  in  our  opinion,  for  President 
Johnson  to  link  consumer  credit  charges  with  labelling  and  packag¬ 
ing  in  his  message  to  Congress  requesting  a  wide  range  of  consumer 
safeguards.  One  has  no  bearing  on  the  other  and  they  shouldn’t  be 
bumped  together. 

The  President’s  message  intimates  that  consumers  are  a  bunch  of 
dolts  that  need  protection  in  a  variety  of  ways.  .\nd  yet  he  said: 
“American  manufacturers  maintain  one  of  the  highest  standards  of 
quality  in  the  world.  They  know  that  packages  which  accurately  and 
fully  describe  their  wares  are  the  best  salesmen.’’  That  sort  of  imlicates 
that  consumers  aren’t  so  dumb  either. 

We’ll  go  for  that.  And,  even  though  there  are  a  few  instances  of 
deception,  as  the  President  says,  why  don’t  we  go  along  with  the  vast 
majority  of  manufacturers  who  know  that  accuracy  and  honesty  are 
the  best  salesmen,  let  the  Federal  Trade  Commission  prosecute  the 
others  (which  it  already  has  the  power  to  do),  without  adtiing  a  lot  of 
new  legislation  and  bureaucracy? 
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lilesited  is  the  man  that  iralketh  not  in  the 
counsel  of  the  ungodly  .  .  .  Psalms  1 ;  I, 
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'Sorry,  This  Is  Going  to  Hurt  a  Bit!' 

Crook,  Newsday. 


'Wit'  All  Dese  Mergers,  We'll  Be  Sellln' 
th'  Wall  Street  Times  an'  Post  yet  .  .  .' 

Zschiesche,  Greensboro,  (N.C.)  News. 


can  I  ask  them  to  make  the  sacrifices  that 
would  be  necessary  for  me  to  go  back  to  a 
job  that  mean  at  least  a  $50-a-week  pay 
cut? 

Robert  L.  R.  Place 

Springfield,  Mass. 


JOURNEYMAN  SCALE 

For  years  I’ve  read  with  teeth-grinding 
contempt  the  laments  of  various  self-an- 
nointed  giants  of  journalism  that  money 
will  not  attract  sufficient  apprentices  to 
reporting  ranks. 

Invariably,  they  point  out  that  even 
starting  salaries  of  $100  or  $140  are  dis¬ 
dained  by  college  graduates. 

Let  them  raise  the  JOURNEYMAN  pay 
scales  to  some  decent  ratio  to  the  pro¬ 
fession’s  importance,  say  a  minimum  of 
$250  a  week — something  for  intelligent 
young  men  to  work  toward  in  five  or  so 
years  of  training — and  see  how  that  affects 
the  recruiting  program. 

Rip  Manning 

San  Diego,  Calif. 


letters 


PAY  CUT 

1  recently  re-subscribed  to  E&P  after  a 
lapse  of  several  years.  The  reason?  1  want 
to  return  to  the  newspaper  field— the  field 
for  which  I  was  trained. 

The  first  issue  I  received  was  that  of 
March  5  in  which  the  lead  story  told  of 
the  acute  shortage  of  editorial  and  sales 
personnel.  My  hopes  shot  up!  I  quickly 
turned  to  the  classifieds  and  was  surprised 
at  the  number  of  ads  seeking  editorial 
personnel. 

Then  I  began  to  read  the  ads  and  my 
hopes  faded.  It  seems  that  the  problem 
which  drove  me  from  the  field  five  years 
ago — money — still  exists. 

1  have  a  wife  and  four  children.  How 


SLUR 

Your  report  (March  12)  on  fanatical 
Russian  journalism  is  another  shocking 
indictment  of  controlled  press. 

But  are  our  hands  clean? 

It  strikes  me  that  we  are  guilty  of 
similar — albeit  denatured — tactics  in  our 
predilection  for  applying  the  adjective 
“Communist”  to  every  nation  that  bases 
its  government  on  Marxian  philosophy. 

It  seems  that  we  have  built  up  the 
adjective  into  a  form  of  understated  slur 
— a  slur  that  serves  no  conceivable 
purpose  other  than  to  remind  the  reader 
that  those  nations  are  our  enemy.  Is  this 
not  exactly  what  the  Russians  are  doing 
with  their  frenzied  indictments? 

Bill  Olmsted 

Telegraph  Editor, 

Riverside  (Calif.)  Daily  Enterprise 


Short  Takes 


New  Pork  City  is  in  store  for  “great 
changes,  including  physical  ones,”  Mayor 
Lindsay  said. — New  York  Daily  News. 


E&P  Index 


Advertising  News  . 

Books  in  Review 
Linage  reports  . 

Page  of  the  Week 
Personal  Mention  . 

Photography . 

Pronsotion  .  ... 

Ray  Erwin's  Column 

Shop  Talk  . 

Syndicates  . 
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Clay  Probably  Will  Plead  Dependency 
in  Daft  Appeal — Seattle  Times. 


Architect  John  Blank  would  be  of  two- 
story  design. — Richmond  (Va.)  Times- 
Dispatch. 

• 

The  product  requires  no  refrigeration 
and  comes  in  apple,  blueberry,  rape,  red 
raspberry  and  strawberry  flavors. — 
New  York  Joumai- American. 


His  60  feet  10  slender  stature  placed 
him  head  and  shoulders  above  the  rest 
of  the  cast. — New  Orleans  (La.)  States- 
Item. 
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For  "a  brilliance,  an  intensity  and  a 
perceptiveness"  that  have  made  The  New  York 
Times  Editorial  Page  "the  most  vital  and 
influential  journalistic  voice  in  America"  the 
George  Polk  Memorial  Award  has  been  given 
by  LI.U.  this  year  to  John  B.  Oakes,  editor  of 
The  New  York  Times  Editorial  Page. 


Th^.,  .  I 

^  editonal 

People  wonder  how  the  Editorial  Page  of  The  New  York 
T  T  Times  is  put  together  each  day. 

Some  think  it  is  the  collective  wisdom  of  a  committee;  others  the  offhand 
expression  of  a  single  person. 

Actually,  the  editorial  "we"  is  neither. 


The  New  York  Times  has  a  10-man  Editorial  Board  headed  by  John  B.  Oakes, 
editor  of  the  Editorial  Page.  All  these  men  have  had  long  newspaper 
experience,  though  their  average  age  is  only  50. 

Each  man  has  a  special  area  of  interest— such  as  foreign  affairs.  New  York  City 
affairs,  economics— on  which  he  is  particularly  well  fitted  to  comment 
by  reason  of  his  experience  and  background,  and  to  which  he  devotes 
the  greater  part  of  his  editorial  attention. 

Every  morning,  each  man  meets  separately  with  Mr.  Oakes.  Through 
informal  discussion,  they  reach  agreement  on  the  individual  topic  to  be 
covered,  and  on  the  general  approach  the  editorial  will  take.  No  member  of  the 
board  is  ever  asked  to  express  an  opinion  which  he  himself  does  not  hold. 


On  matters  of  greatest  import— the  choice  of  a  Presidential  candidate, 
a  major  decision  on  foreign  or  domestic  policy,  or  change  of  an  established 
policy— Mr.  Oakes  consults  the  publisher.  For  in  the  last  analysis,  the  publisher 
bears  the  final  responsibility  for  what  The  Times  says. 


The  Times  considers  it  is  the  duty  of  the  Editoral  Page  to  enter  into  significant 
public  controversies  from  the  standpoint  not  of  any  party  or  group  but  of  the 
public  interest. ..and  to  leave  nobody  in  doubt  as  to  the  newspaper's  opinion. 


Times  editorials  cover  the  whole  range  of  human  activity.  Not  only  are  there 
comments  each  day  on  international,  national,  and  state  or  local  affairs, 
but  very  frequently  on  other  aspects  of  current  life— politics,  culture,  science, 
sports,  business,  finance. 


The  result:  a  spirited  Editorial  Page  that  people  read  and  respect. 


Sbc  Neto  Ijork 


Every  Saturday  Since  1884 
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New  York  Merger  Project 
Advances  to  Press  Time 


Agreement  Still  Is  Unsigned, 
And  Unions  Talk  of  Striking 


Leaders  of  New  York  City’s 
newspaper  unions  stood  toe  to 
toe  with  a  phantom  publishing 
corporation  this  week  in  a  game 
of  pins  and  needles. 

The  union  side  was  talking 
loudly  about  a  strike  if  satis¬ 
factory  arrangements  covering 
5,700  workers  were  not  made 
before  the  three  newspapers  of 
the  World  Journal  Tribune  Inc. 
go  to  press. 

No  one  could  be  reached 
who  would  even  venture  a  guess 
as  to  the  score,  up  to  the  time 
E&P  went  to  press  Thursday 
afternoon. 

At  the  end  of  the  publishers’ 
10-day  notice  of  merger  inten¬ 
tions,  there  was  still  no  indica¬ 
tion  of  the  exact  moment  when 
the  new  venture  would  be  ac¬ 
tivated. 

The  best  information  from 
usually  reliable  sources  put  the 
starting  date  of  the  Hearst- 
Scripps  -  Whitney  combination 
as  April  11.  (E&P,  March  25). 

Kdilors  .As.vigiied 

During  the  week  there  were 
these  developments: 

•  Matt  Meyer,  business 
manager  of  the  World-Tele¬ 
gram  &  Sun  in  the  Scripps- 
Howard  organization,  was  des¬ 
ignated  as  president  of  the  new 
publishing  corporation. 


•  The  editors  of  the  pro¬ 
jected  newspapers  were  named: 
Frank  Conniff  of  the  Hearst  or¬ 
ganization  for  the  World  Jour¬ 
nal  in  the  evening;  Herbert 
Kamm  of  Scripps-Howard  for 
the  World  Journal  and  Tribune 
on  Sunday;  and  James  G.  Bel¬ 
lows  of  Whitney  Communica¬ 
tions  for  the  Herald  Tribune  in 
the  morning. 

•  The  World  -  Telegram 
building  was  prepared  for  oc¬ 
cupancy  by  the  news  staffs  of 
the  three  papers. 

•  Journal- American  (Hearst) 
employes  were  alerted  for 
evacuation  on  shoid  notice. 

•  The  Herald-Tribune's  mid¬ 
town  building  was  being  pre¬ 
pared  to  serve  as  a  base  of 
operations  for  advertising  and 
other  business  office  personnel. 

•  Presidents  and  other  of¬ 
ficers  of  seven  newspaper  un¬ 
ions  had  a  two-hour  session 
with  the  chief  of  the  Anti-Trust 
Division  in  Washington  but 
came  home  disgruntled  over  the 
results  of  their  discussion. 

“It  was  not  a  satisfactory 
meeting,’’  said  John  F.  O’Don¬ 
nell,  attorney  for  the  newspa¬ 
per  deliverers’  union  whose 
membership  on  Sunday  had 
voted  to  strike  “the  day  the 
paper  tries  to  open’’  if  there 
isn’t  a  contract  settlement. 


Although  conversations  about 
the  proposed  publishing  setup 
were  continuing  with  union 
•spokesmen  at  the  offices  of  the 
Publishers  Association  of  New 
York,  the  situation  was  com¬ 
plicated  by  the  fact  that  the 
proposed  corporation  is  not  a 
member  of  the  association. 
Therefore,  it  has  been  argued, 
the  contracts  which  the  associa¬ 
tion  negotiated  last  fall  with 
the  unions  are  not  binding  on 
the  new  corporation.  Nor  are 
there  any  signed  agreements 
between  the  individual  news¬ 
papers  and  the  guild. 

No  Signatures 

World  Journal  Tribune  Co. 
Inc.  was  only  a  name  on  a  cer¬ 
tificate  filed  with  the  Secretary 
of  State  at  Albany  on  March 
25.  The  document,  submitted  by 
Winston  E.  Hobbs  of  the  law 
firm  of  Root,  Barrett,  Cohen, 
Knapp  and  Smith,  merely 
stated  that  for  purposes  of  legal 
service  the  president  was  at 
125  Barclay  Street  (the  address 
of  the  World-Telegram).  No 
officers  or  directors  were  named. 

What  was  more  critical  was 
the  fact  that  the  three  princi¬ 
pals  had  not  affixed  their  signa¬ 
tures  to  the  agreement  to  pro¬ 
vide  an  equal  share  of  working 
capital  in  cash  and/or  physical 
assets  to  the  publishing  com¬ 
pany. 

This  act  could  require  only 
the  brief  time  it  would  take  for 
John  Hay  Whitney,  Jack  R. 
Howard  and  William  Randolph 


Hearst  Jr.  and  their  attorneys 
to  gather  in  a  hotel  room  that 
has  been  reserved  for  the  his¬ 
toric  journalistic  event. 

Once  the  corporation  is  in 
existence,  labor  negotiations 
would  have  to  be  concluded  with 
the  individual  unions. 

In  Boston  this  week,  Bertram 
A.  Powers,  president  of  the 
New  York  Typographical 
Union,  pledged  financial  sup¬ 
port  from  his  members’  treas¬ 
ury  to  help  the  1,400  printers 
and  mailers  who  began  a  strike 
March  6  that  closed  three  news¬ 
paper  plants. 

“You  are  dealing  with  a 
group  of  arrogant  publishers,” 
Mr.  Powers  declared  at  a  union 
meeting. 

On  Thursday  the  publishers 
gave  the  Guild  a  table  of  organ¬ 
ization  that  indicated  about  one- 
third  of  its  jobs  would  be  abol¬ 
ished.  A  meeting  to  discuss  a 
contract  was  scheduled  for  Mon¬ 
day. 

Union  Leaders  Unhappy 

On  Wednesday  19  union  offi¬ 
cials  met  with  Donald  F.  Turner, 
Assistant  Attorney  General  in 
charge  of  the  Anti-Trust  Divi¬ 
sion,  in  regard  to  the  proposed 
merger.  It  was  hardly  a  happy 
affair  from  the  standpoint  of  the 
labor  leaders. 

James  Byrne,  president  of  the 
printing  pressmen’s  union, 
stated  that  “the  crux  of  the 
matter  is  that  there  is  not  suffi¬ 
cient  proof  that  the  publishers 
offei-ed  their  business  for  sale.” 
He  said  that  “we  do  not  believe 
that  the  Justice  Department 
should  be  satisfied  with  the  writ¬ 
ten  statements  of  the  publishers. 
It  is  the  duty  of  the  Depart¬ 
ment  to  inquire  into  the  poten- 
(Continued  on  page  10) 
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from  the  two-hour  meeting  with 


Bellows 


FRANK  CONNIFF,  51,  national  editor  of  the  Hearst  Newspapers 
and  a  writer  for  Hearst  Headline  Service,  will  be  editor  of  the  new 
afternoon  newspaper,  the  New  York  World  Journal. 

Mr.  Conniff  attended  the  University  of  Virginia  and  started  work 
(1935)  on  the  Danbury  (Conn.)  News-Times  in  his  home  town.  He 
joined  the  Journal-American  a  year  later. 

He  served  as  combat  correspondent  in  World  War  II  and  also 
covered  the  Korean  conflict.  He  became  a  co-winner  of  a  Pulitzer 
Prize  when  he  and  other  members  of  the  Hearst  Task  Force  inter¬ 
viewed  Premier  Khrushchev  of  the  Soviet  Union.  He  was  a  co- 
winner  of  the  Overseas  Press  Club  Award  in  1958  for  a  second 
interview  with  Khrushchev.  Mr.  and  Mrs.  Conniff,  who  have  five 
children,  live  in  Manhattan. 

HERBERT  KAMM,  managing  editor  of  the  World-Telegram  &  Sun, 
was  appointed  editor  of  the  new  Sunday  newspaper,  the  World 
Journal  and  Tribune. 

Mr.  Kamm,  48,  started  as  a  high  school  sports  correspondent  on 
the  Asbury  Park  (N.J.)  Press  and  he  became  sports  editor  and 
columnist  before  joining  the  Associated  Press  in  Newark,  N.J. 

Mr.  Kamm  joined  the  World-Telegram  (1943)  as  a  feature  writer 
and  rewrite  man.  He  was  promoted  to  picture  editor,  assistant  city 
editor,  feature  editor,  editor  of  the  Saturday  feature  magazine, 
assistant  managing  editor  and  managing  editor. 

He  has  written  for  magazines  especially  about  entertainment 
personalities.  With  Willard  Mullin  Wor;d-Telegram  sports  cartoonist, 
he  was  author  of  "Junior  Illustrated  Encyclopedia  of  Sports."  Mr. 
and  Mrs.  Kamm,  who  have  two  sons,  live  in  Manhattan. 

JAMES  G.  BELLOWS,  editor  of  the  New  York  Herald  Tribune, 
will  remain  as  editor  of  the  morning  newspaper. 

Mr.  Bellows,  43,  was  born  in  Detroit,  was  graduated  from  Kenyon 
College  and  served  as  a  Navy  pilot  in  World  War  II.  He  started 
work  as  a  copy  editor  on  the  Columbus  (Ohio)  Ledger  (1947). 
Three  years  later,  he  was  named  news  editor  of  the  Atlanta  (Ga.) 
Journal.  In  1957,  he  became  assistant  editor  of  the  Detroit  (Mich.) 
Free  Press  and  was  appointed  managing  editor  of  the  Miami  (Fla.) 
News  the  next  year. 

He  joined  the  Herald  Tribune  In  1961  and  served  as  executive 
editor  for  news  operations,  managing  editor  and  then  editor. 


Matt  Meyer 

MATT  MEYER,  president  and 
business  manager  of  the  New  York 
World-Telegram  &  Sun,  was 
elected  president  of  World  Journal 
Tribur\e  Inc. 

Mr.  Meyer.  60,  came  to  New 
York  after  graduating  from  high 
school  in  Montgomery,  Ala.  His 
knack  of  handling  a  telegrapher's 
key  landed  him  his  first  job  as  a 
clerk  with  Western  Union.  After 
he  graduated  from  New  York  Uni¬ 
versity,  he  worked  for  various  ad¬ 
vertising  firms. 

He  joined  Scripps-Howard 
Newspapers  as  an  advertising 
salesman  in  1932.  After  he  was 
promoted  to  group  sales  man¬ 
ager,  Mr.  Meyer  went  to  Wash¬ 
ington  as  advertising  manager 
of  the  Washington  Daily  News.  He 
was  named  business  manager  of 
the  News  (1947)  and  was  instru¬ 
mental  in  building  circulation  from 
70,000  to  200,000. 

Mr.  Meyer  was  appointed  as¬ 
sistant  general  business  manager 
of  Scripps-Howard  (1959)  and 
three  years  later  was  made  busi¬ 
ness  manager  of  the  W-T&S.  He 
recently  was  made  president  of  the 
newspaper.  He  served  two  terms 
as  chairman  of  the  Publishers  As¬ 
sociation  of  New  York  City.  He 
and  his  wife  and  three  daughters 
live  In  Scarsdale. 


N.Y.  Merger 
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Newhouse  Obtains  100% 
In  Springfield  Settlement 


Cook  and  Associates  to  Remain 
In  Top  Management  Positions 


Sl’RIXGKIELD,  Mass. 

Just  a  few  months  short  of 
six  years  since  he  bought  a 
minority  interest,  Samuel  I. 
Newhouse  this  week  became  the 
sole  owner  of  the  Springfield 
New.spapers. 

As  a  climax  to  long  and  acri- 
monius  litigation,  Superior 
Court  Justice  Francis  J.  Quirico 
submitted  a  proposed  decree  in 
a  stockholders’  derivative  suit  to 
remove  the  management  of  the 
newspapers  and  to  impose  cer¬ 
tain  financial  penalties  on  them 
as  individuals.  Attorneys  for 
both  sides  studied  the  ruling 
then  worked  out  a  stipulation 
that  defined  the  terms  of  a 
settlement. 

Approved  by  Justice  Quirico, 
the  settlement  gives  100%  of  the 
stock  in  the  Republican  Com¬ 
pany  to  the  Newark  Morning 
Ledger  Company,  a  wholly- 


SAMUEL  I.  NEWHOUSE 


He  wins 


owned  Newhouse  enterprise. 

However,  the  principal  officers 
in  the  management  of  the  three 
newspapers  —  the  Springfield 
Union,  morning,  the  Springfield 
Daily  Xew>t,  evening,  and  the 
Springfield  Republican,  Sunday 
— remain  in  their  respective 
positions. 

Cook  Is  Treasurer 

The  No.  1  man  in  the  group 
is  Sidney  R,  Cook,  who  has  been 
an  employe  of  the  newspapers 
for  nearly  40  years,  going  back 
to  the  days  when  they  were 
owned  by  the  Bowles  family. 

The  Newhouse  agreement 
leaves  Mr.  Cook  in  the  position 
of  treasurer  of  the  Republican 
Company  and  its  subsidiaries. 
This  is  the  post  Mr.  Newhouse 
wanted  for  his  son,  Donald, 
after  the  Ledger  Co.  acquired 
its  interest  in  the  Springfield 
company  in  June,  1960. 

S.  I.  Newhouse  will  be  presi¬ 
dent  of  the  Republican  Com¬ 
pany.  Theodore  Newhouse  and 
Norman  Newhouse,  his  brothers, 
will  be  vicepresidents,  and  David 
Burstein,  the  Boston  attorney 
who  tried  the  Newhouse  suits  in 
both  state  and  federal  courts 
over  the  past  five  years,  will  be 
clerk. 

S.  I.  Newhouse  said  he  would 
designate  Mr.  Cook  as  general 
manager  and  give  him  an  em¬ 
ployment  contract  for  “as  long 
as  he  asks  it.’’ 

23  Shares  Returned 

The  first  part  of  the  settle¬ 
ment  calls  for  the  return  to  the 
Republican  Company  of  23 
shares  of  its  stock  which  Mr. 
Cook  and  his  associates  had  pur¬ 
chased,  as  trustees  of  the  news¬ 
papers’  pension  funds,  from 
Bulkley  Griffin  for  $530,000  in 
1952.  According  to  testimony  in 
the  trials,  the  price  of  $23,100 
was  “high”  but  the  plan  was  to 
put  control  of  the  publishing 
companies  in  the  Employes’ 
Beneficial  Trust  Funds  which 
were  dominated  by  the  manage¬ 
rial  employes,  following  the 
death  of  Sherman  H.  Bowles. 

The  15%  stock  interest  was 
returned  to  the  corporation  in 
lieu  of  a  $550,000  repayment 
which  the  court  decreed  the  pen¬ 
sion  funds  should  turn  back  to 
the  companies.  The  price  per 


share  figures  out  to  be  close  to 
the  sum  which  was  paid  14 
years  ago. 

In  1960  the  Newhouse  com- 
jjany  paid  $25,000  a  share  for 
74  shares  (a  total  of  $1,850,0(10) 
which  were  owned  by  several 
cousins  of  the  late  Mr.  Bowles. 

Shortly  after  that  transaction, 
the  Newhouse  company  con¬ 
tracted  with  the  widow  and  chil¬ 
dren  of  Mr.  Bowles  for  i)ur- 
chase  of  80  shares  which  tliey 
claimed  were  in  his  estate.  Testi¬ 
mony  indicated  the  purchase 
price  was  $2,320,000  for  tlus 
block,  if  and  when  it  was  de¬ 
livered  in  September,  1967  at 
the  expiration  of  a  voting  trust 
held  by  the  pension  funds.  The 
price  was  set  at  $21,000  a  share 
with  interest  on  deposits  placed 
in  an  escrow  account. 

84,400,000  Total 

This  purchase  has  been  exe¬ 
cuted  under  the  settlement.  Thus 
the  total  payment  for  stock  in 
the  Republican  Company 
amounted  to  approximately 
$4,400,000,  which  is  slightly 
above  the  net  worth  of  the  com¬ 
pany  as  reported  in  1961. 

Mr.  Cook,  James  F.  Duggan, 
Bernard  M.  Crosby  and  James 
R.  Crowe,  an  attorney,  continue 
as  trustees  of  the  pension  funds 
whose  assets  were  estimated  at 
more  than  $17-million  five  years 
ago.  The  funds  own  a  half  inter¬ 
est  in  a  local  television  station. 

Several  amendments  to  the 
fund  plans  which  the  Cook  group 
voted  in  1961  have  been  re¬ 
scinded  by  the  court’s  order.  The 
company  will  no  longer  be  obli¬ 
gated  to  contribute  large  por¬ 
tions  of  its  earnings  to  the 
funds.  The  amount  of  contribu¬ 
tion  each  year  will  be  deter¬ 
mined  by  the  board  of  directors. 

In  five  years,  1958  to  1962, 
the  newspaper  publishing  com¬ 
panies  reported  net  income,  be¬ 
fore  contributions  to  the  pen¬ 
sion  funds  and  federal  income 
taxes,  of  $872,000  a  year  on  the 
average.  In  February  1961  the 
company  gave  $755,000  to  the 
pension  funds. 

The  trustees,  by  terms  of  the 
settlement,  are  not  to  be  held 
liable  if  contributions  voted  to 
the  funds  in  1956,  1957,  1958 
and  1961  are  disallowed  as  a  tax 
deduction. 

Full  control  of  the  Pension 
Trust  Fund  is  being  restored  to 
the  employer  and  it  is  provided 
that  if  it  should  be  discontinued 
at  any  time,  the  assets  shall  be 
liquidated  and  used  to  buy  an- 
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nuities  for  those  in  retirement 
and  continue  benefits  for  those 
eligible  to  retire.  Social  Secu¬ 
rity  benefits  shall  not,  under  any 
circumstances,  reduce  an  em¬ 
ploye’s  retirement  pension  to  a 
weekly  amount  less  than  $1  for 
each  year  of  seiwice. 

Suit  Is  Called  Off 

A  federal  court  suit  brought 
by  the  Bowles  family  to  oust  the 
newspapers’  management  and 
several  of  the  fund  trustees  is 
to  be  discontinued.  On  March  1 
the  court  completed  taking  testi¬ 
mony  on  74  days. 

On  numerous  occasions  during 
the  trial  before  Special  Master 
George  N.  Beauregard  and  also 
during  hearings  in  Superior 
Court,  the  Newhouse  attorneys 
(Mr.  Burstein  and  Harold  Gold¬ 
man  of  New  York)  proposed  a 
plan  of  settlement. 

Judge  Beauregard  returned  a 
387-page  report  in  the  state  liti¬ 
gation  a  year  ago.  This  con¬ 
tained  suggestions  for  settling 
the  dispute,  but  his  recommenda¬ 
tions  were  not  binding  on  the 
parties.  In  substance,  Judgre 
Beauregard  found  that  the  new- 
papers  and  their  pension  funds 
were  in  good  financial  condition 
but  he  criticized  the  overlapping 
of  interests  by  which  Mr.  Cook 
and  his  associates  held  control 
of  the  whole  operation. 

Salaries  of  the  managers — 
from  $15,000  to  $20,000  a  year 
(Continued  on  page  13) 
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Five  Groups  Form 
Election  Service 


Five  news  organizations, 
which  collaborated  in  collection 
and  tabulation  of  the  1964  Pres¬ 
idential  election  returns,  have 
agreed  to  do  so  in  the  1966  and 
1968  elections. 

The  Associated  Press,  United 
Press  International,  American 
Broadcasting  Company,  Colum¬ 
bia  Broadcasting  System  and 
National  Broadcasting  Company 
have  formed  the  News  Election 
Service  (NES). 

In  All  States 

It  will  collect,  tabulate  and 
distribute  returns  in  all  50  states 
in  1966  and  1968  on  contests  for 
Governor,  U.S.  Senate  and  U.S. 
House  of  Representatives,  and  in 
the  1968  Presidential  election. 
In  both  years  a  national  tabula¬ 
tion  center  will  be  established. 

“Operation  of  Network  Elec¬ 
tion  Service  in  1964,  which  led 
to  the  establishment  of  NES, 
demonstrated  that  votes  may  be 
collected  and  tabulated  more 
quickly,  more  accurately  and 
more  completely  by  such  a  spe¬ 
cialized  ser\dce,”  it  was  asserted 
in  a  joint  statement  by  the  five 
cooperating  organizations. 

One  criticism  aimed  at  the 
Network  Election  Service  in  the 
last  Presidential  election  was 
that  its  name  implied  it  was 
wholly  operated  by  the  broad¬ 
casting  networks,  so  the  name 
has  been  changed  to  News  Elec¬ 
tion  Service.  Another  criticism 
was  that  the  three  broadcasting 
companies  had  majority  control 
in  the  operations  and  financing. 
The  new  service  provides  that 
the  wire  services  and  broadcast¬ 
ing  companies  have  an  equal 
voice  in  administration. 

Swift  and  .4ccurate 

The  plan  is  that  the  coopera¬ 
tive  use  of  manpower  and  re¬ 
sources  will  provide  swift  and 
accurate  election  returns  for  all 
news  media.  NES  will  furnish 
returns  simultaneously  to  the 
news  services  and  broadcasting 
organizations. 

It  was  explained  that  the  work 
of  NES  will  not  affect  analysis, 
projection  or  interpretation  of 
returns — provinces  of  the  indi¬ 
vidual  news  organizations  and 
fields  of  intense  rivalry.  NES 
will  make  no  analysis  or  projec¬ 
tion  of  returns. 

The  News  Election  Service  is 
headed  by  a  board  of  managers 
on  which  each  of  the  members 
has  a  representative,  each  with 
an  equal  vote.  Members  of  the 
Board  are  Victor  Hackler,  AP; 


Francis  T.  Leary,  UPI;  Arnold 
Snyder,  ABC;  William  A. 
Fames,  CBS;  and  Frank  J. 
Jordan,  NBC. 

Elmers  Is  Director 

The  Board  has  appointed  an 
executive  director  to  head  a  full¬ 
time  office  preparing  for  and 
directing  the  vote  collection  and 
tabulation  machinery.  J.  Richard 
Eimers,  formerly  chief  of  bu¬ 
reau  for  the  Associated  Press 
in  Baltimore,  has  been  named 
to  the  post. 

The  News  Election  Service 
goal  for  1966  and  1968  is  to 
achieve  maximum  speed  and  ac¬ 
curacy  in  vote  collection  and 
tabulation.  In  the  discharge  of 
its  responsibilities,  NES  will  co¬ 
operate  to  the  fullest  degree  with 
local  media. 

“Creation  of  the  News  Elec¬ 
tion  Service  will  provide  a  better 
and  faster  service  for  the  public 
with  one  accurate  set  of  totals 
instead  of  conflicting  ones,”  said 
Wes  Gallagher,  general  man¬ 
ager  of  the  Associated  Press. 
“The  participants  also  will  avoid 
needless  duplication,  sharing 
equally  in  the  direction  of  NES 
and  in  its  cost. 

Stale  Fools 

“The  Associated  Press  will 
cooperate  in  setting  up  state 
pools  wherever  members  in  the 
state  desire  one,  similarly  organ¬ 
ized  to  NES,  which  will  confine 
itself  to  the  top  of  the  ticket  in 
national  elections.  Such  pools 
already  exist  in  a  number  of 
states,  including  Texas,  Utah 
and  Massachusetts. 

“It  is  contemplated  that  in 
future  elections  beyond  1966  the 
use  of  electronic  equipment  will 
make  the  results  of  national  elec¬ 
tions  av'ailable  on  an  increa.s- 
ingly  rapid  basis. 

“If  voting  machines  are  in¬ 
stalled  throughout  the  nation,  it 
would  be  possible  electronically 
to  link  them  up  with  the  pool  in 
such  a  way  as  to  pi’oduce  re¬ 
turns  almost  simultaneously 
with  the  polls  closing.  While  this 
is  not  likely  in  the  near  future, 
it  is  entirely  possible  technically 
to  do  so. 

“The  experience  in  1964 
brought  forth  some  weaknesses 
in  some  areas  which  are  being 
con-ected  with  the  new  pool  ar¬ 
rangements.” 

Mr.  Eimers  is  48,  a  native  of 
Grangeville,  Idaho.  He  attended 
the  University  of  Idaho  and 
Gonzaga  University,  Spokane, 
Wash.,  worked  on  the  Daily 
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IdaUotiian  in  Moscow,  Idaho, 
then  enlisted  as  a  private  in 
World  War  II.  Emerging  as  a 
major,  he  started  working  for 
the  Associated  Press  in  1948  in 
Spokane. 

As  correspondent  in  charge 
at  Spokane  and  later  field  repre- 
■sentative  for  AP  in  seven  North¬ 
western  states  and  chief  of  bu¬ 
reau  in  Oregon,  he  worked  elec¬ 
tions  in  Washington,  Montana, 
Idaho  and  Oregon.  He  served  as 
Oregon  state  manager  for  the 
Network  Election  Service  in 
1964.  He  was  transferred  to 
Baltimore  early  in  196.5. 

On  Leave 

Mr.  Eimers  is  on  leave  from 
the  AP,  but  has  no  connection 
with  it.  It  was  learned  that  his 
election  service  worked  so  well  in 
Oregon  that  all  five  participating 
groups  in  NES  agreed  he  would 
be  the  best  man  to  head  the 
national  service. 

The  NES  will  not  participate 
in  state  pools  set  up  to  cover 
returns  from  state  primaries 
and  elections,  but  will  cooperate 
with  them  in  forming  an  inte¬ 
grated  set-up. 

It  was  indicated  that  steps 
have  Ijeen  taken  to  correct  con¬ 
ditions  and  practices  that  caused 
trouble  in  obtaining  fast  and 
accurate  reports  from  a  few 
states  in  the  1964  Presidential 
election.  In  a  few  cases,  returns 
from  some  precincts  were  re- 
iwrted  more  than  once  and  this 
required  hurried  recounts. 

Available  to  All 

The  service  is  available  to  any 
group  that  wishes  to  share  the 
costs.  However,  the  five  member 
organizations  now  participating 
represent  virtually  all  news 
media  so  it  is  not  anticipated 
that  others  will  join. 

The  Anti-Trust  Division  of 
the  Department  of  Justice  took 
the  plan  for  cooperative  effort 
under  consideration  and  made 
suggestions  for  a  few  minor 
changes  and  these  were  made. 


The  Department  never  gives  ap-  * 
proval  in  such  cases,  but  merely  !* 
allows  the  operation  to  proceed 
and  it  reserves  its  position. 

Mr.  Eimers  has  established  a 
small  suite  of  offices  at  1180  } 

Sixth  Ave.,  New  York.  He  will  j 
be  administrator  and  supervisor  ! 
of  the  system.  His  small  staff 
probably  will  consist  only  of  a 
research  man,  a  business  man¬ 
ager  and  a  secretary. 

The  director  has  the  authority 
to  review  budgets  and  plans  sub¬ 
mitted  by  each  of  the  partici¬ 
pants.  A  state  manager  will  be 
appointed  from  among  personnel 
of  the  five  groups  in  each  of  the  ^ 
50  states  to  direct  operations  in 
his  state.  These  state  managers 
will  remain  on  their  own  organi¬ 
zations’  payrolls  and  will  not  be 
paid  by  NES. 

Vt’hat's  .Ahead 

Elmer  Lower,  president  of  | 
ABC  News,  said:  “In  the  last 
presidential  election,  NES  per¬ 
formed  a  great  public  service  by 
making  the  vote  tabulations  of 
each  of  the  50  states  available  to 
the  public  earlier  than  ever  be¬ 
fore.  Now,  for  the  first  time,  this 
speed  and  consistency  of  tabula¬ 
tion  will  be  available  to  all  par¬ 
ticipating  media  for  coverage 
of  an  off-year  election. 

“Although,  through  modern 
electronics  and  the  industry-wide 
cooperation  represented  by  NES, 
the  voters  of  the  nation  will 
know  whom  they  have  chosen 
faster  than  was  ever  dreamed  of 
before,  the  art  of  vote  collection 
is  in  its  stone  age  compared  to 
what  it  will  be  20  years  from 
now. 

“In  the  ‘1984’  that  George 
Orwell  made  famous,  it  should 
be  possible  for  each  citizen’s 
vote  for  President  to  be  fed 
instantly  into  a  national  com-  j 
puter  system  that  would  graph¬ 
ically  portray  the  national  vote 
as  it  changes  second  by  second.  ' 
Until  that  happens,  though,  we  ' 
can  all  be  grateful  for  NES.” 

Donald  Meaney,  vicepresident 
of  NBC  News,  said  his  organi¬ 
zation  “is  pleased  to  see  that  the 
News  Election  Service,  insti¬ 
tuted  by  the  networks  in  1964,  \ 
will  again  be  utilized  by  the  net-  F 
works  and  press  associations  to  f 
bring  the  quickest  possible  re¬ 
turns  to  the  American  people  in 
1966  and  1968.” 

Papers’  GM  Resigns 

Columbus,  Ga. 

James  E.  Hickey  Jr.,  gen¬ 
eral  manager  of  the  Ledger- 
Enquirer  Newspapers,  has  re¬ 
signed  from  the  post.  He  came 
to  the  Ledger-Enquirer  in  1956 
and  served  as  manager  of  the 
Bayonet,  as  advertising  direc¬ 
tor,  and  then  became  general  I 
manager  in  1962.  | 
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Field  Starts  Second 


Daily  in  Suburbs 


Chicago 

Day  Publications  Inc.,  a 
wholly-owned  subsidiary  of 
Field  Enterprises  Inc.,  pnb- 
lisheis  of  the  Chicago  Sun- 
Time  n  and  Daily  News,  will  be¬ 
gin  publication  of  a  daily  news¬ 
paper  April  18  in  the  communi¬ 
ties  of  Mt.  Prospect  and  Pros¬ 
pect  Heights,  Ill. 

The  new  daily  is  to  be  called 
the  Prospect  Day. 

Business  and  civic  leaders  of 
the  two  suburban  Chicago  com¬ 
munities  will  be  informed  of  the 
project  April  4  at  a  cocktail 
party  at  a  Northwestside 
country  club. 

This  was  the  same  announce¬ 
ment  method  by  which  the  Field 
interests  launched  the  Arling¬ 
ton  Day  (E&P,  Jan.  22,  page 
11). 

The  same  officers  who  head  up 
the  Arlington  Heights  Daily 
will  run  the  Prospect  Day, 
which  will  cover  the  two  com¬ 
munities  with  combined  popu¬ 
lation  of  about  35,000. 

Executives  Named 

John  Stanton,  as  president 
of  Day  Publications,  will  be 
editor  and  publisher  of  the 
Prospect  Day,  with  Kenneth  S. 
Johnson,  vicepresident  and 
general  manager  and  the  fol¬ 
lowing  board  of  directors: 
Milburn  P.  Akers,  John  F. 
Cross,  Mr.  Johnson,  Wilbur  C. 
Munnecke  and  Mr.  Stanton. 

Jack  Vandermyn,  who  has 
been  city  editor  of  the  Arlington 
Day  since  it  began  publication 
Jan.  31,  will  be  news  editor  of 
the  new  paper. 

As  in  Arlington  Heights,  the 
new  Day  will  be  published  each 
afternoon,  Monday  through  Fri¬ 
day,  at  10  cents  per  copy  on 
stands  and  at  25  cents  home 
delivered. 

The  paper  will  be  printed  by 
Tri-County  Publishing  Co.  in 
Lemont,  Ill.,  about  35  miles 
south  of  Arlington  Heights.  The 
offset  plant  was  purchased  by 
the  Field  interests  along  with 
13  weekly  newspapers  last  year. 
Facsimile  equipment  will  be 
used  for  transmission  of  edi¬ 
torial  and  advertising  copy  to 
Lemont. 

Average  Age  Is  29 

The  enthusiastic  reception 
given  the  Arlington  Day 
prompted  management  to  start 
the  newspaper  earlier  than  had 
been  expected. 

Mt.  Prospect  and  Prospect 
Heights  residents  have  average 
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annual  earnings  of  $10,398  with 
52.8%  earning  more  than  $10,- 
000  a  year. 

92.4%  are  home  owners.  The 
average  age  of  residents  is  29. 

Although  retailers  in  the 
three  communities  presumably 
could  advertise  in  both  papers, 
there  will  be  no  combination 
rate.  Some  Mt.  Prospect  mer¬ 
chants  are  currently  advertis¬ 
ing  in  the  Arlington  Day. 

As  was  done  in  Arlington 
Heights,  the  Prospect  Day  will 
be  sampled  for  a  month  before 
being  offered  for  sale  on  the 
street  and  in  homes. 

Paddock  Publications,  a  16- 
paper  weekly  group,  provides 
the  competition  for  the  new 
Field  newspapers  with  three 
Thursday  publications  (letter- 
press)  in  Arlington  Heights, 
Mt.  Prospect  and  Prospect 
Heights.  All  are  called  the 
Herald. 

Competition  Upgraded 

Robert  Y.  Paddock,  vice- 
president  of  Paddock  Publica¬ 
tions,  said  his  group  was  doing 
everything  it  could  to  upgrade 
the  Arlington  Heights  Herald. 
This  included  doubling  the  edi¬ 
torial  staff  to  three  reporters 
full-time  on  the  weekly.  (Pad- 
dock  weeklies  have  a  total  circ¬ 
ulation  of  38,000  ABC.) 

Paddock  started  a  daily  news 
bulletin  service  by  recorded 
message. 

Dan  Baumann,  Arlington 
Heights  news  editor,  is  in 
charge  of  the  instant  news  bul¬ 
letin,  which  is  changed  three 
times  day.  Three  editors  with 
radio  experience  have  been  re¬ 
cording  the  messages. 

Mr.  Paddock  said  the  Arling¬ 
ton  Heights  Herald  picked  up 
200  new  subscribers. 

He  said  the  newsstand  sales 
were  “holding  about  even”  and 
advertising  “was  not  materially 
affected.” 

• 

All  Bill  Veloeil 

Albany,  N.  Y. 

Governor  Rockefeller  this 
week  vetoed  the  bill  which 
would  have  allowed  corpora¬ 
tions  to  advertise  in  political 
campaign  journals.  This  ad¬ 
vertising  would  have  been  ex¬ 
empted  from  the  general  pro¬ 
hibition  against  corporations 
making  donations  to  political 
funds.  The  Governor  said  he 
saw  no  good  reason  to  change 
the  law  that  has  been  on  the 
books  for  50  years. 

or  April  2,  1966 


ERNEST  LEVY,  advertising  direc¬ 
tor  of  Newsday,  has  been  elected 
a  vicepresident  of  Newsday  Inc., 
it  was  announced  this  week  by 
Harry  F.  Guggenheim,  president 
and  publisher.  Mr.  Levy  will  assist 
the  president  in  the  supervision  of 
all  non-editorial  departments  and 
also  undertake  special  assign¬ 
ments.  He  joined  Newsday  in  1943, 
three  years  after  it  was  founded. 


Springfield 

(Continued  from  page  11) 


— were  found  to  be  reasonable. 
It  had  been  testified  that  when 
Mr.  Newhouse  first  acquired  an 
interest  he  offered  to  retain  Mr. 
Cook  as  publisher.  Mr.  Cook 
declined  it  and  proceeded  to  take 
steps  to  block  the  acquisition  of 
the  newspapers  by  Mr.  New¬ 
house.  A  statement  published  in 
the  papers  declared  the  New 
York  publisher  would  not  be 
welcome  in  Springfield. 

Mr.  Newhouse  will  be  adding 
Springfield  to  his  weekly  itiner¬ 
ary  in  the  near  future. 

The  completion  of  the  pur¬ 
chase,  17  months  before  it  had 
been  anticipated,  provided  Mr. 
Newhouse  with  his  first  news¬ 
paper  acquisition  since  he 
bought  the  New  Orleans  combin¬ 
ation  in  June,  1962,  for  $40 
million. 

In  recent  years  his  chief  pub¬ 
lishing  investment  has  been  in 
Conde  Nast  Publications  Inc., 
through  the  Patriot-News  Com¬ 
pany  of  Harrisburg,  Pa.  He  now 
owns  virtually  all  of  the  com¬ 
pany,  which  reported  net  sales 
of  $53  million  and  net  income  of 
nearly  $2  million  in  1965. 

Mr.  Newhouse’s  associates 
have  felt  that  the  Springfield 
newspapers  could  be  improved 
substantially  if  they  were 
housed  in  a  modem  plant.  Con¬ 
siderable  changes  have  been 
made  during  the  past  few  years. 

In  the  latest  reported  circula¬ 
tion  figures,  the  Union  had  79,- 
331;  the  News,  98,605,  and  the 
Sunday  Republican,  115,966. 


Gen’l  Foods 
Reports  on 
Its  Fee  Test 

General  Foods  Corporation 
announced  this  week  that  a  two- 
year  comprehensive  test  con¬ 
ducted  in  cooperation  with  two 
of  its  advertising  agencies  in¬ 
dicates  that  the  traditional  com¬ 
mission  form  of  compensation 
usually  is  best  when  established 
products  are  involved,  while  foi* 
new  products  it  sometimes  is 
more  suitable  to  base  compen¬ 
sation  on  an  annual  fee  plus 
payment  for  specific  services 
required. 

In  the  test  that  started  April 
1,  1964,  only  a  limited  number 
of  General  Foods  products 
handled  by  Ogilvy  &  Mather, 
and  Young  &  Rubicam  were  in¬ 
volved. 

General  Foods  emphasized 
the  study  pertained  only  to  its 
own  program  and  that  no  at¬ 
tempt  was  made  to  generalize 
about  other  advertiser-agency 
relationships. 

Arthur  E.  Larkin  Jr.,  execu¬ 
tive  vicepresident,  said  the  test 
was  undertaken  “to  seek  solu¬ 
tions  to  the  twin  problems  of 
tailoring  the  amount  and  kind 
of  service  to  the  needs  and  stage 
of  development  of  each  prod¬ 
uct,  while  at  the  same  time 
adequately  compensating  the 
agencies  for  services  required. 

“When  future  new  products, 
at  one  stage  or  another  in  their 
development,  require  unusual 
services,  the  agencies  may  be 
reimbursed  either  by  the  com¬ 
mission  system  or  by  a  form 
of  service  compensation.  In  all 
cases,  the  system  selected  will 
be  that  which  most  fairly  com¬ 
pensates  the  agency.  We  in¬ 
tend  to  continue  to  analyze  care¬ 
fully  any  new  concepts  that 
promise  to  increase  the  efficiency 
and  effectiveness  of  our  adver¬ 
tising,”  Mr.  Larkin  said. 

The  products  which  had  been 
placed  under  the  test  system 
included :  Maxwell  House  ground 
coffee.  Good  Seasons  Open  Pit 
Barbecue  Sauce,  Maxim  Con¬ 
centrated  Instant  Coffee  and 
Gaines  Prime  pet  food,  assigned 
to  Ogilvy  &  Mather,  Inc.,  and 
Postum,  Tang  and  Gaines- 
burgers,  assigned  to  Young  & 
Rubicam. 

• 

McNamara  at  ASNE 

Secretary  of  Defense  Robert 
McNamara  has  accepted  an  in¬ 
vitation  to  address  the  meeting 
of  the  American  Society  of 
Newspaper  Editors  at  Mont¬ 
real,  May  18. 


J 
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Authorities  Assay 
Tv’s  War  Coverage 

Ilv  Rav  Erwin 


Credits  and  debits  on  the  log 
of  the  television  war  correspond¬ 
ent  in  Viet  Nam  were  audited 
and  balanced  by  a  panel  of 
authorities. 

The  New  York  Chapter  of  the 
National  Academy  of  Television 
Arts  and  Sciences  conducted  a 
forum  on  television  news  under 
title  of  “Television  War  Corre¬ 
spondent:  The  New  Breed”  at 
the  New  Y'ork  Hilton  Hotel 
March  23. 

Panel  members  were  Edward 
W.  Barrett,  dean  of  the  Colum¬ 
bia  University  Graduate  School 
of  Journalism;  Arthur  Sylves¬ 
ter,  Assistant  Secretary  of  De¬ 
fense — Public  Affairs;  Peter 
Jennings,  American  Broadcast¬ 
ing  Company  correspondent  and 
anchorman,  w’ho  returns  soon  to 
Viet  Nam  for  six  weeks.  The 
moderator  was  Merrill  Mueller, 
National  Broadcasting  Company 
correspondent  in  three  wars  (he 
was  w’ounded  in  action)  and 
president  of  the  Overseas  Press 
Club. 

Voluntary  Code 

“In  the  public’s  service,  the 
whole  truth  must  be  blacked  out 
at  times  in  a  war,”  observed  Mr. 
Mueller  in  opening  the  discus¬ 
sion.  “A  self-policing  code  is 
replacing  the  censor,  but  both 
are  at  odds  with  presenting  the 
whole  story.  It’s  a  small  step 
from  criticizing  one  medium  to 
criticizing  all  media.  The  breed 
is  not  new.  Since  Richard  Hard¬ 
ing  Davis,  each  generation  of 
war  correspondents  has  faced 
innovations.  Today,  the  sound 
crew  is  up  front. 

“No  tv  network  claims  it  is 
perfect,  but  tv  is  showing 
greater  aw’areness  to  the  need 
to  give  time  to  foreign  affairs. 
The  networks  want  suggestions 
of  ways  to  improve  service. 
There  are  no  haw'ks  or  doves 
here.” 

Mr.  Mueller  then  screened 
films  showing  ABC  and  NBC 
crews  in  the  fighting  lines  in 
Viet  Nam  and  the  Dominican 
Republic. 

Barrett's  Views 

Opening  the  panel  part  of  the 
program,  Dean  Barrett  re¬ 
marked  that  it’s  a  truism  to  call 
this  our  first  tv  war  as  tv  is 
bringing  a  war  with  all  its  gore 
into  the  living  room.  Dean 
Barrett  enumerated  10  observa¬ 
tions,  about  as  follows: 


“1)  I’m  not  afraid  Americans 
will  be  misled  or  fired  up  by 
in.stant  reportage  by  tv,  which 
jjrovides  factual  background  we 
need.  2)  On-the-scene  tv  de¬ 
serves  double-A-plus  marks  as  it 
performs  with  skill  and  honesty 
and  its  men  lug  100  pounds  of 
equipment  on  the  battleground. 
3)  Coverage  of  the  political 
morass  in  Viet  Nam  is  not  as 
good  as  coverage  of  the  fighting 
because  of  language  differences 
and  the  array  of  political  fac¬ 
tions  and  deceit  and  also  on 
account  of  lack  of  political 
sophistication  on  the  part  of 
young  correspondents. 

Improvement  Seen 

“4)  There  is  some  criticism  of 
some  of  the  information  given 
out  but  restrictions  on  coverage 
are  less  than  in  most  wartime 
situations.  5)  There  has  been  a 
spate  of  criticism  lately  calling 
for  increased  coverage  and  it’s 
a  tv  problem  how  this  can  be 
managed.  6)  Public  confusion 
can’t  be  laid  to  the  press,  on- 
the-scene  tv  or  newspapers, 
which  can’t  dissipate  all  the 
confusion.  7)  There  is  diplomatic 
confusion  from  Washington.  8) 
Lately,  coverage  by  tv  has  in¬ 
creased  and  has  been  helpful, 
such  as  coverage  of  the  Ful- 
bright  hearings. 

“9)  There  have  been  some  one¬ 
sided  segments  of  coverage  but 
not  many.  Tv  bears  responsibil¬ 
ity  through  inadvertent  edito¬ 
rializing.  The  camera  can  lie — 
such  as  a  startling  shot  of  a  hut 
being  burned  by  our  troops 
without  commentary.  10)  You 
should  try  to  develop  corre¬ 
spondents  with  political  sophisti¬ 
cation  and  continue  to  examine 
basic  issues  through  panels  on 
the  home  front.  On  balance,  I’d 
give  tv  rather  a  high  score,  par¬ 
ticularly  in  the  last  couple 
months.” 

Sylvester’s  Views 

Mr.  Sylvester  said  television 
is  a  tremendous  media  with 
67,000,000  tv  sets  now  making 
people  eyewitnesses  to  history. 

“As  a  writer  (he  formerly 
was  Washington  correspondent 
for  the  Newark  News),  I  say  tv 
is  doing  a  first-rate  job  and  I 
have  great  respect  for  every  tv 
man  in  Viet  Nam  today,”  said 
Mr.  Sylvester.  “It’s  a  great 
medium  but  it  does  pose  prob¬ 
lems. 


“Think  back  to  tv  pictures  in 
which  you  saw  a  cameraman  in 
the  field.  The  picture  accentu¬ 
ates  a  very  small  part  of  the 
action.  What  you  think  you  saw 
is  not  complete.  W’hat  happened 
to  the  right  and  left  and  in 
front  and  back  of  the  camera¬ 
man?  The  cameraman  is  the 
editor  and  he  edits  in  seconds. 
This  is  one  of  tv’s  tremendous 
assets  and  one  of  its  tremen¬ 
dous  problems. 

“The  picture  has  the  impact 
of  the  whole  story  and  it  is  not 
the  whole  story.  After  a  7  p.m. 
news  program,  the  Department 
of  Defense  and  Congressmen  are 
flooded  with  calls  from  viewers 
who  got  the  wrong  impression 
from  tv — that  we  are  losing  the 
war  or  winning.  W’e  are  trying 
to  keep  up  with  the  whole  story. 
The  viewer  does  not  get  the 
whole  story. 

Perspective  Needed 

“Since  the  picture  has  impact 
and  seems  to  tell  the  whole 
story,  it  is  all  important  that 
the  reporter  with  the  cameraman 
put  it  in  balance.  I  think  of  Ed 
Murrow  in  the  London  bombing 
telling  through  words  over  radio 
what  seemed  to  be  happening 
but  adding  perspective — precise 
incidents  of  how  the  people  of 
London  were  responding. 

“One  other  problem  is  per¬ 
sonal  invasion.  You  just  screened 
pictures  of  a  colonel  being  oper¬ 
ated  on  for  the  removal  of  a  leg. 
Of  course  that  did  not  appear 
until  after  the  next  of  kin  was 
notified,  but  what  impact  did 
that  picture  have  on  his  family? 
There  is  great  support  from  the 
public  for  not  showing  the 
wounded  and  the  killed. 

“Your  media  is  volatile  and  is 
doing  a  good  job.  As  a  newsman, 
I  would  advise  it  to  forget  the 
newspapers  and  give  its  own 
coverage.” 

Frank  Admissions 

Mr.  Jennings  made  some  frank 
admissions  about  tv  war  cover¬ 
age. 

“Some  people  think  we  are 
infallible  and  think  that  we  are 
doing  a  good  job,”  said  Mr. 
Jennings. 

“We  are  not.  It’s  true  the 
cameraman  often  misses  what’s 
on  the  left  or  the  right  and  that 
in  our  competitive  television 
situation  we  sometimes  get  a 
story  out  before  it  has  solidified. 
I  sincerely  admit  it. 

“We  are  not  the  be-all  media. 
When  I  give  a  15-minute  pro¬ 
gram,  I  hope  the  viewer  then 
will  go  and  read  his  newspaper. 
We  cover  only  a  microscopic  part 
of  the  story.  We  are  at  the 
mercy  of  transportation.  We 
never  know  where  the  enemy  is. 
We  can  be  excused  for  the  mili¬ 
tary  side.  It’s  human  to  miss 


what’s  on  the  right  and  left  and  r 
not  to  get  all  stories.  L 

“The  social  rehabilitation  and  f* 
political  side  are  hard  to  cover 
— it’s  hard  for  the  correspondent 
to  stand  in  front  of  a  camera 
and  say  exactly  what  develop¬ 
ments  are.  It’s  difficult  for  tv  to 
cover  the  whole  war,  but  we  can 
try  to  convince  you  at  home  that 
there  is  much  bad  about  war. 

Superficial  Media 

“If  you  say  we  are  super¬ 
ficial  and  shallow,  we  are  not 
offended.  We  are,  in  fact,  a 
superficial  media.  We  hope  we 
can  overcome  our  problems  and 
touch  on  the  top  of  the  story.  Tv 
wants  to  go  where  the  story 
goes.  As  understanding  grows 
so  the  media  does.” 

Mr.  Jennings  remarked  in  the 
beginning  that  of  300  corre¬ 
spondents  in  Viet  Nam  only  a 
small  percentage — wire  service 
men,  correspondents  of  major 
newspapers  and  tv  men — 
actually  go  into  the  field. 

During  a  question-and-answer 
period,  the  panel  was  joined  by 
Garrick  Utley,  NBC  correspond¬ 
ent  who  has  been  in  Viet  Nam; 
Robin  Still,  NBC  cameraman 
who  has  been  there;  and  Don 
Farmer,  ABC  correspondent, 
back  from  Viet  Nam. 

In  answer  to  a  question,  Mr. 
Sylvester  said  that  by  its  nature 
a  camera  is  selective  and  seems 
to  get  the  whole  truth  when  it 
does  not  and  that  the  picture 
should  be  supplemented  by  a 
commentator  who  keeps  this  in 
mind. 

A  radio  operator  said  wire 
service  copy  reaching  him  from 
Viet  Nam  is  not  interesting  and 
asked  how  it  could  be  made  so. 

Not  Show  Business 

“The  Associated  Press  is  not 
in  show  business,”  answered  Mr. 
Farmer.  “It’s  not  its  job  to  make 
the  story  interesting.  It  does  its 
job  when  it  reports  the  facts.  If 
it’s  not  interesting  to  the  viewer, 
it’s  his  problem.  I  don’t  care.” 

In  answer  to  another  question, 

Mr.  Farmer  replied:  “A  micro¬ 
cosm  contains  much  truth.  The 
story  of  a  squad  on  patrol  tells 
much  truth.” 

“The  religious,  cultural,  mili¬ 
tary  and  political  situation  is  so 
confusing,”  said  Mr.  Utley.  “It’s 
logical  to  expect  the  m^ia  to 
provide  answers,  but  we  can’t. 

The  government  can’t.  The 
White  House  does  not  have  the 
answers  yet.” 

Mr.  Barrett  said  vignettes 
should  be  placed  in  perspective. 

He  asked  whether  tv  a  year 
from  now  will  give  more  time 
or  less  to  the  war. 

“I  think  all  media  will  go  on 
giving  increased  coverage  if  the 
{Continued  on  page  61) 
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LBJ  Should  Resume 
Formal  Conferences 

Ily  Richard  L.  Strout 


be  out  traveling,  or  campaign-  carping  and  criticism,  than  in 
ing.  It  is  just  when  he  is  busiest,  any  other  wmrld  capital.  And  I 
with  a  w'ar  on,  that  he  may  be  am  aware,  too,  that  the  rela- 
most  cut  off.  One  way  of  keeping  tionship  of  press  to  President 
in  touch  is  to  let  the  big,  awk-  is  apt  to  be  an  adversary  rela- 
ward,  variegated  press  corps  tionship:  the  White  House  wants 
into  his  presence.  There  is  no  us  to  have  the  favorable  news, 
other  way  for  the  American  we  are  after  ALL  the  news, 
public,  through  the  press,  to  tell  I  do  not  find  fault  with  this 


I  have  been  covering  Presi¬ 
dential  press  conferences,  man 
and  boy,  for  over  40  years.  I 
thought  I  would  say  something 
about  the  present  ones  before 
this  distinguished  group  of  jour¬ 
nalists.  I  could,  I  suppose,  take 
a  broader  subject.  I  could  dis¬ 
cuss  Journalism  at  Large.  The 
big  dispute  today,  as  I  under¬ 
stand  it,  is  whether  newspapers 
are  bad  because  readers  are 
ignorant  or  whether  readers  are 
ignorant  because  newspapers 
are  bad.  I  shall  leave  that  prob¬ 
lem  to  you.  I  have  taken  a  more 
limited  and,  I  hope,  easier  sub¬ 
ject. 

My  first  White  House  press 
conference  was  with  Warren  G. 
Harding.  I  was  so  awed  at  being 
within  touching  distance  of  a 
live,  American  President  for  the 
first  time  in  my  life,  that  I  have 
almost  total  recall.  He  w'as  clad 
in  what  we  used  to  call  Plus 
Fours.  He  was  the  handsomest 
President  America  ever  had. 
And  the  unkind  reporters  were 
asking  him  sharp,  searching 
questions.  How  my  heart  went 
out  to  him!  I  remember  his  say¬ 
ing  supplicatingly, 

“Now  boys,  boys,  do  go  easy! 

I  have  an  appointment  at  Burn¬ 
ing  Tree  and  I  don’t  want  to  be 
late  .  .  .” 

Harding's  GafTe 

It  was  Harding  who  made  the 
Presidential  press  conference 
into  a  regular  and  what  we  con¬ 
sidered  a  permanent  institution. 
.After  making  a  famous  gaffe  to 
an  oral  question  that  brought 
Charles  Evans  Hughes  striding 
over  from  the  State  Department, 
his  bushy  whiskers  a-quiver,  the 
abashed  Harding  required  writ¬ 
ten  questions,  submitted  in 
advance. 

His  successor  Calvin  Coolidge, 
required  written  questions,  too, 
(as  did  Herbert  Hoover).  In 
memory  I  can  see  Coolidge 
riffling  through  the  pile  of  writ¬ 
ten  questions,  deciding  which 
he  would  answer.  On  one  occa¬ 
sion  Charlie  Michaelson,  I  be¬ 
lieve  it  was,  got  a  dozen  corre¬ 
spondents  to  ask  the  same  ques¬ 
tion!  Would  Coolidge  be  a  can¬ 
didate  in  1928? 

Coolidge  looked  at  the  first 


Mr.  Strout  is  Washington  cor¬ 
respondent  for  the  Christian 
Science  Monitor.  This  is  the 
George  Polk  Memorial  Lecture 
he  delivered  March  29  in  New 
York  at  the  George  Polk 
Memorial  Awards  Luncheon  of 
the  Department  of  Journalism 
of  Long  Island  University. 

dition  of  the  children  in  Poland. 
The  condition  of  the  children  in 
Poland  is  as  follows  .  .  .”  He 
then  talked  for  several  minutes 
and  concluded,  “That’s  all  the 
questions.” 

Let  me  explain  why  I  think 
the  “formal”  press  conference  is 
important.  In  the  first  place, 
what  is  said  is  on  the  record.  It 
cannot  be  contradicted  or  thrown 
clown  next  day. 

A  press  conference  that  is 
scheduled  in  advance  brings  in 
the  reporters  who  are  experts  or 
specialists  who  have  something 
special  to  ask,  which  only  the 
President  can  answer. 

A  formal  conference  brings  in 
somebody  beside  the  White 
House  “regulars.”  As  you  know, 
20  or  30  newsmen  are  assigned 
to  the  White  House  at  all  times. 
They  go  with  the  Chief  Execu¬ 
tive  on  trips,  they  follow  him  to 
Texas  or  Honolulu.  They  include 
top  notch  reporters,  but  they  are, 
willy-nilly,  part  of  the  family. 
They  have  to  keep  living  with 
Mr.  Johnson,  no  matter  how’ 
sharp  a  question  they  ask.  They 
are  a  kind  of  White  House  body¬ 
guard.  At  a  formal  press  con¬ 
ference  as  many  as  300  corre¬ 
spondents  may  be  present  and 
the  whole  thing  is  on  a  more  im¬ 
personal  level. 

Another  thing:  a  formal  ques¬ 
tion  and  answer  exchange  is  a 
psychologically  sound  method  of 
presenting  complicated  govern¬ 
ment  issues  in  a  way  the  public 
can  understand  it. 

Something  Is  Lost 

Now  it  is  my  contention  that 
under  present  conditions  some¬ 
thing  traditional  and  valuable 
is  being  lost  in  Washington.  And 
it  is  my  view  that  in  this  loss 
the  press  is  being  diminished, 
and  the  country  is  dropping  a 
safeguard.  I  will  argue,  too,  that 


the  President,  face  to  face,  what 
worries  it.  Harry  Truman  put  it 
better  than  I  can:  The  Chief 
Executive  should  meet  newsmen 
once  a  week,  he  said,  to  find  out 
“what’s  on  the  public’s  mind.” 

What’s  the  good  of  a  big  con¬ 
ference  if  only  a  dozen  or  so 
reporters  actually  ask  questions? 
There  is  something  more  than 
just  asking  questions.  The  press 
wants  to  know  how  the  Presi¬ 
dent  looks,  how  he  reacts,  how 
he  feels;  the  regular  renewed 
revelation  of  his  manner  and 
mood;  there  are  judgments  to  be 
made  of  his  physical  and  emo¬ 
tional  state  prompted  by  spon¬ 
taneous  questions.  Everything 
centers  round  the  President — 
it’s  a  Queen  Bee  democracy — we 
ought  to  know  these  things. 

There  is  another  point.  All 
free  governments  have  some 
means  of  subjecting  their  execu¬ 
tive  to  interrogation.  In  Great 
Britain,  for  example,  the  execu¬ 
tive  comprises  40  men  of  minis¬ 
terial  rank.  The  Cabinet  under¬ 
goes  question  time,  an  hour  a 
day,  four  days  a  week,  in  parlia¬ 
ment. 

Every  President  of  modern 
limes  has  made  use  of  press  con¬ 
ferences,  adapted  them  to  his 
peculiar  style,  and  carried  them 
on.  It  was  General  Eisenhower, 
unfortunately,  who  changed 
their  whole  character  by  admit¬ 
ting  live  radio  and  television 
coverage. 

Would  Ouist  TV 

I  yield  to  nobody  in  my  admir¬ 
ation  of  radio  and  TV.  In  their 
own  field  they  are  superb.  But 
there  are  places  where  I  would 
not  admit  live  radio  and  tv 
coverage.  The  effect  at  White 
House  press  conferences  is  to 
make  us  all  reluctant,  unpaid, 
Hollywood  actors,  ending  all 
intimacy  and  encouraging  the 
exhibitionists.  As  every  reporter 
knows,  it  is  not  the  first  ques¬ 
tion  in  a  group  interview  that 
gets  the  answer,  it  is  the  second 
or  third  follow-up  question.  But 
with  TV  the  question  is  asked,  it 
is  answered  or  evaded,  and  that’s 
that.  The  reporter  has  had  it. 

Let  me  make  my  position  plain 
about  the  relationship  of  the 
Washington  press  corps  to  the 
President.  It  is  true  that  I  have 


relationship.  I  do  not  want  the 
press  to  be  a  smirking  syco¬ 
phant,  nor  do  I  want  it  to  be  a 
snarling,  snapping,  prosecutor. 
(In  my  lifetime  I  have  seen  it 
take  on  both  characters  in 
Washington.)  But  the  Presiden¬ 
tial  press  conference  itself  is 
very  much  what  the  President 
makes  it.  It  is  an  honorable,  a 
salutary  and,  I  think,  a  neces¬ 
sary  adjunct  to  our  government, 
and  I  do  not  like  to  see  our 
profession  let  it  wither  on  the 
vine  without  a  protest. 

FDK  Had  998 

Let  me  at  this  point  introduce 
.some  statistics.  Franklin  Roose¬ 
velt,  in  a  little  over  three  terms, 
had  998  press  conferences:  twice 
a  week  before  the  war;  once  a 
week  during  the  war.  Let  me 
make  clear  that  when  I  refer  to 
a  press  conference  I  mean  one 
announced  in  advance  and  held 
in  Washington.  I  do  not  mean 
a  sudden,  spur-of-the-moment 
affair,  nor  yet  an  ambulatory 
pre.ss  conference  where  the 
President  strides  around  the 
flower  beds  and  the  puffing  press 
pursues  him. 

Roosevelt  had  just  under  1,000 
conferences.  Mr.  Truman,  if  my 
figures  are  right,  had  well  over 
300 ;  General  Eisenhower  cut  the 
number  down  to  200,  and  Presi¬ 
dent  Kennedy  in  his  bright  1,000 
days  had  a  conference  about 
once  a  fortnight. 

Alas,  this  tradition  has  not 
continued  in  recent  days.  Presi¬ 
dent  Johnson  has  been  one  of 
the  most  accessible  men  to  the 
press  of  any  President,  that  is, 
in  informal  gatherings,  meet¬ 
ings  with  individual  bureau 
chiefs,  or  tips  to  favorite  cor¬ 
respondents.  But  as  for  formal 
press  conferences,  I  can  only 
figure  that  he  had  nine  last  year. 
So  far  in  1966  he  has  held  only 
one. 

But  in  the  U.S.  the  executive 
is  all  rolled  into  one.  No  other 
democracy  has  an  elected  leader 
with  such  enormous,  such  awful 
power.  It  is  the  power  of  peace 
and  war.  There  is  no  question 
time  in  Congress.  This  is  my 
chief  argument — I  think  it  is 
terribly  important  that  some¬ 
body  in  behalf  of  the  people 
meet  the  President  face  to  face 


question  and  put  it  aside.  He  President  Johnson  himself  is  a 
looked  at  the  next!  put  it  aside,  big  loser. 

He  went  on  from  the  third  to  Let  me  spell  out  some  of  these 
the  11th.  At  the  12th  he  paused,  points.  There  is  always  the 


a  jealous  regard  for  the  pres-  and  ask  him  what  he’s  doing, 
tige  of  my  profession.  But  I  hope  Not  in  a  hostile  or  challenging 
I  am  reasonably  objective  about  manner.  But  just  to  make  his 
it.  I  think  more  doors  are  open  position  clear. 


read  it,  and  went  on  drily,  “I  danger  for  any  President  that  in  Washington,  and  more  infor-  Where  a  modern  President 
have  here  a  question  on  the  con-  he  lose  touch.  He  can’t  always  mation  available  in  spite  of  (Continued  on  page  58) 
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AT  CEREMONIES  in  Indianapolis  when  the  Kent  Cooper  scholarship 
program  was  announced:  Left  to  right — Eugene  C.  Pulliam,  Mrs.  Roger 
Branigin,  Wes  Gallagher,  Mrs.  Cooper,  Gov.  Branigin,  and  Mrs.  Pulliam. 


Brownout 
Applied  to 
Kidnapping 

Miami 

A  voluntary,  temporary  news 
brownout  was  clamped  on  the 
Daniel  Goldman  kidnap  story 
March  31  after  editors  met 
with  the  lawyer  for  the  boy’s 
family. 

The  18-year-old  hiph  school 
senior,  an  electronics  wizard, 
was  taken  from  his  home  Mon¬ 
day,  March  28,  by  a  gunman 
who  voiced  a  grudge  against 
Daniel’s  father. 

Within  hours  of  the  kidnap¬ 
ing  a  swarm  of  newsmen  had 
staked  out  the  $60,000  water¬ 
front  home. 

After  three  days  of  mass  re¬ 
porting,  including  stories  with 
speculation  of  the  destination 
of  police  cars,  questioning  of 
everyone  entering  and  leaving 
the  house  and  the  theory  that 
a  bulging  briefcase  contained 
the  ransom,  newsmen  were  in¬ 
vited  to  a  meeting  with  the 
family’s  attorney,  Robert  H. 
Traurig. 

“We  fear  that  following  the 
intimate  movements  of  every¬ 
one  so  closely  has  made  those 
holding  the  boy  captive  afraid 
to  make  contact,”  he  said. 

Daniel’s  father,  Aaron  Gold¬ 
man,  said,  “We  fear  the  tre¬ 
mendous  news  coverage  has 
caused  the  abductor  to  hide.” 

News  media  then  agreed  to 
stay  away  from  the  home  and 
stop  speculative  reporting. 

AP  and  UPI  bureau  man¬ 
agers  agreed  after  consultation 
with  their  superiors  to  with¬ 
draw  reporters  from  the  home. 

Miami  new’s  managing  editor 
C.  Edw’ard  Pierce  who  attended 
the  conference,  said,  “I  feel 
newspapers  have  the  duty  to 
gather  news  but  they  also  have 
the  duty  to  have  responsibility. 
In  this  case  the  most  impor¬ 
tant  thing  is  human  life.” 

Mr.  Pierce  said  the  lawyer 
had  assured  newsmen  that  “the 
family  will  sit  dowm  with  new’s- 
men  after  this  is  over.” 

A  story  in  the  Herald  said 
its  editors  had  agreed  to  the 
arrangement. 

• 

Holland  Quits  Paper 

Birmingham,  Ala. 

E.  L.  (Red)  Holland  Jr.,  edi¬ 
torial  page  editor  of  the  Bir¬ 
mingham  News,  has  resigned  to 
become  an  associate  editor  of 
the  Progressive  Farmer  Co. 
He  is  succeeded  by  James  E. 
Jacobson,  former  associate  edi¬ 
tor. 


Cooper  Scholar 
Fund  Estal)lished 
By  Pulliam  Papers 

Indianapolis,  Ind. 

Financed  by  the  Indianapolis 
Star  and  News,  scholarships 
totaling  $6,000  will  be  awarded 
annually  to  four  Indiana  Uni¬ 
versity  journalism  students — 
two  men  and  two  women — in 
honor  of  Kent  Cooper,  former 
Associated  Press  general  man¬ 
ager,  and  his  widow',  Mrs.  Sally 
Cooper. 

Installation  of  the  scholar¬ 
ships  w'as  announced  by  Eugene 
C.  Pulliam,  publisher  of  the 
Star  and  New's  and  an  AP  direc¬ 
tor,  and  his  w'ife,  Nina  Pulliam. 

Mr.  Pulliam  said  the  scholar¬ 
ship  program,  for  senior  stu¬ 
dents,  will  be  sponsored  by  the 
AP.  The  Indiana  journalism  de¬ 
partment  w'ill  nominate  the  stu¬ 
dents  during  their  junior  year. 
They  w'ill  be  selected  on  the 
basis  of  honest,  accurate  report¬ 
ing  and  their  interest  in  teing 
better  reporters  and  continuing 
in  journalism  after  graduation. 

Mr.  Pulliam  told  a  dinner 
gathering  of  300,  including  Paul 
Miller,  AP  president  and  Gan¬ 
nett  Newspapers  president,  and 
W’es  Gallagher,  AP  general 
manager,  that  the  scholarships 
were  being  given  “in  recognition 
of  Kent  Cooper’s  great  contribu¬ 
tion  to  Indiana  University  and 
to  the  Associated  Press.” 

Mr.  Cooper,  w'ho  died  in  1965, 
was  a  native  of  Columbus,  Ind. 
• 

Takes  Job  in  Space 

Cleveland 

Glenn  Brow'n,  reporter  and 
assistant  promotion  manager 
of  the  Cleveland  Plain  Dealer, 
has  resigned  to  join  public  rela¬ 
tions  staff  of  Westinghouse 
Space  Center  in  Baltimore. 


Computer  Work 
Leads  to  Strike; 
Paper  Publishes 

Norwich,  Conn. 

There  appeared  little  likeli¬ 
hood  of  an  early  settlement  of 
a  strike  against  the  Norwich 
Bulletin  by  the  30  composing 
room  members  of  Local  100, 
ITU,  w'hich  began  shortly  be¬ 
fore  noon  Thursday,  March  24. 

Pickets  paraded  in  front  of 
the  Bulletin  office  while  the 
paper  continued  to  be  published 
by  non-union  employes,  who  re¬ 
ported  for  w'ork  as  usual.  Only 
the  compositors  are  union 
members.  Employes  of  the  other 
mechanical  departments,  includ¬ 
ing  press  operators,  are  not 
union  members.  The  Bulletin  has 
a  circulation  of  about  30,000. 

Jurisdictional  Dispute 

The  members  of  Local  100 
w'alked  out  because  of  a  dispute 
involving  assignment  of  work. 
Termed  a  jurisdictional  dis¬ 
agreement,  the  differences  arose 
when  the  company  hired  young 
non-union  women  to  prepare 
typesetting  tape  used  in  con¬ 
nection  with  a  computer  in¬ 
stalled  by  the  paper  a  few 
months  ago.  The  union  report¬ 
edly  demanded  that  the  perfora¬ 
tion  w'ork  be  assigned  to  union 
members.  Wages  also  have  en¬ 
tered  into  the  picture,  according 
to  a  Bulletin  spokeman. 

The  company  reported  that 
negotiations  have  been  under 
way  since  last  November.  The 
union’s  contract  expired  in 
December. 

The  newspaper  reportedly  of¬ 
fered  to  w'rite  into  the  union 


contract  a  provision  guarantee¬ 
ing  that  the  new  computer  pro¬ 
cess  will  not  result  in  the  loss 
of  jobs  by  present  employes.  The 
guarantee  also  would  have  pro¬ 
tected  present  workers  in  the 
event  additional  technological 
adv'ances  are  introduced,  the 
company  added — but  the  union, 
it  said,  rejected  the  offer. 

On  Wednesday  night,  the  day 
before  the  strike  broke,  the 
union  gave  notice  it  would  no 
longer  use  tapes  produced  by  the 
non-union  employees  to  run  the 
typecasting  machines. 

• 

A  Correction: 

20%  Net  Clarified 

A  dropped  word  (increased) 
gave  a  wrong  conclusion  to  the 
annual  report  by  Cooke  Coen  of 
Newspaper  Analysis  Service  in 
E&P,  March  26. 

The  introduction  should  have 
read  as  follows: 

“With  every  indication  that 
revenues  will  continue  to  in¬ 
crease,  last  year’s  statement 
(15%  of  revenue  as  a  minimum 
net  profit)  should  be  upgraded 
to  state  that  the  newspaper 
should  net  20%  on  increased 
revenue.” 

“My  meaning,”  Mr.  Coen 
clarifies,  “was  that  on  every 
$100  of  increased  revenue,  the 
newspaper  should  net  $20 — or 
that  increased  revenues  should 
result  in  an  increase  of  20% 
in  profit.” 

• 

John  Lux  Retires 

Joliet,  Ill. 

William  F.  Blackburn,  adver¬ 
tising  director,  moved  up  to  the 
position  of  publisher  of  the 
Joliet  Herald  Netvs  last  week, 
following  the  retirement  of 
John  F.  Lux,  who  had  been  with 
the  paper  52  years. 
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1st  'Shocker'  Ad 

New  Haven’s 
1-Rate  Plan 
Builds  Linage 

Advertising  linage  in  the  New 
Haven  (Conn.)  Register  and 
Journal-Courier  rose  sharply 
after  the  two  papers  converted 
to  a  “one  rate  plan”  early  last 
October. 

New  Haven  put  into  effect  a 
single  rate  plan  in  which  na¬ 
tional  space  rates,  including 
volume  and  frequency  discounts, 
are  priced  on  the  same  basis  as 
for  local  retailers,  and  also  dis¬ 
continued  premium  rates  for 
political,  theater,  television  and 
promotion  advertising. 

Comparing  total  accumulated 
percent  of  increases  in  linage  for 
October,  November  and  Decem¬ 
ber  of  1965  and  for  January  of 
1966  with  the  corresponding 
months  of  the  previous  year,  the 
two  papers’  combined  linage  was 
up  an  average  of  36%.  This  in¬ 
crease  was  23%  greater  than  the 
total  average  gain  of  70  other 
New  England  papers  that  sub¬ 
mitted  linage  reports  for  the 
same  four-month  period  to  the 
New  England  Newspaper  Pub¬ 
lishers’  Association. 

The  following  is  a  table  of  the 
four  months  of  completion  per¬ 
centages  since  October,  1965, 
compiled  by  Donald  Spargo,  ad¬ 
vertising  manager  of  the  New 
Haven  papers: 

1966  1966 

Oct.  Nov.  Dec.  Jan. 

AM  Papers, 

New  EnKland  19.2  1.4  11.9  17.8 

Register .  63  17  30  41.4 

Journal-Courier  60  10  41  34.1 

Mr.  Spargo  noted  that  Novem¬ 
ber,  1965,  had  four  Sundays,  one 
less  than  in  November,  1964, 
and  thus  provided  linage  totals 
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a  Shock 


difficult  to  compare  on  a  monthly 
basis,  week  for  week. 

This  Westinghouse  Electric 
Company  advertisement  (see 
cut)  is  just  one  of  the  24  full- 
page  “shockers”  now  coming  off 
the  drawing  board  at  McCsinn- 
Erickson  for  scheduling  this 
year  in  newspapers  around  the 
country, 

“Many  advertisers  employ 
the  big  picture,  short  copy 
creative  technique  in  their  mag¬ 
azine  advertising,  but  very  few 
— if  any  at  all — in  the  appliance 
field  have  ever  run  ads  like  the 
ones  we  are  creating  for  news¬ 
papers,”  David  McDonald,  ad¬ 
vertising  director  at  Westing¬ 
house  told  E&P  this  week. 

“We’re  going  to  abolish  the 
distinction  between  newspaper 
and  magazine  type  advertising,” 
Mr.  McDonald  said.  The  pur¬ 
pose,  he  said,  is  to  set  the  West¬ 
inghouse  ads  so  far  apart  from 
the  other  appliance  ads  in  the 
papers  that  readership  is  almost 
insured.  “At  the  same  time  we 
will  be  raising  the  creative  level 
and  demonstrating  to  other  con¬ 
sumer  durable  goods  manufac¬ 
turers  how  newspapers  should 
be  used  properly.”  Many  of  these 
manufacturers,  he  said,  are  in¬ 
clined  to  think  that  name  and 
price  are  all  that  is  needed  to 
persuade  people  to  buy. 

The  ads  have  the  “Ohrbach 
look”  and  the  agency  readily 
admits  to  adopting  this  style 
made  popular  by  Doyle  Dane 
Bernbach,  In  fact,  the  agency 
has  its  fingers  crossed  that 
Westinghouse  will  be  as  success¬ 
ful  in  the  appliance  field  as  Ohr- 
bach’s  has  been  in  selling  soft 
goods. 

About  60  newspapers  will  be 
getting  the  ads  placed  directly 
by  McCann-Erickson  while 
several  more  ads  will  be  sched¬ 
uled  by  Westinghouse  distribu¬ 
tors  who  have  been  allocated  a 
budget.  The  ads  being  placed  by 
McC-E  will  go  to  those  papers, 
Mr.  McDonald  said,  “who  agreed 
to  take  the  business  at  the  re¬ 
tail  rate  plus  an  ‘adder  on’  of 
20%.”  In  some  instances,  this 
“adder  on”  was  a  little  more,  he 
said. 

As  far  as  positioning  goes, 
Mr.  McDonald  said  he  favors 
the  outside  page  of  the  second 
section,  but  no  specific  requests 
have  been  made  for  this  page, 
except  in  the  New  York  Times 
and  Herald-Tribune.  Asked  why 
he  likes  this  page,  he  replied 
that  it  was  purely  “instinct”  and 
not  based  on  any  research. 
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Food  Co.’s  Still  Spot 
TV’s  Biggest  Buyers 


Procter  &  Gamble,  General 
Foods  and  Colgate-Palmolive  led 
the  list  of  spot  television  adver¬ 
tisers  of  1965,  reports  the  Tele¬ 
vision  Bureau  of  Advertising’s 
10th  annual  edition  of  spot  tele¬ 
vision  investments. 

Spot  television’s  biggest  prod¬ 
uct  classification  last  year  was 
again  Food  &  Grocery  Products, 
which  rose  from  $250,756,000  in 
1964  to  $264,146,000  in  1965,  a 
gain  of  5.3%. 

Earlier  this  month,  TvB  re¬ 
leased  the  spot  television  billings 
total  for  the  past  year,  $1,075,- 
500,000,  which  was  a  6%  in¬ 
crease  over  the  1964  total  of  $1,- 
016,011,000.  It  was  the  second 
year  in  a  row  that  the  spot  total 
topped  $1  billion. 

TvB  notes  that  among  the  1,- 
309  advertisers  listed  in  the  1965 
report,  184  of  them  had  spot 
investments  of  more  than  $1 
million.  There  are  44  listings 
over  $5  million. 

Few  changes  occurred  in  the 
ranking  of  last  year’s  10  lead¬ 
ing  spot  television  users.  Procter 
&  Gamble  increased  its  domi¬ 
nance  of  first  place  by  raising 
its  total  to  $75,171,080,  up  near¬ 
ly  $5  million  from  1964.  PepsiCo 
Inc./Bottlers  moved  from  14th 
to  ninth  in  the  annual  rankings ; 
Warner-Lambert  moved  from 
11th  to  10th  place,  and  the  first 
eight  advertisers  maintained  the 
same  positions  both  years. 

Among  the  product  categories 
showing  growtt  over  1964 :  Con¬ 
fections,  from  $47,884,000  to 
$50,967,000,  up  6.4%;  Soft 
Drinks,  from  $54,046,000  to  $62,- 
577,000  up  15.8% ;  Dental  Prod¬ 
ucts,  from  $18,927,000  to  $28,- 
999,000,  up  53.2%;  Drug  Prod¬ 
ucts,  from  $70,185,000  to  $76,- 
170,000,  up  8.5%;  Gasoline  & 
Lubricants,  from  $32,699,000  to 
$38,731,000,  up  18.4% ;  House¬ 
hold  Equipment  -  Appliances, 
from  $6,520,000  to  $12,034,000, 
up  84.6%;  Sporting  Goods,  Bi¬ 
cycles,  Toys,  from  $19,860,000 
to  $26,348,000,  up  32.7%;  Tele¬ 
vision,  Radio,  Photographs,  Mu¬ 
sical  instruments,  from  $1,539,- 
000  to  $3,116,000,  up  102.5%, 
and  Transportation  and  Travel, 
from  $17,293,000  to  $21,813,000, 
up  26,1%. 

The  analysis  of  last  year’s 
spot  television  activity  by  day 
parts  and  by  length  of  commer¬ 
cial  showed  the  following: 


Time  of  Day  Amount  Percent 

Day  . $  269.721,000  26.1 

Early  Evening _  248,918,000  23.1 

Night  .  349,738,000  32.6 

Late  Night .  207,123,000  19.3 

ToUl  . $1,076,600,000  100.0 

Length  of  Commercial 
60’s  (40  sec. 

or  more)  . $  730,406,000  67.9 

20’s  (20-30  seconds)  204.472,000  19.0 

lO’s  (8  to  10  sec.)  .  66.926,000  6.2 

Programs  .  73,696,000  6.9 

ToUl  . $1,076,600,000  100.0 


Spot  television  advertising  in¬ 
vestments  are  compiled  by  the 
N.  C.  Rorabaugh  Company  and 
released  by  TvB. 

1965 

NATIONAL  AND  REGIONAL 
SPOT  TV  EXPENDITURES 
TOP  25  ADVERTISERS 
(Source:  TvB/Rorabaugh) 

1.  Procter  & 

Gamble  . $75,171,080 

2.  General  Foods 
Corporation  ....  36,485,270 

3.  Colgate-Palm¬ 
olive  Co .  31,255,010 

4.  Coca-Cola 

Co./Bottlers  ....  27,711,210 

5.  Lever  Brothers, 

Co .  27,611,730 

6.  Bristol-Myers 

Co .  23,656,480 

7.  William  Wrigley 

Jr.,  Co .  20,855,140 

8.  General  Mills, 

Inc .  18,904,630 

9.  PepsiCo,  Inc,/ 

Bottlers  .  17,639,600 

10.  Warner-Lambert 
Pharma.  Co.  . . .  16,179,820 

11.  Kellogg 

CJompany  .  13,298,410 

12.  R.  J.  Reynolds 

Tobacco  Co . 13,217,020 

13.  Continental 

Baking  Co.,  Inc.  12,021,080 

14.  Miles  Labora¬ 
tories,  Inc . 12,017,800 

15.  American  Home 
Products  Corp.  .  11,571,540 

16.  Alberto-Culver 

Co .  11,050,400 

17.  Quaker  Oats 

Company  .  9,631,940 

18.  Pet  Milk  Co.  ...  9,436,710 

19.  Mars,  Inc .  9,270,810 

20.  Ralston  Purina 

Co .  8,694,230 

21.  P.  Lorillard 

Company  .  8,630,070 

22.  American  Tobacco 

Co .  8,624,230 

23.  Ford  Motor  Co., 

Dealers  .  8,224,720 

24.  American  Can 

Co .  8,039,980 

25.  Com  Products 

Co .  7,995,310 
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General  &  Automotive  ROP  Color  Linage  by 
Media  Records  Classifications — 1965 
(Base- Accounts  in  Three  or  More  Cities) 


%  %  % 


Total  ROP  of  each 
Color  Class'n 

Total  ROP 
Color 

of  each 
Class'n 

Gain 
or  Loss 

Classifications 

Linage 

to  total 

Linage 

to  total 

1965  vs. 

General 

1965 

1965 

1964 

1964 

1964 

ALCOHOLIC  BEVERAGES 

Beers  . 

1,919,136 

2.5 

2,181,718 

2.6 

—  12.0 

Wines . 

28,000 

0.0 

7,965 

0.0 

-1-251.5 

Liquors  . 

3,391,491 

4.4 

3,381,012 

4.1 

-F  0.3 

EDUCATIONAL  . 

8,837 

0.0 

— 

— 

+  + 

FARM  &  GARDEN  . 

455,021 

0.6 

366,328 

0.4 

-1-  24.2 

FOODS 

Baby  Foods  . 

56,110 

0.7 

93,450 

0.1 

—  40.0 

Baking  Products  . 

Beverages 

2,004,829 

2.6 

2,747,215 

3.3 

—  27.0 

Coffee  &  Tea  . 

811,865 

l.l 

2,620,714 

3.2 

—  69.0 

Soft  Drinks  . 

2,464,097 

3.2 

3,537,087 

4.3 

—  30.0 

Misc.  Beverages _ _ 

Cereals  &  Breakfast 

396,503 

0.5 

592,001 

0.7 

—  33.0 

Foods  . 

1,394,460 

1.8 

1,212,447 

1.5 

+  15.0 

Condiments  . 

451,092 

0.6 

377,106 

0.4 

+  19.6 

Confections . 

25,905 

0.0 

124,474 

0.1 

—  79.2 

Dairy  Products  . 

2,493,721 

3.3 

4,683,638 

5.7 

—  46.8 

Frozen  Foods  . 

1,674,942 

2.2 

1,267,439 

1.5 

+  32.2 

Meats  &  Fish  . 

4,098,544 

5.4 

3,026,848 

3.7 

+  35.4 

Pet  Foods  . 

666,824 

0.9 

668,459 

0.8 

—  0.3 

Misc.  Foods  . 

3,417,109 

4.5 

3,501,065 

4.2 

—  2.4 

HOTELS  &  RESORTS  .. 

248,427 

0.3 

227,329 

0.3 

+  9.3 

HOUSEHOLD  FURN. 

&  FURN . 

HOUSEHOLD  SUPPLIES 

36,803 

0.0 

273,210 

0.3 

—  86.5 

Aluminum  &  Paper 

Products  . 

Disinfectants  & 

2,217,944 

2.9 

1,141,071 

1.4 

+  94.4 

Insecticides  . 

144,877 

0.2 

52,445 

0.1 

-FI  76.2 

Fuel  . 

Soaps,  Cleansers, 

34,044 

0.0 

139,286 

0.2 

—  75.6 

Polishes  . 

536,665 

0.7 

1,011,633 

1.2 

—  47.0 

Misc.  Household 

Supplies  . 

HOUSING  EQUIPMENT 

12,019 

0.0 

— 

— 

+  + 

Air  Conditioning  .... 

39,664 

0.0 

64,374 

0.1 

—  38.4 

Fixtures  . 

39,224 

0.0 

46,508 

0.0 

—  15.7 

Heating  Equipment  . . 

12,090 

0.0 

— 

— 

+  + 

Major  Electrical 

Appliances  . 

1,095,353 

1.4 

1,226,947 

1.5 

—  10.7 

Refrigerators  &  Freezers 

718,382 

0.9 

141,374 

0.2 

+408.1 

Misc.  Housing 

Equipment  . 

49,515 

0.1 

— 

— 

+  + 

INDUSTRIAL  . 

275,381 

0.4 

822,594 

1.0 

—  66.5 

INSURANCE  . 

120,789 

0.1 

231,000 

0.3 

—  47.7 

JEWELERY  & 

SILVERWARE . 

12,332 

0.0 

w  — 

— 

+  + 

MEDICAL  . 

504,688 

0.7 

l43,/32 

0.2 

+252.4 

MISCELLANEOUS . 

717,978 

0.9 

945,060 

l.l 

—  24.0 

PROFESSIONAL  & 

SERVICE  . 

22,303 

0.0 

9,546 

0.0 

+  133.6 

PUBLIC  UTILITIES  .... 

595,879 

0.8 

813,705 

1-0 

—  26.8 

PUBLISHING  &  MEDIA 

Books  . 

287,512 

0.4 

245,388 

0.3 

+  17.2 

Magazines  . 

— 

— 

10,080 

0.0 

—100.0 

Newspapers . 

5,020 

0.0 

3,788 

0.0 

+  32.5 

Radio  &  TV  Stations...  15,710 

RADIO,  TV  &  PHONOGRAPHS 

0.0 

+  + 

Radio  &  TV  Sets  .... 

2,564,811 

3.4 

2,892,654 

3.5 

—  11.3 

Phonographs  &  Records 

144,230 

0.2 

34,252 

0.0 

+  321.1 

SPT.  GDS.,  CAM.  & 

PHOTO  SUPPL . 

1,620,069 

2.1 

1,372,550 

1.7 

+  18.0 

TOBACCO 

Cigars  .  10,680 

CigareHes  .  1,781,873 

TOILET  REQUISITES 

Dentifrices .  90,072 

Men's  Toiletries  .  214,163 

Perfumes  &  Cosmetics. .  21,842 

Misc.  Toilet  Requisites  27,416 

TRANSPORTATION 

Airways  .  1,313,642 

Bus  Lines  .  . 

Steamships .  5,215 

WEARING  APPAREL  .. .  165,304 

GENERAL  TOTAL .  41,640,402 

Total  ROP 
Color 

Classifications  Linage 

Automotive  1965 

GASOLINES  &  OILS  ..  6,386,157 

PASSENGER  CARS 
(NEW)  .  19,833,690 

PASSENGER  CARS 

(USED)  .  231,591 

TIRES  &  TUBES  .  8,087,781 

TRUCKS  &  TRACTORS  .  169,306 

MISCELLANEOUS .  65,471 

AUTOMOTIVE  TOTAL  . .  34,773,996 
GRAND  TOTAL .  76,234,398 


0.0 

— 

— 

+  + 

2.3 

9,524,816 

11.5 

—  81.3 

0.1 

14,454 

0.0 

—523.2 

0.3 

— 

— 

+  + 

0.0 

9,048 

0.0 

+  141.4 

0.0 

318,787 

0.4 

—  91.4 

1.7 

980,310 

1.2 

+  34.0 

— 

536,240 

0.6 

—  100.0 

0.0 

— 

— 

+  + 

0.2 

49,405 

0.1 

+  234.6 

54.4 

O/ 

53,670,052 

64.8 

—  22.8 

lo 

of  each 

Total  ROP 

% 

of  each 

% 

Gain 

Class'n 

Color 

Class'n 

or  Loss 

to  total 

Linage 

to  total 

1965  vs. 

1965 

1964 

1964 

1964 

8.4 

6,295,063 

7.6 

+  1.4 

26.0 

18,294,174 

22.1 

+  8.4 

0.3 

134,736 

0.1 

+  71.9 

10.6 

4,447,370 

5.4 

+  81.9 

0.2 

33,675 

0.0 

+402.3 

0.1 

— 

— 

+  + 

45.6 

29,205,018 

35.2 

+  19.1 

100.0 

82,875,070 

100.0 

—  8.0 

Ragu’  Climaxes  Latest 
‘Blitz’  in  FuU-Color  ROP 


Rochester,  N.  Y. 

The  Ra^’  Packing  Company 
has  scheduled  its  first  full  color 
page  in  the  Chicago  Tribune  on 
April  12. 

The  advertisement,  featuring 
a  picture  of  a  jar  of  Ragu’ 
Spaghetti  Sauce  against  a  back¬ 
ground  of  vivid  yellows,  greens, 
reds  and  blues,  offers  readers  a 
coupon  redeemable  for  a  sample 
of  a  regular  jar  at  any  store 
which  carries  the  product.  Three 
strips  of  casual  line  art,  over¬ 
printed  on  large  areas  of  solid 
yellow  in  a  repeating  wallpaper 
design,  the  agency  commented, 
is  a  treatment  planned  to  stop 
the  reader. 

A  similar  offer  was  made  in 
the  Tribune  last  November  in  a 
1295-line  black  and  red  ad.  In 
commenting  on  the  reasoning 
behind  the  move  from  use  of  half 
pages  in  spot  color  to  full  page 
full  color,  Ralph  Cantisano, 
president  of  the  sauce  company, 
told  the  agency,  Finnegan  Ad¬ 
vertising  of  Rochester,  that  the 
multi-colored  Ragu’  label  is  pho¬ 
togenic  and  when  done  in  full 
color  creates  optimum  product 
identification. 

Until  last  summer,  the  com¬ 
pany  had  no  product  on  store 
shelves  in  the  Chicago  market. 
Initial  distribution  through 
Jewel  Tea,  National  Tea,  and 
High-Lo  Markets  started,  the 
agency  said,  just  prior  to  publi¬ 
cation  of  the  first  newspaper  ad 


campaign  which  began  on 
Columbus  Day  and  extended 
through  Christmas  1965.  The 
initial  series  consisted  mostly  of 
14-line  and  17-line  ads.  which 
the  agency  refers  to  as  “blitzes” 
— multiple  insertions  of  up  to 
10  or  12  ads  in  one  day’s  news¬ 
paper  on  consecutive  pages.  The 
blitz  phase  ended  with  the  1295- 
line  black  and  red  free  sample 
ad. 

Immediately  after  Christmas 
1965,  Ragu’  scheduled  a  follow¬ 
up  newspaper  ad  promotion  in 
the  Chicago  Daily  News,  as  well 
as  in  the  Tribune.  This  cam¬ 
paign  featured  a  series  of  ex¬ 
cerpts  from  letters  received  from 
fans  in  the  East,  where  the 
company  has  had  distribution 
for  many  years.  The  second 
phase  of  the  promotion  was  built 
around  a  one  jar  free  offer  in  a 
330-line  ad.  The  full  color  page 
ad  scheduled  in  April  is  part  of 
a  third  wave  of  Ragu’  news¬ 
paper  advertising  which  began 
on  March  1. 

• 

Ads  Off  Page  1 

Worcester,  Mass. 

The  Worcester  Telegram  and 
Gazette  have  dropped  Page  One 
advertising,  offering  to  run  such 
linage  now  on  the  “Second 
Front  Page,”  first  page  of  a 
subsequent  section.  The  Page 
One  practice  followed  a  New 
England  tradition. 
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Whether  it’s  alphabet  or  vegetable,  soup’s  on  in  San  Diego, 
followed  by  the  main  course  and  dessert.  San  Diegans  have 
healthy  appetites  and  spent  more  than  $313,000,000  in  Food 
Store  Sales  last  year.*  Did  they  buy  your  food  product?  They 
did  if  you  advertised  in  The  San  Diego  Union/Evening  Tribune. 

85%  of  San  Diego  County  families  live  in  an  urban  area  which  accounts  for  more  than 
88%  of  the  total  retail  sales.  80%  of  these  families  regularly  read  The  San  Diego  Union 
Evening  Tribune,  unduplicated.  They’re  buying  your  product  if  you’re  in  these  two  great 
newspapers. 

•Sales  Management  Survey  of  Buying  Power,  1965.  iW: 

fbeSanBifsoMnion  |  EVENING  TRIBUNE 


‘THE  RING  OF  TRUTH’ 


H  ^  Cojplsi^  Meufspopfs  15  hometown  daily  newspapers  covering 


San  Diego,  California— Greater  Los  Angeles-Springheld,  Illinois— and  Northern  Illinois, 
Served  by  the  Copley  News  Service  with  a  Washington  bureau  and  bureaus  in  other  major 
centers  of  the  world.  Represented  nationally  by  Nelson  Roberts  &  Associates,  Inc. 


Special  Section 
Idea  Suggested 
By  Union  Carbide 

The  Cordless  Comer  idea 
where  all  battery-operated  de¬ 
vices  carried  by  the  retailer  may 
be  displayed  and  sold  in  one 
location  within  the  store  has  won 
the  endorsement  and  promise  of 
support  by  a  number  of  manu¬ 
facturers  of  products,  Union 
Carbide  reported  this  week. 

Along  with  seven  other  com¬ 
panies,  special  ads  promoting 
the  theme,  “Go  Cordless  .  .  .  Go 
Carefree,”  will  appear  in  the 
May  issue  of  House  and  Garden 
magazine.  The  issue  will  also 
feature  the  cordless  idea  edi¬ 
torially. 

Other  promotional  plans  by 
Union  Carbide,  the  initiator  of 
“Cordless  Corner,”  include  a  10- 
page  newspaper  supplement 
which  is  being  distributed  to 
daily  newspapers  for  use  in  put¬ 
ting  together  special  sections, 
a  color  film  for  television  fea¬ 
turing  cordless  products  and  the 
Cordless  Corner  and  a  contest 
for  radio  stations  with  prizes  for 
listeners’  suggestions  for  cord¬ 
less  devices  of  the  future. 

More  than  600  retailers,  the 
company  said,  have  requested 
the  free  20-page  illustrated  Re¬ 
tail  Action  Planbook  and  24- 
page  Manufacturers’  Resource 
List.  The  planbook  contains  in¬ 
structions  and  suggestions  for 
creating  a  Cordless  Comer  in 
differing  classes  of  trade  and 
different  sizes  of  stores.  In  the 
resource  list  are  names  and 
addresses  of  several  hundred 
manufacturers  of  battery- 
powered  products.  Both  are 
available  on  request  from:  Dept. 
AE,  Union  Carbide  Corporation, 
Consumer  Products  Division, 
270  Park  Ave.,  New  York,  N.  Y. 
10017, 

In  addition  to  Smith  Corona 
Marchant,  General  Electric 
Housewares  Division,  Iona  Man¬ 


ufacturing  Co.,  Empire  Brush 
Co.,  Westinghouse  Portable  Ap¬ 
pliance  Division,  Westclox  Divi¬ 
sion  of  General  Time  and  Voice 
of  Music  Corp.  who  are  running 
advertisements  in  House  and 
Garden,  the  company  said  the 
following  other  companies  are 
interested  in  supporting  re¬ 
tailers’  promotions :  Keystone 
Camera  Corp.,  Lloyds  Ultra¬ 
sonic,  Remington  Division  of 
Sperry  Rand  Corp.,  Sony  Corp., 
Kembric,  Inc,,  Westinghouse 
Electric  Portable  Radio  Divi¬ 
sion,  Norelco,  Shields  Inc.,  Pana¬ 
sonic  Inc.,  Schick  Electric  Co., 
Hamilton  Beach,  Mira-Cote  Inc., 
Troy  Industries  Inc.,  Eastman 
Kodak  Co.,  Dominion  Electric, 
Argus,  Inc.,  Bulova  Watch  Co. 
and  Epic  Inc. 

• 

NEWSPAPER 
CAMPAIGNS 
Kingsbury  Beer 

Offset  SpectaColor  in  the  form 
of  a  full-page  ad  for  Kingsbury 
Draft  Beer  in  bottles  was  suc¬ 
cessfully  mn  by  the  Green-Bay 
Press-Gazette  Appleton  Post- 
Crescent  and  Oshkosh  North¬ 
western,  all  Wisconsin  news¬ 
papers. 

Similar  ads  were  run  by  the 
Manitowoc  Two  Rivers  (Wis.) 
Herald  Times  Reporter  and  the 
Fond  du  Lac  (Wis.)  Conunon- 
wealth  Reporter.  The  brewery’s 
draft  beer  in  bottles  newspaper 
ad  program  also  includes  20 
other  newspapers  in  Wisconsin, 
Minnesota  and  Illinois.  These 
will  run  later  this  month  ac¬ 
cording  to  the  Kinsbury  agency, 
Gould,  Brown  and  Bickett,  Inc. 
of  Minneapolis,  Minn. 

According  to  Green  Bay  Press- 
Gazette  officials,  that  news¬ 
paper’s  mn  of  47,000  with  the 
full  color  ad  resulted  in  spoil¬ 
age  to  less  than  500  papers.  The 
Appleton  mn  was  40,000  and 
the  Oshkosh  run  was  27,000. 

Regensteiner  Corp.  which  pro¬ 
duced  the  ads  in  Chicago,  said 


WHEN  IT  PAYS  TO  ADVERTI$E-(5  conditions) 

It  pays  to  advertise  when:  (1)  you  have  a  good  sales  story; 
(2)  it  is  well  told;  (3) — to  the  right  people;  (4) — at  the  right 
time;  (5) — at  a  reasonable  cost. 

That’s  what  CIRCULATION  ’66  offers  newspapers.  Space 
buyers  and  advertising  managers  use  our  864-page  annua! 
analysis  of  newspaper  coverage  when  they  are  putting  together 
or  revising  newspaper  lists.  Your  ad  is  seen  when  your  market 
or  area  is  under  consideration  and  when  the  buyer  wants  to 
know  more  about  what  you  have  to  offer.  Your  ad  is  perfectly 
positioned  and  alive  for  a  full  12  months,  enjoying  continual 
desk-top  accessibility.  Every  newspaper  has  a  good  sales  story 
— it  pays  to  advertise. 

COPY  DEADLINE  IS  APRIL  11 
Send  your  space  reservation  now! 

Tom  Sinding,  AMERICAN  NEWSPAPER  MARKETS,  INC., 
Box  182,  NORTHFIELD,  ILLINOIS 


it  had  426,000  preprints  ready 
to  run  in  the  20  additional 
papers.  An  agency  spokesman 
told  E&P:  “This  is  a  return  to 
newspapers  by  a  major  brewery 
in  an  attempt  to  dramatize,  pre¬ 
sell  and  merchandise  an  excit¬ 
ing  new  project,  draft  beer  in 
bottles.” 

♦  ♦  « 

Northrop 

Northrop  Architectural  Sys¬ 
tems  (out  of  West  Associates) 
has  firmed  a  sales  promotion 
campaign  in  6  cities  with  bi¬ 
weekly  placements  in  selected 
metropolitan  dailies  and  exten¬ 
sive  public  relations  backup. 

The  objective  of  the  campaign 
is  to  emphasize  community  beau¬ 
tification  in  line  with  the  cur¬ 
rent  national  emphasis.  Agency 
principal,  William  A.  West  said 
the  theme  is  “Arcadia  Face  of 
a  City.” 

Six  buildings  will  be  selected 
in  each  of  the  cities  and  the 
winning  building  will  be  fea¬ 
tured  in  display  ads  and  heavily 
publicized.  First  of  the  bi¬ 
weekly  ads  appeared  this  month 
and  will  continue  through  June. 
Media  selected  are;  Houston 
Chronicle,  St.  Louis  Post-Dis¬ 
patch,  Boston  Globe,  Honolulu 
Star-Bulletin,  Washington 
(D.  C.)  Star,  and  Columbus 
(O.)  Dispatch. 

The  campaign  is  being  run 
in  conjunction  with  NAS  dis¬ 
tributors  in  each  of  the  cities. 
The  company  makes  sliding 
doors,  windows,  framings  sys¬ 
tems  and  sun  control  products. 
*  *  « 

I'leischmaim 

Upwards  of  25  of  300  news¬ 
papers  published  in  more  than 
250  cities  will  run  ROP  color 
ads  this  year  for  the  Fleisch- 
mann  Distilling  Cor  wration. 

John  A.  Malloy,  icepresident 
and  director  of  advertising  and 
sale  promotion  for  the  distillery 
made  the  announcement  this 
week. 

Hailed  by  the  agency,  Ted 
Bates  &  Company,  as  the 
“largest  and  most  extensive 
newspaper  and  magazine  adver¬ 
tising  campaign  ever  launched 
by  Fleischmann  for  three  of  its 
popular  brands,”  Mr.  Malloy 
said  the  campaign  broke  on 
March  21  and  will  continue 
through  the  remainder  of  the 
year. 

He  said  that  advertising 
during  the  1966  kick-off  cam¬ 
paign  is  earmarked  for  “more 
newspapers  in  more  key  metro¬ 
politan  areas  than  ever  before.” 

The  brands  which  will  be  pro¬ 
moted  are  Fleischmann’s  Pre¬ 
ferred  Whisky,  Fleischmann’s 
Gin  and  Black  &  White  Scotch 
Whisky. 

EDITOR  SL  F 


New  Frozen  Tea 
Being  Introduced 

Reach,  McClinton  &  Co., 
newly  appointed  agency  for 
Dell  Sales  Company,  Hillside, 
New  Jersey,  will  use  news¬ 
papers  and  radio  to  introduce 
Dell’s  Frozen  Iced  Tea  in  24 
markets. 

The  campaign  gets  underway 
after  Decoration  Day  with  600- 
line  lOc-off  coupon  ads  in  news¬ 
papers  east  of  Chicago.  The 
newspaper  introduction  will  be 
followed  by  a  concentrated  radio 
spot  commercial  campaign  in 
the  same  24  markets.  The 
agency  said  plans  are  being 
made  to  introduce  the  new 
grocery  item  on  the  West  Coast 
following  this  phase. 

Reach,  McClinton’s  Newark, 
N.  J.  office  is  handling  the  ac¬ 
count.  Leonard  Newsteder  is 
the  account  executive. 

*  *  * 

Ads  in  Newspapers 
Boost  Magazine  Sales 

Readers  Digest  magazine  this 
week  credited  its  newspaper  ad¬ 
vertising  campaign  with  a 
strong  assist  in  boosting  single¬ 
copy  sales. 

In  an  advertisement  appearing 
in  Supermarket  News,  the  mag¬ 
azine  said  it  was  spending  over 
$1  million  this  year  advertising 
in  more  than  300  newspapers 
each  month  that  the  latest 
Digest  issue  is  “now  on  sale  at 
your  checkout.” 

The  magazine  said  the  news¬ 
paper  campaign  was  “another 
go^  reason  ”  why  single-copy 
sales  had  increased  more  than 
10%  in  the  past  11  months. 

*  *  * 

Old  Taylor 

“Ingenious  Americans”  head¬ 
lines  a  new  educational  ad  series 
which  has  been  launched  by  Old 
Taylor  Kentucky  Bourbon  and 
features  the  contributions  made 
by  Negroes  in  the  development 
of  this  country.  Each  ad  is  illus¬ 
trated  with  portraits  by  Carl 
Owens  of  Detroit,  artist  and 
teacher.  The  series  revolves 
around  inventors,  whose  contri¬ 
butions  are  a  matter  of  record 
in  the  U.S.  Patent  Office,  but 
who  have  received  little  recog¬ 
nition.  The  450-line  ads  were 
prepared  by  Batten,  Barton, 
Durstine  &  Osborn.  The  ads 
will  appear  in  newspapers  in 
15  states. 

*  *  * 

Paul  Jones 

Newspapers  have  been  selected 
as  the  primary  medium  for  Ren- 
field  Importers  Ltd.  multi-media 
ad  campaign  this  Spring  to  in¬ 
troduce  the  new  Paul  Jones 
Blonde  whisky.  Grey  Advertising 
is  the  agency. 
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can  The 
Philadelphia 
Inquirer 
1^  do  for 


PLENTY  I  If  you’re  in  the  automotive  business ! 

Provide  you  with  more  suburban  readers  than  any  make  •  Offer  you  quarterly  tabulations  of  new  car 

other  Philadelphia  daily  newspaper  (where  76%  registrations,  by  county  •  Furnish  a  measurement 

of  the  market’s  automotive  sales  are  made)  •  De-  of  your  advertisement’s  readership  (our  exclusive 

liver  you  an  affluent  audience  with  an  average  “Exposure/Ratings”  service)  •  Provide  you  with 

annual  household  income  of  $9,100  — highest  of  the  added  impact  of  both  R.O.P.  Color  and 

all  media  in  the  market  •  Put  your  advertising  SpectaColor  •  And,  through  the  area’s  leading 

into  the  households  which  account  for  56%  of  all  medium,  SELL  YOUR  AUTOMOBILES  AND  AUTO- 

new  car  purchase  plans  (our  semi-annual  study  MOTIVE  ACCESSORIES, 

of  Consumer  Buying  Plans)  •  Provide  you  with  a 

44  page  research  report  on  "New  Car  Buyers  in  ^  4  ^  « 

the  Philadelphia  Market’’  (you’ll  gain  new  insight  |0m 

into  purchasing  patterns  by  status  levels) .  Give  Jf  UIIUMlPlJIIHU  4PUI|IUICI 

you  inventory  reports  of  automobile  ownership  by  the  newspaper  that  "DOES  things”  for  advertisers 


Eight  Easy  Ways  to  Sell  a  Woman  in  Ads 


By  Julia  Morse, 

Account  SupcrviMtr,  Cliirurg  &  Cairiix  Inc. 


Just  what  kind  of  advertising 
motivates  a  woman  to  buy? 

In  our  search,  we  enlisted  our 
Women’s  Point  of  View  Com¬ 
mittee,  a  group  of  professional 
women  in  our  agency  with  a 
variety  of  interests. 

In  instituting  this  Commit¬ 
tee  our  management  followed  a 
simple  rule: 

‘‘To  catch  a  u'otnati,  ask  a 
woman.” 

To  the  question  of  what  kind 
of  advertising  motivates  a  wom¬ 
an  to  buy,  our  committee  came 
up  with  not  one  answer,  but 
eight. 

Appeal  Number  One  is  The 
Big  Promise  —  the  bigger  the 
better.  “Promise”  advertising 
makes  some  businesses  really 
flourish,  notably  cosmetics. 

Ten  years  ago  the  promise 
was  in  the  headline  and  copy. 
Today  the  promise  is  in  the  pic¬ 
ture.  Five  years  ago  the  promise 
was  merely  eternal  youth. 

Note  today’s  promises:  Not 
only  can  she  be  a  blond,  she  can 
be  a  bom  blond  with  Clairol's 
product  “Born  Blond.”  Westing- 
house  packages  a  whole  butcher 
shop  in  her  refrigerator.  That’s 
a  big  promise,  even  though  not 
taken  completely  literally.  Sj/pp- 
lu>se,  which  used  to  be  support 
stockings  for  nurses  with  vari¬ 
cose  veins,  now  works  on  the  ego 
as  well  as  the  legs. 

With  teenage  girls  the  bigger 
the  promise  and  the  higher  the 
price,  the  better  she  likes  it. 
A  cosmetic  client  of  ours  tried 
to  get  his  line  into  a  Fifth 
Avenue  specialty  shop.  Said  the 
buyer:  “Why  should  I  offer  a 
$3.95  skin  cream  to  teenagers 
when  they’re  now  happily  pay- 


PROOF|POSinVE . . . 


that  M«tro  Newspaper  Service  DOEa 
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vertising  BETTER  .  .  .end  sell  MORE  of  Itl 


M  MADISON  AVE.  NEW  YORK  K,  N.T. 

22 


ing  $10.00  for  a  jar?” 

Those  experienced  in  the  cos¬ 
metic  field  know  that  a  lipstick 
which  didn’t  move  at  $1.50, 
when  priced  at  $4.00,  with  no 
otiur  change,  can  be  a  sellout. 

2.  Offer  Her  A  Bargain.  Close 
after  the  Big  Promise  comes  the 
Little  Price.  Our  group  agreed 
that  the  appeal  of  economy  is 
second  only  to  Promise.  On  the 
face  of  it  this  is  a  contradic¬ 
tion.  How  is  it  that  the  same 
woman  who  spends  $00.00  for  a 
jar  of  Eterna  face  cream  will 
take  the  trouble  to  clip  a  coupon 
in  the  expectation  of  saving  a 
nickel  at  the  supermarket  check¬ 
out  counter?  Well,  it’s  because 
next  to  being  a  femme  fatale 
as  the  French  say,  or  just  plain 
“fatal”-  as  our  cosmetics  ad  had 
it,  a  woman  loves  a  tiny  bar¬ 
gain.  Saving  is  a  fun  game  for 
women.  More  and  more  adver¬ 
tisers  are  catching  on,  and  cash¬ 
ing  in. 

3.  Amuse  Her.  Fun  sells  wom¬ 
en.  Advertising  that  amuses.  We 
don’t  claim  that  this  is  unique 
to  women  or  that  they  are  the 
only  sex  to  have  a  sense  of 
humor.  The  Sanforizing  adver¬ 
tising  gets  a  chuckle  out  of  the 
boys  too.  Packages  that  amuse 
sell  her,  too.  And  here  again, 
pictures  and  symbols  do  the  job 
better  than  words.  Remember 
that  we  are  talking  to  a  gen¬ 
eration  ti'ained  to  respond  to 
visual  stimuli  conditioned  by 
television.  There  is  no  need  to 
spell  it  all  out.  Amusing  and 
believable  go  hand  in  hand  — 
like  the  Chlorox  ads  which  fore¬ 
go  the  stylized  studio  model  for 
people  out  of  life.  The  reader 
thinks  “my  kids  are  just  like 
that.” 

4.  Inform  Her.  For  major  pur¬ 
chases,  we  believe  it  is  all  im¬ 


portant.  A  woman  wants  to 
know  before  purchasing  a  rug, 
a  dishwasher,  a  car.  Why  is 
price  left  out  of  such  advertis¬ 
ing?  Puzzled,  I’ve  thought  for 
years  that  there  must  be  some 
mysterious  Big-Business  reason, 
but  I  find  that  Volkswagen  gives 
the  price.  It  can  be  just  West 
Germany  influence.  So  does 
BuickOpal  advertising.  But  usu¬ 
ally  Detroit  covers  it  with  “Just 
a  few  dollars  more  or  less  than 
the  next  brand.”  We  want  to 
know  “how  much?”  In  today’s 
advertising,  a  big  bold  photo¬ 
graph  can  tell  the  complete 
story,  as  with  Clairol’s  Kind¬ 
ness  ad  —  or,  a  big  bold  photo¬ 
graph  and  a  few  uninhibited 
words  “I  Crazy  Calorie.”  With 
Carnation,  the  story  of  Instant 
Breakfast  needs  the  package  to 
complete  the  sell. 

5.  The  Naked  Sell.  Contrary 
to  the  myth  that  sex  belongs  in 
a  man’s  world,  women  like  ad¬ 
vertising  that’s  “sexy.”  A  man 
might  call  it  the  “soft  sell”  or 
the  “soft  touch.”  But  to  a  wom¬ 
an  it  suggests  that  she,  too,  can 
be  seductive  and  get  her  man. 
But  it  must  be  in  good  taste, 
and  expressed  in  terms  accept¬ 
able  to  the  woman  reader. 
Charles  of  the  Ritz’  “Basic 
Pink”  does  it  successfully; 
naked  but  nice. 

6.  Believable.  This  brings  us 
to  number  six  in  our  list  of  “Ap¬ 
peals  and  Motivations.”  The 
trend  in  advertising  is  to  tell¬ 
ing  the  truth  —  and  women  like 
it.  Exaggeration  is  old  hat.  We 
find  it’s  far  better  to  be  nega¬ 
tive  than  to  exaggerate.  Here’s 
a  refreshing  example: 

“Does  the  thought  of  flying 
give  you  a  headache?”  This  ad 
makes  another  point:  to  be  be¬ 
lievable  one  need  not  be  dull. 

7.  Protection  for  Her  Family. 
A  major  motivation  is  “protec¬ 
tion  for  the  family.”  This  is  for 


real.  If,  and  whenever,  a  woman 
is  convinced  that  a  product  is 
better  for  her  family,  she’ll  buy 
it.  Here,  a  direct  message  is 
what  counts  —  whether  it’s  the 
ad,  or  the  package,  or  both 
which  succeed  in  convincing  her. 
If  she  believes  a  product  will 
make  her  kids  strong,  smart  and 
handsome,  you  can  bet  she’ll 
buy.  And  if  tbe  kids  want  it 
too,  it’ll  stay  sold.  Sell  the  kids 
and  you’ve  sold  ma. 

AEtna  has  had  real  success 
with  the  appeal  of  “Protect 
Your  Family,”  directed  to  the 
man  of  the  family,  because  it  is 
sincere.  Now  we’re  preparing  a 
new  campaign,  directing  the 
copy  to  the  wife,  because  re¬ 
search  has  proved  to  us  that 
we  instinctively  believe  —  that 
women  have  a  voice  in  any  de¬ 
cision  involving  the  protection 
of  her  family. 

Only  a  few  years  ago  any  in¬ 
surance  ad  directed  to  women 
would  have  attempted  to  tell 
her  directly  that  “insurance  is 
the  most  important  purchase 
her  husband  makes  for  her.” 

8.  On  Our  List  is  Life  Can 
Be  Easier.  Our  final  point  con¬ 
cerns  a  word  that  the  packag¬ 
ing  industry  has  had  exclusive 
rights  to  until  lately  when  ad¬ 
vertising  men  have  picked  it  up. 
The  word  is  Convenience.  It 
takes  you  into  the  housewife’s 
world.  Save  her  from  kitchen 
drudgery,  help  her  to  serve  her 
family  in  a  more  gracious  and 
leisurely  way,  and  give  her  time 
for  those  business  trips  with 
her  husband,  which  the  airlines 
promise  —  at  25%  oflF  on  Tues¬ 
day,  Wednesday,  Thursday,  Fri¬ 
day. 

Times  of  London 
Chaiifiing  Its  Style 

London 

On  May  3  the  Times  will  have 
a  new  front  page — made  up  of 
news,  instead  of  classified  ads. 
However,  there  will  be  a  two- 
column,  eight-inch  display  ad  at 
the  bottom  of  the  page. 

Only  twice  in  its  history  the 
Times  has  broken  with  its  tra¬ 
dition  of  filling  page  one  with 
personal  ads  to  give  a  spread  to 
a  news  event.  These  historic 
occasions  were  for  a  report  on 

:  the  Battle  of  Trafalgar  on  Nov. 
7.  1805,  and  for  the  death  of 
Winston  Churchill  on  Jan.  25, 

I  1965. 

I  • 

Jaymar-Ruby  Slacks 

Sunday  newspaper  supple¬ 
ments  in  32  markets  will  expose 
new  fall  fashions  created  for 
the  Jaybonair  and  YMM  slacks. 


Everything  in  Baltimore  revolves  around  The  Sun 


•  ••that's  why  Baltimore 
Real  Estate  advertisers  place 
87%  of  their  newspaper 
linage  in  The  Sunpapers ! 


THE  SUNPAPERS 


MORNING 


EVENING 


SUNDAY 


National  Representatives:  Cresmer,  Woodward,  O'Mara  &  Ormsbee 
New  York.  San  Francisco.  Los  Angeles.  Chicago.  Oelroit.  Atlanta.  Philadelphia.  Minneapolis 
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How 

much 

does  a 
scruple 

cost? 


A  lot. 

And  you  may  find  yourself  feeling  lonesome. 
Because  a  lot  of  people  aren’t  big  on  scruples. 

It’s  too  easy  to  let  things  go  status  quo. 

Case  in  point:  retail  automobile  advertising.  It’s 
getting  better. 

But,  too  much  is  still  deceptive,  word-smithed 
to  be  within  the  letter  of  the  law. 

This  guy  says  he  has  to  do  it  to  keep  up  with 
the  other  guy  who  has  to  keep  up  with  the  other 
guy  and  so  on.  The  result:  people  are  still  being 
taken  advantage  of  by  advertising  designed  to 
mislead. 

The  National  Automobile  Dealers  Association, 
official  organization  for  22,000  franchised  new-car 
dealers,  is  working  with  the  Association  of  Better 
Business  Bureaus  International  to  eliminate  decep¬ 
tive  advertising.  They  could  succeed.  With  your 
help.  They  have  prepared  an  eye-opening  booklet 
“Recommended  Standards  and  Practices  for 
Advertising  and  Selling  Automobiles.”  It’s  a  book¬ 
let  for  you  who  are  publishers,  broadcasters  and 


advertising  executives.  Because  you  are  the  only 
ones  who  can  require  that  advertising  be  honest 
—  in  meaning  as  well  as  words. 

We  wouldn’t  kid  you.  A  scruple  costs  plenty. 
Guts,  backbone.  Just  like  every  other  corny  ideal 
this  country  needs. 

The  only  thing  free  is  the  booklet. 

I - 1 

OK,  I’ll  give  it  a  try.  Send  me  “Recommended 
I  Standards  of  Practice  for  Advertising  and  | 

I  Selling  Automobiles.”  I 

I  NAMt  I 

ADDRhSS  I 


Mail  to: 

I  NATIONAL  AUTOMOBILE  I 

I  DEALERS  ASSOCIATION  iCWP  | 

I  2000  “K”  Street.  N.W.,  Washington,  D.C.  20006  | 

I _ I 


Som^Si^OnesT^ 

Largest  ‘Tapelinc’ 

Edition  Published 

Hastings,  Neb. 

The  Hastings  Daily  Tribune 
recently  published  its  largest 
“Tapeline”  edition,  a  Nebraska 
progress  report.  In  202  pages 
there  were  total  display  inches 
of  more  than  20,000,  plus  seven 
full  pages  of  classified,  for  a 
grand  total  of  over  21,000  inches. 
Advertising  content  was  64  per¬ 
cent. 

Each  of  the  eight  sections  and 
the  44-page  main  carried  a  dif¬ 
ferent  color  in  duotone  on  the 
front  page  and  color  on  the  back 
page  full  page  ads. 

It  is  entirely  a  Tribune  proj¬ 
ect,  sold  by  the  paper’s  six-man 
ad  staff,  which  started  selling 
immediately  after  Jan.  1. 

All  of  the  news  and  pictures 
were  handled  by  the  editorial 
staff  and  all  engravings  and 
photographs  by  the  commercial 
art  department. 

*  «  • 

Golf  Tabloid  Section 
Rung  to  100  Pages 

Philadelphia 

A  100-page  golf  tabloid  sec¬ 
tion  in  the  Sunday  Bulletin, 
March  27,  was  the  largest  tab¬ 
loid  section  ever  published  by 
that  newspaper.  Editorial  con¬ 
tent  was  supervised  by  Joe 
Schwendeman,  Bulletin  golf 
writer. 

The  section  included  a  listing 
of  20,000  golf  handicaps  for  men 
and  women  golfers  playing 
recognized  club  courses  in 
Greater  Philadelphia  and  tour¬ 
nament  schedules. 

Alfred  J.  Westhoff,  assistant 
advertising  director  of  the  Bul¬ 
letin,  planned  the  advertising 
sales  activities  which  resulted  in 
more  than  60,000  lines  of  adver¬ 
tising.  Many  ads  came  from 
firms  and  companies  that  were 
not  previously  newspaper  adver¬ 
tisers. 


Progress  Supplement 

An  88-page  area  progress 
supplement  was  included  with 
the  Saturday  edition  of  the 
Portland  (Ind.)  Commercial- 
Review  on  March  12.  The  tab¬ 
loid  supplement  was  done  on  off¬ 
set,  and  together  with  the  C-R’s 
regular  Saturday  edition  com¬ 
prised  the  largest  issue  in  the 
paper’s  95-year  history.  The 
supplement  included  156  news 
pictures,  and  all  editorial  and 
photo  work  was  done  by  the 
paper’s  five-man  editorial  staff. 
• 

Sponsored  Product 
Column  for  Teens 

A  new  advertising  column, 
“Pretty  Products”,  will  start 
after  Easter  in  the  Milwaukee 
SentineVs  Young  America  news 
section.  It  will  nm  every  Satur¬ 
day  as  a  half-page  column 
shared  by  five  national  adver¬ 
tisers  and  will  feature  non-com¬ 
petitive  products  with  an  edito¬ 
rial  ad  format — ^news  approach 
with  copy  and  photo. 

The  Sentinel  devotes  from  12 
to  20  pages  of  Part  One  to 
Young  America  ideas  and  news 
every  Saturday.  The  Saturday 
circulation  of  the  Sentinel  ex¬ 
ceeds  the  five  day  average  by 
7,500. 

NaPl  Ad  Manager 

Jerry  Esslinger,  of  the  Atlan¬ 
ta  office  of  Moloney,  Regan  & 
Schmitt,  has  been  appointed 
national  advertising  manager  of 
the  Birmingham  News  and  Bir¬ 
mingham  Post-Herald.  He  suc¬ 
ceeds  Thornton  L.  (Tony)  West, 
who  died  Feb.  6. 

• 

Range  Sales  Event 

A  newspaper  tabloid  sup¬ 
plement,  cont^ning  20  different 
mats  on  the  sale  appliances  and 
a  complete  press  kit,  has  been 
furnished  to  Hotpoint  dealers 
and  distributors  for  use  with 
local  newspapers.  Hotpoint’s 
agency  is  Compton  Advertising. 


'Icomplete  Web  Offset  Line^ 

Goss  offers  a  complete  line  of  web  offset  news¬ 
paper  presses.  The  Community'^,  ideal  for  com¬ 
munity  weeklies  or  dailies.  The  Suburban®,  for 
medium  circulation  dailies,  and  weeklies.  The 
Urbanite®,  designed  for  large  weeklies  and 
dailies.  And  the  all-new  double-width  Metro- 
Offset,  for  large  metropolitan  dailies. 


When  everything  counts,  you  can  count  on  Goss 


NEW  OFFICERS  of  the  NAEA/Carolinas,  elected  at  the  annual 
meeting  March  5,  are:  Seated  (I  to  r)  Charles  Sterling,  Greenville 
(S.C.)  Nevrs-Piedmont,  president;  Bertram  C.  Finch,  Branham  Com¬ 
pany,  first  vicepresident;  Joe  Weedman,  Kinston  (N.C.)  Free  Press, 
executive  vicepresident.  Standing,  Carl  Worslay,  Rocky  Mount 
(N.C.)  Telegram,  secretary-treasurer,  and  Henry  T.  Blankenship, 
Petersburg  (Va.)  Progress-Index,  second  vicepresident. 


a 


TRAVEL  EDITOR  H.  T.  Fitigerald  of  the  St.  Louis  Post-Dispatch  pre¬ 
sents  Pan  American  Airways  award  to  Miss  Julie  Smith,  Pan  Am's 
travel  editor,  for  most  effective  travel  promotion  job  by  a  common 
carrier  during  1965. 


Countryman  Fills 
New  Coke  Ad  Post 

Ralph  L.  Countryman  Jr.  has 
been  named  manager,  media  and 
field  advertising  services  in  the 
advertising  and  sales  promotion 
department  of  The  Coca-Cola 
Company,  according  to  an  an¬ 
nouncement  by  James  F.  Wil¬ 
liams,  vicepresident  and  man¬ 
ager  of  the  department. 

Mr.  Countryman  has  been 
connected  with  D’Arcy  Adver¬ 
tising  Company  for  the  past  ten 
years  where  he  was  most  re¬ 
cently  director  of  the  field  mar¬ 


keting  department.  In  his  new 
position  he  will  work  with  the 
company’s  advertising  agencies 
to  provide  more  effective  media 
and  advertising  services  on  a 
market  by  market  basis. 

• 

Westclox 

The  Big  Ben-Pert  phase  of 
the  national  “Twin  Time”  spring 
sales  campaign  recently  an¬ 
nounced  by  Westclox  Division  of 
General  Time  Corp.  will  be 
backed  by  full-color  Sunday 
supplements  in  100  markets,  plus 
sch^uled  black  and  white  ads 
in  newspapers  in  67  markets. 
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big  Sr  small  t,  y,  r,  0,  f ,  0,  a,  m. 

(Please) 


That’s  the  way  we  spell  Styrofoam®.  Always  used  correctly.  This  avoids  confusing  people 
with  a  cap  S.  Styrofoam  is  a  registered  trade-  about  the  true  source  of  a  product, 
mark  for  the  specific  brand  of  polystyrene  Please,  hit  that  capital  S  when  typing 
plastic  foam  made  only  by  The  Dow  Chemical  Styrofoam  or  mark  it  UC  on  proofs.  We’d  be 

Company.  So  it  deserves  the  initial  cap.  most  grateful.  The  Dow  Chemical  Company, 

Like  all  trademarks,  Styrofoam  should  be  Midland,  Michigan. 


Only  the  feet  of  women  were  used  to  show  the  hustle  of  last-minute 
Christmas  shoppers. 


PHOTOGRAPHY 


Bishop  Fulton  J.  Sheen  delivering  a  public  address  was  given  out-i 
the-ordinary  cropping. 


The  Graphic  Medium 
Of  Alan  Harkrader 

By  Rirk  Friedman 

“A  photographer  or  photojournalist  is  primarily  a  reporter  who 
instead  of  using  the  written  word,  reports  through  a  gfraphic 
medium.” 

So  says  Alan  Harkrader,  of  the  Peoria  (Ill.)  Journal  Star, 
a  news  photographer  with  the  credentials  to  back  up  the  above 
statement.  In  last  year’s  Illinois  Press  Photographers  Association 
annual  contest,  he  was  named  the  “Photographer  of  the  Year”  for 
his  portfolio  of  pictures  showing  versatility  in  a  variety  of  news¬ 
paper  assignments.  He  also  took  a  first  and  honorable  mention 
in  spot  news  and  a  first  in  news  picture  story. 

It  was  the  fifth  time  in  the  past  eight  years,  A1  was  named 
IPPA  “Photographer  of  the  Year.” 

We  asked  A1  Harkrader  to  elaborate  on  his  analogy  of  the 
“written  word-graphic  medium.”  He  took  it  a  step  further  for 
us:  “A  good  news  picture,  like  a  well-written  story,  is  primarily 
designed  to  inform  the  reader.  Therefore,  it  should  contain  the 
elements  necessary  to  tell  the  story — and  to  have  edited-out  all  that 
is  unnecessary.” 

According  the  37-year-old  Harkrader,  the  focus,  angle,  lighting 
and  background  should  all  contribute  to  the  telling  of  the  story. 
He’s  also  strong  for  symbolic  elements. 

“To  be  able  to  understand  the  story  a  picture  is  trying  to  tell,” 
he  says,  “visually-symbolic  elements  are  needed.  The  actions, 
props  and  moods  used  in  the  composition  should  be  handled  in  a 
manner  that  the  viewer  will  understand.” 

Another  element  A1  Harkrader  seeks  in  a  news  picture  is 
“impact.”  He  puts  it  this  way:  “Regardless  of  how  informative  a 
photo  may  be,  it  will  serve  no  purpose  unless  the  reader  takes  the 
time  to  read  it.  A  news  picture  also  needs  to  have  some  appeal  or 
impact  on  the  reader,  to  make  him  stop  and  look  at  the  photo.  And, 
hopefully,  read  the  cutlines  or  the  story.” 

A1  compares  the  impact  or  appeal  of  a  picture  to  the  lead  of  a 
news  story.  “It’s  similar,”  he  contends,”  in  that  you  present  your 
most  interesting  view  of  the  subject  to  attract  the  reader.  This 
is  quite  often  the  unusual  or  heretofore  unnoticed  something  that 
stirs  the  emotions.” 

Alan  Harkrader  offers  these  added  suggestions:  Avoid  photo- 
(Corttinued  on  page  28) 
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Same  camera, 
all  five  of  them 


The  new,  automatic  Mamiya  C33. 

Only  the  lenses  are  different.  They're 
interchangeable.  Any  of  them  can  be 
used  on  the  same  camera.  Fact  is,  only 
Mamiya  makes  twin-lens  reflexes 
with  interchangeable  lenses. 

The  C33  is  the  latest  of  these  cameras, 
and  the  most  advanced.  Has  shutter- 
cocking  film  crank,  automatic  parallax 
compensation,  automatic  exposure- 


Both  cameras  have  provision 
for  using  220  roll  film  as  well 
as  120,  and  also  accept  sheet 
film/plate  adapter  back. 

Ask  your  dealer  about  the  many  other 
Mamiya  twin-lens  reflex  accessories, 
or  write:  Mamiya  division  of 
Ehrenreich  Photo-Optical  Industries, 
Inc.,  Garden  City,  N.  Y.  11533 


There  is  also  a  new  standard  C22 
Without  some  of  the  automatic  C33 
features,  but  with  all  of  the  fast¬ 
handling  characteristics  which  have 
made  Mamiya  reflexes  so  popular  with 
the  pros.  The  C22  with  80mm 
f2.8  lens  is  $219.50. 


factor  indicator  and  a  host  of  other 
features.  Price  is  $285  with 
80mm  f2.8  lens. 


A  felephofo  lens  was  used  to  bring  up  fhe  background  in  this  photo 
of  a  gas  fire.  The  heat  and  flames  gave  it  an  oil-painting  quality. 


Photography 


(Continued  from  page  26) 


graphinp  the  obvious.  Don’t  accept  a  pictorial  press  release  until 
you  have  made  sure  that  nothing  is  overlooked  that  might  make  a 
better  news  photograph. 

A1  Haikrader,  a  graduate  of  Bradley  University’s  journalism 
school,  is  married  and  has  two  children.  He  serv'ed  two  short 
hitches  in  the  Army  as  a  paratrooper  and  blacksmith. 

A1  worked  two  years  on  the  Decatur  (Ill.)  Herald-Review,  then 
moved  to  the  Journal  Star,  where  he’s  been  the  past  11  years. 

He’s  served  as  an  officer  in  the  Illinois  Press  Photographer’s 
Association  and  the  National  Press  Photographers’  Association. 

On  this  and  the  preceding  page,  A1  Harkrader’s  own  news 
photographs  back  up  his  philosophy  of  graphic  reporting.  The 
quotes  under  all  the  pictures  are  his. 


Death  in  an  alley  after  a  leap  from  a  hotel.  This  was  shot  from  above 
and  lighted  from  below. 
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People  on  the  way  to  work  aid  an  accident  victim.  Focus,  angle, 
lighting  and  background  should  all  contribute  to  the  telling  of 
the  story. 


Close  cropping  places  the  emphasis  on  under-the-basket-action  end 
gives  the  reader  a  view  he  can't  see. 
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P.I.V.  Helps 
SpectaCoIor 
At  Low  Cost 

Los  Angeles 

SpectaCoIor  runs  on  medium¬ 
sized  equipment,  as  demon¬ 
strated  by  the  Compton  Print¬ 
ing  Company  in  producing  the 
Western  edition  of  the  Christian 
Science  Monitor,  have  proved 
quite  satisfactory  with  modest 
expense,  it  was  disclosed  by  H. 
Vernon  Porter,  mechanical 
superintendent. 

Runs  can  be  scheduled  on 
dailies  where  the  circulation 
justifies  the  purchase  of  elec¬ 
tronic  equipment  costing  about 
$20,000  and  these  plants  are 
doing  a  very  fine  job  of  holding 
the  insert  in  register  on  the 
newspaper  press  while  printing 
the  back  page  and  the  rest  of 
the  paper,  Mr.  Porter  said. 

It  can  also  be  run  on  the  older 
and  smaller  presses  using  the 
standard  tension  blocks  with  roll 
shafts  and  a  reasonably  priced 
“strobe”  light  flasher  that  me¬ 
chanics  use  to  time  automobile 
engines.  By  shaving  the  back-up 
stereotype  plate  (or  underlaying 
it)  to  compensate  for  gain  or 
loss,  and  being  careful  of  ten¬ 
sion  adjustment,  a  pretty  good 
register  can  be  maintained. 


The  question  that  Mr.  Porter 
had  to  solve  at  Compton  Print¬ 
ing  Co.  was  what  to  do  with 
balcony  type  presses  equipped 
with  manual  reels  and  little  or 
no  room  to  install  roll  stands. 
The  Monitor  asked  if  Compton 
could  produce  SpectaCoIor  and 
it  was  decided  to  try. 

A  roll  of  preprint  was  pro¬ 
cured  but  attempts  failed  in  at¬ 
tempting  to  run  it  with  a  large 
assortment  of  various  size 
weights  to  change  the  tension 
as  the  “strobe”  light  indicated 
it  needed  to  be  changed.  The 
reaction  was  too  slow  and  too 
erratic  or  the  changes  too  severe. 
Next  was  considered  the  idea  of 
a  more  perfect  tension  control 
with  the  use  of  a  mechanical 
device  called  P.I.V.  (Positively 
Infinitesimally  Variable),  man¬ 
ufactured  by  the  Link  Belt  Co. 
This  device  has  a  very  minute 
adjustment  for  speed  variation. 
Management  decided  to  gamble 
the  time  and  money  for  the 
project,  with  very  satisfactory 
and  promising  results  after  the 
first  production  run. 

Mr.  Porter  said  other  ai-ticles 
on  SpectaCoIor  had  emphasized 
that  the  length  of  the  preprint 
repeat  pattern  is  very  impor¬ 
tant.  Tensile  strength  of  the 
preprint  is  another  very  impor¬ 
tant  item.  There  are  times  when 
the  tension  applied  to  the  pre¬ 
print  is  heavy  and  the  installa¬ 
tion  of  the  P.I.V.  must  be  care¬ 
fully  designed  and  engineered 


to  be  nearly  the  exact  surface 
speed  of  the  printing  cylinders 
when  the  device  is  about  cen¬ 
tered  on  the  speed  regulator, 
otherwise  there  would  not  be 
enough  tension  adjustment  to 
counteract  the  creep  that  de¬ 
velops  occasionally  on  the  run. 

A  steel  roller  was  installed, 
approximately  six  inches  in 
diameter,  with  a  rubber  printer’s 
roller  squeezed  down  on  the  steel 
roller.  The  rubber  roller  is  ad¬ 
justable  to  the  steel,  much  the 
same  as  when  in  a  printing 
press.  The  steel  roller  is  driven 
by  a  roller  chain.  The  P.I.V,  was 
equipped  with  electric  remote 
control  that  enables  a  pressman 

Newspapers’  Color 
Story  at  Food  Show 

Chicago 

In  a  move  to  accelerate  the 
use  of  newspaper  color  advertis¬ 
ing  in  the  Midwest,  Chicago 
Chapter  of  the  American  As¬ 
sociation  of  Newspaper  Repre¬ 
sentatives  plans  an  exhibit  for 
the  Supermarket  Institute  here 
April  24-29. 

Milwaukee  Journal  ROP 
Color  Showcase  books  and  other 
SpectaCoIor  and  Hi-Fi  color 
samples  will  be  available  for 
examination.  Newspaper  repre¬ 
sentatives  have  been  assigned  to 
man  the  booth. 

More  than  12,000  food  execu¬ 
tives  are  expected  to  attend  the 
institute. 


to  make  adjustments  while  ob¬ 
serving  the  flasher.  The  Compton 
setup  cost  less  than  $2,000.  ' 

“We  believe  that  this  device, 
placed  as  it  is  between  the  reel 
and  the  unit  will  control  any 
kind  of  equipment,  including  i 
automatic  reels,”  Mr.  Porter 
said.  “At  the  end  of  a  roll,  of 
course,  the  splice  must  be  made 
exactly  in  register  with  the  end 
of  the  expired  roll. 

“To  our  pleasant  surprise,  the 
waste  involv^  in  our  first 
SpectaCoIor  run  was  not  ap¬ 
preciably  more  than  for  a 
normal  three  unit  run.” 

The  color  run  was  on  Page  4 
of  the  Monitor’s  16-page  edition. 


Patrick  Hoarty,  president  of 
the  Chicago  Chapter,  and  a  vice- 
president  of  the  Allen-Klapp 
Company,  urged  representatives 
to  attend  and  participate  in  the 
institute. 

In  line  with  these  activities, 
Albert  J.  ETngelhardt,  vicepresi¬ 
dent  of  the  Branham  Company, 
said  there  is  an  increasing 
awareness  among  advertisers 
and  agencies  that  color  adver¬ 
tising  in  newspapers  is  becom¬ 
ing  a  better  advertising  buy 
now  than  ever  before. 

The  Branham  Company  com¬ 
pleted  a  survey  among  25 
agencies  in  the  midwest  last 
January  and  40  percent  said 
they  expect  to  include  either 
SpectaCoIor  or  Hi-Fi  in  their 
media  plans  during  1966. 


It 

beats 

the 
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FOLDER  FOR 
HOE  COLORMATIC* 


editor  8C  publisher  for  April  2,  1966 


Only  a  stopwatch  can  time  the  speed  of  this  super 
production  folder,  which  can  handle  even  the  heaviest 
product  at  a  rate  of  almost  20  papers  per  s^ond.  Fully 
proven  in  actual  service,  its  plus  features  include  anti¬ 
friction  bearings  throughout,  adjustable  pinpoint  cam 
and  folding  blades,  sturdy  cast  iron  construction  of 
folding  cylinder,  and  solid  forged  steel  cutting  cylinder. 
Delivers  an  attractive,  uniform  product;  fold  corrections 
can  be  made  while  press  is  running.  Its  minimal  main¬ 
tenance  requirements  are  characteristic  of  all  Hoe  built 
equipment.  R.  Hoe  &  Co.,  Inc.,  910  ■  ■  hh 

E.  138th  St.,  New  York  54,  N.  Y. 

'trademark 
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California  Teams 
Pick  Prize  Winners 


By  George  Wilt 


A  cable-car  ride  away  from 
the  Golden  Gate  bridge,  nine 
teams  of  San  Francisco  bay  area 
advertising  and  publishing  ex¬ 
perts  judged  Editor  &  Pub¬ 
lisher’s  31st  annual  Newspaper 
Promotion  Awards  competition 
this  week. 

The  competition,  which  honors 
the  leaders  in  newspaper  promo¬ 
tion,  public  relations  and  re¬ 
search  since  1932,  is  perennially 
judged  in  the  city  where  the 
National  Newspaper  Promotion 
Association  holds  it  annual 
meeting.  Site  for  the  1966 
gathering  of  promoters  is  the 
Hilton  Hotel,  San  Francisco, 
May  1-4. 

According  to  Campbell  Wat¬ 
son,  Editor  &  Publisher  West 
Coast  editor,  to  w'hose  office  en¬ 
tries  and  exhibits  were  directed, 
334  new’spapers  entered  about 
1,000  pieces  of  promotion. 

The  panel  of  judges  was 
selected  by  Wishard  A.  Brown, 
assistant  publisher,  San  Rafael 
(Calif.)  Independent- Journal, 
chairman  of  the  NNPA  Con¬ 
vention,  assisted  by  Ray  Mount 
Rogers,  promotion  manager  for 
the  San  Rafael  newspapers,  and 
exhibits  chairman  for  the  con¬ 
vention. 

Judging  trade  paper  adver¬ 
tising  and  national  advertising 
direct  mail  classifications  were: 

Lloyd  Prosser,  media  direc¬ 
tor,  BBDO,  San  Francisco,  who 
has  been  involved  with  planning 
and  buying  newspaper  space  for 
nearly  quarter  of  a  century; 

Charles  R.  Stuart  Jr.,  direc¬ 
tor  of  advertising.  Bank  of 
America ; 


AUSTRALIA'S 


Expanding  Wealth 
Offers  Opportunities 


Invactlgate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  8500,000,000  Invested 
in  Australia. 


Ts  kMB  la  taaaS  arltk  aiarkatlai, 

aStartWas,  saMtoklai  aaS  srapklf 
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Ted  Lyon,  art  director,  J. 
Walter  Thompson  Co.,  San 
Francisco,  who  came  to  JWT’s 
coast  office  20  years  ago  after 
previously  working  in  Chicago. 

Graphic  presentations  for  na¬ 
tional  advertising  were  judged 
by: 

William  St.  Sure,  executive 
vicepresident,  Ward-Griffith  Inc., 
past  president  of  the  San  Fran¬ 
cisco  chapter  of  AANR; 

Richard  1.  Clark,  media  direc¬ 
tor  of  Foote,  Cone  &  Belding 
since  1964,  and  previously  with 
Cunningham  &  Walsh; 

Richard  Neely,  creative  v.p., 
McCann-Erickson  Inc.  Mr.  Neely 
w'as  formerly  a  creative  group 
head  for  Standard  Oil  at  BBDO. 
His  career  includes  15  years  as 
copy  director,  Y&R,  San  Fran¬ 
cisco. 

Judging  audio-visual  presen¬ 
tations  were: 

Neil  P.  Stewart,  Crown-Zeller- 
bach  Corp.’s  consumer  products 
advertising  manager; 

Sherman  V.  Rogers,  media 
director,  Lennen  &  Newell,  a 
20-year  veteran  of  the  adver¬ 
tising  field,  formerly  with  L.  C. 
Cole  and  Shell  Chemical; 

Walton  Purdom,  Schlesinger 
&  Associates. 

Department  and  chain  store 
executives  judging  the  retail 
promotion  classification  were: 

Harold  F.  Haener,  vicepresi¬ 
dent  and  sales  promotion  man¬ 
ager,  Macy’s,  California; 

Kenneth  Maxwell,  manager  of 
the  central  advertising  depart¬ 
ment,  Safeway  Stores  Inc.; 

Jack  Hanford,  advertising 
manager.  The  Emporium,  San 
Francisco,  handling  advertising 
for  an  11-store  chain  of  Empor- 
ium-Capwell  stores. 


Written  with 
competence. . 

THE 


Judges  for  classified  promo¬ 
tion  were: 

Morton  J.  A.  McDonald, 
author  of  books  on  classified  and 
long  classified  ad  manager,  Oak¬ 
land  (Calif.)  Tribune. 

Carl  Gilman,  with  Hearst 
Newspapers  for  35  years  and 
until  just  recently  classified  ad¬ 
vertising  manager  of  the  San 
Francisco  Examiner. 

Carl  Lehman,  classified  adver¬ 
tising  manager,  San  Rafael 
(Calif.)  Independent- Journal. 

Judges  of  circulation  promo¬ 
tion,  including  editorial,  were: 

George  Hooper,  regional  man¬ 
ager,  Bureau  of  Advertising, 
San  Francisco. 

Ben  Martin,  general  manager, 
California  Newspaper  Pub¬ 
lishers  Association. 

David  Bascom  Sr.,  vicepresi¬ 
dent,  Dancer-Fitzgerald-Sample, 
and  previously  a  partner  in  the 
San  Francisco-based  ad  agency 
of  Guild,  Bascom  &  Bonfigli. 

Judges  of  circulation  carrier 
promotion  were: 

Winston  Carter,  managing  di¬ 
rector,  California  Newspaper- 
boy  Foundation. 

F.  E.  Howard,  assistant  cir¬ 
culation  director,  San  Francisco 
Newspaper  Printing  Co. 

William  Ortman,  circulation 
manager,  Oakland  Tribune. 

J udges  for  the  public  relations 
and  public  service  competition 
were: 

A.  James  McCollum,  manager, 
advertising  and  publicity.  Pacific 
Gas  &  Electric  Co.; 

Charles  M.  Hulten,  chairman, 
department  of  journalism.  Uni¬ 
versity  of  California,  Berkeley; 

Charles  W.  Collier,  executive 
vicepresident.  Advertising  Asso¬ 
ciation  of  the  West. 

Judging  entries  in  the  classi¬ 
fication  for  newspaper  Research 
were: 

Chilton  R.  Bush,  director. 
News  Research  Center,  ANPA, 
and  retired  executive  head.  De¬ 
partment  of  Communication, 
Stanford  University. 

Mervyn  Field,  president.  Field 


character... 
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Research  Corporation,  San 
Francisco. 

Wilton  C.  KuIFel,  vicepresi- 
dent,  director  of  research,  Foote, 
Cone  &  Belding,  San  Francisco. 

Assisting  the  "udges  were: 
Daniel  K.  Stem,  past  president, 
NNPA,  and  promotion  manager, 
San  Jose  Mercury-News;  Phelps 
Dewey,  promotion  manager,  San 
Francisco  Newspaper  Printing 
Co.,  and  William  G.  Morrissey 
III,  marketing  and  plans  man¬ 
ager,  Oakla^  Tribune,  Har 
Henry,  classified  director,  San 
Jose  Mercury-News;  Monte  Day- 
ton,  promotion  manager,  San 
Mateo  Times;  and  Peter  Scott, 
Duncan  Scott  &  Marshall,  ad¬ 
vertising  representative  for 
E&P. 

The  awards,  including  20 
plaques  and  40  certificates  of 
merit,  will  be  presented  at  the 
NNPA  Convention  on  Tuesday, 
May  3,  by  Robert  U.  Brown, 
publisher  and  editor.  Editor  & 
Publisher. 

The  conference  is  designed  to 
be  a  four-day  shirt-sleeve  work¬ 
ing  session.  Theme  of  the  con¬ 
ference  is,  “Let’s  go  to  market 
on  Market  Street,  or  promotion’s 
place  in  the  marketing  picture.’’ 

“Primary  Research  for  News¬ 
papers”,  a  booklet  prepared  by 
the  NNPA  research  committee 
will  be  distributed  at  the  con¬ 
vention. 

Newell  G.  Meyer,  promotion 
manager  of  the  Milwaukee  Jour¬ 
nal  and  Sentinel,  and  chairman 
of  the  committee,  said  2,000 
copies  of  the  32-page  report 
have  been  published  to  encourage 
the  use  and  stimulate  interest  in 
research  by  newspapers.  Mr. 
Meyer  stat^  that  many  news¬ 
papers,  in  particular  those  with 
small  promotion  departments 
can  benefit  from  the  step-by-step 
procedures  and  facts  given  in 
this  booklet. 

Information  on  registration 
for  the  conference  can  be  ob¬ 
tained  from  NNPA  secretary- 
treasurer  Clifford  A.  Shaw,  c/o 
Providence  (R.  I.)  Journal-Bul¬ 
letin. 

It’s  not  necessary  to  be  a  pro¬ 
motion  manager  to  attend  the 
NNPA  conference.  Any  news¬ 
paperman  from  the  publisher  on 
down  is  welcome.  If  he’s  willing 
to  learn,  and  stay  up  late  at 
night. 

*  *  * 

COMMUNITY  SERVICE— A 
16-page  booklet  has  been  dis¬ 
tributed  by  the  Detroit  News 
I  listing  about  70  Community 
j  Service  programs.  According  to 
I  James  W.  Stower,  public  rela¬ 
tions  manager,  the  booklets  are 
mailed  to  advertisers  who  might 
be  searching  for  a  publication 
that  believes  in  community  in¬ 
volvement.  Copies  were  also 
mailed  to  journalism  teachers. 
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THE  FACTS— 


there  may  be  news! 


We’re  proud  of  our  track  record.  Fact  or  fantasy  —  call  us  first.  We’ll  help  you 
weed  out  the  rumors.  Honest  reporting  is  as  much  a  part  of  our  job  as  it  is  yours.  Just 
give  us  a  call,  we’ll  lay  it  on  the  line. 

Just  call  the  Director  of  Public  Relations  serving  your  territory  as  named 
below. 


OMAHA— Ed  Schafer 
(Area  Code  402)  271-3476 

PORTLAND-Walt  Graydon 
(Area  Code  503)  227-7771 

LOS  ANGELES— Paul  Harrison 
(Area  Code  213)  685-4350 

SALT  LAKE  CITY-C.  R.  Rockwell 
(Area  Code  801)  363-1544 


NEW  YORK  CITY-W.  G.  Burden 
(Area  Code  212)  REctor  2-7440 

or  Ridgewood,  N.J. 

(Area  Code  201)  Gilbert  5-0340 


W.  UNION 
PACIFIC 
I  RAILROAD  I 


General  Director  of  Public  Relations 

Union  Pacific  Railroad 

Omaha,  Nebraska  68102 
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Colorful  Promotion 
Holds  Boys’  Interest 


lation  director  of  the  St.  Paul 
(Minn.)  Pioneer  Press  and  Dis¬ 
patch. 


Kansas  City 

Colorful  promotion  is  invalu¬ 
able  in  maintaining  interest 
among  carrier  boys  and  as  proof, 
Mark  Mantz,  circulation  man¬ 
ager  of  the  Des  Moines  (la.) 
Register  and  Tribune,  believes 
that  carrier  turnover  would  be 
30  to  40  percent  more  each  year 
without  it. 

He  emphasized  at  the  recent 
Midwest  Circulation  Managers 
Association’s  51st  annual  con¬ 
vention  that  “money  alone 
doesn’t  determine  whether  your 
programs  are  colorful.’’ 

Very  often,  he  said,  a  rela¬ 
tively  inexpensive  promotion 
produces  fine  results,  provided 
the  man  using  it  puts  himself 
wholeheartedly  into  the  pro¬ 
gram. 

“Many  times  a  comparatively 
small  promotion  vehicle  has  pro¬ 
duced  unbelieveable  results  be¬ 
cause  the  individual  put  purpose 
into  it,”  he  said,  “with  some 
small  local  flair  that  created  an 
enthusiastic  response  from  car¬ 
riers. 

Slopped  Promotion  Efforts 

“During  World  War  II,  with 
restrictions  on  the  use  of  gaso¬ 
line,  we  called  a  meeting  and 
decided  that  no  promotion  work 
with  carriers  should  be  done. 
Our  organization  became  a  main¬ 
tenance  crew — making  carrier 
changes  and  collecting  money. 

“It  wasn’t  long  before  our 
rate  of  carrier  turnover  jumped 
two  or  threefold. 

“It  became  neces.sary  to  return 
to  carrier  promotion,  in  fact  we 
soon  announced  one  of  the  big¬ 
gest  programs  in  the  country. 
In  the  matter  of  a  few  weeks 
our  carrier  turnover  cut  back 
.sharply.” 

Turning  to  what  he  called 
“mentalitis,”  Mr.  Mantz  said  it 
is  easy  to  forget  that  generating 
enthusiasm  in  young  people 
alone  eliminates  most  of  the 
problems  of  dealing  with  them 
in  the  first  place. 

“There  never  has  Ijeen  an  im¬ 
possible  job  in  circulation  work,” 
Mr.  Mantz  declared,  “provided 
a  defeatist  attitude  didn’t  de¬ 
velop  in  the  man  responsible  for 
getting  the  job  done. 

Boys  Sense  .\ltiludes 

“Boys  have  a  way  of  sensing 
the  thoughts  and  attitudes  of 
adults.  If  a  man  dealing  with 
boys  is  not  genuine,  boys  know 
it.  If  a  man’s  enthusiasm  doesn’t 


come  from  within,  boys  know: 
that,  too. 

“Most  certainly,  a  man  with 
‘mentalitis’  has  little  business 
dealing  with  the  youth  of  our 
country  and  his  results  in  cir¬ 
culation  work  will  never  be 
good.” 

Mr.  Mantz  outlined  the  cir¬ 
culation  operation  of  the  Regis¬ 
ter  and  Tribune.  The  news¬ 
papers  maintain  carrier  service 
to  1,000  communities  throughout 
Iowa.  Unlike  most  newspapers, 
Des  Moines  supports  only  15 
percent  of  the  total  circulation 
volume.  Eighty-five  percent  of 
circulation  is  found  throughout 
the  state,  and  much  of  it  in  com¬ 
petitive  cities  where  locally 
edited  Sunday  papers  are 
printed,  or  in  the  adjacent  area 
surrounding  these  competitive 
cities. 

The  Register  and  Tribune  has 
a  unique  problem  of  continually 
stimulating  a  far-flung  organi¬ 
zation  of  8,600  carriers  and  1,200 
route  salesmen.  This  job  is  done 
through  carefully  planned  pro¬ 
motion  programs. 

New  Promotion  Flairs 

Mr.  Mantz  admitted  there  are 
few  new  promotions,  but  main¬ 
tained  there  are  new  flairs  that 
can  be  added  to  old  programs 
that  make  them  appear  new. 

He  gave  several  examples  of 
old  promotions  and  demonstrated 
how  to  infuse  them  with  a  flair. 

New  spark  can  be  added  to  an 
old  program,  for  instance,  of 
setting  up  a  telephone  solicita¬ 
tion  program  using  wives  of 
managers  to  make  calls,  paying 
them  50  or  75  cent  or  $1  for  each 
order.  Prospect  lists  can  be  pro¬ 
vided  by  managers.  Or  a  wife’s 
night  out  for  so  many  orders. 

In  the  Register  and  Tribune 
scholarship  program,  Mr.  Mantz 
said,  16  awards  of  $400  each  are 
offered.  It  is  possible  for  a  car¬ 
rier  to  win  two  scholarships 
maximum,  a  total  award  of  $800. 
*  •  * 

DEI.IVERY  SERVICE 

Top  drawer  service  to  new\s- 
paper  subscribers,  including  in¬ 
side  the  door  delivery  each  day 
and  other  delivery  refinements, 
will  make  the  customer  think 
twice  before  stopping  the  paper 
for  reasons  that  he  may  not  like 
all  of  the  features  of  the  prod¬ 
uct. 

That  philosophy  was  projected 
to  Midwest  Circulation  Man¬ 
agers  by  Ivan  Sundberg,  circu¬ 


Circulation  managers  should 
make  sure  their  service  is  the 
best  possible  way  to  insure 
maximum  results  in  net  circula¬ 
tion  gains  together  with  dynamic 
promotions,  he  said. 

Only  Delivery  Left 

Mr.  Sundberg  noted  that  there 
is  really  only  one  old-fashion 
daily  delivery  left  to  the  Ameri¬ 
can  home  and  that  is  the  daily 
delivery  of  a  newspaper.  And  it 
costs  only  pennies  a  day  despite 
increased  cost  of  production  and 
distribution  of  the  product. 

And  such  delivery  cannot 
change  in  the  future  because 
the  daily  newspaper  is  the  most 
perishable  item  in  existence 
today.  The  public  will  continue 
to  demand  daily  delivery  or  daily 
availability  of  their  newspapers, 
he  said,  and  he  wondered 
whether  circulation  men  have 
done  a  “great  enough  sales  job 
in  reminding  the  public  of  the 
service  they  actually  get  from 
newspapers.” 

But  that  service  is  so  tradi¬ 
tional  it  is  taken  for  granted, 
said  Mr.  Sundberg  in  suggesting 
that  a  better  promotion  job 
should  be  done  in  getting  that 
point  across. 

Sponiior  Worthy  Projects 

“Newspapers,”  he  said, 
“should  be  dedicated  first  to 
making  a  good  newspaper  better. 
And  realizing  that  a  newspaper 
is  known  by  the  ‘community’  it 
keeps,  it  should  produce  and 
sponsor  projects  that  reflect  the 
character,  the  needs  and  inter¬ 
est  of  the  people  it  serves.  This 
same  public  service  program 
should  have  as  its  ultimate  ob¬ 
jective  the  prosperity  of  its 
community.” 

Re-emphasizing  his  “service” 
theme,  Mr.  Sundberg  said  cus¬ 
tomers  will  hesitate  to  stop  de¬ 
livery  even  though  another  news¬ 
paper  may  have  more  a])])ealing 
regular  or  new  features  because 
they  just  don’t  have  the  heart  to 
tell  “Willy  Jones”  not  to  bring 
the  paper  anymore. 

A  graphic  example  of  how 
important  service  is,  shows  in  a 
survey  that  found  68  percent  of 
customers  quit  a  newspaper 
because  of  “indifference  by  sales 
and  service  personnel.” 

• 

Thomson  Purchase 

Swift  Ci’RRENt,  Sask. 

Purcha.se  of  the  Swift  Current 
Sun  by  Thomson  Newspapers 
Ltd.,  was  announced  by  Robert 
Moore,  publisher  of  the  twice-a- 
week  paper.  Mr.  Moore  and  edi¬ 
tor  Dave  Belbeck  are  retiring. 


American  Spends 
$880,000  on 
Its  Circulation 

Chicago 

Chicago’s  American  will  spend 
more  than  $880,000  on  radio  and 
tv  during  the  current  year  in 
circulation  promotion,  according 
to  Publisher  Stuart  List. 

The  newspaper  is  in  the  course 
of  airing  421  60-second  an¬ 
nouncements  a  week  over  15 
Chicago  stations  promoting  up¬ 
coming  features.  Four  Chicago 
tv  stations  are  carrying  a  satu¬ 
ration  schedule  of  eight-second 
spots  which  will  be  increased  to 
20-second  spots  this  summer. 

In  addition  to  their  own 
trucks,  the  American  will  also 
advertise  on  poster  boards  of 
railroads  running  out  of  three 
stations,  the  outside  of  150  Chi¬ 
cago  Transit  Authority  buses, 
several  hundreds  of  its  honor 
boxes  and  a  number  of  lighted 
outdoor  signs. 

In-paper  promotion  by  the 
Chicago  Tribune,  sister  paper  of 
the  American,  and  house  adver¬ 
tising  by  the  American  will 
round  out  the  program. 

Rink-Wells  &  Associates,  Chi¬ 
cago  agency,  is  handling  the 
American  account. 

• 

Bus  Rates  Going  Up 

Lincoln,  Nebr, 

The  cost  of  shipping  news¬ 
papers  via  buses  in  Nebraska 
will  go  up  April  23  under  a  new 
schedule  approved  by  the  State 
Railway  Commission.  The  pres¬ 
ent  rate  is  a  flat  one  cent  per 
pound,  regardless  of  distance. 
The  new  scale  goes  to  1^/4  cents 
in  the  100-mile  zone,  1%  cents 
up  to  200  miles,  and  1%  cents 
up  to  300  miles. 

• 

Helping  Scholars 

POTTSTOWN,  Pa. 

With  the  award  of  two  more 
$.')00  scholarships  this  year,  the 
Potfstown  Mercury  Foundation 
will  be  helping  eight  former  car¬ 
rier  Ixjys  in  college  next  Fall. 
Six  Ixiys  are  on  continuing 
scholarships,  according  to  Wil¬ 
liam  M.  Hiester,  publisher  of 
the  Mercury,  who  .set  up  the 
foundation  program  two  years 
ago. 

• 

^  esl  Joins  CBS 

Donald  V.  West  will  join  the 
CBS  corporate  staff  April  4  as 
assi.stant  to  the  president,  it  was 
announcwl  by  CBS  President 
Frank  Stanton.  Mr.  West  began 
his  career  in  journalism  as  a 
reporter  on  the  Roswell  (New 
Mexico)  Daily  Dispatch. 
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WHO  HAS  DARED  TO  DISTURB  THE  NEWSBLACK  INK  PICTURE? 


U.S.  has!  The  old  chestnut  about  one  newsbiack  ink  being  just  like  another  is  nonsense.  We  knew  it  in  1956 
when  we  were  the  only  company  to  enter  the  newsbiack  field  in  40  years.  That’s  when  we  first  disturbed  the 
picture  by  introducing  a  really  better  newsbiack.  Today,  at  our  new  plant  with  the  most  modern  facility  in 
the  country,  we  are  continuing  to  make  the  best  newsbiack  ink  even  better.  Right  now,  U.S.  black  inks  give 
you  extra  strength  and  jetness  for  a  big  bonus  in  mileage.  What’s  more,  you  get  better  on-the-press  perform¬ 
ance  and  reproduction:  far  less  show-through  and  minimum  page-to-page  offset.  This  _ 

great  U.S.  newsbiack  ink  doesn’t  cost  you  any  more.  Why  not  prove  its  superior  perform¬ 
ance  to  yourself  by  making  a  test  run  in  your  plant? 
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UNITED  STATES  PRINTING  INK  CORPORATION 

343  Murray  Hill  Parkway,  East  Rutherford,  N.J.  •  Branches  in:  Cincinnati,  Ohio;  Charlotte,  N.C. 


ROP  COLOR  vs.  BLACK  &  WHITE 
ADVERTISING  INDEX.  1951-1965 


All  Media  Records 
Newspapers 


ROP 

BLACK  & 

COLOR 

WHITE 

1951 

100.0 

100.0 

1952 

105.2 

103.4 

1953 

129.8 

108.3 

1954 

148.7 

1 10.0 

1955 

192.6 

1 18.8 

1956 

233.5 

124.5 

1957 

244.3 

122.8 

1958 

261.9 

121. 1 

1959 

327.3 

128.6 

I960 

379.2 

131.0 

1961 

409.3 

126.6 

1962 

41 1.0 

127.7 

1963 

490.7 

129.4 

1964 

557.2 

135.2 

1965 

600.1 

135.6 

Index 

Numbers 
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BLACK  A  WHITE 


O  Copyright  1966  by  Editor  &  Publisher 


1951  1952  1953  1954  1955  1956  1957  1958  1959  1960  1961  1962  1963  1964  1965 


ADVERTISERS  USI^G  ROP  COLOR 


Classification  &  Account 
CHEVROLET 

1965 

1964 

1963 

1962 

(New  Cars)  . 

GOODYEAR  TIRES 

6,812,234 

6,440,083 

4,784,722 

470,411 

(Tires  &  Tubes)  . 

FIRESTONE  TIRES 

4,269,510 

1,808,230 

1,076,507 

660,384 

(Tires  &  Tubes)  . 

CHEVROLET  &  CORVAIR 

3,474,268 

2,391,233 

1,126,080 

1,378,786 

(New  Cars)  . 

STANDARD  OIL 

CO.  of  OHIO 

2,483,643 

2,692,603 

123,964 

580,117 

(Gasolines  &  Oils)  .  . . 
CORVAIR 

2,324,312 

170,254 

280,644 

72,366 

(New  Cars)  . 

AMERICAN  OIL  CO. 

1,697,577 

1,415,824 

1,091,036 

11,500 

(Gasolines  &  Oils)  ... 
FORD 

1,681,625 

1,857,723 

1,386,671 

1,443,558 

( New  Cars)  . 

KODAK  PRODUCTS 

1,674,119 

742,617 

1,791,683 

770,695 

(Sporting  Goods)  . 

ARMOUR  MEAT 
PRODUCTS 

1,589,034 

1,347,175 

1,332,364 

1,391,650 

(Meats  &  Fish)  . 

CHEVROLET 
blVISION  CARS 

1,343,944 

517,341 

298,490 

208,824 

(New  Cars)  . 

COCA  COLA 

1,183,186 

1,740,849 

4,008,735 

1,108,661 

(Soft  Drinks)  . 

RCA  VICTOR 

PRODUCTS 

1,007,687 

346,798 

380,553 

433,268 

( Radio  &  TV  Sets)  . . . 
KELLOGGS 

CORN  FLAKES 
(Cereals  & 

950,597 

1,395,075 

746,572 

346,892 

Breakfast  Foods)  . 

ESSO  STANDARD 
DIVISION  HUMBLE 

OIL  & 

REFINING  CO. 

894,990 

691,230 

3,042 

137,948 

(Gasolines  &  Oils)  .  . . 

816,503 

512,288 

490,401 

396,359 

Even  Heads  Get 

2 

411  Awards  Share 


La  Jolla,  Calif. 

Awards  for  headlines  were  in¬ 
cluded  in  the  broadened  scope  of 
editorial  division  competition  in 
the  annual  Copley  Newspapers 
Rinff  of  Truth  events. 

The  outstanding  news  heads 
were : 

‘Spaceman’  Visits  School,  Be¬ 
comes  Wizard  of  Ah’s,  by  Jack 
Shores,  San  Z)te^o  (Calif.)  Eve¬ 
ning  Tribune; 

Reds  Hand  Pink  Slip  to  News¬ 
man,  by  Betty  Czchowski,  Culver 
City  (Calif.)  Star-News; 

Aluminum  Bends  Under  Gov¬ 
ernment’s  Pressure,  by  John  M. 
Montgomery,  Springfield  (Ill.) 
Illinois  State  Journal. 

Outstanding  headlines  were: 

Drunken  Image’s  All  Wet, 
Dean  Martin  Says — Dryly,  by 
Joseph  C.  Stein,  Tribune; 

‘Gage’  or  ‘Gauge’?  Strggl  fr 
Elmntry  VOWELS  Dsn’t  Wrk, 
by  John  W.  Millrany,  Glendale 
(Calif.)  News-Press. 

‘French  Beer’  Has  Good  Head- 
Great  Body  by  Eileen  Einhardt, 
Illinois  State  Journal. 


Florida  Papers 
In  Cooperative 
News  Service 

Cocoa,  Fla. 

Establishment  of  a  coopera¬ 
tive  news  service  was  announced 
this  week  by  officials  of  Gannett 
Florida  Newspapers  and  the 
Tampa  New’spapers. 

James  Couey,  president  and 
publisher  of  the  Tampa  Trib¬ 
une  and  Times,  and  A.  H.  Neu- 
harth,  president  of  Gannett 
Florida  Newspapers,  made  the 
announcement. 

Gannett  Florida  Newspapers 
include  TODAY,  the  Cocon 
Tribune,  the  Titusville  Star-Ad¬ 
vocate  and  the  Eau  Gallic  Cour¬ 
ier. 

The  cooperative  service  will 
supplement  other  news  services 
which  their  papers  now  feature. 
It  will  be  called  the  Gannett- 
Tamna  Tribune  News  Service. 

“This  cooperative  effort  will 
enable  us  to  bring  to  our  readers 
a  wider  scope  of  in-depth  re¬ 
porting  prepared  by  staffs  of 
our  respective  newspapers,’’  the 
joint  announcement  said. 

“We  will  pool  our  Florida 
East  Coast  and  West  Coast 
coverage,  our  capital  staff  efforts 
in  Tallahassee  and  Washington 
and  other  assignments  to  bring 
our  readers  more  interesting  and 
more  complete  coverage.” 

• 

Controlled  Papers’ 
Association  Elects 

San  Francisco 

Gerald  Noell,  circulation  man¬ 
ager  of  the  Burlingame  Advance 
Star,  was  elected  chairman  of 
the  Northern  California  Con¬ 
trolled  Newspaper  Association 
at  the  recent  meeting  here. 
Other  officers  are:  Mort  Levine, 
San  Jose  Sun  Papers ;  secretary- 
treasurer,  Don  Minor,  Cupertino 
Courier. 

Henry  Buddie,  publisher  of 
the  San  Francisco  Progress,  re¬ 
ported  that  the  consolidation  of 
the  daily  newspapers  here  was 
beneficial  to  his  business. 


re,  by  John  M.  Computer  Seminar 
ring  field  (Ill.)  ^  seminar  on  computer-based 
typesetting  will  be  conducted 
eadlines  were:  April  5.  6  and  7  at  the  Redwood 
ge’s  All  Wet,  City  Tribune  for  officials  of 
lys — Dryly,  by  Central  and  Northern  California 
Tribune;  daily  newspapers.  The  seminar 

ige’?  Strggl  fr  will  include  demonstrations  of  a 
LS  Dsn’t  Wrk,  PDP-8  Automatic  Typesetting 
Irany,  Glendale  System  and  discussions  of  its 
use  by  the  Tribune  to  set  classi- 

T  V.  j  TT  j  fif‘<l  anfi  display  advertisements 
las  Good  Head- 

ileen  Einhardt,  built  by  Digital  Equipment 
mal.  Corporation. 
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Court  View 
Draws  Reply 
From  Editor 

Wenatchee,  Wash. 

An  information-freedom 
fighter  struck  back  in  print  when 
a  federal  judge  commented  that 
the  publication  of  a  confession 
he  had  obtained  created  the  pos¬ 
sibility  the  defendant  would  be 
unable  to  obtain  a  fair  trial. 

Hu  Blonk,  editor,  Wenatchee 
Daily  World,  retorted  that  “a 
man,  under  the  American  system 
of  jurisprudence,  is  entitled  to  a 
fair  trial.  He  is  not  entitled  to 
be  turned  loose  because  of  a 
legal  loophole.” 

This  statement  summed  up  the 
editor’s  defense  published  along¬ 
side  of  a  story  telling  how  a 
U.S.  Court  of  Appeals  judge  sit¬ 
ting  in  San  Francisco  had  criti¬ 
cized  two  unnamed  Wenatchee 
newsmen  for  interviewing  An¬ 
ton  V.  Evalt  in  the  presence  of 
the  sheriff  and  a  FBI  man  when 
he  was  taken  to  jail. 

Heads  APME  Group 

Mr.  Blonk,  the  man  who  spoke 
back  to  the  judge,  is  chairman 
of  the  APME  committee  on  free¬ 
dom  of  information  and  a  mem¬ 
ber  of  the  Washington  State- 
Bar-Bench  committee  which  has 
been  working  for  months  to  in¬ 
sure  both  a  fair  trial  and  a  free 
press.  He  and  George  Richard¬ 
son  interviewed  the  prisoner. 

The  accused  was  granted  a 
new  trial  because  the  prose¬ 
cuting  attorney  told  the  jury 
the  man  would  walk  out  of  court 
a  free  man  if  found  innocent  by 
reason  of  insanity,  the  court 
ruled. 

But  the  judge’s  statements  in 
commenting  on  the  case  dis¬ 
turbed  Mr.  Blonk,  he  told  E&P. 
For  there  was  no  pressure  from 
the  lawman  for  the  interview. 
The  jailer  told  the  prisoner  he 
did  not  have  to  talk,  explained 
the  editor  and  Mr.  Richardson, 
reporter,  both  of  the  World. 

There  was  no  fuss,  and  the 
prisoner  was  agreeable,  Mr. 
Blonk  added.  But  the  appeals 
judge  “who  appears  to  be 
against  confessions,  made  us 
look  like  a  bunch  of  high¬ 
binders,”  the  editor  said. 

The  confession  was  printed  in 
the  World  and  the  trial  was  held 
in  Spokane,  Wash.,  many  miles 
and  mountains  distant,  Mr. 
Blonk  pointed  out. 

The  newsmen  testified  in  Spo¬ 
kane  on  two  occasions,  as  the 
first  trial  in  1964  resulted  in  a 
jury  deadlock.  The  newsmen 
were  called  by  the  District  At¬ 
torney  as  witnesses  that  the 


prisoner  appeared  sane  when 
interviewed. 

Mr.  Blonk  described  the  court 
criticism  as  “another  case  of 
‘nitpicking’  in  which  the  higher 
courts  have  lately  engaged,  to 
the  detriment  of  society.” 

“To  prevent  two  witnesses 
from  testifying  that  a  bank 
robber  made  a  wholly  voluntary 
confession,  as  the  judge  advo¬ 
cates,  does  not  contribute  to 
rendering  justice,”  he  declared. 

In  San  Francisco,  Judge  Ben 
Duniway  described  newspaper 
interviews  with  suspects  as 
“fraught  with  the  gravest  dan¬ 
ger  to  the  administration  of 
justice”  in  writing  the  majority 
opinion  on  the  appeal,  decided 
2  to  1. 

He  stated  that  too  many  re¬ 
porters  seem  to  regard  it  their 
right  and  duty  to  get  the  story 
regardless  of  whose  rights  they 
invade  or  how  they  invade  them. 


And  he  observed  that  reporters, 
unlike  officers  of  the  law,  are 
under  no  legal  obligation  to  pro¬ 
tect  the  rights  of  those  accused. 

Judge  Duniway  said  it  was 
the  duty  of  officers  to  permit  or 
arrange  for  such  an  interview, 
“not  to  use  newspapermen  to  do 
their  job  for  them.”  And  he 
declared  the  prosecutor  should 
not  have  used  the  newsmen  as 
witnesses.  He  “reluctantly  con¬ 
cluded”  the  confession  did  not 
violate  the  accused  man’s  rights. 
• 

New  Press  Film 

Cleveland 

The  Cleveland  Press  has  com¬ 
pleted  for  public  showing  a  color 
motion  picture — “Cleveland  and 
The  Press” — a  30-minute  film 
portraying  the  role  of  the  Press 
in  the  Greater  Cleveland  com¬ 
munity.  Tw’enty-five  copies  are 
available  for  booking. 


Fire  and  Theft 

Santa  Paula,  Calif. 

Despite  a  damaged  press  and 
loss  of  three  tons  of  newsprint, 
the  Santa  Paula  Daily  Chroni¬ 
cle  continued  publishing  after 
a  Sunday  morning  fire.  Firemen 
said  they  found  evidence  of  ar¬ 
son  in  the  press  pit.  Office  equip¬ 
ment  valued  at  $1,000  was  taken 
from  the  plant.  A  former  em¬ 
ploye  was  booked  on  charges  of 
arson  and  burglary. 

• 

Sells  and  Sails 

Long  Beach,  Calif. 

Maurice  Harris  has  relin¬ 
quished  his  position  as  publisher 
of  the  eight  Enterprise  News¬ 
papers,  having  sold  them  to  the 
Shannon-Whitehead  Corpora¬ 
tion.  After  a  round-the-world 
cruise,  Mr.  Harris  plans  to  serve 
as  a  consultant  to  newspapers. 


EDITORS! -PUBLISHERS! 

Climb  on  the  NEWjSO 

NEWSPAPER  BINGO 

KfE^ES^l  Bandwagon! 


NEWI^  BINOO' 

INSTANT 

SUCCESS! 

WITH  THESE  AND 
OTHER  LIVE  WIRE 
NEWSPAPERS: 

BEAVER  COUNTY  TIMES 

Beaver,  Pennsylvania 

BRIDGETON  EVENING  NEWS 

Bridgeton,  New  Jersey 

THE  CITIZEN 

La  Grange,  Illinois 

NUTLEY  SUN 

Nutley,  New  Jersey 

THE  LAPEER  COUNTY  PRESS 

Lapeer,  Michigan 

TRI-COUNTY  REMINDER 

Big  Rapids,  Michigan 

SPRINGFIELD  HERALD 
Springfield,  Massachusetts 
ANCHORAGE  DAILY  TIMES 
Anchorage,  Alaska 

LEADER-VINDICATOR 

New  Bethlehem,  Pennsylvania 

BLUE  ISLAND  SUN-STANDARD 
Blue  Island,  Illinois 
THE  NEWS  LEADER 
Homestead,  Florida 
NOVATO  ADVANCE 
Novato,  California 
ZION-BENTON  NEWS 
Zion,  Illinois 

AND  MANY  MORE! 

ONE  SUCCESS  STORY 
AFTER  ANOTHER! 

Copyright,  1966,  by  Jay  Kashuk  Associates 


Big  Excitement! 

In  High  Geer! 

From  Alaska!  From  Hawaii!  From  25  states  across  the 
country... overnight  success  stories  are  pouring  in 
from  enthusiastic  editors,  ad  managers  and  publishers 
who  are  promoting  Newso  Bingo! 

Newspapers  with  SMALL  and  MEDIUM  circulation! 
Newspapers  with  LARGE  circulation! ...  All  are  singing 
the  praises  of  Newso  Bingo! 

EVERYBODY  GETS  INTO  THE  ACT!... The  paper  that 
promotes  and  creates  the  excitement  for  Newso  Bingo 
...The  Reader  who  plays  and  loves  it... And  the  Par¬ 
ticipating  Advertiser  who  distributes  the  Free  Newso 
Bingo  Cards! 

Learn  how  your  newspaper  can  cash-in  on  one  of  the 
most  lucrative,  self-1  iquidating  promotions  ever  devised 
for  DAILIES  and  WEEKLIES . . .  Exclusive  in  your  AREA! 

WIRE!  PHONE!  WRITE  NOW . . .  RIGHT  NOW! 
FOR  FREE  NEWSO  BINGO  PROMO  KIT! 

Visit  our  Exhibit  April  25-28  at  the  ANPA  Convention 


JAY  KASHUK  ASSOCIATES 

924  LINCOLN  ROAD  MALL 
MIAMI  BEACH,  FLORIDA  33139  PHONE  305/531-3324 
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JAMES  DESMOND,  political  re¬ 
porter  for  the  New  York  News, 
won  the  Walter  T.  Brown  Memorial 
Award  for  excellence  in  covering 
the  state  government  and  politics 
in  1965.  The  $250  prize  is  given  by 
the  New  York  State  Legislative 
Correspondents'  Association.  Mr. 
Desmond  has  been  reporting  the 
political  scene  for  20  years. 

«  «  * 

Wayne  Phillips,  a  former 
New  York  Times  reporter,  lately 
on  the  staff  of  the  Democratic 
National  Committee,  will  be  the 
Director  of  the  Division  of  Pub¬ 
lic  Affairs  in  the  new  Depart¬ 
ment  of  Housing  and  Urban 
Development. 

*  *  * 

J.  E.  (Ted)  Miller — ap¬ 
pointed  publisher  of  the  Pem¬ 
broke  (Ont.)  Observer,  succeed¬ 
ing  E.  C.  Prince,  who  is  moving 
to  the  Oshawa  (Ont.)  Times. 
Miller  is  a  former  publisher  of 
the  Prince  George  (B.  C.) 

Citizen. 

*  *  V 

Robert  A.  Lindsay — named 
classified  advertising  manager  of 
the  High  Point  (N.  C.)  Enter¬ 
prise  after  15  months  as  acting 
manager. 


L.  W.  Fairchild  Retiring 
As  Chairman  March  3 1 

Louis  W.  Fairchild,  chairman 
of  the  board  of  Fairchild  Publi¬ 
cations  Inc.,  will  retire  at  the 
end  of  this  month.  He  will  con¬ 
tinue  as  a  director  of  the  cor¬ 
poration. 

Mr.  Fairchild,  who  is  the  son 
of  E.  W.  Fairchild,  founder 
of  the  publishing  company,  as¬ 
sumed  the  presidency  on  Feb.  11, 
1948.  There  were  five  publica¬ 
tions:  Women’s  Wear  Daily, 
Ikiily  News  Record,  Home  Fur¬ 
nishings  Daily,  Men’s  Wear  and 
Footwear  News,  with  a  com¬ 
bined  circulation  of  118,676. 
Since  1948,  four  new  w’eekly 
newspapers  were  added,  pushing 
the  paid  circulation  to  368,805. 
In  1965,  the  eight  Fairchild 
papers  published  25,232,564  lines 
of  display  and  classified  adver¬ 
tising. 

After  graduating  from  Prince¬ 
ton,  Class  of  1924,  Mr.  Fairchild 
started  in  the  firm  as  a  clerk 
in  the  research  department. 

«  *  * 

Vance  Hurley,  former  news 
director  of  WEAR  radio  station 
in  Bartow,  Fla. — to  the  Mc- 
Alester  (Okla.)  Daily  News- 
Capital  as  sports  editor. 

*  *  * 

Jim  Carroll  and  Layne 
Vickers — joined  the  news  staff 
of  the  Albuquerque  (N.  M.) 
Journal. 

*  *  * 

Don  Osborne — now  on  edito¬ 
rial  staff  of  Carlsbad  (N.  M.) 
Current- A  rgus. 

*  *  * 

Fred  Buckles,  capitol  re¬ 
porter  for  the  Albuquerque 
(N.  M.)  Journal  for  seven  years 
and  recently  senior  research 
officer  for  the  Ohio  Legislative 
Service  Commission  in  Columbus 
— now  doing  publicity  for  the 
New  Mexico  State  Development 


The  Greatest  Single  Asset 
of  The  Daily  Newspaper 

is  its  role  of  pebiic  respoesibiiity  for  trutb,  balance,  fair¬ 
ness,  completeness  and  newness.  Editorial  Research  Reports 
and  Congressional  9*orterly  Service,  which  constitute  the 
standard  news  research  system,  help  responsible  news¬ 
papers  maintain  this  public  character. 

1735  K  St.,  N.W.,  WashlMgtM.  D.C.  20006  202-296-6800 


news-people 


Bronson 


KEN  BRONSON,  editor  of  the  Independence  (Mo.)  Examiner  will 
become  executive  editor  and  general  manager  of  the  Pittsburg  (Kans.) 
Headlight  and  Sun  on  May  I.  He  has  been  with  the  Stauffer  organization 
for  14  years,  starting  with  a  sports  writing  assignment  on  the  Topeka 
Daily  Capital.  The  present  editor  and  publisher  of  the  Headlight  and 
Sun,  Fred  Brinkerhoff,  will  devote  more  time  to  the  editorial  page. 

ROBERT  B.  McNutt,  a  member  of  the  advertising  staff  for  12  years, 
has  been  named  classified  advertising  manager  of  the  Omaha  (Nebr.) 
World-Herald,  succeeding  the  late  Harry  E.  Salyards.  Mr.  McNutt,  a 
veteran  of  Navy  service  in  World  War  II,  worked  for  the  Carroll  (Iowa) 
Daily  Tlmes-Herald  and  the  Custer  County  Chief  at  Broken  Bow,  Nebr., 
before  going  to  work  for  the  World-Herald  in  1954. 

R.  STANLEY  UNANGST,  a  hometown  man,  has  been  appointed  classi¬ 
fied  advertising  manager  of  the  Easton  (Pa.)  Express,  succeeding,  the 
late  F.  Edgar  Bossard.  Mr.  Unangst  has  been  working  for  the  Express 
since  taking  a  job  as  office  boy  in  1933,  except  for  one  year  in  the 
I940's  when  he  was  CAM  for  the  Clarksburg  (W.  Va.)  Exponent  and 
Telegram. 


Department  and  the  State  Parks 
and  Recreation  Commission. 

*  *  « 

Hanley'  Marks — joined  the 
Santa  Fe  (N.  M.)  New  Mexican 
as  reporter. 

*  «  e 

Fred  Bonavita,  assistant  city 
editor  of  Albuquerque  (N.  M.) 
Journal — resigned  to  go  to  the 
Virgin  Islands.  Ken,  Wilkinson 
and  Pete  Chronis — resigned 
from  city  staff. 

*  *  * 

Welton  Jones — from  amuse¬ 
ment  editor,  Shreveport  (La.) 
Times,  to  Sunday  department, 
San  Diego  (Calif.)  Union. 
Nancy  Stanford — from  Corpus 
Christi  (Tex.)  Caller-Times,  to 
staff  writer.  Union.  Jane  Lehr 
— from  Chula  Vista  Star-News, 
to  women’s  department.  Union. 
Gene  Ciechanowski,  from 
Stars  &  Stripes  (Germany),  to 
copy  desk.  Union. 

*  «  * 

Rollin  Huard,  advertising 
manager  and  general  manager 
since  1963  —  appointed  pub¬ 
lisher  of  the  Charles  City 
(Iowa)  Press  in  the  Mid- Amer¬ 
ica  group. 

THE  WASHINGTON  POST 

is  looking  for  young,  creative  edi¬ 
tors  for  copy  and  assignment 
desks.  Write  to  Personnel  Director, 
THE  WASHINGTON  POST,  1515  L 
St.,  N.  W.,  Washington,  D.  C.  20005 
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Francis  L.  Dale,  publisher 
of  the  Cincirmati  (Ohio)  En¬ 
quirer  —  elected  a  trustee  of 
the  new  Center  of  Science  and 
Industry. 

«  «  ♦ 

Frank  Walter,  a  former  ad¬ 
vertising  salesman  for  the  Flor¬ 
ence  (Ala.)  Times  —  now  di¬ 
rector  of  the  advertising  de¬ 
partment  at  the  Madisonville 
(Ky.)  Messenger. 

*  *  * 

George  P.  MacKnight,  a  for¬ 
mer  Indiana  newsman  —  ap¬ 
pointed  director  of  copy  services 
at  Marvine  &  Udell,  Chicago 
public  relations  firm. 

«  *  * 

Robert  Kramesi  —  from  the 
advertising  department  of  the 
Chester  (Pa.)  Delaware  Coun¬ 
ty  Times  to  the  Katz  Agency, 
as  manager  of  the  Newspaper 
Division  in  Philadelphia. 

*  *  * 

Mrs.  Winifred  Buckley,  as¬ 

sistant  city  editor  and  former 
women’s  editor  of  the  Pomona 
(Calif.)  Progress  Bulletin  re¬ 
signed  to  move  to  Honolulu. 

Jim  Fulton,  —  named  assistant 
city  editor. 

9  * 

Raymond  J.  Mitchell,  per¬ 
sonnel  manager  for  Dow  Jones 
&  Co.  the  past  12  years — to  the 
Hackensack  (N.  J.)  Record  and 
Paterson  (N.  J.)  Morning  Call 
as  personnel  director. 
UBLISHER  for  April  2,  1966 
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in  the  news 


Aronson  Heads  AP 
For  New  York  State 

Appointment  of  Earl  Aronson 
as  Associated  Press  chief  of  bu¬ 
reau  for  New  York  state  has 
been  announced  by  General 
Manager  Wes  Gallagher. 

Mr.  Aronson  succeeds  W. 
Norris  Paxton,  who  is  retiring 
after  nearly  30  years  as  head  of 
the  Albany  bureau.  Mr.  Aron¬ 
son,  55,  is  a  veteran  of  nearly 
30  years  with  AP.  For  the  past 
nine  years  he  has  been  state 
editor  in  Albany.  He  is  a  native 
of  Boston,  where  he  joined  the 
AP  as  an  office  boy  in  1931. 

Mr.  Paxton  had  headed  the 
Albany  bureau  since  Dec.  16, 
1936.  His  was  the  longest  con¬ 
tinuous  assignment  as  bureau 
chief  of  any  person  now  em¬ 
ployed  by  the  AP.  During  his 
schooling  he  worked  on  the  Em¬ 
poria  Gazette  under  William 
Allen  White.  He  joined  the  AP 
July  19,  1926  at  Kansas  City. 

«  «  « 

John  P.  McCatherine  re¬ 
places  William  H.  Moran  as 
AP  correspondent  at  Montpelier, 
Vt.  Moran  is  now  on  the  general 
desk  in  New  York. 

*  *  « 

James  C.  Lagier  —  named 
AP  correspondent  at  Fresno, 
Calif.,  replacing  Stejphen  L. 
Sanger  —  transferred  to  San 
Francisco. 

♦  «  « 

John  R.  Moran,  a  former 
court  reporter  for  the  Newark 
(N.  J.)  News  —  to  the  public 
relations  division  of  Cl  BA  Cor¬ 
poration. 

*  *  * 

Dick  Fitch  —  from  business 
manager  to  general  manager  of 
the  El  Centro  (Calif.)  Post- 
Press  Newspapers. 

*  *  * 

Rodney  D.  Voigt,  editor  and 
vicepresident  since  1961 — elected 
president  of  the  Los  Angeles 
City  News  Service. 

♦  ♦  ♦ 

E.  Malcolm  Stannard,  on 
editorial  staff,  Hartford 
(Conn.)  Times  since  1951 — 

named  editorial  page  editor. 

«  «  « 

Malcolm  Campbell,  former 
Hartford  Times  reporter — to 
Trinity  College,  Hartford,  as 
news  bureau  chief. 

*  m  it 

Marc  Hoy,  former  home  de¬ 
livery  manager  of  the  Miami 
(Fla.)  News — to  the  Greens¬ 
boro  (N.  C.)  News  and  Record 
Rs  circulation  promotion  man¬ 
ager. 


FRANK  CAREY  of  the  AP'$  Wash¬ 
ington  staff  won  the  first  journalism 
award  given  by  the  American  So¬ 
ciety  of  Abdominal  Surgeons  for 
his  spot  news  coverage  of  the 
President's  gall  bladder  operation 
last  October.  The  prize  is  $250. 

Lee  a.  Hamann — now  region¬ 
al  executive  for  UPI  in  Okla¬ 
homa,  replacing  Mac  Sebree, 
transferred  to  Houston. 

*  if  if 

Ja.mes  K.  Williams,  city  hall 
reporter,  becomes  political 
writer  for  the  Rockford  (Ill.) 
Morning  Star  and  Register-Re¬ 
public.  He  suceeeds  Frank 
Maier,  who  has  joined  the  Chi¬ 
cago  Daily  News  staff. 

e  *  * 

J»HN  E.  Whitmore  III,  a 
former  reporter-photographer 
with  the  San  Angelo  (Tex.) 
Standard-Times — new  chief  of 
Business  Week’s  Houston  news 
bureau. 

*  *  « 

Donald  C.  Bauder  moves 
from  Business  Week’s  Chicago 
news  bureau  to  chief  of  the 
magazine’s  Cleveland  news  bu¬ 
reau. 

*  *  « 

Clayton  Keller,  reporter  for 
the  Topeka  (Kans.)  Capital- 
JoumaX — to  the  editorial  staff 
of  the  Hayward  (Calif.)  Daily 
Review. 

*  V  * 

Barry  Sweet,  photographer 
with  the  Wisconsin  State  Jour¬ 
nal  of  Madison — to  the  Topeka 
(Kans.)  Capital- Journal. 

*  *  * 

Dan  Deal,  of  the  advertising 
staff  of  the  El  Dorado  (Kans.) 
Times — to  the  Topeka  (Kans.) 
Capital- Journal. 

*  *  # 

Tom  Dreiling,  a  member  of 
the  editorial  staff  of  the  Good- 
land  (Kans.)  Daily  News  and 
the  Sherman  County  Herald  of 
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Goodland — named  editor  of  Iwth 
papers,  succeeding  Kent  Sly- 
HOFF — who  resigned  to  go  to  the 
Great  Bend  (Kans.)  Tribune. 

«  *  « 

Bert  E.  Winrovv  —  named 
manager  of  general  advertising 
of  the  Nrtn  Dicfifo  (Calif.)  Unioji 
and  Evening  Tribune.  He  has 
l>een  shopping  center  supervisor. 

*  *  * 

Bruce  C(m)k — from  copy  desk 
at  Orange  Coast  Daily  Pilot, 
Costa  Mesa-Newport  Beach, 
Calif.,  to  Honolulu  Advertiser 
general  assignment. 

«  «  « 

Jim  Lagier,  Honolulu  AP 
staffer,  transferred  to  AP  Fres¬ 
no,  Calif.,  bureau. 

*  *  * 

David  L.  Hobe,  West  Virginia 
University  graduate  student 
from  Pittsburgh,  will  become  a 
journalism  instructor  and  edito¬ 
rial  assistant  in  public  relations 
at  Bethany  College  in  Septem¬ 
ber. 

*  *  * 

Alexander  Ross,  formerly 
with  the  Vancouver  (B.  C.)  Sun 
— appointed  managing  editor  of 
Maclean’s  magazine,  Toronto. 

it  if  * 

G.  Maxwell  Bell,  chairman 
of  FP  Publications,  has  been 
elected  president.  Sun  Publish¬ 
ing  Co.,  Vancouver,  B.  C.  R. 
Howard  Webster,  board  chair¬ 
man,  Toronto  Globe  &  Main,  has 
been  elected  to  the  Sun’s  board 
of  directors. 

*  *  * 

Mrs.  Mary  Ann  Lee,  society 
editor  of  the  Colorado  Springs 
Free  Press,  won  nine  awards  in 

the  annual  Colorado  Press 

Women’s  competition. 

*  *  * 

Elton  C.  Fay  AP,  Washing¬ 
ton — the  Arts  and  Letters 
Award  of  the  Air  Force  As¬ 
sociation. 


oun  jit. 
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WILLIAM  CARTAN  has  been  ap¬ 
pointed  managing  editor  of  the 
Ottawa  (III.)  Republican-Time%, 
succeeding  James  I.  Fender  who 
moved  to  the  Caterpillar  Com¬ 
pany,  Peoria,  III.,  as  house  organ 
editor.  Mr.  Cartan  is  a  former 
Hearst  editorial  man  in  Chicago 
and  worked  on  numerous  suburban 
publications. 

*  a  * 

Joseph  H.  Adleman,  execu¬ 
tive  editor  of  the  Easton  (Pa.) 
Express  since  1960  and  a  mem¬ 
ber  of  the  staff  for  43  years — 
retired. 


VOUR 

NEUI  PLANT 

deserves  an 
Engineering  Approach. 

Chas.  T.  Main’s  engineers  are 
printing  oriented.  They  fit 
your  new  plant  to  production, 
not  production  to  plant. 

Main’s  engineers  consider  not 
only  architecture,  site  utiliza¬ 
tion,  plant  layout,  and  equip¬ 
ment  services,  but  also  future 
growth. 

The  special  structural,  heating, 
ventilating,  electrical,  and 
mechanical  requirements  of  a 
printing  plant  are  incorporated 
into  the  plans  and  specifica¬ 
tions. 

Main’s  services  also  can  in¬ 
clude  site  investigation,  pre¬ 
liminary  studies,  cost  esti¬ 
mates,  field  engineering  during 
construction  and  equipment 
installation  design. 
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Senator  O’Leary 
.\ow  Editor  Emeritus 

Ottawa 

Retirement  of  Senator  M. 
Grattan  O’Leary,  77,  as  presi¬ 
dent  of  the  Journal  was  an¬ 
nounced  last  week.  He  will  con¬ 
tinue  as  editor  emeritus  of  the 
newspaper  which  he  joined  as 
a  police  reporter  in  1911. 

Succeeding  him  as  president 
is  I.  Norman  Smith  who  will 
also  continue  as  editor,  the  post 
he  took  over  from  Senator 
O’Learj'  three  years  ago. 

During  his  55-year  career 
with  the  Journal,  Senator 
O’Leary  was  a  parliamentary 
reporter  and  foreign  correspond¬ 
ent  and  wrote  thousands  of  edi¬ 
torials  that  made  him  nationally 
known  as  the  conscience  of  the 
Conservative  Party. 

Born  at  Perce,  Que.,  he  left 
the  family  farm  as  a  boy  and 
went  to  sea.  In  1909  a  chance 
visit  to  the  newspaper  office  got 
him  a  job  as  reporter  on  the  old 
Saiti’t  John  (N.  B.)  Standard. 
*  *  * 

Mrs.  John  Marlow,  formerly 
women’s  page  editor  for  the 
Albuquerque  (N.  M.)  Journal 
and  a  reporter  for  the  Santa 
Fe  (N.  M.)  New  Mexican — 
appointed  publicity  director  for 
the  Museum  of  Navajo  Cere¬ 
monial  Art  at  Santa  Fe. 

*  «  * 

John  E.  Ford — appointed  as¬ 
sistant  classified  advertising 
manager  of  the  Jamestown 
(N.  Y.)  Post-Journal. 

*  *  * 

Harold  Knoll,  formerly  with 
the  New  York  Herald  Tribune 
and  the  Winona  (Minn.)  Daily 
News,  has  established  a  public 
relations  firm  at  Winona. 


Peter  Reich 


Chicago  Reporter 
Gets  Air  Force  Award 

Dallas 

Peter  Reich,  aviation/space 
writer  for  Chicago’s  American, 
was  presented  with  the  Air 
Force  Association’s  1966  citation 
of  honor  for  distingfuished  aero¬ 
space  reporting  at  a  luncheon 
March  24  at  Carswell  Air  Force 
Base. 

Mr.  Reich,  35,  has  been  cover¬ 
ing  aerospace  stories  for  the 
American  since  joining  the  paper 
in  1952.  In  quest  of  copy,  he  has 
pierced  the  sound  barrier  in  a 
jet  interceptor  and  flown  a  zero- 
gravity  (weightless)  flight  in 
an  air  force  training  plane.  He 
has  covered  the  astronauts  at 
Cape  Kennedy  and  visited  the 
South  Pole  as  part  of  his  duties. 
*  *  * 

Tom  Witherspoon  —  from 
editor  of  the  Portland  (Ind.) 
Commercial-Review  to  the  Day- 
ton  (Ohio)  Journal  Herald 
staff.  Dan  Rottenberg,  sports 
editor — to  be  new  editor  of  the 
Commercial-Riview. 


Hugh  Harelson,  day  city 
editor  of  the  Phoenix  Arizona 
Republic  since  1961  —  named 
sports  editor  to  succeed  Jerry 
Eaton,  now  editor  of  the  farm 
and  ranch  pages.  Robert  Early 
— promoted  to  day  city  editor. 


Jerrold  B.  Rouby  who  began 
his  career  as  a  reporter  for  the 
Cleveland  (Ohio)  Plain  Dealer 
in  1952 — now  an  account  ex¬ 
ecutive  with  Ketchum,  Mac¬ 
Leod  &  Grove,  advertising  and 
pr  agency  in  Pittsburgh. 
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Writer  Honored 

Portland,  Me. 

Franklin  Wright,  editorial 
writer  for  the  Portland  Evening 
Express,  received  a  personalized 
certificate  from  the  Rev.  Lawr¬ 
ence  D.  Porter,  president  of  the 
Bible  Society  of  Maine,  and  a 
bronze  plaque  from  Kenneth  G. 
Olsen,  founder  of  National  Bible 
W’eek,  for  his  prize-winning  edi¬ 
torial  in  a  competition  spon¬ 
sored  by  the  Laymen’s  National 
Committee  Inc. 

*  Hf  * 

John  F.  Wood,  a  former 
member  of  the  San  Francisco 
(Calif.)  Chronicle  promotion 
start' — now  with  the  Agency  for 
International  Development  in 
Mexico  City. 

*  *  >K 

Martin,  J.  Steadman — taking 
a  leave  of  absence  from  the  New 
York  Herald  Tribune  staff  to 
run  for  Congress  on  the  Demo¬ 
cratic  ticket  in  a  Long  Island 
district. 

*  *  * 

Ri’Pert  E.  Cooper,  formerly 
with  the  Charleston  (W.  Va.) 
Daily  Mail  —  now  circulation 
manager  of  the  Frederick 
(Md.)  News-Post. 

*  *  * 

Floyd  Thomas — from  copy 
desk,  San  Diego  (Calif.)  Union, 
to  copy  desk.  Stars  and  Stripes, 
Darmstadt,  Germany. 

*  *  * 

Arthur  J.  Veronica,  for¬ 
merly  with  the  Trenton  (N.  J.) 
Times  —  to  the  Hartford 
(Conn.)  Times  as  circulation 
promotion  manager. 

*  *  * 

Robert  Dowling,  Missouri 
journalism  graduate — to  state 
desk,  Hartford  (Conn.)  Times, 
replacing  Michael  Burke,  who 
is  now  assistant  city  editor  of 
the  Holyoke  (Mass.)  Trans¬ 
cript-Telegram. 

24  Newsmen  Return 
From  Latin  America 

Washington 

A  group  of  24  newspaper  ex¬ 
ecutives  and  writers  has  just 
returned  to  their  home  cities 
after  a  four-weeks’  American 
Newspaper  Study  Mission  under 
the  direction  of  Edgar  S.  Bayol 
of  Washington.  Among  them 
was  former  Secretary  of  the 
Interior  Fred  A.  Seaton,  pub¬ 
lisher  of  the  Hastings  (Neb.) 
Tribune.  The  mission  visited 
eight  Latin  American  countries. 

According  to  Joseph  B.  Par¬ 
ham,  editor  of  the  Macon  (Ga.) 
Telegraph,  who  did  a  14-part 
series  on  his  findings,  the  Latin 
newspaper  business  is  thriving 
and  several  of  the  capital  cities 
have  as  many  as  nine  daily 
papers. 
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Gals  Outnumber 
Men  — Because 
They’re  Smarter 

Lake  Wales,  Fla. 

The  Lake  Wales  Chamber  of 
Commerce  in  making  an  em¬ 
ployment  survey,  telephoned  the 
Daily  Highlander  to  ask  how 
many  men  and  women  were  on 
its  present  payroll. 

Margaret  Haas,  secretary  to 
Publisher  Robert  O.  Lodmell, 
told  Chamber  Manager  Frank 
Contway,  that  the  Highlander 
now  employs  18  women  and  11 
men. 

Mr.  Contway  expressed  sur¬ 
prise  and  said  that  when  a  sim¬ 
ilar  suivey  was  made  several 
years  ago,  the  Highlander  then 
employed  three  women  and  11 
men.  He  asked  why  there  had 
been  such  a  great  increase  in 
the  number  of  women  on  the 
staff. 

“The  boss  is  getting  smarter,’’ 
Mrs.  Haas  replied. 

Actually,  the  changes  came 
about  as  a  result  of  a  change  in 
the  printing  process.  The  High¬ 
lander  in  1962  became  the  first 
daily  newspaper  in  Florida  to 
convert  from  letterpress  to  the 
offset  printing  process. 

In  the  offset  process,  type¬ 
writer-style  equipment  is  used 
to  set  news  and  ads  and  there 
are  more  skilled  women  typists 
than  men. 

Incidentally,  Mrs.  Lodmell, 
who  is  in  charge  of  the  “paste¬ 
up  room”  where  women  pre¬ 
dominate,  discovered  that  women 
who  sew  make  the  best  workers 
for  this  department.  Having  had 
experience  in  following  pattern 
designs,  they  can  quickly  learn 
to  produce  ads  and  page  layouts. 
• 

L.  A.  Times  Opens 
Bureau  in  Chicago 

D.  j.  R.  Bruckner,  a  Rhodes 
scholar  and  reporter  for  the 
Chicago  Sun-Times  since  1960, 
has  been  appointed  to  open  a 
news  bureau  in  Chicago  for  the 
Los  Angeles  Times.  He  has  spe¬ 
cialized  in  labor  reporting  four 
years. 

In  another  promotion  on  the 
Times  national  staff,  George  J. 
Cotliar  moves  from  news  editor 
to  assistant  national  editor.  He 
has  been  on  the  staff  nine  years. 
• 

Page  1  in  7  Cols. 

Evansville,  Ind. 

The  Sunday  Courier  and  Press 
has  gone  to  a  seven-column  for¬ 
mat  for  Page  One.  Each  column 
is  exactly  11  ems  wide.  This  also 
has  made  for  a  reduction  in 
page  shrinkage,  by  %  of  an 
inch. 
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Descriptive  Copy 
Gets  Better  Results 
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By  Stan  Fineness, 

(’.AM,  Providence  (R.I.)  Journal-Bulletin 


Sales  training  comes  in  all 
forms,  but  probably  some  of  the 
most  effective  means  come  from 
actual  situations  that  give  you 
the  opportunity  to  demonstrate 
that  your  product  REALLY 
works.  Not  because  you  say  it’s 
so,  but  because  your  sales  staff 
comes  to  fcnow;  it’s  so. 

Knowledge  that  classified 
works  and  that  it  is  worth  every 
cent  you  charge  for  it  can  begin 
to  work  wonders  with  self  con¬ 
fidence,  conviction,  assuredness 
and  selling  strength. 

When  that  telephone  salesgirl 
says,  “We’ll  start  your  ad  for 
you  tomorrow  on  the  7-day  basis. 
The  cost  will  be  only  $78.40  and, 
of  course,  you  can  cancel  as  soon 
as  you  get  results,”  she  has  to 
sound  like  she  means  it.  And 
you  have  to  get  her  off  any 
thinking  about  how  much  money 
she  makes  a  week,  because 
there’s  often  an  underlying 
tendency  for  the  salesperson  to 
translate  that  cost  into  terms 
she’s  familiar  with.  (We’ve 
quoted  the  cost  of  a  28-line  ad 
for  a  week  —  not  at  all  an  un¬ 
usual  sale  or  a  large  one.) 

But  how  to  demonstrate  ef¬ 
fectiveness  of  classified?  How 
to  prove  the  price  is  right? 

Sound  a  True  Note 

Sometimes  these  opportunities 
drop  right  on  your  desk,  and 
it’s  up  to  you  to  use  them  to 
full  advantage.  The  best  ones 
are  spontaneous,  unsolicited, 
and  they  usually  sound  right, 
too. 

An  informative,  interesting 
“Department  Memo,”  “Staff- 
letter”  or  whatever  you  want 
to  call  it  can  get  the  point 
across  so  it’ll  stick.  Here’s  an 
example  from  an  item  in  a  re¬ 
cent  staff  letter: 

Detailed,  descriptive,  straight¬ 
forward  copy  WORKS! 

Here’s  a  letter  from  a  War¬ 
wick  (R.  I.)  resident  who’s 
happy  with  the  excellent  results 
she  got  on  a  housekeeper  wanted 
ad: 

“Gentlemen :  It  is  obvious  that 
to  have  your  customers  writ¬ 
ing  in  regarding  each  advertise¬ 
ment  would  be  burdensome  be¬ 
yond  all  reason,  but  as  the  re¬ 
sults  from  our  recent  one  have 
been  so  helpful,  I  wish  to  say 


“It  was  a  longish  affair  for 
a  housekeeper  in  the  Apponaug 
area  of  Warwick,  and  I  think 
the  girl  who  took  it  down  was 
sure  I  had  lost  my  mind  com¬ 
pletely.  However,  from  the 
twelve  or  thirteen  responses  I 
have  had,  it  is  evident  that  the 
detail  was  worthwhile,  especial¬ 
ly  as  it  showed  interest  in  them 
as  well  as  ourselves.  I  am  sure 
we  have  heard  from  several  who 
would  not  normally  be  consider¬ 
ing  such  work,  and  there  were  a 
number  who  mentioned  specifi¬ 
cally  that  they  called  due  to  the 
kind  of  advertisement  it  w'as. 
Thus  the  expense  has  been 
thoroughly  warranted, 

“I  do  not  know  whether  or  not 
the  people  in  your  department 
are  ever  called  upon  to  make 
suggestions  to  advertisers,  but 
if  so,  I  feel  sure  it  would  not  be 
amiss  in  cases  like  mine  to  men¬ 
tion  a  detailed  advertisement 
similar  to  that  run  for  me  last 
Thursday,  Friday,  Saturday 
and  Sunday. 

“Nearly  four  years  ago  now, 
too,  I  had  a  successful  result 
from  advertising  in  your  paper 
— in,  that  case  for  work  for  my¬ 
self.  As  it  happened,  there  was 
but  one  reply,  but  it  led  to  a 
business  association  which  has 
been  most  rewarding  and  help¬ 
ful  in  all  ways.  Many  thanks. 
Sincerely  yours,  Leah  E.  Sayer.” 

Here’s  the  ad  —  as  it  was 
taken  by  Nancy  Day: 

HOUSEKEEPER:  Refined, 
mature  woman  or  young  one 
if  interested,  to  cook  for 
family  of  3  adults  and  to 
be  at  hand  with  an  elderly 
couple.  10  a.m.  to  7  p.m., 

3  to  5  days  weekly.  Varia¬ 
ble,  as  mutually  helpful. 
Apponaug  area  of  Warwick, 
off  Rte.  5.  Salary  arranged 
to  satisfaction.  Live  out  and 
own  transportation  desir¬ 
able.  Inviting  home  and 
surroundings.  Hours  sub¬ 
ject  to  modification  if  posi¬ 
tion  attractive  otherwise. 
Call  739-4333,  9-10  a.m.  or 
write  Box  M3808,  Journal 
Office. 

(This  15-line  ad,  placed  for  four 
days,  cost  $27.79.) 

And  here’s  our  letter  in  reply: 
“Dear  Miss  Sayer:  Thanks 
very  much  for  your  kind  com¬ 
ments  regarding  the  resultful- 
ness  of  your  classified  advertis¬ 


so. 
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ing. 

We’re  glad  your  ad  achieved 
the  hoped-for  response. 

It’s  interesting  to  learn  that 
your  well-written  and  detailed 
message  attracted  prospects  for 
your  housekeeper  position. 

We  are  continually  preaching 
the  gospel  of  descriptive  copy. 
We  know  that  this  kind  of  ad¬ 
vertising  gets  better  results. 
But  the  matter  of  economics 
often  interferes.  The  advertiser 
tries  to  save  money  on  a  smaller 
ad,  and  often  the  investment 
then  is  wasted  because  the  ad 
doesn’t  pull.  Or  the  cost  can  be 
greater  since  the  ad  has  to  be 
repeated. 

We’ll  try  harder  .  .  .  and 
meanwhile,  wdsh  we  had  more 
advertisers  like  you!  Most  Cor¬ 
dially,  The  Providence  Journal 
Company.” 

Costly  Saving 

Saving  money  by  omitting  im¬ 
portant  details,  but  not  putting 
forth  the  facts  can  be  costly. 
Many  classified  ads  are  compet¬ 
ing  with  a  lot  of  other  classified 
ads.  The  better  ads  get  better 
response  by  screening  prospects. 
They  save  time  and  money  for 
our  advertisers. 

Careers  For  Men,  an  employ¬ 
ment  agency  that  has  recently 
started  using  longer  copy  — 
with  a  little  “romance”  and  sell 


in  their  ads  —  reports  they’re 
getting  much  better  response. 
They  think  the  small  additional 
investment  is  worthwhile,  and 
they  intend  to  keep  it  up. 

Good  copy  .  .  .  not  necessarily 
long  copy  .  .  .  makes  all  the 
difference  in  the  world.  We  suc¬ 
ceed  only  when  we  get  results 
for  our  advertisers. 

Good  copy  is  one  of  our 
strongest  selling  tools.  Use  it!” 
• 

British  Iiuhistrialist 
To  Get  ANCAM  Award 

Harley  Drayton,  British  finan¬ 
cier  and  chairman  of  23  com¬ 
panies,  has  been  named  recipient 
of  the  1966  Prominent  Citizens 
Award  of  the  Association  of 
Newspaper  Classified  Adver¬ 
tising  Managers  Inc.,  in  con¬ 
nection  with  International  Want 
Ad  Week,  March  27  to  April  2. 

The  award  will  be  presented 
in  England  by  ANCAM  Presi¬ 
dent  Paul  C.  Schulz  of  the 
Indianapolis  Star  and  News. 

Mr.  Drayton’s  empire  of  100 
industries  includes  Provincial 
Newspapers  Ltd.,  with  5  dailies 
and  30  weeklies. 

The  son  of  a  gai’dener,  young 
Drayton  at  the  age  of  13  an¬ 
swered  a  classified  ad  for  an 
office  boy — and  later  became  boss 
of  the  company  (Government 
Stock  &  Other  Securities,  Ltd.) 
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TOTAL  ADVERTISING  LINAGE  IN  MAJOR  WEST  COAST  MARKETS 

ALL  MAJOR  NEWSPAPERS  IN  WEST  COAST  CITIES  OF  250,000  AND  OVER 
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1965  LINAGE  FIGURES  FOR  1,540  NEWSPAPERS  IN  940  CITIES 

Showing  Media  Records  (386  newspapers)  and  Figures  Gathered  from 
1,154  Newspapers  by  Editor  &  Publisher 


In  this  annual  linaqa  raport  EDITOR  I  PUBLISHER  prasants  llnaga  racords  of 
almost  all  U.S.  and  Canadian  dally  and  Sunday  nawspapars  for  tha  yaar  1965.  Linaga 
as  maasurad  by  Madia  Racords  is  shown  on  this  and  succaading  pagas.  Linaga  of 
othar  nawspapars  as  reportad  by  thair  publishars  to  E  t  P  bagins  on  paga  00. 


Total 

Advar- 

tising 


Auto- 

Ratail  General  motive  Financial  Classified 


Newspaper 


AKRON,  OHIO 

16,083,296  2,234,635  1,648,645 
7,866.724  746,036  300,985 

ALBANY.  N.Y. 


Beacon  Journal  . 
p  Beacon  Journal 


MEDIA  RECORDS  SUMMARY  FOR  1965 

In  138  citias,  386  nawspapars  publishad  5,983,725,612  agata  Itnas  of  nawspapar 
advartising  as  maasurad  by  Madia  Racords,  Inc.,  for  tha  yaar  1964  in  tha  following 
classifications: 

Ratail  .  3,401,778,716 

Ganaral  .  547,630,357 

Automotiva  .  323,989,456 

Financial  .  130,929.187 


X  Knickarbockar 

Naws  . 

Timas'Union  ... 
p  Timas-Union 


.(a)  8,830,738  1,754,896  662,425  438.074  2,251,916  14.059.845 

(m)  6.434,631  1,636,651  763,655  478,515  4.325,917  13,812.468 

.(S)  6,225,501  731,847  281,063  191,100  1,450,146  8,880,134 

ALBUQUER9UE.  N.M. 

(m)  14.204,604  1,279,786  1,152,994  467,857  4,791,602  22,042,482 

.  (Sj  4,519,108  537,407  131,147  199,075  1,767,047  7,155,585 

.(a)  14,234.107  1,241,214  1,151,306  465,808  4,763,606  21,948,057 

ATLANTA,  GA. 

(m)  10.986,703  2,549,246  1,677,004  1,055.417  9,558.690  25,948,368 

.(a)  18,323,201  2.685,356  1,830,871  1,084,005  9,385,234  33,333,651 

.(S)  7,851,320  1,091,422  297,844  315,982  4,234,737  13,801,739 

.(e)  2,078,435  406,693  227,244  276,267  1.401.859  4,409,353 

.(S)  775,244  97,193  48,425  102,925  451,747  1,475,960 

ATLANTIC  CITY.  N.  J. 

(m)  7,210,032  736,614  680,755  399,321  2,073,977  11,252.522 

(S)  1,595,570  359.496  43,641  40,592  564.515  2,604,455 

I 

BALTIMORE.  MD. 

.(S)  4.447.337  873,062  374,615  46.027  1,231,693  6,978,663 

.(e)  9,991,837  1,182,292  1,498,964  403,569  2,705,668  15,865,329 

(m)  5.373,394  2,197,723  1,106,660  525,420  6,409,695  15,694,873 

.(a)  12,431,537  2.246,153  2,582,771  519,600  6,292,700  24,117,896 

(S)  10,227,024  1,447,120  1,010,857  116,167  4.038.250  16,843.897 

BANGOR.  ME. 

(m)  6.337.047  1,131,469  594.273  311,197  2,316,482  10,832.646 

BINGHAMTON,  N.  Y. 

.(a)  10.893.317  1,171,460  1,130,269  224,005  3,982,611  17.558.675 

.(S)  3,274,060  504,606  217,724  138,088  1.062,502  5,197,350 

(m)  3,261,067  401,279  362,572  187,285  1,638,633  6,031,560 

BIRMINGHAM,  ALA. 

.(m)  5,325,775  1,316,132  1,028,240  361,344  4,407,609  12,589,003 

.(a)  14,072,818  1,406,262  1,488,017  423,631  4,969.502  23,378,274 

.(S)  6,921,577  822,597  338,306  121,896  2,058,734  I  0.266.I2S 

BOSTON.  MASS. 

.(d)  5,433.598  885,913  510,523  166,004  1,553,519  8.796,213 

.(S)  3,186,636  434,745  52,866  13,878  742.093  4.430,946 

.(a)  10,531,330  2.814.737  1,003,736  395.185  4,979,911  19,814,494 

.(m)  6.905,141  3,057,646  1,047,869  408,646  7,804,592  19,310,726 

.(S)  8,919,560  1,975,285  298.551  43,289  7.779,699  19,017,048 

.(m)  6,557,119  2,925,574  920.460  508,335  3,229,300  14,244,796 

.(S)  8,675,124  1,545,755  166,528  65,948  2,633,824  13,087,792 

.(a)  10,612,015  2,665,587  880,031  479.289  2,128,127  16,823,053 

(Continued  on  page  42) 


Journal 
p  Journal 
Tribuna 


Classifiad 
Lagal  ... 


Constitution 
pr  Journal 
Journal  8 
Constitution 

Timas  . 

Timas  . 


Total  Advartising  .  5,983,725,612 

PART  RUN  LINAGE 

915,023  Naw  York  (N.Y.)  Naws  (S)  . 12,727,023 

522,878  Naw  York  (N.Y.) 

I  29, 5M  Journal-Amarican  (a)  .  1,249,944 

I  52,800  Naw  York  (N.Y.) 

182, 7M  Journal-Amarican  (S)  .  836,244 

5,564,732  Naw  York  (N.Y.) 

4,616,003  World  Talagram  &  Sun  (a) .  1,295,403 

1,938,799  Nawark  (N.J.)  Naws  (S)  .  679,143 

10,065  Norfolk  (Va.)  Ladgar-Star  (a)  ...  6,211,184 
21.471  Norfolk  (Va.)  Virginian-Pilot  (m)  5,864.344 
3,949,958  Norfolk  (Va.) 

1,520,040  Virginian-Pilot  8  Star  (S)  .  1,835,138 

413,746  Oklahoma  City  (Okla.) 

3,141,597  Oklahoman  (m)  .  1,271,822 

2I7,4W  Oklahoma  City  (Okla.)  Timas  (a)  1,526,584 

157,651  Orlando  (Fla.)  Star  (a)  .  8,383,496 

1,086,447  Orlando  (Fla.)  Santinal  (m)  .  8,383,496 

838,925  Orlando  (Ha.)  Santinal  (S)  . 4,171,409 

2,362,570  Phlladalphia  (Pa.)  Bullatin  (a)  ..  3,958,847 
1,184,562  Philadalphia  (Pa.)  Bullatin  (S)  ..  2.404,714 
1,589,787  Philadalphia  (Pa.)  Inquirar  (m)  ..  1,881,280 

2,794,143  Philadalphia  (Pa.)  Inquirar  (S)  ..  2,120,059 

690,024  Portland  (Ora.) 

1,578,752  Oragon  Journal  (a)  .  581,594 

509,924  Rivarsida  (Calif.) 

Entarprisa  (m)  8  Prass  (a) .  266,299 

896,521  St.  Louis  (Mo.) 

Globa-Damocrat  (m)  .  3,640,188 

3,420,702  St.  Louis  (Mo.) 

Globe-Dermrcrat  d)  .  14,826 

3,420,702  St.  Louis  (Mo.)  Post-Dispatch  (a)  2,265,291 

8,500,001  St.  Louis  (Mo.)  Post-Dispatch  (S)  159,727 

13,998,695  St.  Paul  (Minn.)  Dispatcn  (a)  ....  2,698,213 
St.  Patarsburg  (Ha.)  Timas  (m)  ..  1,350,581 
763,057  St.  Patarsburg  (Fla.)  Timas  (S)  ..  391,722 

1,709,701  San  Barnardino  (Calif.) 

843,752  Sun  (m)  8  Talagram  (a)  .  836,431 

4,540,806  San  Josa  (Calif.)  Marcury  (m)  ...  2,583,529 

San  Josa  (Calif.)  Naws  (a)  .  2,583,529 

227,678  Scranton  (Pa.)  Tribuna  (m)  .  329,503 

Tampa  (Fla.)  Tribuna  (m)  .  1,040,302 

637,351  Worcastar  (Mass.)  Talagram  (m)  495,349 

12,144,291  Worcastar  (Mass.)  Gazatta  (a)  ..  465,331 


Chicago  (UT.)  Tribuna  (S)  . 

Chicago  (III.)  Amarican  (S)  .. 
Clavaland  (O.)  Plain  Daalar  (m] 
Clavaland  (O.)  Plain  Daalar  (Sj 

Clavaland  (O.)  Prass  (a)  . 

Dallas  (Tax.)  Timas-Harald  (a)  , 
Dallas  (Tax.)  Timas-Harald  (S)  . 

Danvar  (Colo.)  Post  (a) . 

Des  Moinas  (Iowa)  Tribuna  (a)  . 
Das  Moinas  (Iowa)  Ragistar  (S)  . 
Datroit  (Mich.)  Fraa  Prass  (m)  . 
Datroit  (Mich.)  Fraa  Prass  (S)  . 

Datroit  (Mich.)  Naws  (a)  . 

Datroit  (Mich.)  Naws  (S)  . 

Hackansack  (N.J.)  Racord  (a)  .. 
Houston  (Tax.)  Chronicia  (a)  ... 
Houston  (Tax.)  Chronicia  (S)  .. 

Houston  (Tax.)  Post  (m)  . 

Houston  (Tax.)  Post  (S)  . 

Jarsay  City  (N.J.) 

Jarsay  Journal  fa)  . 

Long  Baach  (Calif.) 

Indapandant  (m) . 

Long  Baach  (Calif.) 

Prass-Talagram  (a)  . 

Los  Angalas  (Calif.)  Timas  (m)  . 
Los  Angalas  (Calif.)  Timas  (S)  . 
Mamphis  (Tann.) 

Prass-Scimitar  (a)  . 

Miami  (Fla.)  Harald  (m)  . 

Miami  (Ha.)  Harald  (S) . 

Minnaapolis  (Minn.)  btar  (a)  ... 
Naw  Badford  (Mass.) 

Standard  Timas  (a)  . 

Naw  York  (N.Y.) 

Harald  Tribuna  (S)  . 

Naw  York  (N.Y.)  Naws  (m)  .... 


p  Naws-Amarican 
Naws-Amarican 

Sun  . . 

Sun  . 

§  Sun  . 


Naws 


Post-Harald 
pr  Naws 
§  Naws  .... 


Racord  Amarican 
Advartisar  . 

*  Globa  . 

*  Globa  . . 

p  Globa  . 

*  Harald  . 

§  •  Harald  . 

Travalar  . 


MEDIA  RECORDS  SCORECARD  FOR  1965 


Represented  Nationally  by 


St  IN  TOTAL  HOP  COLOR  AOYERTISING 


STORY  & 

KELLY-SMITH,  INC 


The  South’s  Largest  and 
Most  Influential  Newspaper 


Member  of  Florida’s 
Golden  Markets  Group 


1 

4 

i 

i 


i 


EDITOR  PUBLISHER  for  April  2,  1966 


41 


Newspaper 


Total 

Auto-  Adver- 

Retall  General  motive  Financial  Classified  tising 


Newspaper 


Total 

Auto-  Adver- 

Retail  General  motive  Financial  Classified  tising 


BUFFALO.  N.  Y. 

(m)  7,374.TiS  1,138,377  2,284,807  2&f.93&  2.S73.II4  13,707,412 

.  (S)  9,177,105  I.094.IS7  954,403  74,444  833,241  12,134,482 

.  (e)  18,473,917  2,905,575  2,233,904  347,440  5,957,352  30,194,955 

CAMDEN,  N.  J. 

..(e)  13,808,118  1,252,485  989,278  353,434  4,000.785  22,718,770 

CHARLOTTE,  N.  C. 

..(e)  7,840,245  1,547,941  983,353  489,447  5,485,040  14,433,375  Herald  . 

(m)  13,544,819  1,473,433  981,553  527,070  4,501,247  23,297,289 

..($)  4,595.024  743,083  278,073  143,180  2,312,503  8,074,949 

CHICAGO,  ILL.  Herald  News 

(m)  24,847.322  5.514,754  1,394,915  1,134,124  9,540.085  44,454,411 

.  (S)  11,885,825  3.292,853  240,051  357,984  4,741,253  22,538,451 

.  (e  14,541,245  5,042,215  1,117,941  570,351  3,973,030  25,282,327  fd  News  .... 

..(e)  4,778,948  1.598,920  714,954  257,932  1,494,494  10,955,342  News 

..(S)  4,903,440  430,052  95,484  24.972  915,212  4.371.488  News 

.(m  12,878,345  2,859,378  1,273,124  408,373  915,212  4,371,488 

..(S)  8,170,484  1,457,424  254,189  238,908  2,244,734  12,370,274 

CINCINNATI,  OHIO 

(m)  11,430.443  2,133,855  1,314,985  577.350  9,442.245  25.400.409 

(S)  10,525,837  1,275,395  451.348  73,477  3,749,490  14,092,521 

..(e)  14.555,795  2,822,397  1,434.040  523,039  7,147,488  24,784,094 

CLEVELAND.  OHIO 

.(m)  14.444.354  2,489,888  1,420,082  1,047,307  13,087,941  33,073,952 

(S)  11,004,203  1,937,753  418,308  109,305  5,159,938  18,432,595 

..(e)  22,144,957  3,111,143  1,814,004  754,434  8.745.587  34,729,295 

COLUMBUS,  OHIO 

..(e)  18,127,812  2,548,140  2,245.201  998.748  8,840,042  32,943,407 

.  (S)  9,794,419  1,040,345  414,293  205,537  5,353,159  14,811,541  Be. 

(m)  7.054.709  1,493,849  925,414  927,874  2.548.580  13,304,948  »  |ae 

.(m)  403,085  97,292  44.408  31,348  100  574,707 

DALLAS.  TEX. 

(m)  15.454,082  2,923,748  1,488,804  423.514  9,552,490  30,455,732 

(S)  5,229,319  1. 154,814  321.514  93,482  3,329,924  10.149,418 

..(e)  20,818,549  3,053,424  1,855,299  381,409  8,042,001  34.238,080 

.(S)  4,710,140  1,144,348  374,421  87,433  2,424.774  10,971,485 

•  Post  Star— (m)  t 

DAYTON.  OHIO  . 

(m)  14.729,741  1,851,898  1,441,343  348,082  7,427.793  24,419,047 

.(e)  15,945,438  1.844.305  1,458,878  343,455  7.435.021  27,544,377  . 

.(S)  5,333,192  499,417  170,117  70,738  1,884,294  8,141,053  . 

DENVER,  COLO. 

.(m)  15,190,520  1.043.492  1,588.937  417,408  8,392,445  24.871,920 

,.(S)  3,433,540  471,177  122,228  59,927  1,441,337  5,555,408 

.(e)  18,151,343  2,374,475  1,890,984  1,179,333  8,541,083  32,144,049 

.(5)  4,481,179  1,001,944  334,475  118.047  4,451,270  12,388,757 

DES  MOINES.  IOWA 

.(m)  2,403,725  1.013,444  585,347  142,258  3,037,002  7,489,209 

.(e)  7,223,384  1.077.244  734,547  283,243  3.037,531  12,405,332 

.(5)  2,403,059  1,400,517  338,955  140,884  1,942,945  4,444,440 

DETROIT,  MICH. 

(m)  12,743,822  2,374,150  1,550,385  539.857  4,241,434  21,514,934 

.(5)  4,489,248  908,532  289,843  208,840  1,147,295  7,053,302 

.(e)  21,897,353  3,893,327  1,874,121  433,788  9,379,251  37,492,735 

.(5)  9,470,140  1.733,002  412.233  181,374  4,859.944  14,444,484 

ELMIRA.  N.  Y. 

.(d)  7,354,742  714,103  414,411  181,244  2,004,414  11,021,740 

.(5)  2,102,714  384,546  154,910  128,350  494,824  3,471,942 


EL  PASO.  TEX. 

9.459,778  1,488,721  1,100,589 

3,459,937  543,780  139,957 

9,301,333  1,553,754  1,113,788 

ERIE.  PA. 

9,512,534  1,250,382  922,141 

3,31 1.481  574.221  148,209 

EVEREn,  WASH. 

8,171,209  407,840  753,540 

FALL  RIVER.  MASS. 

8.848.554  1,039.485  802,448 


pr  Courier  Express 
pr  p  Courier 

Express  . 

pr  §  News  . 


Times  . 

p  Times 
Herald  Post 


5,037,491  17.415.008 

953,199  4,183,437 

5,045,844  17,385,074 


•  Times-E  8  News 
p  Times-Naws  _ 


Courier-Post 


News  _ 

Observer 
§  Observer 


pr  Tribune 
pr  Tribune  . . . 
§  Daily  News 
American  .... 
American  .... 
Sun-Times 
pr  p  Sun-Times 


FORT  LAUDERDALE.  FLA. 

14,805,544  1.090.080  1,437,757 
8,200,741  384.504  238,321 

3,174,941  27,542  54,482 


FORT  WAYNE.  IND. 

Journal  Gazette  ...(m)  8,572,924  1,419,498  1,005,015 

p  Journal  Geaette  ..(S)  4,442,343  584,042  84,859 

News-Sentinel  . (e)  13,079,712  1,591,051  1,214,302 


Enquirer  . 

§  Enquirer 
Post  8  Times-Star 


FORT  WORTH.  TEX. 

4,744,400  2,338,347  1,057,451 
14,449,873  2,350,584  1.435,374 
4,445,501  758.100  431,898 

3,508,855  522,577  325,450 

1,384,411  189.-/94  45,143 


Star-Telegram 
Star-Telegram  . 
p  Star-Talegram 

fd  Press  . 

Press  . 


pr  Plain  Dealer  . 
pr  i  Plain  Dealer 
pr  Press  . 


FRESNO,  CALIF. 

I  1,834,871  1,304,510 

}  1,030,152  497,422 


Dispatch  . 

Dispatch  . 

Citizen-Journal 
Star  . 


GARY,  IND. 

884,354  857,482 

291,382  117,591 


Post-Tribune  . 
x  Post-Tribune 


News  . 

§  News  . 

pr  Times-Herald  . . 
pr  p  Times-Herald 


GLENS  FALLS.  N.  Y. 

5.434.047  521,419  404.444  258,355  2,089,787  9.022.325 


GRAND  RAPIDS.  MICH. 

14.140.204  1,900,012  1.739,474 
4,749,193  593,491  390,843 


Journal-Herald 

News  . 

p  News  . 


Rocky  Mountain 

News  . 

p  Rocky  Mountain 

News  . 

pr  Post  . 

Post  . 


HACKENSACK.  N.  J. 
(e)  14.019,024  1,745,414  1,104,905 


pr  Record 


HARTFORD.  CONN. 

7,479,453  1,740,848  952,457 

4,042.103  1,271,877  515,550 

14,244.173  2,845,534  1,744,794 


Courant  . 
p  Courant 
§  Times 


Register  _ 

pr  Tribune  .. 
pr  §  Register 


HONOLULU.  HAWAII 

10,008,331  1,771,919  1,244,388 
13.944,415  1,904,297  1,257,411 

3.820.842  921,531  247,138 


Advertiser  . 

Star-Bulletin  ... 
§  Star-Bulletin  8 
Advertiser  . . . 


pr  Free  Press  .. 
pr  p  Free  Press 

pr  News  . 

pr  $  News  . 


HOUSTON.  TEX. 

.(e)  19,457,120  2,931,054  1,444,341 
.(S)  9,330,825  1.254.905  322,319 

(m)  17,341,954  2,441,387  1,434,132 
.(S)  4,243,455  941,438  304,343 


pr  Chronicle  . 
pr  P  Chronicle 

pr  Post  . 

pr  §  Post  . . 


Star  Gazette  8 
Advertiser 
X Telegram  .... 


MEDIA  RECORDS  SCORECARD  FOR  1965 


Represented  Nationally  by 


nd  IN  RETAIL  ADVERTISING 


STORY  & 

KELLY-SMITHy  INC 


The  South’s  Largest  and 
Most  Influential  Newspaper 


Member  of  Florida’s 
Golden  Markets  Group 


^b(  jBitmiiltreD 


Newspaper 

Auto- 

Ratail  General  motive 

Financial 

Classified 

Total 

Adver¬ 

tising 

(e) 

INDIANAPOLIS.  IND. 

10,241,872  1,943,472  1,332,451 

374,407 

7,897,050 

21,920,434 

Star  . 

(mj 

11,437,721  2,140,939  1,471,719 

391,572 

7.911.934 

23.494.498 

i  Star  . 

.  S) 

9,405,991  1,154,350  259,831 

144,350 

2,722,470 

13,889,344 

4,280,937  420.598  550,372 

224.840 

1,731,859 

7,494,484 

p  Times  . 

-IS) 

1.488.448  378,901  89,230 

43,282 

293,124 

2,315,549 

Clarion-Ledger  . 

(m) 

JACKSON.  MISS. 

7,951,459  973,199  1. 182.147 

4M.909 

3,247,948 

14,184,013 

D  CUrion-Ltdq«r  k 

Ntws  . 

(S) 

3,112,307  455,114  155,757 

199,590 

807,098 

4,934,030 

News  . 

(a) 

7,937,755  972,349  1,175,829 

444,813 

3,247,523 

14,134.487 

(m) 

JACKSONVILLE.  FLA. 

17.785.092  1.829,331  3,155,205 

510,987 

4.802.749 

28.247.387 

5,424,274  449,239  345,224 

78,533 

1,812,307 

8,538,219 

Journal  . 

-ie! 

3,514,420  1,583,848  2,149.599 

381,134 

4,ni,889 

12,418,854 

pr  Jersey  Journal  . . 

.(a) 

JERSEY  CITY.  N.  J. 

8,372,315  1,312.134  919,110 

352,547 

3,933,777 

15,238,921 

KANSAS  CITY,  MO. 

15.194.404  1.774.251  981,110 

242.324 

5,314,974 

23,515,957 

Star  . 

.(a 

11,039,341  1,919,147  1,411,425 

228,707 

5,297,880 

20,128,517 

§  Star  . 

.(S) 

4,538,141  1.413,941  388,434 

340,483 

2,907,721 

11,413,702 

.(m) 

KNOXVILLE.  TENN. 

4,170,229  1,099,493  711,090 

277,095 

2,447,724 

8.978.418 

..(a 

9,420,409  1,157,724  981,090 

309.412 

2,423,140 

14,553,979 

p  News-Sentinel  ,... 

..Isj 

3,334,488  532,284  77,574 

35,111 

1,143,713 

5,149,118 

Eagle-Tribune  . 

.(d) 

LAWRENCE.  MASS. 

8,989,370  744,294  559,174 

511,923 

2,503,103 

13,428,431 

Arkansas  Gazette  . 

.(m) 

LIHLE  ROCK.  ARK. 

8,834,494  1,084,543  1,081,384 

280,454 

3,102,217 

14.537.311 

p  Arkansat  Gazette 

(S) 

3,304,924  494,034  192,704 

222,957 

1,088,077 

5,508,433 

pr  Independent  ... 

.(m) 

LONG  BEACH,  CALIF. 

15,354,882  1.943,508  1,523.488 

543,030 

7,257.415 

24,990,429 

p  Independent  Press 

r.(s) 

5,184,938  489,583  193,243 

55,985 

2.893.198 

9,017,245 

pr  Press-Telegram 

..la) 

14,350,147  1,942,184  1,532,954 

545,121 

7,339,322 

27,710,272 

..(a) 

LONG  ISLAND,  N.  Y. 

17.854.145  1,931,129  1,543,304 

432,473 

7,348,329 

29,175,377 

Nawsday  (Nassau)  , 

..(a) 

19,984,027  1,954,973  1,520,437 

488,241 

7,350,089 

31,405,554 

.  (nj) 

LOS  ANGELES,  CALIF. 

32,044,089  4,458,017  2,050,255 

1,918,301 

19.444.488 

40,157,824 

pr  Times  . . 

..(sj 

22.404.433  2.703.8M  552,594 

1,177,774 

13,987,875 

41,031,745 

Herald-Examiner  .. 

..(a) 

14,888,949  2,915,738  1,255.450 

595,415 

4,929,592 

24,414,340 

Herald-baminer  . . . 

..hi 

4,010,104  970.344  209,451 

83,472 

1,870,254 

9,147,020 

..(a) 

LOWELL.  MASS. 
7,244,810  527,040  515,723 

191,009 

2,219,944 

10,894,904 

X  Sun  . 

..(S) 

1,433,074  344,905  107,912 

115,150 

1,235,847 

3.453.277 

Item  . 

..(a) 

LYNN,  MASS. 

5,840,111  524,404  325,700 

334,801 

2,237,277 

9,384,994 

.(d) 

MANCHESTER,  N.  H. 
4.002.443  1,219,543  734,324 

294,431 

2.211,804 

10,584,782 

I  News  . 

..(S) 

1,545,313  440,092  154,930 

114,044 

570,137 

2,827,058 

Commercial  Appeal  (m) 

MEMPHIS,  TENN. 
14,078,284  1,737,541  1,515,019 

547,053 

4,018,848 

23,933,891 

(  Commercial 

Appeal  . 

..(S) 

4,434,729  724,458  233,408 

94,947 

2.730.401 

10.424.583 

pr  Press-Scimitar  .. 

..(a) 

7,104,743  1,478,785  1,740,295 

540,104 

4,150,918 

17,253,575 

Ntwjpapar 


pr  Herald  . (m) 

Rr  p  Herald  . (S' 

ew$  . (• 

i  News  . (S 


Aute- 

Genaral  motive 


MIAMI.  FLA. 


2?, 313, M2  3,0M,MI 
n.]38,257  l.53«,279 


7.2M,700 

2.439,22? 


1.503.432 

908.848 


2.178,395 

332.220 

1,291,253 

109.737 


MILWAUKEE.  WIS. 

Sentinel  . (m)  5.240,921  979,151  1,191,102 

Journal  . (a)  24,704.282  2,490,354  1,742,387 


$  Journal  . (5) 


Tribune  . (m) 

pr  Star  . (a) 

i  Tribune  . (5) 


P  Bee 


9,730,820  1,487,274  741,444 

MINNEAPOLIS.  MINN. 

4.117,227  1,434,452  1.145,143 
17,093,255  1,848.447  1,312,418 
9.040.094  1,434,990  291,228 

MODESTO,  CALIF. 


Total 

Adver- 

Financial  Classified  tising 


1,023,592  12,079,787  47.730,447 

380,907  5,I24,2M  18,528,804 

470.858  2,472,945  13.234,187 

127,374  554.484  4,142,294 


484.595  4.133.354  12,050,170 

450,345  9,075,298  38,701,328 

211,799  8.408.833  20,784.M3 


890,490  10,017,537  19,813,445 
984,877  10,005.381  31,253,270 
242,297  4,043,475  17.052.452 


Press 

Star 


pr  Standard  Timas 
p  Standard  Times 


-.(a) 

4.848.419 

930,545 

807,889 

292.402 

2.414.815 

11,728,384 

-is) 

1.421,002 

434.510 

130,931 

35.103 

4M.434 

3,133,754 

MONTREAL. 

QUE. 

•  •(a) 

14.303.773 

4,414,539 

1,484,922 

459.M2 

10,119,143 

33,495,583 

..(m) 

8,272,020 

4,148,308 

1,102,099 

M9.924 

4,491.199 

19,304,880 

..(a) 

17.224.342 

4,215.282 

1.744.242 

385.974 

9,134,415 

33,174,440 

..(S) 

920,844 

431,101 

49,905 

34,173 

55,503 

1,715,410 

MUNCIE, 

IND. 

..(a| 

4,848,488 

874,380 

877,232 

287,114 

2.090,854 

11.044.202 

..(mj 

4,552,040 

854,258 

845,980 

230.775 

2,094,805 

10,489,473 

..(S) 

1,822,080 

408,424 

131,735 

154,821 

791,343 

3,310,451 

NASHVILLE. 

TENN. 

...(e) 

11,537,013 

1,439,254 

1.584,478 

447.452 

4.454.471 

19,971,547 

...(m) 

11.455.403 

l,M7,998 

1,591.454 

448,237 

4,457,501 

20,097,119 

..(S) 

5,822,147 

475.945 

210,214 

48.^ 

1,952,721 

8,511,782 

NEWBEDFORD,  MASS. 

..jal 

7,730,457 

923.384 

845,137 

338,841 

1,929,755 

11,928,485 

..Is) 

2,484,902 

425.502 

193,572 

88,195 

444,014 

3,838,453 

NEW  HAVEN.  CONN. 

fd  Journal  Courier  (m)  3,432,431  1,425.411  1,459.090  343,444  3,148.843  10,445,248 


fd  Register  . (a)  12,929,327  2,015,870  |',I04'.858  434, 3M  3',I57',I02  19,749', 778 

Ruqistar  . (S)  4.440,440  842.842  790,824  253.204  1,840,949  10,397,345 

Register  C  Journal 

Courier  . (sat)  359,047  49,519  '  49.954  90,800  433,139  1,301.708 

NEW  ORLEANS.  LA. 

Timas-Picayuna  . (m)  24,083,030  2,355,455  1,501,378  M2.447  8,002,942  34.454  311 

$  Timas-Picayuna  ....(S)  7,411,483  1,094,242  275,435  84,014  3,732,201  12,808,244 

States  II  Item  . (e)  5,848,079  2,240,914  1,434,745  425,423  8,345,410  19,204,433 

'NEW  YORK.  N.  Y. 

Times  . (m)  I2,404,M2  4,280,949  1,128,327  2.199,594  10.717,044  32,772,147 

Times  . (S)  14,022,780  I0,M2.298  525,545  572,520  9,994,104  35,747,050 

Herald  Tribune  ....(m)  3,758,888  3,545,280  421,422  1,332,277  1,972,447  11,291,012 

pr  §  Herald  Tribune  (S)  4,794,874  2,849,345  155.295  184,045  988,434  8,979,392 

pr  News  . (m)  18.144,284  2.340.178  1,308.573  734,542  493.929  23,077,174 

pr  News  . (S)  17,441,138  1,441,990  428,778  174,804  108,290  19,417,117 

pr  Journal-American  (a)  5.451,325  l,444.M3  842,555  510,894  2.134.734  10,592,209 

pr  Journal-American  (S)  2.248,009  704,473  49,284  4,495  715,024  3,723,409 

fd  Post  . (e)  7,147,955  1,589,827  438.984  411,953  l,7M,778  11,443,094 

Post  . (S3  853,423  124.497  7.541  27.97S  557.945  1,573,981 

pr  World-Telegram 

&  Son  . (e)  7,373,428  2,378,438  M3,843  827.477  1.439.087  12,934,712 

Long  Island  Press  ...(a)  9,430,374  1,142,184  811,525  472,419  4,573.755  14,781,133 

p  Long  Island  Press  (S)  4,940,559  518,343  88,831  125,132  1,490,940  7,IM.I44 

El  Diario  La  Pransa  (m)  1,509,371  1,013,444  78.824  48,955  1,041,295  3.724,914 

El  Diario  La  Pransa  .(S)  440,512  157,742  17,994  5,454  270,084  915,870 

NEWBURGH,  N.  Y. 

News  . (e)  4,942,154  713,377  449,549  322,975  1,453,108  10,274,110 


{Continued  on  page  44) 
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Total 

Adver¬ 

tising 


Auto-  Adver-  Auto- 

motivo  Financial  Classified  tising  Newspaper  Retail  General  motive  Financial  Classified 

PinSBURGH.  PA. 

507,44?  5,140,244  18,535,044  Post-Gaiette  I  Sun- 

?8,5?7  ?00,ll0  5,5?2,020  .  '•'•O'-aph  . (m»  ?.752,8a6  2,10?, 7?2  1,055,427  540.314  1.780,781  1541?  444 

433,812  4,841,514  14,034,745  f''*"  .  •  I4,453.?42  2,?3?,024  l,274,l?4  538,055  4,014, l?5  27732  842 

S  . (S)  7.871,045  1,315,758  170,403  204,848  4,270,?85  I3,833]07? 

PLAINFIELD,  N.  J. 

244,842  I,?47,I84  12,274,7?!  -  . 

42,222  583,?I5  3,220,2?5  Courier-News  . (e)  ll.07?,824  828,314  771,434  415,342  3,0?4,055  I4,320,7?5 

PORTLAND.  ORE. 

445,4?7  ll,30?,2?4  25,584,0?4  Ore^nian  . (ml  14,122,15?  2,334,805  l,24?,300  237,834  8,888  87?  28  874  ?0 1 

44?.74?  10,875,373  31,101,233  P  §  Oregonian  . (S)  7.027,077  l,lll.?S5  247,274  44,424  4,471,244  I2'?24'354 

pr  Oregon  Journal  (a)  5,222,281  l.l?S,?84  7?3,57?  143,244  2,244  108  ?  42?'425 

I0?,?38  2,575,442  10,483,827 

PROVIDENCE,  R.  I. 

-.nTeiA  (•)  •l,?70,58?  1,788,528  1,375,535  404,215  5,203,?7I  20,???  527 

®ic?H  {"'I  », 333,43?  2,107,30?  2,433,538  754,274  5,388,313  20  481  278 

45,348  2,?28,44l  I0,4?l,848  §  Journal  . (S)  7,340,53?  1,243,034  1,343,452  3?3,I44  1  342  4??  II  485  774 


Newspaper 


NEWPORT,  R.  I. 

News  Press  . (m)  10,250,402  1,304,088  1,153,452 

p  News  Press  (S)  3,??0,003  407, ?38  183  807 

News  Times-Herald  (e)  8,424,25?  1,301,100  ??l,05? 

NIAGARA  FALLS,  N.  Y. 

Gaiette  .  (e)  8  387,?80  842,?28  538,13? 

(Gazette  (S)  2,041,180  370.822  I4I,?84 

NORFOLK,  VA. 

pr  Ledger-Star  (e)  ?.523,I80  2,II4,?34  1,827,008 

pr  Virginian-Pilot  (m)  IS.5?I,0??  2.100,448  1,585,141 

pr  $  Virginian-Pilot  li 

Star  (S)  4.777.??0  732,704  43?,??0 

OAKLAND.  CALIF. 

Tribune  . (e)  15,814.443  2,588,084  l,548,?02 

p  Tribune  (S)  4.424,024  835.?02  244,44? 


OKLAHOMA  CITY.  OKLA. 

7.?42,032  l,434,7?4  1,025,010 
3,404.411  820,313  181,273 

7.70?.255  1,382.704  1,084.084 


READING,  PA. 

Eagle  (e)  8  Times  (m)  ?,I07,450  ??3,372  1,044,427 
Eagle  . (S)  3.440,021  517,081  232,381 

RIVERSIDE.  CALIF. 


pr  Oklahoman 
Oklahoman 
pr  Times  ... 


OMAHA.  NEB. 

(mte)  10,444.583  1,571,7??  I,24?,0I3  287.8?l 

(S)  5.821.231  348,834  332,408  100,400 

ORLANDO.  FLA. 

..  (e)  I8.580.??l  1,542,470  1,414.545  704.?28  ?.848.48?  32,I80.8?8  Times 

(m)  I8.580.??l  1,542,470  1,414,545  740.?28  ?.848.48?  32,I80.8?8  p  Timer 

(S)  7.8?7.477  413,447  310.112  421,474  3,175,205  12,418,153  World-News 

PALO  ALTO.  CALIF 

..  (e)  ll.047.3?0  5?3.5I8  84?,427  505,343  7,225.241  20,407.414 

PASADENA.  CALIF. 

..  (e)  l.42?.542  1,040,745  454,010  424.043  4.334,827  I3.J72.254 

...(S)  2  228.100  458.?I2  II4,7?8  104.338  1.845,340  4,?73,732 

...(m)  4  305,438  1,037,188  448,??7  424,?54  4,342.382  I2,8?7,824 

PATERSON.  N.  J. 

(m)  1,458,45?  484,305  278,272  387,874  2.774,0?0  5,45?, 2?4 

PAWTUCKT,  R.  I. 

...(a)  7,231,024  701,804  752,520  454,141  l,5?4,758  10,855,823  Bee 

PENSACOLA.  FLA. 

(e)  4.723,033  431,443  814,124  22?.24S  3,442,358  10,043,530 

..(mj  10,840.824  48?.553  1,221,04?  212,144  3,441.281  14,535, 5?l 

..(S)  3.?87,88  l  4I4,?55  308,15?  2?7,323  472,084  5,483,185 

PEORIA,  ILL. 

(e(m)  I0.37?.887  l.34?.744  1,073.427  540,044  4,440,171  18.044.817 

. (S)  4,151,501  432,878  203.722  43.405  1,201,811  4.234.537 

PHILADELPHIA.  PA. 

. (e)  I7.??7,J32  3,514,583  2,0?0,574  448,352  5,758,844  2?.?84.45? 

.  (S)  7,443,443  1.043.405  244.810  44,330  I.70?.?I4  10,548.530 

....(m)  10,487,503  3.000.?4I  l,27?,535  425,241  4,?84.5?2  22.804.174 

. (S)  13,084,3??  2,045.041  547,705  80,517  4,784.021  20,544,433 

. (e)  4.?5I,0I8  1,011,155  42?,5I3  2I?.33?  2.445,?47  ll,?5?.?8l 


pr  *  Enterprise  (m)  t 

3,?47,083  17,558,081  Press  . ( 

3,20?.204  I0.3I5,?I?  p  Press-Enterprise  ...( 


>  World-Herald 
World-Herald 


Il.2e8,?l2  1,157,522  882.417 

3,802,144  537,245  110,081 

ROANOKE,  VA. 

8.057.445  1,045,084  872.04? 

2,550,?24  420,70?  45.5?3 

8,130,283  1,054,511  8?5.7I2 

ROCHESTER,  N.  Y. 


pr  •  Star 
pr  •  Sentinel 
pr  Sentinel 


Democrat  B 
Chronicle 
$  Democrat  t 
Chronicle 
X  Times  Union 


Star  News  . 

p  Independant-Star 

News  . 

Independent  . 


ROCKFORD.  ILL. 


ipublic  (e)  ?.  153.301  1,225,548 
. (S)  4,432,345  205,415 


SACRAMENTO,  CALIF. 

I7.I78.5?4  2,411.174  1,773,720  558,370  8,0?5.4?5  30,083,021 

5.47?,07l  847.230  2?2,287  51.31?  2.?35,?23  ?.807.258 

4,174,37?  43?,377  787,413  353,8?3  3,85?,240  I0,072.l?2 

l,3?l,204  340,081  78,313  30,881  70?,45?  2.55I.?2I 


News 

Journal  . 

News  Journal 


ST.  LOUIS.  MO. 


pr  fd  Globe- 
Democrat  . . . 
pr  §  Globe- 
Democrat  .  {>4 
pr  Post-Di»atch 
pr  p  Post-Dispat< 


*  Journal  Star 
p  Journal  Star 


pr  Bulletin  . 
pr  §  Bulletin 
pr  Inquirer 

Rr  Inquirer 
ews  . 


Pioneer  Press  .. 
p  Pioneer  Press 
pr  Dispatch 


ST.  PETERSBURG.  FLA. 

4.347,211  1,102,708  1,031,727  33?044  4.I0?,485  13,351,01? 

15,474,484  1,487,407  1,844,372  ?77,037  4,2?5,?I7  24,341,787 

5  844,857  ??5.743  l??,25?  214,371  1,453.020  8,710,713 


7,422,325  34,477,845  Independent 
2,513,725  ll,5?8,l?l  pr  Times  .. 
7,442,061  34,404.445  pr  p  Timas 


Republic  . 
§  Republic 
Gazette  . . 
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Total 

Auto-  Advar- 

Ntwspaper  Ratail  Gtnorai  motivo  Financial  Classifiad  tisinq  Nawspapar 

SALEM,  ORE. 

Oragen  Statajman  .(m)  7,M3,4iB  S87,MT  43i.M5  190, iS4  3,&9S,t33  12  897  377 

I  Oraqon  Statasman  (S)  1,949,451  294,401  72,215  32,004  834,035  3  183  522 

Capital  Journal  . (o)  8,831.905  440,223  488,094  221,501  4,049.790  14,534,854 

SALT  LAKE  CITY.  UTAH 

(m)  14,402,085  1,434,977  1,551,373  437,141  4,459,142  24,780,931  Racord  . 

.(5)  5,892,741  497,225  259,450  44,805  1,733,112  8,444,417 

,(a)  14,319,938  1,538,947  1,549,011  429,053  4,459,345  24,488,208 

Harald  Journal 
p  $  Harald 
Amarican  . . . 

412,529  4,814,037  19,982,095  V 

45,011  2,375,217  8,854,214  §  Post-Standard 

33,375  2,048,331  3,541,050 

357,299  4,743,135  20,451,491 

419,853  5,590,322  22,501,440 

55,709  1,741,819  10,343,424  Naw$  Tribuna  . 

19,901  1,078,791  2,138,404  Naws  Tribuna  . 


»  Total 

.  Auto-  Advar- 

Ratail  Ganaral  motiva  Financial  Classifiad  tisinq 

SPOKANE,  WASH. 

(m)  5,144,838  995,223  710,814  103,583  2,429,554  9,432,409 

(S|  3,214,893  582,315  202,432  89,209  1,381,188  5,474,104 

(a)  4,571,084  987,398  819,139  184,915  2,517,429  11,149,254 

STOCKTON.  CALIF. 

.(a)  13,252,459  1,412.291  1,428,372  521.911  4,377,005  21,118,041 

SYRACUSE.  N.  Y. 

.(a)  13,287,391  2,010,019  2.049.098  331,440  3.245,397  21,571,471 

.(S)  4.743.984  971,010  448.348  109.002  1,544,840  8,050,221 

(m)  5.399.047  1,840,182  1,448,909  329,187  1,444,441  11,319,544 

.(S)  424,215  295,258  104,335  24.998  149,777  1,283,144 

TACOMA.  WASH. 

.(a)  10,437,809  1,747,228  1,014,485  284.040  5.248.403  18,984,000 

.(S)  3.971.589  285,744  150,183  55,324  1.924.275  4,389,573 

TAMPA,  FLA. 

(tn)  14,457,554  1.997.443  1.884.224  578,122  4,810,178  25,998,524 

■  IS)  4,015,729  788,494  279,403  77,251  2,313,798  9,477,392 

.(a)  4,058,728  1,445,151  1,571,927  480,374  4  545,883  14,445,184 

TOLEDO.  OHIO 

(m)  2,472,442  1,590,292  1,284,312  332,324  1.941,814  7,877,292 

.(a)  14,934,484  1,800,124  1.324.222  387,877  5.708.744  24,224,182 

.(S)  8,074,800  714,998  239,323  131,848  2,094,284  11,255,904 

TORONTO.  CANADA 

(m)  4,517,537  4.341.824  1,357,493  443,834  4,250,777  19,483,724 

.(a)  13,383,750  4,142,484  1,421,970  294,551  9,135,981  28.715,720 

.(a)  15,479,753  3,210,095  1,814,449  305.981  10,977,129  31,939,249 

TRENTON.  N.  J. 

.(a)  8.045,149  1,209,427  804,481  342,397  3,147,342  13,804,745 

.(S)  4,178,015  401,743  158,154  125,143  1.093.442  7,941,007 

,(m)  4,245,049  524,747  770,090  209,504  2,791,904  10,701,320 

TROY.  N.  Y. 


Spokasman-Ravlaw 
$ .  5pokasman-RavIaw 
Chronicia  . 


Tribuna  . 

§  Tribuna  . . . 
Dasarat  Naws 
Talaqram 


SAN  ANTONIO,  TEX. 

(m)  10.092.532  1,414,194  1.214.039 
.(Si  5,507,774  710,907  188,475 

lat.i  1.297,222  110,114  47,319 

.(aj  10,809,441  1,434,499  1,083,710 
.(a)  13,800.345  1,455,820  1.204,901 
.(S)  7,542.301  593,114  403,944 

lat.)  871,814  57,158  105,934 

SAN  BERNARDINO,  CALIF. 


fd  Esprass  _ 

t  Esprass-Naws 
fetprass-Nawj 

fd  Naws  . 

fd  Liqht  . 


pr  Tribuna 
4  Tribuna 
Timas  ... 


pr  •  Sun  (m)  8 
Talaqram  . . . 
p  Sun-Talagram 


fd  Timas 
Blada  .. 
Blada  .. 


Union  . 
p  Union 
Tribuna 


Globa  &  Mail 
m  Talaqram  . 
Star  . 


Chronicia  . (m)  11,442,408  3,189.583  1,032,942  495,125  9.878.347  24,521,489 

Chronicia  . (S)  4,394.841  1,019,154  101,058  42,405  2,044,553  7,425,510 

Examiner  . (ml  7.442,705  1,418,243  584,909  428.301  9,997.034  20,275,394 

Examiner  . (S)  4.840,230  1,022,101  140.813  23,849  3,110,041  9,250,773 

Naws-Call-Bullatin  ..(a)  5,873,454  1,067,743  737,249  325.017  1,250,310  9,252,948 

Examiner  8  Naws-Call- 

Bullatin  . (a)  4,304,284  881,442  354,531  141,315  2,993,974  8,728,283 

Examiner  8 

Chronicia  . (S)  2,552,422  801,922  87,407  19,345  1,057,410  4,520,112 

SAN  JOSE.  CALIF. 

pr  Mercury  . (m)  20,095,934  2,383,173  2.819,875  579,988  11,494,543  37,700,787  *  Racord  (m)  8  Timas 

pr  News  . (a)  19,945,407  2.372.431  2,824,084  )  577,344  11,485.484  37,434,810  Racord  . (< 

p  i  Marcury-Naws  ..(S)  7,029,807  1,114,583  320.805  73,934  2,722,211  11,247,809 

SAN  RAFAEL,  CALIF. 

Indapandant-Journal  (a)  10.317,403  728.909  1,192,823  403,574  5,847,523  19,159,745 

SCHENECTADY,  N,  Y. 

GaiaHa  . (m)  9,344,794  1,299,785  880.812  458,145  3,735,120  15,884,057 

Union-Star  . (a)  7,337,295  729.741  552,884  473,255  2,124,223  11,339,904  Hudson  Dispatch  ...(m) 

SCRANTON,  PA. 

.(a)  8.849.198  1,422,325  492.471  215,244  1,351,559  12,470,374 

SEATTLE.  ORE. 

(m)  8,082,945  1,439,940  1,054,101  299,753  4.734.444  17,834,051 

.(S)  3.207,392  794,132  174,434  40,517  1,493,152  5,911,475 

.(a)  13,347,771  2,493,944  1,377,402  348,n7  9,224,554  24,841,509  News  . 

(S)  5.428.597  854,035  211,381  54,557  3,317,083  9,849,824  Post  . 

P  Post  .... 

SHREVEPORT.  LA.  Star  . 

§  Star  . 

Journal  . (a)  4,403,425  1,251,790  973,840  271,018  3,130,299  12,494,442 

Timas  . (m)  9,974,490  1,343,544  1,059,243  283,379  3,151,538  15.875.404 

Timas  . (S)  4,588.420  343,191  202,345  43.233  1,108,998  4,288,825 

•  American 

SOUTH  BEND,  IND.  Republican 

Tribuna  . (a)  11,754,852  1,192,250  1,740,425  282,048  3,518,018  18,441,187 

Tribune  . (S)  5,893,874  411,113  327.837  154,452  787,405  7,578,580 


fd  Timas  . 

X  Timas  Advertiser 
Trantonian  . 


8,797,494  1,121,492  941.411 

TULSA,  OKLA. 

13,224,584  1,435,750  1,143,751 
13,220,141  1.440,371  1,143,338 
5,001,707  499,038  85,349 

UNION  CITY.  N.  J. 

5,845,381  404,825  483,295 

UTICA,  N.  Y. 

4,422,458  944,799  745.458 

2,727,480  388,883  93,183 

9,244,145  927,280  804.291 

WASHINGTON.  D.  C. 

10,500,957  1.057,850  1,112,725 
24,434,594  3,779,952  2,300,502 
10,597,191  2,206,589  354,420 

19,224,578  2,429,788  1,593,437 
7.937.790  974,098  214,309 

WATERBURY,  CONN. 

9,934,318  1,140.593  741,744 

4,301,841  253,954  115,950 


Tribuna 

World 

World 


11.390.258 

3,959.423 

14,334,131 


Obsarvar  Dispatch  ..(a) 
X  Obsarvar  Dispatch  (S) 
Press  . (m 


Post-Intalliqsncar  . 
p  Post-Intalliqancar 

Times  . 

Timas  . 


(Continued  on  page  46) 


MEDIA  RECORDS  SCORECARD  FOR  1965 


Represented  Nationally  by 


STORY  & 

KELLY-SMITH,  INC 


St  IN  TOTAL  FOOD  ADVERTISING 


The  South’s  Largest  and 
Most  Influential  Newspaper 


Member  of  Florida’s 
Golden  Markets  Group 


i 

i 

{ 


Total 

Auto-  Advar- 

Genaral  motivo  Financial  Classifiad  tisinq 


Total 

Auto-  Advar- 

Ratail  Ganaral  motiva  Financial  Clastifiad  tisinq 

WICHITA.  KANS. 

(m)  10,721,834  1,375,212  884,824  220,?98  4,123,41?  19,340.838 

.(a)  4.291,353  1,381,083  1,072,007  225,947  4,005,478  13,315,094 

.(S)  3,409,497  712,415  142,350  49,793  1,799,340  4,145,887 

WINSTON-SALEM,  N.  C. 

(m)  10,078,538  1,007,402  901,728  440,944  3,728,807  14,388  977 

.(a)  9,540,284  974,344  847,135  390,718  3,731,794  15,547,999 

.(S)  3,511,747  245,109  179,484  245,373  1,203,733  5.394,407 

WORCESTER.  MASS. 

.(S)  4.580.474  390,004  384.844  217,349  1,534,314  7,111,915 

(m)  5,443,428  1,049,230  954,454  244,354  3.402,575  11,474.772 

.(a)  8,144,073  1,224,404  1,001,732  389.718  3,551,479  14.370.433 


Newspapar 


Newspapar 


WESTCHESTER-ROCKLAND  GROUP,  N.  Y. 

Mamaronack  Times  .  (a)  7,128,743  1,731,914  444.940  481.314  1,901,351  11,722,251 

Vt.  Varnon  Arqus  .  (a)  7,837,573  1,758,171  573,820  403,275  2,284,175  12,913,141 

Naw  Rochalla 

Standard  Star  ....(e)  8.353.734  1,754,239  580,429  474,857  2,184,744  13,425,087 

Ossining  Citizen 

. (e)  7.385,581  1,497,314  484,504  425,917  2.051.781  12,081,949 

Peekskill  Star  .  (e)  4.545,751  1,594,745  487,284  344,421  831,071  9,878,909 

Port  Chester  Item  .  .  (e)  8,995,041  1,749,155  522,152  427,478  2,084,187  13,831,841 

Tarrytown  News  ..  (a)  4,844,495  1.491,0/8  490,357  392,031  2,045,425  11,511,462 

Yonkars  Herald 

Statesman  . ( 

White  Plains  Reporter 

Dispatch  . ( 

Rockland  Journal 
News  . ( 


Eagle  . 

Beacon  . 

§  Eagle  t  Beacon 


Journal  . 

Sentinel  . 

Journal  R  Sentinel 


Telegram 
pr  Talegram 
2,874,583  15.345,327  pr  GazaHe 


YOUNGSTOWN,  OHIO 

8.493.050  1.255,711  1,049,044 
5.404.434  443,902  385.470 


2,885,544  14.145,542 

Vindicator 

2,848,511  12,811,984  p  Vindicator 


.Sentinal  (m)  and  Star  (a),  sold  only  in  combination. 

.Journal  Star  (atm),  sold  only  in  combination.  Linage  of  one 
edition  (a),  is  shown. 

.Eagle  (a)  and  Timas  (m),  sold  only  in  combination.  Linage  of 
one  edition  Eagle  (m)  is  shown. 

.Enterprise  (m)  and  Press  (e),  sold  in  combination.  Linage  of 
one  edition  Enterprise  (m)  is  shown. 

.Timas  Union  first  Family  Weekly  publication  data  June  5. 

.Star  (m)  and  Ragistar-Rapublic  (a),  sold  only  in  combination. 
Linaga  of  one  edition  Star  (m)  is  shown. 

.Sun  (m)  and  Telegram  (e),  sold  in  optional  combination.  Linaga 
of  one  edition  Sun  (m)  is  shown. 

.Chronicle  (S)  and  laminar  (S)  discontinued  after  Sept.  12. 
Examiner  (m)  and  News-Call  Bulletin  were  combined  effective 
Sept.  13.  Examiner  R  Chronicle  (S)  first  issue  Sept.  19. 

.Post  Standard  (S)  combined  with  Harald-Amarican  May  30. 
Harald-Amarican  (S)  first  This  Weak  publication  date  May  30. 
.Record  (m)  and  Times-Racord  (a),  sold  only  in  combination. 
Linage  of  one  edition  Record  (m)  is  shown. 

.American  (a),  and  Republican  (m),  sold  only  in  combination. 
Linaga  of  American  (e),  is  shown. 

.Vindicator  did  not  publish  Jan.  I  through  Apr.  14  due  to  strike 
conditions. 


DIRECTORY  OF  FOOTNOTES  ORLANDO  . 

PEORIA  . 

.Times  last  publication  data  August  31. 

Newspapers  did  not  publish  due  to  strike  conditions  as  follows;  READING  . 

Naws  American  Apr.  21  through  May  24;  Sun  Apr.  20  through 

May  24.  a  r  .  RIVERSIDE  . 

Globe  (a)  sold  in  combination  with  either  Morning  Globe  (m) 

or  Globe  (S).  ROCHESTER  . 

Traveler  (a)  sold  only  in  combinarion  with  either  Herald  (m)  ROCKFORD  . 

or  Herald  (S). 

.Free  Press  did  not  publish  on  Mar.  II,  due  to  strike  conditions.  SAN  BERNARDINO 
.News  (m)  and  the  Times  (e),  are  sold  in  optional  combination. 

Linage  of  one  edition  Times  (e)  is  shown.  SAN  FRANCISCO  . 

.Post  Tribune  Family  Weekly  last  publication  data  Apr.  4. 

Post  Star  (m)  and  Times  (a),  sold  only  in  combination.  Linage  of 

one  edition  Post  Star  (m)  is  shown.  SYRACUSE  . 

, Times  last  publication  data  Oct.  II. 

Herald  Examiner  did  not  publish  on  Nov.  18  due  to  strike  TROY  . 

conditions. 

News  IS)  is  sold  in  optional  combination  with  the  following  WATERBURY  . 

Monday  Union  Leader. 

.Commercial  Appeal  This  Week  last  publication  date  Feb.  28.  YOUNGSTOWN  ... 
.Times  and  World  Telegram  and  Sun  did  not  publish  Sept.  17 
through  Oct.  10;  Herald  Tribune  Sept.  17  through  Sept.  24,  Naws 
and  Journal-American  Sept.  17  through  Oct.  9  due  to  strike 
conditions.  Herald  Tribune  (m).  News  (m)  and  El  Diario-La 
Prensa  (m)  did  not  publish  Nov.  10  due  to  area  power  failure; 

Post  did  not  publish  June  23;  Long  Island  Press  Queens  edition 

did  not  publish  Sept.  17  through  Oct.  8  due  to  strike  conditions.  I 

.World-Herald  (mRe),  sold  only  in  Combination.  Linage  of  one 
edition  (e)  is  shown. 


ATLANTA  .. 
BALTIMORE 


BOSTON 


DETROIT 
ERIE  ... 


GARY  . 

GLEN  FALLS 


MANCHESTER 


MEMPHIS  .. 
NEW  YORK 


§  Includes  This  Week  Linage, 
m  Includes  Week-End  Magazine  Linaga. 
X  Includes  Family  Weekly  Linage, 
p  Includes  Parade  Linage, 
pr  Includes  Part-Run  Linage, 
fd  Published  5  days  a  week  only. 

*  Combination  Newspapers. 


OMAHA 


1965  ADVERTISING  LINAGE  REPORTED  BY  1,154  D.S.  AND  CANADIAN  NEWSPAPERS 

Total,  National,  Local,  Classified  and  Legal  Volume  in  802  Cities  as  Reported  to  E&P 


Pub*  Total  Display  Classi- 

Paper  lished  Linage  National  Local  fled  Legal 

.News  Miner  . (e)  4.907.S4I  539.538  3.560.357  741.146  66.500 

News  . (e)  1.785.779  217.456  1.388.982  179.340  L 

.Sentinel  . (eexsat)  45.647.217  577.985  36.301.368  4.916.674  3.851.190 

*Sunday  edition  published  beg.  June  13.  1965 

ARIZONA 

.Review  . (mSexmon)  2.020.028  135.421  1.605.030  194.950  84.627 

.Tribune  . ..(e)  5.377.372  340.382  3,841.768  1.058.064  137.158 

.Arizona  Star  (mS)  and 

Citizen  . (e)  46.245.700  3.873.303  31.656.005  10.346.725  369.667 

.Sun  . (eS)  6.934.718  354.340  5.107.942  1.255.940  216.496 

ARKANSAS 

.(e)  2.098.753  176.597  1.604.284  277.200  40.672 

.(e)  3.795.301  330.861  3.464.440  N.A.  N.A. 

(m)  6.285.895  359.877  4.716.292  1. 1 15.520  94.206 

.(e)  4.541.957  302.036  3.479.840  759.346  735 

_  10.827.852  661.913  8.196.132  1.974.866  94.941 


Display  Classi* 

National  Local  fled  Legal  City 

Fairbanks 

535.136  8.861.986  1. 151.388  74.256  Ketchikan 

500.738  8.521.576  1.978,368  146.552  Sitka  .... 

554.853  7.107.980  1.645.728  75.188 

573.944  7.677.278  1.995.966  60.144 

554.890  5.625.060  1.443.624  107.366 

1.069.222  13.241.298  5.061.098  113.134  Bisbee  ... 

263.454  2.468.564  522.354  89.670  Mesa  .  . 

403.606  3.732.722  616.014  69.916  Tucson  .. 

573.944  7.668.206  1.995.966  23.016 

553.224  8.355.368  1.848.028  4  7.558  Yuma  ... 


Paper  lished  Linage 

ALABAMA 

.Star  .  (eS)  10.622.766 

.Daily  . (eS)  11.147.234 

.Eagle  . (eSexsat)  9.383.750 

.Times  . (eS)  10.307.332 

.Times  . (eS)  7.730.940 

.Times  . (eS)  19.484,752* 

.News  . (e)  3.346.042 

.TimeS'Journal  (eSexsat)  4.822.258 
.Tri-Cities  Daily  ...(eS)  10.261.132 

.News  . (eS)  10.804.178 

*Does  not  Include  Family  Weekly 

ALASKA 

.Times  . (m>  12.944.946 

News  . (m)  4.326.385 

(S)*  810.852  4.788  620.340 

Total  . .  5.137,237 


Anniston 
Decatur  . 
Dothan 
Florence  . 
Gadsden 
Huntsville 
Opelika  . . 
Selma  ... 
Sheffield  . 
Tuscaloosa 


.Guard  . 

.Courier  News 

.News  . 

Times  . 

Total  . 


Batesville 

643.202  8.943.648  3.208.898  149.198  Blytheville 

262.920  2.463.307  1.345.848  254.310  Eldorado 

185.598  126 

267.708  3.083.647  1.531.446  254.436 


Anchorage 
News  . . . 


MEDIA  RECORDS  SCORECARD  FOR  1965 


Represented  Nationally  by 


th  IN  FINANCIAL  ADVERTISING 


STORY  & 

KELLY-SMITH,  INC 


The  South’s  Largest  and 
Most  Influential  Newspaper 


Member  of  Florida’s 
Golden  Markets  Group 


Pub-  Total  Ditplay  Claui- 

Paper  lithad  Linaoo  National  Local  flod  total 

.Northwest  Arkansas 

Times  . (o)  7,437,514  417,564  5.772,102  I,it0.392  57.456 

.8tar  . (0)  127,224  161,034  1,290,346  256,172  46,004 

.Arkansas  Democrat  (oS)  14,425,404  1,323,000  10,200,676  2,665,320  156,310 
, Banner  News  (eSexsat)  2,632,434  193,326  2,100,658  254,716  83,734 

,0ocord  . (0)  1,966,930  273,176  i,693,754  186,564  C 

.Otar  . (0)  i.605.086  N.A.  N,A.  N.A.  N.A. 

.Press  . (e)  3,489,234  255,360  2,890,692  297,444  45.738 

.Courier- 

Democrat  - (eexsat)  4.260,060  198,450  3.868,474  416,332  76.804 

.Now . .  4.132,842  -  — —  — . 

CALIFORNIA 

,Times-8tar  . (m)  3.362.870 

.Tribune  . (eexsat)  ^923,102 

.Ledter  . (eexsat)  4.323.956 

. Calitornian  . (e)  19.174.484 

Bennifii'Beaumont  .Record 

“  Gaxette  ....(eoxmon)  2.797,928 

Bsrkeley  . Gaiette  . (0)  8,001,154 

eSwIey  . N***  (•)  2.776.354 

r-jiisrillo  .News  . . ....(m)  3.621.020 

Clilco  . Enterprise-Record  ...(e)  8,882.370 

(Uncord  . Transcript  . (eexsat)  9,788,926 

Csnna  . Independent  ...(eexsat)  3.776,458 

Culver  City  . Star-News/ 

Vantuard  . (e)  5,573,306 

El  Centro  . Poet-Prees  . (meAS)  5.410,958 

Escondido  .  . Times-Advocate  - (e)  8,054,340 

Eereka  . Times-Standard  (meAS)  12.731,320 

Fullerton  . News  Tribune  . (e)  10,511,928 

Garden  Grove  . Orante  County 

News  . (eSexsat)  19,532,926 

Glendale  . News-Press  . (e)  11,274,228 

Hanford  . Sentinel  . (e)  4,509.386 

Hayward  . Review  . (e)  20.062,552 

Helllster  . Free  Lance  - (eexsat)  2,875.068 

Hollywood  and 

North  Hollywood  .Citizen-News  Valley 

Times  and  Associated 

Publications  . (e)  39,965.116  1.623.790  23.963.469  13.418,076  959.781 

.News  . (el  8,228,676  673,638  2,944,886  4.345,124  265,048 

.News-Sentinel  . (m)  5.810.259  339,801  3.690.904  1,618,253  161,301 

.Times-Observer  (eexsat)  1.152,985  49,070  220,549  644,010  239.356 

.Tribune  . (eexsat)  3.510.655  306.236  2.268.672  738.374  197,372 

Appeal- Democrat  ...(e)  9,827,538  626,038  6,751,808  2,296,350  153.342 

.Peninsula  Herald  ...(e)  15,094,520  763,292  9.968.042  4,131,792  261.394 

Oranpe  Coast  Pilot  .  (e>  13.055,294  612,024  7,347.382  4.699,352  396.536 

■  Report  . (eSexsat)  17,674,370  545,398  12,317.900  4.527.600  283.472 

.Press-Courier  . (e)  12,564,496  645.022  8,693.510  2.931,054  294,910 

.Desert  Sun  . (e)  6.875.932  491.120  3.402,672  2.486,736  495,404 

.Progress-Bulletin  ..  (eS)  23.325.876  876.316  16.206.204  5.858,524  384.832 

•News  . (e)  3.393.180  288,134  2.271.332  659,470  174,244 

.Tribune  . (e)  12.562.732  615.272  8.319.010  3.143.490  484.960 

.Independent  . (e)  17.377.013  926,159  10.175,690  5.833.506  441,658 

.Press  Tribune  .  (eexsat)  3.320.513  207.151  2,223,868  740,680  148.813 

.Californian  . (e)  13.375.550  820.9(M  9.078,860  3,065.916  409.822 

.Teleoram-Tribune  ...(e)  6.324.388  639.156  4.139.436  1,285,620  260.176 

•Times  . (e)  16,722,720  1. 124.312  11.420,948  3,819,760  357,700 

.News-Press  . (eS)  21.931.896’  1.245.972  12.573.008  7.580.090  532,826 

’Does  not  include  213,878  lines  part  run;  295.218  lines  Family  Weekly 
.Sentinel  . (eSexsat)  12,521.362  591,976  7,947,226  3.504,900  477,260 

•  Times  . (e)  8.802,640  658.056  5.192.054  2.639.252  313,278 

.Outlook  . (e)  13,429.080  1,222,438  8.242.318  3.702,034  262.290 

.Chronicle  . (eexsat)  3,932,292  240,436  3,040.688  564,7(M  86.464 

.Press  Democrat  (eSexsat)  14,998.494  892.514  9.912.672  4.035,150  158,158 

NOTE:  Does  not  include  2,706,560  lines  pre-printed  supplements. 

Thousand  Oaks  ....News-Chronicle  . (e)  3,232,544  143.290  2.113.566  891,450  84.238 

Tulare  . Advance- Register  ...(e)  3.981.684  363,412  2.535,442  964.250  118.580 

Turlock  . Journal  . (a)  4.645.270  354.102  3.179.358  975.380  136,430 

Van  Nuys  . News  . (e)  42.626.836  727.692  21.883.666  19.620.062  395.416 

Ventura  . Star-Free  Press  . (e)  14,282,170  976.584  10.021.046  2.941.008  343.532 

Visalia  . Timcs-Oelta  . (e)  8.623.048  529.322  6.354.085  I.563.I3I  176,508 

Walnut  Creek  . Contra  Costa  Times  (dS)  13.591,718  227.682  8,738,078  4.517,870  108,108 

Watsonville  . Register.  Pajaronian  .(e)  5.496,672  354,084  3.893.652  1,106,244  142,692 

West  Covina  . San  Gabriel  Valley 

Tribune  . (eS)  29,371,384  1,196.160  16.091,348  11,667,950  415.926 

Whittier  . News  . (e)  10.453.334  441,378  6.913.060  2,815.834  283.122 

Willows  . Journal  . (eexsat)  2.061,336  139,580  1,116,430  657.846  147,480 

Woodland  . Democrat  . (e)  5,338,270  331,128  2.892.386  1.958.880  155.876 

Vreka  . Siskiyou  News  ..(eexsat)  1,864,702  254.408  1,094.282  350,924  165.088 

COLORADO 

.Valley  Courier  .(eexsat)  2,009.627  161,182  1,482.984  337.265  28.196 

.Camera  . (eS)  16.001.496  456.386  13,251.210  1,995.084  298.816 

.Rerord  . (e)  3.017,392  184,534  2,432.248  342.972  57,638 

.Gazette  Telegraph  (mS)  23.635.626  1.013.978  17,139.428  5.442,262  39.856 

•  Herald  . (eS)  3.058,924  296,976  2.251.774  502.796  7.378 

.Coloradoan  . (eS)  9.341.276  427.476  7,184,954  1,411.522  50.660 

•Times  . (0)  2.252.731  210.733  1.642.340  323,218  76,440 

•  Sentinel  . (eS)  7.827.008  551,110  5,775.966  1,349,656  150.276 

.Tribune  . (e)  10.880,877  457,100  8.767.591  1.507,233  148.953 

.Times-Call  . (e)  5.251.008  360.738  3.970,806  804.793  114.674 

.Chieftain  . (m)  9.961.399  824,416  7,592,636  1.415,733*128.614 

Star-Journal  . (e)  9,832.236  824,416  7,577,552  1,406,677’  23.591 

Star-Journal  A 

Sunday  Chieftain  (S)  3.005.258  118,180  2,312,265  570,461’  4.352 

Total  .  22.798.893  1,767.012  17.482.453  3.392,871  156.557 

’Includes  Readers  A  Briefs— (m)  117,876;  (e)  108,820;  (S)  30,828 

.Gazette  . (eexsat)  1,743,072  N.A.  N.A.  N.A.  N.A. 

.Mountain  Mail  .(eexsat)  1.627,955  165,802  1,133,545  240,219  88.389 

.Chronicle- News  . (e)  2,165,107 


Class!. 


City  Paper  hsned  Llnaf#  National  Local 

.  „  ..  CONNECTICUT 

*n»Pnla  . Sentinel  . (e)  6.361.840  417,580  4.691.505 

Bridgeport  . Telegram  . (m)  23.297.029  1,712.502  15,871  744 

Feet  . (e)  22.961.433  1,709.321  15.742,904 

Fost  . (S)  7.202.509  173,992  5,047.772 

g'•l•*el  . ETees  . . (e)  8.737,064  542.094  6,456.716 

Danbury  . News-Times  . (e)  12.245.576  663,766  7.906.304 

Greenwich  . Time  . (eexsat)  7,300,018  571,704  5,220.530 

Meriden  . . Record  . (m)  11.068.680  687,624  A  648.536 

ieurnal  . (0)  9.720.956  686.532  7,565.530 

.  Total  .  20.789,636  1.374.156  16.2(4.086 

Middletown  . Press  . (e)  8.729,931  549,003  8.687,982 

New  Britain . Herald  . (e)  11.834,596  919.062  9,495,370 

New  London . Tho  Day  . (a)  12.801,978  1,024,779  9,503.491 

Stamford  . Advocate  .  (e)  15.595,364  1.135.834  10,975.504 

Torrintton  . Register  . (e)  7.863,170  410.816  6.083,672 

Waterbury  . Republican  . (m)’  11.880,764  1,063.210  7.725.872 

American  . (a)  15.645.306  1,196,524  10,960,222 

Republican  . (8)’  6.004.302  137.074  4.691.190 

. .  ’  Republican  (mS)  measured  by  Media  Records. 

'Ninsfed  . Citizen  . (e)  3,165,176  115,962  2,815,316  233.898  C 

„  DELAWARE 

Dover  . Delaware  State 

„J.  .  ••■•••  (vSexsat)  6.838.547  453.691  5.138.788  1. 105.126  138.940 

Wilmington  . News  (m).  Journal  ..(e)  22,394,821  2,216,956  14,953,458  4,785,669  438,738 

FLORIDA 

. (eS)  16.956.170  376,894  12,514,964  3,690,694  373,618 

. (m)  11.376.066  689,938  8.526,173  2,134,269  25.686 

• . (e)  10.267.792  670.400  7.680,281  1,785,369  131.742 

. (S)  2,806.334  104.489  2,09AI29  602,712  3.024 

.  24,450.212  1,464.827  18.302.583  4,522.330  160.452 

. (eS)  5,832.274  387.520  4.031,020  1,241,002  172.732 

..(rSexsat)  10,704.680  448.910  7.444,626  2,674,658  136.486 

. (e)  13.877.136  422,184  10,102,050  3.164,252  188,650 

. ,(eS)  5.498.612  268,254  3.902,311  1.130.563  197.484 

(eSAsatm)  13.254.262  671,832  10.156,174  2.258,298  167,958 

’V, 

.(mexmon)  1,409.170  186,578  1,081,472  79,128  61,992 

(eSexsat)  8.187,004  336,000  5.951.554  1.687,308  46.564 

..(eSexsat)  8.359.246  318.248  5.863.898  1,941,408  230.692 

...(eexsat)  2,941.512  165.564  2,294.992  379.442  101.514 

. (m)  5.830.314  356,230  3.744,300  1,728,020  1,764 

. (e)  5.761,448  358,162  4.014.920  1.198,400  189,966 

. (S)  2.065.126  66,178  1,503.110  494,942  896 

.  13.656.888  780,570  9.262,330  3.422.162  192.626 

..(mexsat)  12,289,496  1.336.238  8.729,599  2,134.242  89.417 

..(eSexsat)  3.706,016  194.488  2.737.434  625.996  147,098 

...(eexsat)  5.250.952  250.502  4.034.464  632,856  333.130 

e  - (m)  15.859.886  579,166  11.912.993  2.946.145  421,562 

. (e)  10,433.164  455,112  8.073,212  1,898,092  6,748 

(meAS)  40.417,776  2.878.680  28.555.548  8.764.742  218.806 

,  .  GEORGIA 

Augusta  . Chronicle  (m)  A 

Herald  . (e)  21.875.518  2.070.446  13,477.576  5,876.878  450,618 

Chronicle- Herald  ...(S)  2,999,628  128,478  2,035.082  812,154  23,912 

.  .  Total  .  24.875,144  2,198.924  15.512,658  6.689.032  474,536 

Columbus  . Enquirer  . (m)  11.094,328  932,436  7.510,230  2.598,722  2.940 

Ledger  . (e)  11,429.124  982,436  7.5(M.588  2,594.298  347,802 

Ledger- Enquirer  ...(S)  2.817,024  151.144  1,954.204  711.522  154 

„  ..  Total  .  25.340.476  2,116,016  16,969,022  5.9(M.542  350.896 

Dalton  . Citizen-News  . (e)  4.903,242  296.499  3,737.749  868.995  L 

Dublin  . . Courier. Herald  . (e)  3,349.580  172,141  2.904.362  189.631  83.446 

Gainesville  . Times  . ...(eSexsat)  5,727.442  262,206  4,406.682  963,102  95,452 

Lawrenceville  . News  . (eS)  2.043,680  134,416  1.594,768  61,152  253.344 

Macon  . Telegraph  A 

News  . (mexS)  23.718.296  2,132,564  16.269,932  5.119.744  196.056 

Journal  . (eSexsat)  8.463.565  288.930  6.258.640  1.302,614  613.381 

.Observer  . (e)  4.602.990  280.112  3.808.686  514.192  . 

.News-Tribune  .(eSexsat)  7.771,968  376,786  6.323.594  930.545  141.043 

.News-Press  - (meAS)  25.720,632  2.257,234  17.482.514  5,524.022  456.862 

.Gazette  . (e)  3.773,357  238.056  3.019,485  488.740  27.076 

•  Times  . (e)  7.081.592  429.520  5.348.532  1.084.216  219.324 

IDAHO 

..(meAS)  9.828.392  507.010  7.058.240  2.116.268  146.874 

- (mS)  8.706.064  483.514  6.727,448  1,375,472  119,630 

. (e)  3.891.286  395,066  2.706.4i7  688,359  101,444 

(eSexsat)  7.955.686  635.110  6.206.928  997,728  115.920 

ILLINOIS 

Alton  . Telegraph . (e)  11.874.562  494,690  8.543,192  2,716,868  119.812 

Bloomington- Normal  .  Pantagraph  .(alldayAS)  14,207,690  771,036  9.382.380  3,950.814  103,460 

Cairo  . Citizen  . (0)  2,691.844  151.740  2.158.842  302.960  78,302 

Carbondale  . Southern  Illinoisan  .(e)  6,015.044  465,318  4,020,506  1,337,112  192.108 

Southern  Illinoisan  .(S)  1.967.154  61,166  1,607.060  294.042  4.886 

Centralia  . Sentinel  . (eS)  5.006.820  297.738  3.801.350  854.756  52,696 

Champaign. Urbana .  Courier  . (e)  10.118.276  678.020  7.211. 2(M  2.141,188  87,864 

Courier  .  . .  (S)  3.967.488  79.884  2.985.360  901,152  1.092 

Charleston  . Courier-News  . (e)  5.552.620  158.395  4.943.242  376.395*  74.58b 

’Classified  Includes  Readers 

Clinton  . Journal  A  Public  ...(e)  1.749.614  257.614  1,298.576  167,720  25.704 

Danville  . Commercial-News  ..(eS)  13.257,968  754,516  10.350,912  2.150.638  111,902 

Decatur  . Herald  (m)  A 

Review  . (e)  13.251.378  837.676  9.232.972  2.983,414  197.316 

Herald-Review  . (S)  4.544.806  114.240  3.750.460  679.392  714 

Dixon  . Telegraph  . (e)  6.076.154  267.708  4.392.248  1.342.728  73.472 

East  St.  Louis  . Metro-East  Journal  .(e)  4.956.770  349,496  3.517,220  1.034.082  55.972 

Metro-East  Journ.il  .(S)  1,444.842  36.036  757,960  647,780  3.066 


City 

Fayetteville 

Little  RPcL 
Magnelia  . 
Malvern  .. 
Mena  .... 

Farageuld 

Russellville 

Springdale 


282,968  1,740.822 
222,222  1,700.874 

277,872  2.933.364 
1.679,636  14.310.478 

200,060  1,852,074 
643,568  4,447,618 
292,138  1.979,670 
118.692  2.679,516 
638,596  5.980.548 
493,164  6,161.386 
279,818  2,325,876 

267,610  3,906,644 
402.850  3.834.880 
362,684  5,463,836 
701,330  8.766,464 
1,114,566  6,377,378 

2,783,396  12,628.602 
542.766  6.943.580 
489,958  3.095,988 
862.036  15.080.590 
223.384  1,969.786 


Fort  Pierce 
Gainesville  . 
Hollywood  .. 
Key  West  . . 
Lakeland  ... 
Marianna  .. 

Melbourne 

Ocala  . 

Palatfca  .... 
Panama  City 


Inglewood  . 

Ledi  . 

Lei  Gatos  . 

Madera  . 

Marysville  . 

Monterey  . 

Newport  Beach* 
Costa  Mesa  . 

Ontario  . . . 

Oxnard  . 

Palm  Springs  •• 

Pomona  . 

Red  Bluff  . 

Redwood  City  .. 

Richmond  . 

Roseville  . . 

Salinas  . 

San  Luis  Obispo 

San  Mateo . 

Santa  Barbara  . 


Santa  Crua  . , 
Santa  Maria 
Santa  Monica 
Santa  Paula  . 
Santa  Rosa  e 


Marietta 

Moultrie 

Rome  .  .  . 

Savannah 

Tifton 

Valdosta 


Idaho  Falls 
Lewiston  . . 
Moscow  ... 
Pocatello  . . 


.Post'Register 
.Tribune  .... 
.Idahonian  .. 
.Idaho  State 
Journal  ... 


Alamosa  . 

Boulder  . 

Canon  City  .... 
Colorado  Springs 

Durango  . 

Fort  Collins  ... 
Fort  Morgan  . . . 
Grand  Junction 

Grooloy  . 

Longmont  . 

Pueblo  . . . 


Rocky  Ford 
Salida  .... 
Trinidad  .. 


MEDIA  RECORDS  SCORECARD  FOR  1965 


th  IN  TOTAL  ADVERTISING 


Represented  Nationally  by 


STORY  & 

KELLY-SMITH,  INC 


The  South’s  Largest  and 
Most  Influential  Newspaper 


Member  of  Florida’s 
Golden  Markets  Group 


City 

|dw*rdfirine  ... 

ffl'nfhajn  . 

GalesiNirt  .... 
Harritburf  ...I' 
Hoopeston 

J«ektonvil|«  ... 
Kewanea  . 

LaSalle  . . 

Lincoln 
Macomb  ,, 

M arion  ,,.,..11“ 
Mattoon  .!!!][** 
Moline. East  Molii 
Monmouth 

OIney  . •••.. 

Robinson  . 

Waukegan  . 

We»t  Frankfort  . 


Claui. 
fl«d  Legal 
SI5.032  128.744 
620,312  49,630 
I.7I7.S06  207,802 
366,207  89,794 

236,930  30.030 
1.236,336  176.368 
961.184  64,218 
1.303,246  3,390 

293.790  83,064 
313,674  68,404 
364.186  70.032 
1.183,126  113.414 
2.333.892  227.838 
433,797  92,323 
601,037  06.332 
706.430  80.634 
1.779.722  187,132 

426.272  13.972 
3,368.372  372.204 
247,072  C 


Pub-  Total 
lilhad  LInaot 
KANSAS 
.(•)  2,016.928 
.  ...(e)  4.461.282 

(eSexaat)  4.331,399 

. (a)  3.443,660 

......  (0)  2.270.505 

.(aeatat)  313,318 
.(eextat)  1.658,650 
.(aeuat)  1.388.965 
.(0)  4.939,864 
.(e)  4.272.331 
.(a)  5,139,334 
(a)  3.139.080 

. ■■■■■(•)  4.059.076 

. (aSaxaat)  4,797.324 

;::,V.....(a)  2,169.300 
(allday »atm;8)  ||,I09,784 

. (a)  2.716.700 

. (a)  5,096.381 

. V 3.795.930 

. (aSaxiat)  7,148,000 

. (a)  3.402.185 

. -.....(a)  3,370.389 

. (aSaxaat)  6.194.720 

. . . (e)  4.001.809 

. (mexmon)  2.392.718 

. (a)  3.846.660 

. (a)  4.197,116 

. (a)  3.034,106 

. (m)  3,018,496 

.  10,052.602 

. (a)  3.193.227 

. .  ...(a)  1.993.646 

. (aSaxsat)  9,387.838 

.(in)  13.519.846 
■  ■(a)  11.295.673 
.(S)  3.802.071 

.  28.617.390 

.  ■ (a)  3,609,835 

KENTUCKY 

(aS)  10.292.551  431,628  8,176,728 

Mat)  8.078,056  664.174  6.303,338 

(•^*•>^9.285,668  174,062  6,416.886 

(8)  3.716,118  260.316  2,937,704 

.rni^msTT  S.»«.326 

. <!>  *Mil>?38  6.010.835  34.646.438 

. (a)  4.623,500  391,342  3,725  708 

. •<•>  i-'29.7l4  223.372  3,320.254 

'*  . (">  2.739.383  199.742  2.334.615 

Winiul^er**’  ’•*'*'*^ 

lay;  .at.  m;  8)  12.283.411  558.754  11.251.835 

..(aSexsat)  12.493.656  647.276  9.546,740 

L0UI8IANA 

. (8  )  3.340.918  179.591  4  2I0  4IS 

, . <">>  ?!  «3.035  1.090.875  iHmImI 

•  ........(e)  2l,n7,094  1,090,875  16.192,320 

.. ..  .(aexiM)  2,871,335  227,574  2,201  738 

Fra*.  ...(tS)  12,766.257  729,806  0,209!249 

. (niA8)  12.774,452  953,727  6  524  380 

. (4)  9.095.959  769:816  MwiioS 

. 2!-?20.4M  1.723.543  14.688,188 

- *’*39.32I  379.428  4,363,018 

(aOaxmonSiat)  5.203,396  376.894  3,983,714 

,  ,  MAINE 

Journal  ..(jn)  6,973.428  542.052  3.430.186 

. 2.782.850  124.628  2.838.222 

. . 4.018.042  232.838  2  987  488 

MdTraKi**^*^  17,900,974  1.403,880  1 4!229,'oe2 
. <•)  20.410,363  2,835.341  13  047  in? 

. (•")  8.033,834  486,662  6.372.930 

MARYLAND 

;•••• . (a)  7,813.731 

A  Time,  ..(,)  8.907,472 

. (8)  3.207,123 

.  12,114.593 

. (m)  9.064,036 

. (a)  6.993.960 

.  18.050.018 

I  A  Mall  .(,)  11.083,772 

;  (a)  13.488.636 


National  Local  Lcial 

7.501,804  199.230  78 

201.088  3,637,980  331  384 

273,981  3.180.030  904!024  ISo’m 

187,309  2,826,617  363  972  sy’kS 

750.262  38,790  2  934 

08.002  1,362.432  128  8211  ai’sm 

129.306  liioslSel  nm 

379,764  3,542,000  96l,‘490  76'a£l 

3^,103  3,487,200  354,907  87'Ma 

335.264  4.250.074  MoItSo  72 

•JJ.746  2,491,230  463,764  46'34B 

2W,I40  3.267,664  406,110  Os'u; 

317.044  3,370.570  l,037,m’  72'mj 

9M,9I9  044.846  117,477.  Ili'm 

m326  7.366.590  2,906.M»  »7  ^ 

144,900  2,023.000  S5S,4M  ISo'am 

395.W8  3.98I,M3  mIS 

404,208  3,378.606  1,893,654  Il7'ma 

349,442  6.061,880  871  388  laxm 

291.067  Itwlm  424.2"  38'^. 

186.703  2,791,922  322,788  68'97a 

n7,62G  5.153,892  628.684  112518 

217.662  3,359,450  313,572  I  I  125 

183,792  1,686.300  397  726  324*818' 

2OT.240  3.007.718  827.554 

197.274  3.240,700  690  620  aa  me 

3W.932  4,143.338  934,’o72  93*584 

3M.8M  4,135,614  533,652  45:348 

606,816  8,279,132  1,067,724  98*aiii 

243.110  2.302.210  891  844  56  oat 

147.028  I.S86;i6l  87.4M  M*^ 

M 


Abilwia  . . 

Arkansas  City 
Atchison  . . . . , 

Chanute  . 

CiM  Conter  . . 
Coffeyville  ... 
Columbus  .... 
Council  Grovo 
Oodfo  City  ... 
Cl  Dorado  . . 

Emporia  . 

Port  Seott  ... 
Garden  City  . 

Hays  . 

Hiawatha  .... 
Huchinson  ... 

lola  . 

Junction  City 
Kansas  City 
Leavenworth 

Liberal  . 

McPherson 
Manhattan  .... 

Newton  . 

Olathe  . 

Ottawa  . 

Parsons  . 

•686.9-66  -m::  . 

738.836  70,826 

.907,276  82.677  Pratt  . 

184.296  70,378  Russell  ... 

93.651  92.442  Sallna  .... 

937.524  98.392  Topeka  . 

223.258  71.071 


,  ..ReSeetor-Chrenlele 
.  .Traveler  . 

...Globe  ... 
..Tribune 
..Dispatch  . 
..loumal  ,. 

.  .Advocate 
,, Republican 
..Globe  .... 

..Times  .... 

.  .Gaxetta  . 

..Tribune  Monitor 
..Telegram 
..News  ... 

.  .World  . 

..News  ... 

..Register 
..Union 
..Kansan 
..Times 
, .Times  ... 

.Sentinel  , 

.Mercury 
.Kansan 
.News  .  . 

.Herald  . , 

■Sun  .... 
.Headlight 

Sun  _ _ 

Total  .... 

■Tribune  . 

■News  .  .. 

■Journal 

■  Capital  . 

State  Journal 
Capital-Journal 

Total  . 

■News  . 


Andersen 


593.004  7.727.148 
398,318  10.371.838 
'*.618  1.683.492 
5,050.276 
5«^542  8.572.424 
143,990  3.I7A637 
86.489  2.298.900 
?»«.529  3.920.306 
144.188  2.052.995 
377.150  7.371.224 
203.854  3.860.066 
564.345  1,811.846 
182.224  3.049.564 
167.997  2.080.106 
262.234  4.025,168 
330.054  9,197,818 
726,418  13.642.538 
181.762  2.477.860 
326.732  3.818.398 
325.612  3.809.876 

4.322  1.238.366 
465.402  7.470.200 
466.354  7.476,626 
14,644  2.245,264 
946.400  17,192,290 

174.268  1,368.401 
243.336  5.357.870 
230.106  2.718.464 
192.423  2.897,181 
184.205  2.470.984 

163.268  1.906.576 

167,804  2.966.264 
292,446  4.556.524 
90.000  975.000 

286.230  4,940,418 

409.234  5,748.778 
161.330  2,379,216 


Bedford 

BlS'm’jn"’.**?' 

Clinton 
Crawfordsviii 
Decatur  . 
Elkhart 
Goshen  . ... 
Greenfield  .. 
Greensburt  . 
HarHord  City 
Huntington  . 
Kokomo  .. 
L^ayettg  ..*: 
Lebanon  ... 
Logansport  . 


Wellington 


330.186  39,410 
304,770  88.992 
1.261.960  90,678 
2.412.956  134.652 
3.570,490  101,458 
304.392  30.176 
914.690  62.218 
913.376  63,128 

176,680  none 
1.863.223  133.465 
1.863,514  82,701 

383.283  — _ 

4.112,024  216.167 
234.184  86.026 
930.110  476.037 
406,728  93.648 
473,686  72,810 
322.630  76.517 
399.896  63.996 

425.894  79.744 
•46.016  93.039 
270.600  L 
723.996  132.068 

1.038.022  101.088 
393.838  69.778 


Ashland  . 

Bowling  Green 

Covington  _ 

Danville  . 

Henderson  ..., 
Louisville  _ 

Madlsonville  .. 

MayOeld  . 

Maysville  . 

Middlesboro  ... 
Owensboro  _ 

Paducah  . 


Mt.  Vernon 
New  Castle 
Noblesville 
Plymouth  . 
Portland  . . 
Rochester  . , 
Rushville  .. 

Shelbyvillo  . 

Spencer  _ 

Valparaiso  . 
VIneonnes  . . 

Washington 


940,492  10.418 

3.611.988  408.370 

3.611.988  361,711 
309,883  132,116 

2.397.381  189^826 
3.299.923  426 

1.073,120  189.213 
3.269,043  189,833 
•41.592  145.483 
710,598  I34,IM 


Jennings  .... 
Lake  Charles 
Monroe  . 


Amos  . 

Atlantis 
Boone  ... 
Carroll 

Cedar  Rapids* 
Centerville  .. 
Chorokoo  .. 
Clinton  ... 

Creston  _ 

Davenport  ... 


New  Iberia 
Opeiousaa  . 


929,134  3,759.602  891  674  141  470 

2?7*3?i  i*2J*S2 

'’m*^  'Mto*?^  •■*03: 156  i  99:032 

!43:706  i:yS:?M  g-g! 

371.230  6.851.242  1.476.243  162*795 
167,108  2.239,278  437  610  82*987 

7,884,856  3.054  296  113*148 

'sSo’StJ  3.054.800  25  U04 

330.414  3.452.596  1.064  756 

3.228.060  21.377,804  7.173.852  364.714 

^^*na  i*«M52  2.064,426  129,766 

Ma"?  iJliels  5|9**|SS  g'L? 

(•O.Oia  l.*320.983  IM.*f50  “*62? 

264*m  4*^*lg  <••<•■900  123.553 

•99:31  tJi*??J  3*!g 

Sg'Jg  •  •g.JIO  I.O^siS  2S3.*73 

8»*74a  eg!'???  1.328.936  04,010 
4.085.872  1,069.985  94  822 
233,068  2,686,006  498  414  os*9i. 

507.290  6.143.230  l,o3*,s!o  132*972 
208.944  1.813,738  403  501  59*408 

101.832  l.495:0S2  m*M  7o’m! 

.164.387  9.721,078  2.406*711  143*591 
191.646  2.172.150  435  028  »*M0 

903,224  11,733,884  2.505,202  175,686 


Augusta 
Bath  . . . 
Blddeford 
Lewiston 
Portland 


981.190  L 
35.346  L 
744.870  73.068 
2.266,012  L 

3.827.840  . 

770,231  303.289 

974.022  L 


Dubugue  . 

Esthervlll,  . . . 

FairSold  . 

Iowa  City  .... 
Iowa  (aty  ... 

Keokuk  . 

LeMars  . 

Marshall  Town 
Mason  City  .., 

Muscatine  _ 

Oeiwiin  . 

Ottumwa  . 

Parry  . 

Shenandoah  . , , 

Sioux  (aty  _ 

Washington  ... 
Watarloo  . 


Annapolis  . 
Cumberland 


♦90.*S22  6:9B9.*»0  i,*4r.*a60 

dlf7i  ,.,*K  *-■•■• 

i:7I5:mo  ii)7.«2 
AIS,8o8  6,768s678  1.716  6^9  m  mv 
5.432,'482  203.'924 
nil  n  M0*^T96  38.384 

<82,316  9,800,504  2,996.326*3l7,8g8 


Fredoriek 


Hagerstown 

Salisbury 


Beverly  . , 

Clinton 

Fitchburg 

Gardner  . 

Gloucester 

OreenSold 


■Times  . 

.Item  . 

Sentinel  . 

■News  . 

.Times  ... 
Recorder-Garotte 


73ASOe  84,112 
139.972  37.436 
1,351.998  99.932 
32.439  L 

701.806  100.018 
519.064  L 


MEDIA  RECORDS  SCORECARD  FOR  1965 


Represented  Nationally  by 

STORY  & 

KELLY-SMITH,  INC. 

Member  of  Florida’s 
Golden  Markets  Group 


nd  IN  NEWS  LINAGE 
(FULL  RUN) 


The  South’s  Largest  and 
Most  Influential  Newspaper 


^l)tAiitiitii(,| 


editor  8c  publisher  for 


Total  Display 

Linage  National  Local 


Display 


Classi¬ 

fied 


Paper 

.Froo  Preae  .. 

•Oaietto  . 

Nevada  State 
Journal 
Nevada  Stale 
Journal 
Total  . 


Legal  I 

271,833  1,316.831  138.773  50.824 

915,992  9.I42.23S  8.894.930  277.0M 

809.886  5.988,094  3,095,736  32l.8oJ 

118.720  2.953,832  576,858  10.039* 

1.844,598  18,084,154  8,787,222  808.874 


.Gazette  . (e)  7.790.552  4 

.Transeript-Tolotrani  .(o)  10,350,572  I 

.Enterprise  . (e)  3.989.762  I 

•Transcript  .  (a)  6,630.078  4 

Hampshire  Gazette  ..(e)  7,116.068  ! 

.Berkshire  Eagle  (o,satni)  12.284,552  I 

.Patriot*  Ladgar  . (a)  12,006,612  I 

Figures  from  Advertising  Linage  Service 

■  Nesvs  . (0)  9.347,478 

Gazette  . (o)  6.528.844 

NawS'Trlkung  . (e)  7,008,153 

,  MICHIGAN 

.Telegram  . (e)  9,462,445 

.Recorder  . (o)  3,583,874 

•News  . (e)  4,930.033 

■News  . (e)  15.792,968 

■Tribune  . (aoxsat)  2.986,596 

Engulror  and  Neirs  (oS)  15.818.152 

■Times  . (eS)  16.543.968 

.News-Palladium  _ (e)  11,047,414 

.Pioneer  . (o)  2.921,020 

■News  . (0)  4.010,188 

.Tribune  . (o)  2.414,496 

.Reporter  . (e)  4.909,968 

News  . (0)  2.751.385 

■Press  . (0)  4,701,942 

.lournal  . (eS)  37.671,130 

■  Tribune  . (a)  8.062,103 

NWS  . . (0)  4.700.934 

.Mining  Gazette  . (o)  3,688.388 

■Newt  . (e)  4,490.812 

.r.ltIzen-Patrlot  . <o)  13,303,515 

CIHzon-Patrlot  . (8)  4,454,163 

Total  .  17,757,878 

Gazette  . (o)  18,058,600 

uazetto  . (S)  4,697,928 

Total  .  22,758,538 

*Logal  Included  In  Local  Display 

.State  Journal  . (eS)  29.745.506 

.Newt  Advocate  . (e)  3.100.384 

.Mining  Journal  . (e)  8.150.942 

.Chronicle  . (a)  2.117,024 

.Chronicle  . (a)  16.102.930 

Star  . (e)  5.649,140 

.Argut-Prett  . (e)  8.915,132 

Newt-Review  . (e>  4,327.273 

•S.rcst  . (e)  22.730.770 

Timet  Herald  . (aS)  12.31 1.09S 

■  Tribune  . (e)  12.389.244 

Newt  .  (aS)  23,187,220 

.Herald-Prate  . (e)  7.198.898 

News  . (o)  5.337.817 

Tribune  . (a)  2.735.530 

•  lournal  .  (o)  4.543.387 

Record-Eagle  . (a)  9.633.280 


Haverhill  ... 

Hclyoke^ . 

Lsemlntter  .. 
Nerth  Adams 
Nsrthampton 

plttsOeld  - 

Oviney  . 

Salem  . 

Taunton  . .  - 
Waltham  . . . 


NEW  HAMPSHIRE 

. (e)  5.542.922 

. <0)  4.911.347 

. (o)  1.899.481 

. (0)  8.889.428 

(oAsatm)  8.417.474 

NEW  JERSEY 
. (aS)  19.425.289 

. (0)  9.912,896 

. (eS)  16.387,303 

. (e)  13.635.000 

. (me)  16.094.221 

. (a)  7.281,180 

.  (a)  7,579,428 


.Sentinel  . . . 
.Citizen  .... 
.Valley  Newt 
.Telegraph  . 
.Herald  .... 


Adrian  . 

Albion  . 

Alpena . 

Ann  Arbor  ... 

Bad  Aie . 

Battle  Creek  . 
Bay  City  .... 
Benton  Harbor 
Big  Rapids  .. 

Cadlilac  . 

Cheboygan 
Coidwater  .... 
Oowaalac  .... 
Etcanaba  .... 

Flint  . 

Grand  Haven 
Hillsdale  .... 
Houghton  .... 
Iren  Mountain 
lasktan  . 


383.335  7.352,898  1.756,192  L 
178,680  3.118,710  271.502  16.982 

286,349  3.625,261  873.243  154.180 

784,126  11.270.014  3,738.826  L 
233,072  2,314,924  342,804  75.798 

690.078  11.780.034  3.073.644  74.396 
1.061.578  12,749.660  2.701.678  31.052 

697.732  8.483,734  1.818.334  47.614 

149.421  2,376,650  318.178  76,780 

271.503  3.293,500  228.371  216.812 

211,182  1.975,890  155.092  72.352 

233.272  3,980.340  802.798  93.548 

177.828  2.111,529  374.948  84.756 

311,304  3,750,530  574,084  66.024 

1.924.398  27,061.720  8.685.012  L 
244.881  4.806.128  883.833  127.281 

267,248  3.804,342  710.668  118,878 

278.584  2.846.354  485.646  77.784 

281.808  3,594.122  584,186  40.698 

1,009,148  9.730,000  2.410.394  133.973 
130.396  3,587.234  731.626  4,907 

1,139.544  13,317.234  3,142.020  158.888 
1,244.208  12.831.630  3.982.762  • 

76.216  3.606,358  1.015.384  • 

1,320,424  16,437,988  4,996,128  * 

1,560.748  22.419.670  5.672.618  92.476 
208.780  2.386,188  401.494  96,922 

374.020  5.044.375  856,386  76.180 

154.868  1,473.208  373.270  113.680 

911.502  11.868,104  3,523.324  L 
320.138  4.374,818  838.460  115.724 

234.108  5.804.760  956,476  116.788 

259,303  3,451,390  494,512  122.068 

1.102,297  17.331.996  4,221.886  94.778 
892,136  8.482.222  2.713.998  222.740 

471.828  7,733.000  4,067.062  95.334 
1.769.906  17.800,132  3.617.180  L 

897.732  5.274.418  1,117.296  107.456 

280.346  4.378.227  663.287  33.957 

150.884  2.214.680  282.808  I07.IP8 

248.918  3.5I2.3<3  738.682  47.194 

468.718  6.214.804  899.356  32.182 

.  „  MINNESOTA 

Tribune  . (oSezsat)  5.837.359  293.803  4.739,484  878.194  123.878 

. J®’  «7.»*0  2.124.024  450:240  132:594 

Hera*? A  . ’•*”•*'*  272.888  2.674.700  737,ra  117.830 

Newa-Trlbuno  (moAS)  23.154.228  2.214.391  15.789,271  4.892,972  277.59J 

.^ntlnel  . (0)  4.415,194  215,068  3,191,622  841,218  167,286 

•N**»  .....(e)  4,741,492  275,002  3,643.864  898.152  124,474 

.lournal  . (aoxsat)  1.639.485  172.951  1,282.344  74.340  IP9.no 

Free  Pratt  . . (e)  10812.028  460.768  8.215.158  1.584.100  97.034 

Peoplo’t  . ***  223.510  2.911.048  685.174  96.684 

PrMt  . . . .  (mSexmon)  3.581,302  233.0U  2.598.287 

Republican  Eagle  ...(0)  3.558.708  229,936  2.575,671 

.Pott-Bulletln  . (0)  14.821.400  864.300  11.373.518 

.rimet-o  . . 9.881,772  449.925  7.953.225 

.MetaM  l^vm  . ......(e)  5.392.394  282.804  3.952.032 

.West  Centra)  Tribune  (e)  5.413.576  378,244  4..383.888 

•  Nnwt  . (eSexsat)  6,996,040  319.725  5.598.486 

•  Blob*  . (e)  5.004.188  248,456  3,991.388 

„  MISSISSIPPI 

.Herald  . (e)  14.523.736  938.048  11.644.583  1.923.030  418.075 

•PTMt  Register  . (0)  4.124,176  315,714  3.549,700  182.560  78.202 

ov9ITS  DCMOCnt* 

Timet  ...  .(eSextat)  7.822.682  451.108  8.032.208  1,232.014  107  352 

Enterprise**'**'  . ***  377.632  2,539.124  S74:S87  120,964 

-j®“'T>kl  . 3.287,312  355.236  2,822.268  222.586  87.192 

.Chronicle  . (eSexsat)  7.257.922  209,790  5.706.386  1.341.746  L 

.lournal  . (m)  A48A798  488,429  9.827.327  1,274.888  98.152 

„  MISSOURI 

■Nhwa  . . ....(0)  2.571.825  210,574  1.838.138  443.338  79.783 

.Democrat  - (aoxsat)  1.137,248  113,106  1.024.142  N.IL  NA 

■jTest  v-.v-. . (0)  3.634.806  158.438  2.852,206  555,520  88.642 

.Constitution-Tribune  (e)  3.774,316  249,410  2.980.348  544,598 

.Tribune  .  ..  (eSexsat)  0.231,516  389.298  7,106.496  1,524.712  211,008 

Courlw-Poat  . . (e)  4.248.608  301,182  3.134,208  785.638  27.580 

.Examin^  . .  (e)  5.B76.A38  189.476  4.II4.I52  1.190.128  427,400 

8.270.528  464.856  6.494.040  1.207,024  104.808 

.01006- PMm 

Herald  ......  (mcAS)  17.968.278  1.340.864  12.877.830*  3.769.584  . 

*Letal  Lina*)#  Included  in  Local 

. . (eSextat)  4.692.802  218.092  3.998.204  389.824  68.882 

.Democrat  .  (a)  1.623.174  182.000  1.239.748  148.456  32.900 

■  Record  ........  (eexsat)  2.307.774  •  2.307.774*  504.268  L 

General  and  Local  Display  breakdown  not  available:  Total  only. 

.Democrat-News  . (e)  2.3?O.I8n  160.049  2.012.1 18  224,265  123.790 

;-v . (•>  278.768  2.614.934  288.750  31.431) 

.Monitor. Index  ••  •■■(•)  3.845.898  221.909  2.97A066  564.438  81.494 

S***  . (eSexsat)  3.969,099  183.006  2.893.037  455,866  53.166 

■fjA"  ■  ....(e)  3.093.140  199.566  2,254.074  449.190  103.480 

■Banner-Newt  ..(eexsat)  1.998,156  159.740  1,478,148  311,864  100,170 

J!*!”-PTeM  . .  (e)  11.353.272  887.155  A549.282  2,077,656  *39.179 

. (m)  4.320.120  671,125  2.025.702  1.585.143  *3AI50 

Newt-Prett  . (8)  1.571.535  75.166  1,270.010  224.903  *1.458 

J9t«i  . . 17.244.027  1.433.446  11.844.994  3.887.702  . 


Asbury  Park 
Morristown 


.Pmtt  . 

.Morris  Coun^’t 

Record  . . 

.Home  News  ... 
.Herald-Newt 

■Newt  . 

■Timet  Journal  . 
■Tlmoa  . . 


New  Brunswick 

rattaic  . 

Paterson  . 

Vineland  . 

Woodbury  . 


Alamogordo 

Albuquergue 


.Newt  . 

.Journal 

Tribune  _ 

Total  . . 

.Preet  . 

-Newt  Journal 

.Times  . 

•Independent  , 
•Newt-Sun 

.Range  . 

•  Record  . 

•Newt  . 


Artesla  .  • . 

Clovis . 

Farmington 
Galiup  -..• 
Hobbs  •••• 
Raton  . .  •  • 
Roswell  .  •  • 
Tucumcarl 


Lansing  . 

Manistee  . 

Marguette . 

Marshall  . 

Muskegon  . 

Niles  . 

Owette . 

Peteskey  . 

Pentlae  . 

Pert  Huron  . 

Royal  Oak  . 

Bailnaw  . 

St.  Joseph  . 

Sault  8te.  Marie 
Bouth  Haven  ... 

Murgit  . 

Traverse  City _ 


Amsterdam 
Auburn  .... 
Batavia  . . . . 
Canandaigua 

Catsklll  _ 

Corning  .... 
Cortland  . . . 
Hornell  .... 
Hudson  .... 

Ithaca  . 

Jamestown 
Kingston 
Little  Falls 
Lockport  ... 


Malone  . 

Brooklyn  . 

Staten  Island  . 
No.  Tonawanda 

Norwich  . 

Ondentburg  .... 

Olean  . 

Oneida  . 

Oneonta  . 

Oswego  . 

Plattsburgh  . . . 
Poughkeepsie  .. 


Albert  Loo 
Bemidll  ... 
Bralnerd  . . 
Duluth  . . . 


822.081  127.910 
666.319  87.78n 
2.605.176  178.414 
1.351. 418  127.206 
961.536  156.422 
658.796  102.200 
935.529  104.300 
668.568  99.778 


NORTH  CAROLINA 

Tlmet-Newt  . (e)  11.370.156  612.920  9.337.286  I.4II.690  8.290 

.Newt-Argus  ..(eSexsat)  9.307.719  393.820  7,309.246  1.536.698  87.956 

.Newt  . (m)  12.381.803  1. 123.738  7.320.579  3.937.488  L 

Record  . (e)  16.877,463  1,282.316  11.432.738  3.982.413  L 

News  . (S)  5.300.820  2^.759  4.IIS.678  961.387  L 

Total  .  34.360.088  2.629.809  22.88A993  8,861.286  L 

.Dispatch  . (0)  3.463.520  192.826  2.922.402  285.978  62.314 

.Times-Newt  . (0)  41.600.184  248.069  41.864.000  248.080  37.846 

.Record  . (0)  9.179,156  502.906  8.053.528  534,534  88.048 

.Enterprise  . (eS)  14.827,120  171.528  10.323.628  3.425.982  160.578 

■  Nows  . (e)  6.471. 157  3I4.IIS  4.903.649  1,191,141  80.249 

.Free  Press  . (e)  6.072.570  339.122  5.3S9.I4S  241.346  102.956 

.Dispatch  . (e)  4.072.376  283.572  3.405.878  278.824  102.102 

■  News- Herald  ...(eexsat)  3.77Z734  190.036  3.303.104  168.656  112.938 

Sun-Journal  . (e)  5.132,211  583.891  4.3I8.III  141.939  88.270 

Newt  A  Observer  .  .(mS)  18.023.602  1.332.128  12.727.134  3.870.048  96.292 

Timet  . (e)  13.789.594  1,064.104  9.988.930  2.612.960  103.800 

Poet  . (eS)  10.266.382  444.738  7,518.978  2.212.210  92.456 

Herald  . (e)  5.339.906  421.274  4.825,824  292.810  . 

Record  A  Landmark  (0)  7.119.966  450.884  8.194.988  340.368  133.728 

■  Star-News  . (meAS)  10.225.868  817.544  7.212,800  2.193.522  . 

■Times  . (e)  5.701.163  523.432  4.454.769  659.005  63.977 


Burlington 

Goldsboro 

Greensboro 


Bllexl. Gulf  port 
Clarktdalo  . . . . 
Breenvillo  ..... 


Breen  wood 
MeComb  . 


Henderson  .... 
Hendersonville 

Hlekorv  . 

High  Point  . 
Jacktonvillo  . 

Kinston  . 

Lexington  . . . 
Morgantown  . 
New  Bern  . . . 
Raleigh  . 

Salisbury  . . . 

Sanford  . 

Statesville  ... 
Wilmington 
Wilton  . 


Boonville  . . . 
Carrollton  ... 
Carthage  .... 
Chllllcethe  .. 
Columbia  ... 
Hannibal  ... 
Independence 
IsRerton  City 
Joplin  . 


NORTH  DAKOTA 

.Forum  . (mo-8)  12.705.055  1.035.022  9.012.204  2.320.584  157.620 

.Herald  . (eS)  11.596.298  602.378  8.800,694  2.052.289  113.218 

.Pioneer  . (m)  3.40R.000  200.000  2.818.000  441.000  131.000 

■  Newt  . (e)  9.329.884  534.268*  7.510.874  1.129.716  154,828 

*lneludet  9.254  lines  Political  Advertising 

Tlmee  Record  ..(ooxsat)  2.25A990  174.860  1.738.772  310,310  33.0a 


Fargo . 

Grand  Forks 
Mandan  ... 
Minot  . 


Marshall  . 
Maryville  . 
Meberly  .. 
Neosho  . . . 
Nevada 
St.  Charles 
3t.  Joseph 


OHIO 

.Review  .  (e)  9.508.348  436.238  7.806.034  1.190,379  70.800 

.Timee-Gazette  . (e)  7.883.264  394.636  5.897,556  1.495,834  95.438 

.Meesenger  _ (eSexsat)  7.660.383  422.439  6.778.856  1,351.977  107,111 

.Examiner  . (e)  5.644.231  326.891  4.680,676  525.708  112.829 

.Sentinel-Tribune  ....(0)  4.851.888  213.138  3.643.060  847.798  147,854 

.Timet  . (e)  2.792.127  276.115  2.204.804  221,719  42.842 

.Jeffersonian  . (e)  6.653.094  303.590  4,961,040  1.257.956  130.322 

.Repository  . (oS)  30.754.864  2.482.004  20.448,652  0.864.490*218.974 

'Clattifled  Includes  28.432  Readers  lines. 

.Gazette  . (e)  11.269.325  487,144  A973.0OI  1.651,804  190.770 

.Tribune  . (oS)  6.820.390  262.130  5.343,894  1,134,224  80.136 

.Crescent-Nows  . (0)  5.546.492  322.140  3.724,182  1,424.024  76.146 

.Gazette  . (a)  4.826,596  232.806  3.838.1 14  890.592  65.064 

.Reporter  . (e)  8.614,060  303,086  6.262.872  1.974.588  73.514 

.Chronicle-Telegram  (e)  14.611.842  582.309  10.684.198  3.099.965  243.788 

.Herald  . (eexsat)  2.568.258  90.118  2.275.994  139.958  80.188 

.Republican-Courier  .(m)  9.635.890  525.194  8.798.480  172,354  141.862 

.Review  Timet  . (e)  6.061.039  338,109  4,933.312  732.895  56.323 

.News-MessonBor  ...  (e)  8.891.344  403.136  8.937.016  1,472.016  76.369 

.Advocate  . (e)  1.880.648  115.142  1.371.292  161.846  32.368 

.Timet  . (e)  3.827.446  217.140  2.965.256  548.770  98.280 

.Eagle  Gazette  . (e)  10.496.590  524,272  8.180.800  1,707.818  103.900 

.News  . (o)  4.121.099  211,092  3.231.935  558.803  119.299 

Journal  . (0)  14.943.026  872.140  11.217.806  2.849.910  203.186 

News.Journal  . (oS)  IA2I6.380  881.078  13.195.872  3.900.606  159.029 

Times  ..  . (0)  7.632.744  371.042  5,732.818  1.067.438  142.744 

Star  . (e)  14.980.924  682,876  11.224.094  2.943.878  130.074 

Timet-Leader  . (e)  6.999.020  328.594  392.340  1,057.994  119.872 

Journal. Tribune  (eexsat)  2.542.588  159.588  1.889.794  442,470  50.736 


Alliance  . 

Ashland  . 

Athens  . 

Bellefontalne 
Bowling  Green 

Bryan  . 

Cambridge  ... 
Canton  . 


Oedalla  .... 

Sikesten  . . . 
West  Plaint 


Chlllicothe  .. 
Cgshocton  . . . 
Deflance  .... 
Delaware  . . . 

Dover  . 

Elvria  . 

Fairborn 
Findlay  .... 
Fostorla  .... 
Fremont  .... 
Greenville  ... 

Kenton  . 

Lancaster  ... 

Logan  . 

Lorain  . 

Mansfield  . . . 
Marietta  .... 

Marlon  . 

Martins  Ferry 
Marysville  ... 


Fells  City  .. 
grand  Island 
Hastings  .... 
Kearney  .... 
Uncsin  . 


JMruka  City 
Nerfelk  . 

tej"  *’'»«o  . 


City 

Paper 

Pub* 

lilhed 

Total 

Linage 

Massillon  . . 

...Independent 

. (e) 

9.567.575 

*l.ocal  includes  ClaulRed 

and  front 

...Gazette  Leader 

Post  (e) 

4.222.554 

Middifltown  .... 

...Journal  . 

....(eS) 

17.480.862 

...News  . 

7.418.348 

Napoloon  . 

...Northwest* 

Sipnal  . 

. (.exsat) 

3.492.685 

...Advocate  . 

. (e) 

14.897.247 

...Times  . 

. (e) 

5.384.351 

Norwalk  . 

...Reflector  _ 

. (e) 

3.922.022 

437.488  8.018.979* 
ge  linn. 

250.690  3.472.980 
669.592  13.112.050 
355,012  5.925.150 


Leial 
III. no 


384.734  115.150 
3.547.600  151.820 
1.057.756  80.430 


Portsmouth  ........Times  . (o)  13.625.080 

Salem  . Hows  . (o>  7.007.756 

Sandusky  . Retister  . <0)  11.012.249 

Sidney  . Nows  . (o)  5,730,431 

Stoubenvillo  . Horald-Star  . ie)  15.364.020 

.Nows 


Upper  Sandusky 

.  .Chief- Union  .. 

. (•) 

2.240,462 

Urbana  . 

.  .Citizen  . 

. (•) 

4,371,172 

Van  Wert  . 

.  .TimeS'Bulletin 

....  (•) 

5.308.858 

Wash-  Court  House. News* Journal 

. (e) 

5.298.036 

Wellston  . 

..Record  Herald 

. (0) 

5.767.636 

Wilmington  . 

.  .Sentinel  . 

.  (eexsat) 

1.956.864 

Wooster  . 

..Record  . 

. (e) 

8.764.286 

Xenia  . 

.  .Gazette  . 

. (•) 

7.385.280 

Zanesville  . 

•  •Times  Recorder  ..(mS) 

12.312.104 

OKLAHOMA 

Ada  . 

...News  . 

. (•) 

5,333,678 

Bartlesville  . 

...Examiner 

Enterprise  . 

(eSexsat) 

8.757.728 

Clinton  . 

..News  . 

(eSexsat) 

3,603.306 

Duncan  . 

.  Banner  . 

(eSexsat) 

6.956.250 

El  Reno  . 

..Tribune  . 

(eSexsat) 

3.483.060 

Enid  . 

.  .News  .  . 

. (m) 

8.431.694 

Eagle  . 

. (•) 

8.337,252 

News  . 

. (S) 

3.388.846 

Total  . 

20.157.792 

Hobart  . 

..Democrat*Chief  (eSexsat) 

290.079 

McAlister  . 

..News-Capital 

. (e) 

4.685.626 

Miami  . 

...News-Record 

(eSexsat) 

5.231.744 

Muskogpee  . 

..Phoenix  and 

Times'Oemocrat  (meS) 

13.437.158 

Norman  . 

.  NewS’Star  ..(mSexmon) 

6.662.552 

Seminole 

...Transcript  ... 

(eSexsat) 

9.002.490 

Shawnee . 

. .  .Producer  .... 

(eSexsat) 

2,909.802 

OREGON 

Albany  . 

..  Democrat- Herald  ...(•) 

5.540.556 

Ashland  . 

...Tidings  . 

. (e) 

2.469,656 

Baker  . 

Democrat- Herald  ...(e) 

1.980.790 

Bend  . 

. .  Bulletin  _ 

. (e) 

4.683.280 

Coos  Bay*North  BendWorld  . 

. (e) 

6.667.788 

Corvallis  . 

...Gazette  Times 

....  (•) 

7.876.442 

208.691 

566.678 

162.526 

238.518 

638.738 

348.782 

507,004 

275.124 

638.064 

268.716 

165.760 

239.554 

275.366 

252.098 

262.626 

145.600 

474.334 

343.490 

618.100 


2.791.425 

11.183.396 

3.939.537 

2.969.946 
9.856.938 
5.100.242 
7.978.449 

4.416.538 

11.957.946 
4.114.600 
1.856.470 
3.340.792 
4.542.202 
4.432.666 
4.805.430 
1.545.544 
6.489.868 
5.526.682 
9.353,582 


341.376 

2.669.6M 

1.220.107 

530.544 

2.967.468 

1,476.244 

2.395.086 

959.973 

2.545.886 

1.033.718 

163.464 

726.166 

423.990 

614.082 

628.922 

265.720 

1.702.176 

1.366.120 

2.191.532 


89.782 

160.149 

82.181 

78.548 

161.938 

82.488 

131.617 

78.795 

222.124 

61.188 

54.768 

65.660 

66.500 

99.190 

70.658 

L 

97.908 

148.988 

148.890 


356.454  4,538,030  407.358  31.836 


330.848 

270.942 

240.044 

145.082 

441.672 

441,602 

31.920 

915.194 

84.682 

346,696 

276.934 


6.630.134 

2.834.524 

5.707.338 

2.787.568 

6.293.404 

6.484.486 

2.521,448 

15.309.338 

125.568 

3.720.024 

3.879.519 


1,428.960 
400.400 
038,182 
453.852 
1.625.498 
1,400.356 
631.684 
3,857.538 
54.062 
557.536 
1. 018.591 


96,264 

97.440 

70.686 

96.558 

71.120 

10.808 

3.794 

21.722 

25.787 

34.370 

56.700 


1.024.975  9.575.125 
74.744  5.504.450 
261.702  6.911.450 
133,224  2.399.604 


2,772.721  64.337 

1.028.062  55.498 
1.634.862  194,656 
284.816  92.078 


_ _  _  (eS)  22.439,634 

Grants  Pass  . Courier  . <e)  6.036.576 

La  Grande  . Observer  . (e)  2.668.900 

Medford  . Maii-Tribune  . (e)  9.795.898 


MalLTribune 

. . .  (S) 

2.623.292 

Total  . 

12.419.190 

Pendleton 

-  East  Orogonian 

...(•) 

4.353.244 

399.064 
258.580 
227.962 
462.  i  58 
374.076 
464.289 
1,397.550 
300.328 
220.5i4 
751.814 
45.220 
797.034 
403.634 


3.677.660 

1.648.864 

1.333.696 

3.358.810 

4.592.714 

5.256.832 

13.212.654 

4.275.124 

2.207.338 

7.002.464 

1.921.570 

8.924.034 

2.939.328 


I.SI3.264 
487.886 
362.782 
883.758 
1.535.226 
1,949.269 
7.488.194 
1.332,646 
376.620 
l.82i.974 
650.  i  32 
2.472.106 
920.927 


150.528 
74.326 
58.350 
86.016 
162.064 
206.052 
341.238 
i  28.478 
64.428 
2i9.648 
6.370 
226.0  i6 
89.355 


PENNSYLVANIA 

Call  . (m)  19.702.340 

Chronicle  . (e)  18.916.660 

Call. Chronicle  . (S)  6.172,712 


Beaver 


Total 

.  Beaver  County 

Times  . (a)  11.346.146 

Bedford  . Gazette  . <m)  2.906.407 

Berwick  . Enterprise  . (e)  4,778.855 

Bloomsburi  . Press  . (m)  5.684.865 

Bradford  Era  . (m)  6.789.419 

Brownsville  . Telegraph  . (e)  3,239.992 

Canonsburp  . Notes  . (eexsat)  2.216.220 

Chambersburg  Public  Opinion  . (a)  8.130,523 

Chester  . De'aware  County 

Timn  . (e)  10.961.496 


1,395.688  14.101.108 
1.328.306  13,616.750 
147.168  4.962.910 


44.791.712  2.871.162  32.680.774 


Clearfield 
Coatesville 
Columbia 
Danville 
DuBois  .  ■  ■  - 

Gettysburg  Times  ...' . (e) 

Greensburg  Tribune- Revlewfall  day) 

Record-Argiis  . (a) 


Progress  . (e) 

Record  . (e) 

News  . (e) 

News  . (e) 

Courier-Express  - (e) 


Greenville 


7.394.744 
6.275.514 
2.161.342 
2.987.064 
4.584.521 
5.221.300 
12.625.970 

_  _  ...  5.351.378 

Hanover  . Sun  . (e)  11,168.738 

Harrisburg  . Patriot  . (m)  16.032.128 

Patriot-News*  . (S)  5.568.780 

Total  .  21.600.908 

‘  Does  not  include  Parade  linage. 

Huntingdon- 

Monnt  Union  ....News  . (e)  5.259,800 

Jeannette  . News-Dispatch  .(eexsat)  5,767,870 

Johnstown  . Tribune- 

Democrat  . . .  (all  day)  13.515.593 

Kane  . Republican  . (e)  2,286.872 

Lancaster  . Intelligencer  &  New 

Era  . (m6e)  14.975.514 

News  . (S)  3.374,840 

Total  .  18.350.354 

Lansdaie  . North  Penn 

Reporter  ....  (eexsat)  6.484.935 

Levittown. Bristol  ...Bucks  County  Courier 

A  Times  . (e)  13.856.402 

Lewistown  . Sentinel  . (e)  9,842,882 

Lock  Haven  . Express  . (e)  5.095.561 

Meadville  . Tribune  . (m)  9.111,284 

Milton  . Standard  . (e)  3,098.763 

Monessen  . Valley  Independent  (e)  8.087,964 

New  Kensinpton  ...Dispatch  . (e)  11,766.137 

Norristown  - Times  Herald  . (e)  11,319.791 

Oil  City-Franklin  ..Derrick  and  News 

Herald  . (e)*  1 2.585.98 1 

*Derriek  A  News  Herald  combined  linage. 

Phoenixville  Republican  . . (e)  3,048.881 

Pottstown  . Mercury  . (e)  12.490.772 

Quakertown  Free  Press  ....(eexsat)  4,208,805 

St.  Marys  . Press  . (e)  2.507,141 

Scranton  . Tribune  . (m)  5.264.509 

Scrantonian  . (8)  5.033,039 

Total  .  10.297.548 

8* — Includes  320,511  lines — Parade. 

Shamokin  . Nmvs-Dispatch  . (e)  4,537.778 

8haron  . 8haron  Herald  . (e)  12.513.354 

8omerset  . American  . (m)  3.980.388 

Stroudsburg  . Pocono  Record  . (m)  6,294.848 

Sunbury  . Item  . (e)  8.426.670 

Tarentum  Valiev  News  . (e)  I2.4I0.7<10 

Titusville  . Herald  . (m)  4.843.468 

Towanda  . Review  . (m)  2.466.464 

(Jniontown  . Herald(m).  Standard(e)  8.729.042 

Vandergrift  . News-Citizen  . (e)  2.292.038 

"•TTen  . Warren  County 

Observer  . (m)  4,565,624 

Washington  . Observer  (m). 

Reporter  . (e)  17.699.332 

Wayneeburg  . Democrat  Messenger  (m)  2.222.689 

Wilkes-Barre  . Record  . (m)  6.687.605 

Times  Lrader-News  .(e)  12.794.198 

Williamsport  . Grit  ...  (8)  (city  ed  only)  2.360.931 

50 


565.062  8.823.446 
194.726  2.123,870 
244.023  4.269.305 
273,519  5.185.698 
436.839  5.545.377 
155.554  2.594,200 
180.022  1.808.563 

368,412  6.602.449 

508.814  8.831,160 
329.280  5.954.592 
251.447  5.420.726 
103.022  1.741.696 
181.667  2.452.964 
303.352  3.899.322 
267.960  4.038.818 
563.248  10.351.754 
235,133  4.375.728 
388.388  8,129.534 
1.489.866  10.439.380 
283.444  4.158.784 
1.773.310  14.598.164 


3.964.492  241,052 
3.920.952  50.652 
1,061.382  1.246 

8.956,826  292,950 

1.671.852  283.768 
532.266  55.608 
176.679  39.698 
182.730  42.918 
1,076.246  66.991 
407.638  82.600 
197.614  30.021 
1.087.345  72.317 


3.454.430 
1.022.420 
603.341 
316.624 
293.835 
381.847 
847,924 
1.844.622 
684.292 
2.558.024 
4.023.656 
I. 126.216 
5.149.872 


58.597 
L 

66.598 
68.348 

56.225 
92.792 

79.226 
336 

79.562 


4.472.524 

4,449.809 


1,610.869  9.512.502 
274.177  2.236.927 
1.885.046  11.749.429 


3.738.186  113.957 
863.431  305 

4.601.617  114.262 


237.303  4.872.712  1.259.289  115.631 


634.816  9.934.253 
351.372  8.805.342 
317.828  4.007.892 
356.951  6.940.843 
157.724  2.679.145 
282.081  6.701.604 

464.739  9.085.783 
643.895  8.146.313 


309.834 

2.077.614 

527,618 

9.546.964 

213.192 

3.019.354 

188.061 

2,090.064 

605.801 

3.428.451 

817.948 

3.878.360 

1.623.749 

7.306.811 

304.164 

3.742.466 

524.076 

9.865.674 

236.975 

3.269.205 

380.072 

4.293.066 

486.234 

7.181,412 

449.113 

9.713,571 

225,288 

3.714.494 

219.164 

1.640.660 

511.098 

6.920.088 

136.883 

1.957,041 

241.028 

3,972.473 

924.224 

13.924.442 

168.112 

I.S45.5II 

I.44I.6IS 

3.739.785 

1.469. 118 

9.811.206 

79,621 

2.226.260 

439.502 

2.041.592 

384.465 

1.535.856 

698.642 

2.177.898 

903.686 

538.426 

1,169.714 

86.442 


Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Sun-Gazette  .... 

. . . . (e) 

11,451,330 

564.9IM 

9.141.330 

1,745,016 

Legal  In  Local  Display. 
..Gazette  and  Daily.,  (m) 

6.528.830 

291.144 

4.938.108 

1.299,578 

L 

..News  . 

RHODE  ISLAND 
_ (e)  7.122.554 

317,774 

5.886,944 

833.609 

S(.227 

..Sun  . (eSexsat) 

5,986,480 

190.690 

5.229.042 

458.108 

103.640 

..Pawtuxet  Valley 
Timet  . 

....(e) 

3.605,396 

123,425 

3.117.379 

446,835 

117.757 

..Call  . 

....(e) 

10.693.439 

498,150 

9,274,492 

920.797 

L 

..Independent  .... 

SOUTH 

CAROLINA 

5.170,419  711.172 

3.593,184 

767,616 

96.(47 

Mail  . 

..(e) 

6,996,722 

857,127 

4,895.874 

1.238,090 

5.631 

Independent  .... 

..(8) 

1,822.717 

145.955 

1,197,728 

470,474 

8.560 

Tctal  . 

13.989,858 

1,714.257 

9.636.786 

2,476,180 

112.636 

..News  A  Courier 

16,065,714 

1.241. 212 

10.568.844 

4,106,922 

121.032 

Pott  . 

..(e) 

14.990.550 

1,236.304 

10.340.953 

3.314.153 

71.436 

Total  . 

31.056.264 

2.477.516 

20.909.797 

7,421.075 

192.468 

..State  . 

20.220.0(M 

1.693.972 

13.621.006 

4,905.026 

L 

Record  . 

..(e) 

11.500,972 

1.428.126 

6.288,254 

3.784.592 

L 

Total  . 

31.720,976 

3.122.098 

19.909.260 

8.689.618 

L 

..News  . . 

8.345.9(M 

127,918 

6.570.130 

1,519.938 

127.918 

...News  . 

18.423.750 

1,423.854 

13.199.255 

3.800.641 

Piedmont  . 

..(•) 

16.737,703 

1.271. 915 

12.497.167 

2.968.621 

Legal  Included  In 
..Index-Journal 

Display. 

....(•)  5.456.301 

292.569 

4.034.758 

1.032.206 

96.768 

..Item  . 

. . . .  (e) 

6.117.580 

341.842 

4,574,906 

1,114,470 

67.262 

SOUTH  DAKOTA 

Huron  . Plainsman  . (eS)  5,834,044 

Lead  . Call  (e)  A  Pioneer- 

Times  . (e)  2.116.044 

Mitchell  . Republic  . (e)  5,055, IM 

Rapid  City  . Journal  . (eS)  11.027.786 

Sioux  Falls  . Argus-Leader  . (eS)  13,013,504 

Watertown  . Public  Opinion  . (e)  4,835.838 

Yankton  . Press  A  Dakota.i  ..(e)  2.887,234 


329.706  4.144.980  1.248.646  110.712 


144.844  1.630.384 
345.086  3.329.018 
627.564  8.255.296 


246.834  93.982 
1.194.074  185.542 
1.977.290  167.636 


853.594  9.338.196  2.573.746  247.968 
383.390  3.630,144  719.712  102,592 

264,236  2.046,744  481,586  94.668 


Abilene 


Alice 


3.I5I.6IO  135.723 
566.608  119.560 
665.712  104.128 
1.633.954  179.536 
226.686  35.206 
1.048.996  54.283 
2.177.898  37.717 
2.350.161  179.422 


TEN  N  E88EE 

Chattanooga . Times  . (m)  9.009.325 

News- Free  Press  .  .(e)  13.990.022 

Times  . (S)  4.845.280 

Total  .  27.844.627 

Cleveland  . Banner  . (e)  5.988.338 

Greenville  . Sun  . (e)  6,916.000 

Jackson  . Sun  . (eS)  9,697.030 

Johnson  City  . Press-Chronicle  ..(meS)  9,367.568 

Kingsport  . Times-News  . (meS)  10.390.758 

Oak  Ridge  . Oak  Ridger  . (e)  5.028,422 

Paris  . Post-Intelligencer  ...(o)  2.807,392 

Shelbyville  . Times-Gazette  .(eexsat)  2,841,174 

TEXAS 

.Reporter- News  . (m)  12,120,106 

Reporter- News  (e)  11,486,580 

Reporter-News  . (8)  3.478.706 

Total  .  26.085.394 

.Echo  . (eSexsat)  3.270.428 

Legal  In  Local  Display. 

Arlington  . News  Texan  . (eS)  5.915.854 

Athens  . Review  . (e)  3,568,166 

Austin  . American  . (m)  22,543.248 

Statesman  . (e)  20,8M,588 

American. Statesman  (S)  6.478,094 

Total  .  49.881.930 

Beaumont  . Enterprise  . (m)  13,455,002 

Journal  . (e)  13.454.996 

Enterprise  . (S)  3.507.050 

Total  .  30.417.048' 

*  Does  not  Include  Parade  linage 

Big  Soring  .  Herald . (eSexsat)  8.130.696 

Bonham  . Favorite  . (eSexsat)  2.779.734 

Corpus  Christ!  . Caller  . (m)  18.468.800 

Times  . (e)  18.152.288 

Caller-Times  . (S)  5.051.018 

Total  .  41.672.106 

Cuero  . Reeord  . (eSexsat)  3.260.670 

Dalhart  . Texan  . (it)  2.532.236 

Dallas  . Times  Herald  .  .  (eS)  45.209.765 

Denton  . Reenrd- 

Chronicle  .  .  (eSexsat)  8,507,422 

’Legal  includes  13.463  Readers  lines 

Fort  Worth  . Press  . (eSexsat)  7.583.198 

Freeport  . Facts  . (eSexsat) 

Greenville  . Herald  Banner  .  .  .(mS) 

Henderson  . News  Ine . (eSexsat) 

Kilgore  . News  Herald  ..(eSexsat) 

Killeen  . Herald  . (eexsat) 

Lufkin  . News  . (eS) 

Marshall  . News 

Messenger  ..(eSexsat) 

Midland  . Reporter. 

Telegram  ...(eSexsat)  11.534,012 

Orange  . Leader  . (eSexsat)  7,253.674 

Palestine  . Herald-Press  . (e)  3.4<>6.II2 

Herald-Press  . (S)  1.192.660 

Total  .  4.678.772 

Port  Arthur  . News  . (eS)  14.587.020 

Richardson  . News  . (eSexmon)  1.777.552 

San  Angelo  . Stnndaid 

Times  . . . .  (meSexsat)  11.505.956 


1.057.217 

1,020.875 

199.215 

2.277.307 

233.876 

266.000 

434.172 

627.914 

503.090 

206.990 

256.760 

201.586 


5.686.242 

10.784.455 

3.979.112 

20.449.809 

4.796.736 

6.160.000 

7.670.104 

7.243.096 

7.693.802 

3,946.992 

2.022.328 

2,296.420 


2.265.866 
2.184,692 
666,953 
5.II7.5II 
901.664 
476.000 
1. 510.010 
1.471.008 
1.938.748 
859.362 
463.498 
394.402 


56.942 

14.000 

82.744 

25.550 

55.132 

15.078 

64.806 

38.766 


637.294  8.715.714  2,761.038  6.062 

639.016  8.435.280  2,369.640  42.644 
40.964  2.885.792  549.304  2.646 

1.317.274  20.036.786  5.679.982  51.352 
74,298  2,421,416  784.714  . 


137,284 

190.862 

1.076.250 

1.074.990 

124.880 

2.276.120 

1.325,513 

1.328.334 

156.887 

2.810.734 

408.814 

160.686 

1,193.528 

1.185.506 

256.018 

2.635.052 

181,188 

10.490 

6.920.734 


5,124.910 

2.916.760 

16.295.566 

15.582.196 

4.574.024 

36.451.786 

9.514.144 

9.511.976 

2.650.795 

21.676.915 

5.776.316 

2.070.544 

12,721.184 

12,399.240 

3.613.568 

28.733.992 

2.730.062 

134.769 

27.528.729 


601.874  51.786 
430.836  29.708 
5.171.432  L 
4.203.402  L 
1.779.190  L 
11.154.024  L 
2.581.644  33.501 
2.581.844  32.842 
696.241  3.127 

5.859.929  69.470 


1,906.436 

548.604 

4.496.506 

4.474.820 

1.177.386 

10.148.712 

349.420 

33,350 

10.686.777 


39.130 

L 

57,582 

92.722 

4.046 

154.350 


574.378  6.748.770  1.140.944  43.330 


5.331.263 

6.081.726 

3.600.478 

3.826.677 

4.030.096 

6.028.484 


623.728  4.965.226 
226.366  4.144.469 
258.132  4.704.712 
210.987  2.890.069 
272.959  3.203,032 
274.904  2.916.956 
443.485  4.600.974 


1.887,942  106.302 
926.457  33.971 
1.102.668  1.134 

480.459  18.962 

336.637  14.049 

838.236  L 
948.854  35.171 


6.622.280  328.088  5.337.402  886.788  16.002 


715.050  8.150.142 
366.779  5.506.208 
257.894  2.650.760 
45.108  1.096.488 

303.002  3.657.248 
883.316  11.207.364 
20,034  1.596.000 


1.098.788  8.778.031  2.620.618  87.544 


620.508  40.925 
2.317.266  98.924 
909.880  66.379 
185.952  43.044 
895.603  134.654 
311.638  25.093 
1.207.241  159.747 


Sweetwater  . Reporter  . (eSexsat)  4.221.616 

Temple  . Telegram  . (mS)  8.567.314 

Texas  City  . Sun  . (eSexsat)  4,508,902 

Victoria  . Advocate  . (mS)  8.990.436 

Waco  .  News-Tribune  . (m)  12.581.212 

Times- Herald  (e)  13.093.696 

Tribune- Herald  ..(S)  4.304.888 

Total  29.979.796 

Wichita  Falls  . Reeord  News  (m). 

Times  . (eS)  24.306.450 


622,720 

161.854 

466.564 

224.240 

449.890 

658.560 

667.646 

124.908 


8.406.104 

3.453.562 

6.698.230 
3.229.136 
6.651.834 
8.846.530 

9.358.230 
3.466.582 


2.625.896  42.924 

1.380.687  L 

577.458  L 

141.064  L 

718.522  L 

2.496.349  L 

16.152  L 

2.447.634  29.498 

606.200  L 

1.402.520  L 

1.055.526  L 

1,888.712  L 

3.076.122  L 

3.067.820  L 

713.398  L 


1.554,378  17.003.798  5.748.274 


51.646 

82.102 

89.743 

85.834 

60.382 


68.194 

128.142 

109.662 


UTAH 

Logan  . Herald  Journal  (eSexsat)  4.739.452  604.046  3.559.010  511.252  54.544 

Ogden  . Standard-Examiner  (eS)  16.323.606*  1.616.202  11.590.250  2.979.940  137.214 

*  Does  not  include  1965  Family  Weekly  linage  of  268.968. 

VERMONT 

Barre- Montpelier  .  Times-Argus  . (e)  4.873.681  614.056  3.788.358  402.249  69.020 

Bennington  ..  .  Banner  . (esatm)  4.046.014  376.460  3.128.510  487.816  44.632 

Bratlleboro  ..! . Reformer  . (e)  4.661.493  317.338  3,934.935  409.220 


Burlington  . Free  Press  . (m)  12.552.432  1.923.093  6.872.486  1,756.848 


308.861  43.197 

2,715.734  158.858 
348.600  60.466 
1.418.236  87.966 
1,415.225  96.649 
55.050  . 


VIRGINIA 

Charlottesville  . Progress  . (el  13.154,095 

Covington  . Virginian  . (e)  3.729,057 

Culpeper  . Star-Exponent  ...  (m)  2.386,314 

Fredericksburg  . Free  Lance-Sfar  ...  (e)  7.021.077 

Harrisonburg  . News-Record  (m)  6.894,353 

Hoprwoll  . News  . (eexsat)  3.325.455 

Lynchburg  . News  . (mS)  12.690.636 

Advance  . (e)  12.294,982 

Total  .  24.985.618 

Pulaski  . Southwest 

Times  . (eSexsat)  2,983,806 

Radford  . Nows  Journal  ..(eexsat)  2,086,266 


623.521 

240.506 

213.556 

468.754 

388.969 

252.642 

515.088 

493.206 

1.008.294 


10.774.484 

3.295.035 

1.886,976 

5.831.706 

5.859.399 

2.509.988 

10.380.944 

10.299.380 

20.680.324 


162.960  2.314.200 
167,580  1,616.244 


199.388  39.303 
254.716  60.158 


1.708.637  47.453 
203.516  C 
263.844  21.938 
513.435  61.839 
585.851  60.134 
533.463  29.362 
1.794.604  L 
1.502.396  L 
3.297,000  L 

484.722  21,924 
288.778  13,664 


EDITOR  8c  PUBLISHER  for  April  2,  1966 


i 


Pub*  Total  Display  Clasil- 

Paper  lished  Linage  National  Local  fled  Lepal 

ONTARIO 

.Expositor  . (e)  I0.»I9,202  I.447.34S  7,675.094  1.796.760  . 

.Mercury  . (o)  10,200.898  1,326.917  7.141,105  1,732.876  C 

.Whip-Standard  . (a)  11.876,385  1.687.172  7,871.957  2,317,256  C 

.Northern  Daily  News  (e)  3.641,020  639,358  2,442,435  559.237 

'Local  included  in  leaal. 

Record  . (e)  19.572.383  2.437.794  12.976.355  4.158.234  . 

.Free  Press  . (mOe)  24.031,089  3.571.315  14,543,548  5,916,226  * 

'Leial  included  in  local. 

.Review  . (e)  9.214.907  1,255,940  6,943,175  1.015.792  C 

.NuifCt  . (e)  7.303,261  1.307,376  4,447.978  1,547.907  C 

.Packet  and  Times  ..(e)  4,194.277  716.270  2,674,472  803.535 

'Leoal  included  in  local. 

.Citixen  . <e)  24.494,523  3.635.189  13.508.517  7.350,817  C 

Journal  . (e)  20.649.064  3.252.209  11,709,490  5.687.365  C 

La  Droit  . (o)  11.308.501  2.II9.85I  6.632.140  2.556.510  C 

.Sun-Times  . (e)  4.853.540  612,464  3.768.730  472,346  L 

.Times-Journal  . (e)  6,137.251  931,319  4.186,262  1,019.670  C 

Star  . (e)  12.272.274  1.521.674  9.353.806  1.396.794  C 

Reformer  . (eexsat)  3,137.606  504.604  2.220.026  412.976 

'Legal  included  in  display. 

.Globe  6  Mail  . (m)  18.965.828*  6,269,535  6,233.700  6.301.295  161,298 

'Excludinf  Roto  magaxine. 

Star  . (e)  17,279.797  3.262.450  10.925.355  3.091.992 

'Legal  included  in  display. 

Sintinel- Review  .....(e)  6.075,734  919,380  4,176,424  979.930 

'Legal  included  in  local  display. 

PRINCE  EDWARD  ISLAND 

.Journal-Pioneer  (e)  3.346,956  435.871  2,501,799  409,286  L 

QUEBEC 

.La  Petit  Journal  ..  (S)  2.202.722  893,490  1.309.232  . 

.Chronicle  Telegraph  (e)  3.909.251  951.877  2.594.354  363.020 

'Legal  included  in  local. 

.La  Tribune  . (e)  6,248.876  3.627,221  1.563.606  1,058.049 

'Legal  included  in  local. 

Reeerd  . (e)  4.127.575  1.144.862  2.498.331  484.382  C 

La  Nouvelleste . (e)  9.087.679  1.632.488  6.422.619  1,032.572  C 

SASKATCHEWAN 

.Star-Phoenix  . (e)  13.223.043  2.210.928  7.787,285  3.224.830  L 


Paper 

.Times-Dispatch 
Times-Dispateh 
News  Leader  .... 

Total  . 

.Leader  (e)  fc 
News-Leader  .. 
Northern  Virginia 

Daily  . 

.News-Virginian  .. 
•Star  . 


City 

Richmond 


Brantford  .... 

Guelph  . 

Kingston  . 

Kirkland  Uke 


Staunton  . 

Strasburg 

Waynesboro 

Winchester 


Kitchener 

London 


WASHINGTON 

.World  . (e)  7,153.916 

.Herald  . (eSeuat)  8,155,770 

.Sun  . (e)  7,962,984 

.Chronicle  . (e)  5,324.844 

.Record  . (eexsat)  2.773,022 

Columbia  Basin 

Herald  . (eexsat)  3,496,591 

.Skagit  Valley  Herald  (e)  3,312,336 

.Olympian  . (eSexsat)  8.604,869 

.News  . (eSexsat)  4,180,041 

.Columbian  . (eexsat)  11,349,639 

.Union-Bulletin  ...(mS)  7,792,064 

.Wenntchee 

World  . (eSexsat)  7,281,855 

.Republic  . (e)  10.058.818 

Herald  . (m)  8,919,218 

Herald  . (S)  2.933,098 


455.742  5.480.104  1,176,840  41,230 
484,106  5,972,946  1,592.220  106.498 
508.116  5.427.2(34  1,948.896  78.768 
409.402  3.470.180  1.319,976  125.286 
236.600  1,824.466  626.066  85,890 

328.937  2,480.758  547.920  38.976 

226.368  2,225.244  803.964  56.760 

578.032  5.882.863  2.055.592  88.382 
269.859  2.980.768  858.859  70.585 

601.895  7.279.286  3,340.785  127.673 
566.706  5.831,252  1.335.726  58.380 

386,295  5.126.492  I.67I.2I5  97.853 
750.344  6.369,748  2.776.074  162,652 
742,280  5,887,294  2.215.794  73.850 
58,170  1.954,806  918,064  2,058 


Aberdeen  . 

Sellingham  . 

Bremerton  . . ..  .. 
Centrelia-Chehahe 

Ellensbure  . 

Moses  Uke  . 

Mount  Vernon  .. 

Olympia  . . 

Port  Angelos  - 

Vancouver  . 

Walla  Walla  . . . 
Wenatchee  . 


Owen  Sound 
St.  Thomas 
Sault  Ste.  I 
Simeon  . . . 


Toronto 


Yakima 


Summerside 


WEST  VIRGINIA 

.Post-Herald  . (m)  5.730.086  405.181  3.223,682  1.966.215  135.008 

Raleigh  Register  _ (e)  5.662.258  405.181  3.223,682  1,966,215  67,502 

Post- Herald  &  Raleigh 

Register  . (satAS)  1,948,945  21,072  1.085.210  842,663  . 

Total  .  13,341,289 

.Telegraph  (mS),  Sunset 

News-Observer  _ (e)  7,734.369  746.220  5.355.107  1.538.458  94,584 

.Gaaette  . (m)  12.572,874  2,206,195  6.873.622  2.890.217  332.899 

Mail  . (e)  12.937.682  2,305,973  7.159,622  2,888.350  253.002 

Gaiette-Mail  . (S)  4.816,109  703,172  3,356.933  562.474  6.846  Saskatoon 

Total  .  30.326.665  5.215.340  17,390,177  6.34I.IHI  592,747 

*  Includes  Sunday  Comics  and  Parade  magazine 

.Exponent  . (m)  5.177,703  507.787  3,904.215  643.359  122.342 

Telegram  . (e)  5.252.985  513.908  3.917.088  708.792  113.197 

Exponent-Telegram  .(S)  2.810,048  40.866  2,370.196  397.460  1.526 

Total  .  13,240.736  1.062,561  10.191,499  1.749,611  237.065 

.Herald- Dispatch. 

Advertiser  . (meS)  27,756.891  2,170,192  20.123.483  5,240.868  222.348 

.Times  . (e)  7.509,908  436,310  5,751.704  1,257.032  64.862 

News  . (e)  3.661.950  224,532  3,193.734  152,152  91,532 

Intelligencer  . (m)  10,249,093  805.876  7.660.037  1,668.317  114.863 

News-Register  . (e)  9,568.257  803,438  7.174.405  1.480.738  109.676 

News-Register  . (S)  4,468.121  44,254  4.149,159  274,232  476 

Total  .  24.285,471  1,653.568  18,983.601  3.423.287  225.015 

News  . (e)  4.281,354  301,378  3,765.566  142,730  71,680 


Beckley 


Montreal 

Quebec 


Sherbrooke 


Bluetleld  . 
Charleston 


Troie-Rivieres 


Clarksburg 


Huntington 

Weirten  ... 
Welch  . . . . 
Wheeling  . 


GENERAL  AND  AUTOMOTIVE 
NEWSPAPER  ADVERTISING  UNAGE 


FEBRUARY  &  TWO  MONTHS  1966—1965 
( 14  City  Total — 6  and  7  Day  Basis)  Media  Records 

FEBRUARY  TWO  MONTHS 

1 966  vs  1965  1 966  vs  1965 


WISCONSI N 

.Post-Crescent  . (eS)  16.336.908  929.726  12,110,056  3,060.862  236.264 

.News  . (e)  9.501,481  494,494  6.562.460  2,371.096  73.431 

.Herald-Telegram  ...(e)  4,051,152  240,814  2,828.280  758.968  134,694 

.Commonwealth 

Reporter  . (e)  9.540.132  493,990  7,779,114  1.043.280  223.748 

.Jefferson  County 

Union  . (eexsat)  2.451.694  134.638  1,768.130  511,378  37,548 

.News  . (e)  15.347,164  668,640  10.609,522  3.794.728  169.386 

.Tribune  . (e)  8.559,054  636.440  6.304.102  1,484,658  133,854 

Tribune  . (S)  2.355.164  40.110  1,654.590  659,554  910 

Total  .  I0.9I4.2I8  676.550  7.958,692  2,144.212  134,764 

.Wisconsin  State 

Journal  . (e)  18.039.700  1.583.379  11,165.672  4.871.034  419.615 

Capital  Timet  . (a)  17,718.491  1.582,651  11,174,177  4.870,250  91.406 

Wisconsin  State 

Journal  . (S)  5.542,131  240.695  4.040.995  1.243.949  16.506 

Total  .  41.300.322  3.406.725  26.380.844  10.985.233  527.527 

Note;  Does  not  include  Parade  or  Preprints;  Local — 1,033,116  lines;  Na¬ 
tional— 26.712  lines;  Parade— 285.355  lines 
.Herald  Timet- 

Reporter  . (e)  9.408.441  434,392  7,398.524  1.402.744  172.781 

.  Eagle. Star  . (e)  5.583.172  347.228  4.598.384  635.852  114.772 

News  Herald  . (a)  5.275.949  317.744  3.707.865  1,159.564  90.776 

.Herald  . (e)  2.435.146  181.230  1.875.315  323.386  55.216 

.Sentinel  . (m)  12.050.170  979,151  5,240.921  4.133.356  21.045 

.Northwestern  . (e)  11,383,246  567.476  8.529.682  2.005.696  280.392 

.Register  . (a)  2.734,200  218.400  2.010,722  446.628  58.450 

.Journal-Times  . (e)  13.459.257  677.649  9.737.518  2,673.272  370.818 

Bulletin  . (S)  3.229.390  13.520  2,573.438  642.432  . 

Total  .  16.688.647  691,169  12.310,956  3.315.704  370.818 

.Leader  . (e)  2.192.275  193.550  1.767.542  223.479  7.704 

.Journal  . (e)  4.624.383  331.325  3.051.580  1,183.952  57.526 

Telegram  . (g)  5.970.706  476.966  4.374.244  1,000.174  119.322 

Freeman  . (p)  7.484,526  269.962  5.270.132  1.815,170  129.262 

.Record- Herald  . (a)  10.619.490  590.184  8,123.871  1,773.667  131.768 

.Tribune  . (a)  6.600.034  322,448  5,199.096  958.090  120.400 


Appleton  . 

Beloit  . 

Chippewa  Falls 
Fond  du  Lac  . 


GENERAL 

(Selected  Classifications) 

Alcoholic  Bevera9es  . 

Foods  . 

Baby  Foods  . 

Baking  Products  . 

Beverages  . 

Cereals  &  Breakfast  Foods  .  . 

Condiments  . . 

Dairy  Products . 

Frozen  Foods  . 

Meats  &  Fish  . 

Industrial  . 

Insurance . 

Medical  . 

Public  Utilities . 

Publishing  &  Media  . 

Radio,  TV  &  Phonographs  . . .  . 
Sporting  Goods,  Cam.  &  Photo 

SuppI . 

Tobacco  . 

Toilet  Requisites  . 

Dentifrices  . 

Men's  Toiletries  . 

Perfumes  &  Cosmetics . 

Toilet  Soaps  . 

Transportation  . 

Airways  . . 

Bus  Lines  . 

Railroads  . 

Steamships  . 

Tours  . 

Wearing  Apparel  . 

AUTOMOTIVE 
(Selected  Classifications) 

Gasolines  &  Oils  . 

Passenger  Cars — New . 

Tires  &  Tubes . 

Trucks  &  Tractors  . 


Knnoiha  . 
La  Cropin 


Marlnntte 
Manhllnld 
Merrill  . . 
Milwaukee 
Dihkoeh  . . 
Pertagn  . . 
Racing  ... 


Shawano  . 

Stevene  Point  ... 

Superior  . 

Waukneha  . 

Waueau  . 

WIeconcin  Rapidi 


WYOMING 

.Star-Tribune  ....(nieS)  7.987.840  698.040  5.290,390 

.Times  . (m)  2.399,852  210.168  1.797.642 

.Ranger  . (oaxsat)  2.496,677  230.910  1,890.723 

.Prose  . (0)  3.181.920  220.262  2.494.436 

Note;  Readers  &  Notices  are  Included  with  elaselfled. 
.News  . (m)  1.880.438  188.174  1,472,870 


Casper  . 
Rawlins 
Riverton 
Sheridan 


ALBERTA 
.(e)  25.318.211 
(m)  2.655.604 
.(e)  8.361,844 
.(0)  4,909.821 

.  (e)  4.739.369 


Calgary  . 

Grande  Prairie 
Lethbridge  .... 
Medicine  Hat 
Red  Deer  , , , , 


.Herald  . 

.Herald-Tribune 

.Herald  . 

.News  . 

.Advocate  . 


BRITISH  COLUMBIA 

iulletin  . (eexsat)  1,102,500  90.350  847.098  165.052  C 

dews  . (m)  2.865.868  564.592  1,668.994  632.282  C 

dews  . (eexsat)  1.889.804  539.570  1,126.681  223.553  . 

rimes  . (0  )  2,886,350  565.812  1,927,345  393.193  C 

•rovince  . (m)  16.029.794  4,903.659  7,547.056  3.424,669  149.410 

lun  . (e)  31.738.672*  5.926.397*13.448.130  12,364.145  C 

'Includes  Weekend  Magazine  942,762  linos. 


Kimberley  . . . 

Kelson  . 

Prince  Rupert 

trail  . 

Vancouver  . . . 
Vancouver  . . . 


+  128.0 
+  27.4 
—  15.0 
+  61.6 

LINAGE  INDEX  FOR  52  MEDIA  RECORDS  CITIES— FEBRUARY 

TOTAL  GENERAL  .  +11.8  62.8  +  4.7 

TOTAL  AUTOMOTIVE  .  +  9.3  37.2  +  14.7 

TOTAL  GENERAL  AND 

AUTOMOTIVE  .  +10.8  100.0  +  8.3 


Brandon 

Winnipeq 

Winnipeg 


.Sun  . 

.Tree  Press 
.Tribune  .. 


NEW  BRUNSWICK 

Mancton  . L’Evangeline  . (m)  2,593.028  556,696  1,953.466  82,866 

,  NEWFOUNDLAND 

Corner  Brook  . Western  Star  . (e)  4.580,366  1,172.094  2,564.772  843.500 

>t.  John's  . Telegraph  . (e)  9.723,994  1,740.858  6.006.854  1.976.282 

NOVA  SCOTIA 

New  Qlugow  . News  . (p)  S.233.243  714.945  4.201.930  316,368 

Mney . Cape  Breton  Post  ..(o)  12,444.414  1.671,220  9,440.565  1.332,629 
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AKRON,  OHIO 

■•icon  Journal-*  .  2,083,4il  I,tf6,373 

■■•aeon  Journal-S .  f7i,8i3  903,055 

Grand  Total  . 3.050.324  2,799,428 

ALABANY,  N.  Y. 

*Kn!cliarbocl(*r-N*ws-*  1,002,405  882,722 

Titn*$  Union-m  .  9W,I9I  874,925 

llimas  Union-S  .  545,700  554,595 

Grand  Total  .  2,543,295  2,322,343 

ALBU9UER9UE.  N.  M. 

Journal-m  .  1,434,893  1,431,542 

§Journal-S  .  550,115  507,114 

fribun*-*  .  I.4I7.92I  1.422.059 

Grand  Total  .  3,402.929  3.350.725 

ALTANTA,  GA. 

Conttitution-m  .  2,098,757  1,720,200 

Journal-*  .  2,523,209  2,109,290 

Journal  A  Constitution-S  1,027,087  945,M3 

Timai-a  .  524,785 

Tim*$-S  .  190,014 

Grand  Total  .  5,549,053  5,489,953 

NOTE:  Part  run  advartising  Includad: 
Journal-*  1955—2.523,209  includas  53,259 
linat;  1955 — 2,109,290  includas  82,998  linas. 
TIMES  last  publication  August  31,  1955. 

ALTANTIC  CITY.  N.  J. 

Prass-m  .  7l7,n7  703,731 

•Pr*ss-S  .  220.892  182,525 

Grand  Total  .  938,529  885,355 

BALTIMORE,  MD. 

§N*ws-Am*rican-S  ....  553,152  557,241 

Naws-Amarican-a  .  1,191,552  1,197,978 

Sun-a  .  1,874,130  1,921,257 

Sun-m  .  1,305,100  1,185,925 

tSun-S  .  1,399,291  1,359,415 

Grand  Total  .  5,333,245  5,222,818 

BANGOR,  ME. 

Naws-m  .  735,335  739,183 

BINGHAMTON.  N.  Y. 

Prass-a  .  1,114,558  1,158,211 

§Pr*ss-S  .  422,409  378,037 

Sun-8ull*tin-m  .  488,305  421,189 

Grand  Total  .  2,025,273  1,957,437 

BIRMINGHAM,  ALA. 

Post-Harald-m  .  914,384  878,335 

Naws-a  .  1,548,498  1,440,005 

fNaws-S  .  700,174  591.881 

Grand  Total  .  3,153,055  3,010,222 

NOTE:  Part  run  advartising  includad: 
Naws-a  1955-1,548,498  includas  40,520 
linas;  1955 — 1,440,005  includas  23,410  linas. 

BOSTON,  MASS. 

Racord  Amarican-d  514,597  579,535 

Adv*rtis*r-s  .  302,929  288,580 

Globa-a  .  1,355,551  1,242,395 

Glob*-m  .  1,500,508  1,253,502 

§Glob*-S  .  1,422,111  1,330,473 

Harald-m  .  1,039,552  981,100 

tHarald-S  .  994,722  995,597 

trav*l*r-a  .  1,110,350  1,057,709 

Grand  Total  .  8,341,540  7,739,092 

BUFFALO,  N.  Y. 

Couriar  Eiprass-m  ....  952,454  878,070 

ICouriar  Expr*ss-S  _  917,753  8I9,8W 

tEvaning  Naws-a  .  2,104,150  1,883,895 

Grand  Total  .  3,984,357  3,581,854 

NOTE:  Part  run  advartising  includad; 
Naws-a  1955—2,104,150  includas  59,150 
linas. 

CAMDEN,  N.  J. 

Couriar-Post-a  .  1,535,753  1,513,295 

IMPORTANT  NOTICE 
Th*  linag*  tabulations  shown  har*  hav* 
baan  compilad  by  Madia  Racords,  Inc.  for 
axclusiv*  publication  by  Editor  B  Pub- 
lishar.  Thay  may  not  b*  printad  or  pub- 
lishad  in  any  form  without  axplicit  parmis- 
sion  from  Madia  Racords,  Inc. 

Excapt  vrhara  othar  figuras  ar*  spacifi- 
cally  shown  th*  following  footnotes  apply 
to  Madia  Racords,  February  1955  LinagasI 
*lnclud*s  24.095  linas  FAMILY  WEEI^ 
tincludas  28,533  linas  THIS  WEEK 
SIncludas  24,123  linas  PARADE 
^Includes  53,880  linas  WEEKEND. 


CHARLOTTE,  N.  C. 

News-a  .  1,378,532  1,313,750 

Obs*rv*r-m  .  1.759,427  1,503,905 

«Obs*rv*r-S  .  597,882  575,387 

Grand  Total  .  3,745,841  3,494,043 

CHICAGO,  ILL. 

Trlbun*-m  .  3,199,721  2,811,939 

Tribunes  .  1,738,342  1,534,711 

tDaily  Naws-a  .  1,843,881  1,750,023 

American-*  .  909,529  597,982 

Am*rican-S  .  505,481  504,984 

Sun-Timas-m  .  1,707,125  1,505,020 

iSun-Tim*s-S  .  1.050.383  834,451 

Grand  Total  ....10,955.453  9,539,120 

NOTE:  Part  run  advoHising  Includad: 
Tribuna-m  1955 — 3,199,721  includas  433,573 
linas;  1955—2,811,939  includas  312,542  linas; 
S— 1955— 1,738,342  includas  290,597  linas; 
1955—1,534,711  includas  253.550  linas;  Sun- 
Tim*s-S-I955-1. 050,383  includas  141.002 
linas;  1955 — 834,451  includas  113,305  linas. 

CINCINNATI,  OHIO 

Enquirar-m  .  1,901,932  1,587,895 

tEnquirar-S  .  1,182.585  1,181,552 

Post  A  Timas-Star-*....  2,003,543  1,823,084 

Grand  Total  5,088,050  4,592,542 

CLEVELAND,  OHIO 

Plain  D*al*r-m  .  2,438,039  2,181,933 

fPlain  D*al*r-S  .  1,371,173  1,337,778 

Press-*  .  2,585,352  2,439,038 

Grand  Total  .  5.394,574  5,958.749 

NOTE;  Part  run  advartising  includad: 
Plain  Deal*r-m  1955—2,438.039  includas 

14,985  linas;  Plain  D*al*r-S  1955—1,371,173 
includes  4.514  linas;  Prass-a  1955—2,585,352 
includas  219.880  lines;  1955—2,439,038  in¬ 
cludes  311,555  linas. 

COLUMBUS,  OHIO 

Dispatch-*  .  2,291,311  2,227,539 

Dispatch-S  .  1,215,593  1,202,951 

Citix*n-Journal-m  _  902,407  852,505 

Star-w  .  34,855  41,037 

Grand  Total  .  4,444,257  4,324,033 

DALLAS,  TEX. 

Naws-m  .  2,238.210  2,000.784 

fNaws-S  .  838,455  591,839 

Times  Harald-a  .  2.454,314  2,219,554 

§Tim*$  H*rald-S  .  777,344  739.982 

Grand  Total  .  5,318,324  5,552,159 

NOTE:  Part  run  advartising  includad: 
Timas  Harald-a  1955 — 2,454,314  linas  in¬ 
cludas  102,949  linas;  1955  2,219,554  linas 
includas  50,235  linas.  Timas  H*rald-S  1955 
— 777,344  lines  includas  10,200  linas;  1955 

— 739,982  linas  includas  22,283  linas. 
Naws-a  1955—2,238,210  linas  includas  27,- 
750  linas.  N*ws-S  1955—838,455  linas  In¬ 

cludes  40,012  linas. 

DAYTON,  OHIO 

Journal-H*rald-m  _  1,945,828  1,780,271 

Naws-a  .  2,005,177  1,858,750 

§N*ws.S  .  555,343  S77,I90 

Grand  Total  .  4.508.348  4,215,211 

DENVER,  COLO. 

Rocky  Mt.  Naws-m....  2,028,359  1,805,350 

IRocky  Mt.  N*ws-S  ....  398,274  353,400 

Post-*  .  2,312,702  2,125,509 

Post-S  .  948,448  847,770 

Grand  Total  .  5,587,793  5,143,029 

NOTE:  Part  run  advartising  Included: 
Post-e  1955—2,312,702  linas  includas  182,- 
793  lines;  1955— 2,I25,M9  linas  includas 

193,351  linas. 

DES  MOINES,  IOWA 

R*gist*r-m  .  544,585  457,815 

Tribune-*  .  853,145  771  913 

fRagistar-S  .  485,847  450,729 

Grand  Total  .  1,883,579  1,575  458 

NOTE:  Part  run  advaHising  includad: 
Ragistar-S  1955—485.847  includas  10,274 

linas;  1955—450,729  includas  5,700  linas. 

DETROIT,  MICH. 

Fra*  Prass-m  .  1,591,098  1,445,785 

§Fr**  Pr*ss-S  .  529,599  414,890 

News-e  .  2,718,583  2,578,751 

tN*ws-S  .  1,311,299  1,093,181 

Grand  Total  .  5,250,579  5,532,517 

NOTE:  Part  run  advartising  includad: 
Fra*  Prass-m  1955—1.591,098  includas  79,- 
801  linas;  1955—1.445.785  includes  81,585 

linas.  Fra*  Pr*ss-S  195^529,599  includas 
22,578  linas;  1955—414,890  includas  38,400 
linas.  Naws-a  1955—2,718,583  includas  214,- 
582  linas;  1955—2,578,751  includas  184,392 

linas.  N*ws-S  1955—1,311.299  includas  121,- 
158  linas;  1955—1,093,181  includas  83,025 

linas. 

NOTE;  NEWS  not  published  February 

9,  1955  du*  to  strike  conditions. 


Advertising  Linage  Trends 

(Compiled  br  EDITOR  &  PUBLISHER  from  Media  Record* 


Classifications 
Retail  (Including 
Dep’t,  Store) 

February  . . . 


-52  Citiei  Report) 


Year  to  date  . 

Department  Stores 
February  . ... . 


Year  to  date 

General 

February  . . . 


Year  to  date 

Automotive 

February  . . . 


Year  to  date 

Financial 

February  . . . 
January  .... 
Year  to  date 

Total  Display 

February  . . . 
January  .... 
Year  to  date 

Classified 

February  . . . 
January  .... 
Year  to  date 

Total  Advertising 


Gain/ 

•  E&P 

1966 

1965 

Loss  % 

Index 

121,672,000 

116,002,000 

104.9 

112.8 

126,844,000 

121,398,000 

104.5 

113.6 

248,517,000 

237,400,000 

104.7 

113.1 

39,763,000 

38,974,000 

102.0 

110.2 

42,971,000 

41,816,000 

102.8 

111.6 

82,733,000 

80,790,000 

102.4 

110.9 

22,078,000 

19,750,000 

111.8 

103.9 

18,842,000 

19,347,000 

97.4 

101.3 

40,919,000 

39,097,000 

104.7 

102.6 

13,071,000 

11,963,000 

109.3 

117.6 

12,777,000 

10,574,000 

120.8 

121.6 

25,149,000 

22,537,000 

114.7 

119.6 

4,691,000 

4,327,000 

108.4 

110.8 

7,833,000 

7,269,000 

107.8 

111.4 

12,524,000 

11,596,000 

108.0 

111.2 

161,512,000 

152,042,000 

106.2 

111.8 

166,296,000 

158,588,000 

104.9 

112.4 

327,809,000 

310,630,000 

105.6 

112.1 

69,534,000 

62,471,000 

111.3 

123.8 

73,717,000 

66,238,000 

113.0 

127.4 

143,250,000 

127,709,000 

112.2 

125.5 

231,046,000 

214,613,000 

107.7 

115.2 

240,013,000 

223,826,000 

107.2 

116.6 

471,059,000 

438,339,000 

107.6 

115.9 

*The  E&P  Index  is  an  averaae  of  the  five  past  years. 


ELMIRA,  N.  Y. 

Star  Gazstta  A 

Adv*rtis*r-d  .  709,179  718,409 

*T*l*gram-S  .  252,444  235,250 

Grand  Total  .  971,523  954,559 

EL  PASO,  TEX. 

Tim*s-m  .  1,281,227  1,210.092 

§Tim*s-S  .  432,891  417,534 

Harald-Post-a  .  1,301,549  1,225,508 

Grand  Total  .  3,015,757  2,853,234 

ERIE.  PA. 

Timas-a  .  1,138,992  952,752 

§Tim*s-N*ws-S  .  459,807  428,778 

Grand  Total  .  1,598,799  1,381,530 

NOTE:  Tha  Naws-m  A  Timas-a,  ar*  sold 
in  optional  combination.  Linag*  of  on* 
edition,  Timas,  is  shown. 

EVERETT,  WASH. 

Harald-a  .  1,037,582  945,175 

FAU  RIVER,  MASS. 

Herald  Naws-a  .  928,108  903,302 


FRESNO,  CALIF. 

Bea-a  .  1,298,330  1,292,715 

iB**-S  .  525,842  589.801 

Grand  Total  . 1,925,172  1,882,515 

GARY,  IND. 

Post-Tribuna-a  .  1,325,550  1,294,899 

Post-Tribun*-S  .  485,505  458,555 


GLENS  FALLS,  N.  Y. 

Post-Star  .  522,155  585,125 

NOTE:  Post-Star-m  sold  In  combination 
with  Timas-a.  Linag*  of  on*  edition,  Post- 
Star-m  only  is  given. 

GRAND  RAPIDS,  MICH. 

Prass-a  .  2,002,297  1,751,515 

fPrass-S  .  590,804  524,551 

Grand  Total  .  2,593,101  2,285,175 

HACKENSACK,  N.  J. 

Racord-a  .  1.894.931  1,759,075 

NOTE:  Part  run  advartising  includad; 
Racord-a  1955 — 1,894,931  linas  includas 
108,847  linas;  1955— i,759,075  linas  includas 


FORT  LAUDERDALE,  FLA.  Racord-a  1955-1,894,931  linas  includas 

Naws-a  .  2,519,997  2,238,591  108.847  linas;  l955-i,759,075  linas  includas 

Naws-S  .  1,033.124  957,273  140,531  linas. 

Naws-Sat .  492,278  490,995 

-  -  HARTFORD.  CONN. 

Grand  Total  .  4,045,399  3,585,859  Courant-m  .  1,277,588  1,082,195 

NOTE:  Naws-a  published  5  days  a  weak  iCourant-S  .  778,722  749,745 

only.  fTimas-a  .  2,032,402  1,834,809 


FORT  WAYNE,  IND. 

Journal  Gai*tt*-m  ...  1,302,072  1,123,955 

IJoumal  Gaz*tta-S  ..  484,300  445,405 

News  Santinal-a  .  1,592,153  1,440,917 

Grand  Total  .  3,478,535  3,010,288 

FORT  WORTH,  TEX. 

Star-Talagram-m  .  1,082,015  943,229 

Star-T*l*gram-a  .  1,747,574  1,597,785 

$Star-T*l*gram-S  .  585,152  743,504 

Prass-a  .  440,999  441,420 

Pr*5S-S  .  147,094  152,479 

Grand  Total  .  4,103,944  3,888,518 

NOTE:  Prass-a  published  5  days  a  weak 
only. 


Grand  Total  .  4,088,712  3,555,751 

HONOLULU,  HAWAII 

Adv*rtis*r-m  .  1,523,253  1,353,891 

Star-Bulletin-*  .  1,752,302  1,721,515 

fStar-Bullatin  A 

Adv*rtis*r-S  .  490,821  510,224 

Grand  Total  .  3,875,385  3,585,531 

HOUSTON,  TEX. 

Chronicla-a  .  2,757,728  2.587,358 

Chronicl*-S  .  1,151,079  1,188,241 

Post-m  .  2.224,051  2.122,711 

Post-S  .  992,555  872.721 


Grand  Total  .  7,135,424  5,771.041 
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HOUSTON 

mote-  Part  run  advaiiising  includad: 
Chronicl»-e  194*— 2,7*77M  linas  includas 
ui  400  linej;  1945—2,587,348  linas  includas 
now  linai.  Chronlcla-S  1944-1,151,079 
includas  43,552  linai;  1945-1,188,241 
linas  includas  25,734  linas.  Post^m  1944— 
2  224  041  lix**  includas  73,515  linas;  1945 
_2IC7I>  Includas  140,403  linas. 

aos'l-S  1944— 992,554  linas  includas  71,391 
linas;  1945—872,721  linas  includas  11,254 
linas. 


INDIANAPOLIS.  IND. 

.  1,777.440  1,292,479 

«ar-tn  ■' .  1.790,193  1,417,279 

,>Jar-S  .  948, /M  m.6l* 

Timas-a  .  590,490 

Timas-S  .  193,902 

Grand  Total  .  4,514,417  4,290,144 

NOTE:  Timas  last  publication  Octobar 
II.  1945. 

JACKSON,  MISS. 

Clarion  Ladgar-m  ....  1,010,018  914,774 

(Clarion  Ladgar  &  _ 

’  Naw$-S  .  312,525  402,774 

Daily  Naws-a  .  1,000,994  912,110 


MEMPHIS,  TENN. 

Commarcial  Appaal-m  .  I,4M,834  1,514,784 

Commareial  Appaal-S  .  813,317  720,590 

Prass-Scimitar-a .  1,291,853  I,I94,3M 

Grand  Total  .  3,800,004  3,433,758 

NOTE:  Part  run  advartising  includad: 
Prass-Scimitar-a  1944 — 1,291,^  includas  58,- 
407  linas;  1945—1,194,384  includas  45,119 
linas. 

MIAMI.  FLA. 

Harald-m  .  3,998,854  2,753,135 

iHarald-S  .  1,794,583  1,438,858 

Naws-a  .  1,101,992  1,091,421 

tNaws-S  .  334,371  280,700 

Grand  Total  .  7,231,802  4,744,314 

NOTE:  Part  run  advartising  Includad: 
Harald-m  1944—3,998,854  includas  147,035 
linas;  1945 — 3,753,135  includas  134,093  linas. 
Harald-S  1944—1,794,583  includas  104,141 
linas;  1945—1,438.850  includas  93,543  linas. 

MILWAUKEE.  WIS. 

Santinal-m  .  952,407  724,849 

Journal-a  .  2.871,530  2,497,202 

tJournal-S  .  1.527,153  1,449,814 


NEW  YORK 

NOTE:  Part  run  advartising  includad; 
Harald  Tribuna-S  1944—599,914  linas  in¬ 
cludas  38,493  linas;  1945 — 410,494  linas  in¬ 
cludas  44,415  linas.  Naws-m  1944—1,730,784 
linas  includas  824.541  linas;  1945—1,473,023 
linas  includas  924,473  linas.  Naws-S  1944— 
1,707,434  linas  Includas  1,125,207  linas;  1945 
—1,444  972  linas  includas  1,133,073  linas. 
Journai-Amarican-a  1944 — 781,994  linas  In¬ 
cludas  90,478  linas;  1945—817,225  linas  in¬ 
cludas  102,891  linas.  Journal-Amarican-S 

1944— 244,490  linas  includas  59,515  linas; 

1945 —  244,783  linas  includas  42,513  linas. 
World  Tal.  4  Sun-a  1944—972,532  linas  in¬ 
cludas  Il4,n2  linas;  1945—983,457  linas 
includas  124,223  linas. 

NOTE:  Split  run:  Naws-m  125,501;  Naws- 
S— 43,744  linas. 


Grand  Total  .  2,323.539  2,231,440  . 


JACKSONVILLE,  FLA. 

Tima$-Union-m  .  2,010,450  1,994,459 

Timas-Union-S  .  409,400  593,194 

journal-a  .  923,800  842,120 

Grand  Total  .  3.543,850  3,449,975 

JERSEY  CITY.  N.  J. 

Jarsay  Journal-a  .  1,214,018  1,088,284 

NOTE:  Part  run  advartising  includad; 
Jarsay  Journat-a  1944 — 1,214,018  linas  in¬ 

cludas  41,109  linas.  I94S — 1,088,264  linas 
includas  81,498  linas. 

KANSAS  CITY.  MO. 

Timas-m  .  1,848,327  1,400,434 

Star-a  .  1,443,508  1,252,931 

fStar-S  .  894,851  779,457 

Grand  Total  .  4,204,484  3,433,022 

KNOXVILLE,  TENN. 

Journal.m  .  425,838  585,973 

Naws-Santinal-a  .  983,753  912,874 

§Naws-Santinal-S  .  354,508  339,401 

Grand  Total  .  1,944,099  1,838,448 

LAWRENCE,  MASS. 


MINNEAPOLIS,  MINN. 

Tribune-m  .  1,513,242  1,359,004 

Star-a  .  2,374,044  2,140,595 

tTribuna-S  .  1,240,282  1,147,342 

Grand  Total  .  5,127,410  4,484,941 

NOTE;  Part  run  advartising  includad: 
Star-a  1944—2,374,044  includas  420,205  linas; 
1945—2.140.595  includas  312,179  linas. 

MODESTO.  CALIF. 

Bae-a  .  847,948  748,882 

§Baa-S  .  250,042  237,384 

Grand  Total  .  1,117,990  1,004,248 

NOTE:  Bae-a  publishad  5  days  a  waak 
only. 

MONTREAL.  CANADA 

#Star-a  .  2,430,982  2,445,389 

Gaiatta-m  .  1,547,972  1,494,115 

La  Prassa-a  .  2,420,941  2,348,842 

La  Patria-S  .  105,871  127,325 

Grand  Total  .  4,505,744  4,435,491 

NOTE:  Star-a  Includas  Waakand  Maga- 
zina  linaga. 


1944 

1945 

NEW  YORK  (QUEENS),  N. 

Y. 

Long  Island  Press-e  . 

..  1,199,403 

1,215,052 

§Long  island  Press-S  . 

. .  557.849 

527,401 

Grand  Total  . 

..  1,757,252 

1,742,453 

NEW  YORK  (EL  DIARIO-LA  PRENSA), 

N. 

Y. 

El  Diario-La  Pransa-m 

. .  274,485 

284,984 

El  Diario-La  Pransa-S 

49,095 

84,454 

Grand  Total  . 

. . .  345,580 

371,442 

NEWBURGH.  N.  Y. 

Naws-e  . 

. . .  750,044 

442,424 

NEWPORT 

NEWS.  VA. 

Press-m  . 

...  1,298,748 

1,182,482 

IPress-S  . 

...  444,172 

455.445 

Timas-Herald-a  . 

...  1,149,150 

1.009,594 

Grand  Total  . 

...  2,894,070 

2,447,743 

NIAGARA  FALLS.  N.  Y. 

Gazatte-a . 

. . .  884,974 

777.133 

*Gazette-S  . 

...  248,471 

234,345 

Grand  Total  . 

...  1,135,447 

1,011,498 

NORFOLK.  VA. 

Led^ar-Star-a  . 

...  1.823.048 

1,701,491 

Virginian-Pilot-m  . . . 

...  2,147,154 

2,040,470 

(Virginian-Pilot 

A  Star-S . 

...  748,010 

834,921 

Grand  Total  . 

...  4,758.214 

4,597,062 

LAWRENCE,  MASS.  MUNCIE,  IND. 

Eagla-Tribuna-d  .  1,003,537  890,035  Prass-a  .  780.803  704,884 

Star-m  .  755,500  491,247 

LITTLE  ROCK,  ARK.  ’Star-S  .  238.873  222,041 

Arkansas  Gaiatta-m  ..  1,035,107  959,423  -  - 

§Arkansas  Gazatta-S  ..  399,100  389,181  Grand  Total  .  1,775,174  1,420,194 


Grand  Total  .  1,434,207  1,348,404 

LONG  BEACH,  CALIF. 

Indepandant-m  .  1,987,221  1,942,574 

SIndapendant  Prass- 

TalMram-S  .  717,294  493,744 

Prass-falagram-a  .  1.994,293  1,994,954 

Grand  Total  .  4,700,808  4,431,294 

NOTE:  Part  run  advartising  includad: 
Indapandant-m  1944—1,987,221  linas  in¬ 
cludas  241.424  ilnas;  1945— i, 942,574  linas 
includas  233,842  linas.  Prass-Talagram-a 

1944—  1,994,293  linas  includas  24i,424  linas; 

1945- l,994,954  Ilnas  includas  233,842  linas. 

LONG  ISLAND.  N.  Y. 

Nawsday  Suffolk-a  ....  2,219,284  1,970,032 
Nawsday  Nassau-a  ...  2,384,454  2,145,213 

Grand  Total  .  4,405.740  4.135.245 

LOS  ANGELES,  CALIF. 

Timas-m  .  4,444,955  4,090,957 

Timas-S  .  3,337,530  2,978,234 

Harald  &aminar-a  ...  1,8^,040  1,742,974 
Harald  Examinar-S  ...  475,448  447,100 

Grand  Total  . 10,520,193  9,499,247 


NASHVILLE.  TENN. 

Bannar-a .  1,347,134  1,247,940 

Tannassaan-m  .  1,347,787  1,257,878 

Tannassaan-S .  577,414  547,590 

Grand  Total  .  3,312,337  3,073,428 

NEW  BEDFORD.  MASS. 

Standard-Timas-a  .  847,253  715,148 

IStandard-Timas-S  .  278.070  270,794 

Grand  Total  .  1,145,323  985,942 

NOTE:  Standard-Timas-a  1944  847.253 
linas  includas  21,922  linas  Part-Run  Advar¬ 
tising. 

NEW  HAVEN,  CONN. 

Journal  Couriar-m .  787,000  479,080 

Registar-a  .  1,374,322  1.237.044 

Ragistar-S  .  799,454  784,114 

Ragistar  & 

Journal-Couriar-sat  ..  95,721  80,949 

Grand  Total  .  3,058.499  2,781,227 

NOTE:  Journal  Couriar-m  &  Ragistar-a 
published  5  days  a  week  only. 

NEW  ORLEANS.  LA. 


NOTE;  Part  run  advartising  included; 
Ledger-Star-e  1944—1,823,048  includas  425,- 
840  lines;  1945—1,701.491  includas  419,421 
linas.  Virginian-Pilot-m  1944—2,147,154  in¬ 
cludes  421,870  linas;  194^2,040,470  includes 
414,881  linas.  Virginian-Pilot  S  Star-S  1944 
—  748,010  includas  119,752  linas;  1945  — 
834,921  includas  140,777  linas. 

OAKLAND,  CALIF. 

Tribuna-a  .  1,948,158  1,914,785 

§Tribune-S  .  827,879  809,504 

Grand  Total  .  2,794,037  2.724,291 


PATERSON.  N.  J. 

Call-m .  535,544  388,413 

PAWTUCKET,  R.  I. 

Timas-a  .  727,505  UI.894 

PENSACOLA.  FLA. 

Naws-a  .  757,143  494,442 

Journal-m .  1,205,984  1,110,409 

Naws-Journal-S  .  416,421  413,825 

Grand  Total  .  2,381,770  2,220,894 

PEORIA,  ILL. 

Journal  Star 

(Saa  Nota)  .  1,397,990  1,184,722 

Uournal  Star-S  .  439,528  397,494 

Grand  Total  .  1,837  518  1,582.414 

NOTE:  Journal  Star-m  &  Journal  Star-a 
sold  in  combination.  Linaga  of  only  ona 
adition — Journal  Star-a — is  shown, 

PHILADELPHIA.  PA. 

Bullatin-a  .  2,278,548  1,945,453 

tBullatin-S  .  927,371  748,890 

Inquirar-m  .  1,454,344  1,444,417 

Inquirar-s  .  1,838,291  1,492,242 

Naws-a  .  905,232  785,041 

Grand  Total  .  7,405,806  4,438,483 

NOTE:  Part  run  advartising  includad; 

Bulletin-a  1944—2,278,548  includas  349,303 
linas;  1945 — 1,945,453  includas  247,742  linas. 
Bullatin-S  1944  —  927,371  includas  300,317 
linas;  1945—748,890  includas  147,493  linas. 
Inquirar-m  1944—1,454,344  includas  150,335 
linas;  1945 — 1,444,417  includas  98,341  linas. 
Inquirar-S  1944—1,838,291  includas  248,571 
linas;  1945 — 1,492,242  includas  101,400  linas. 

PHOENIX,  ARIZ. 

Rapublic-m  .  2,584,494  2,512,878 

fRapublic-S  .  874,253  944,247 

Gazatta-a .  2,581,495  2,511,884 

Grand  Total  .  4,042,442  5,971,011 

PITTSBURGH.  PA. 

Post-Gaz.  &  Sun-Tal.-m  1,030,305  944,525 

Prass-a  .  2,057,000  1,952,774 

tPrass-S  .  1,070,797  944.059 

Grand  Total  .  4,158,102  3,841,358 

PLAINFIELD,  N.  J. 

Couriar-Naws-a  .  1,235,499  1,131,000 

PORTLAND,  ORE. 

Oregonian-m  .  2,145,347  1,897,442 

3tOragonian-S  .  914,042  994,991 

Oragon  Journal-a  .  734,240  440,188 

Grand  Total  .  3,817,449  3.534,441 

NOTE:  Part  run  advertising  includad: 
Oragon  Journal-a  1944—734,240  linas  in¬ 

cludas  49,380  linas;  1945—440,188  linas  in¬ 
cludas  44,700  linas. 


1.  OKLAHOMA  CITY,  OKLA.  PROVIDENCE.  R.  I. 

Ok  ahoman-m  .  1,172,793  1,197,809  Bullatin-a  1,501,313  1.304.418 

Oklahoman-S  .  520,311  514,440  Journal-m  1,438,851  1,341,454 

Timas-a  .  1.124.907  1,117,975  fJournal-S  777,950  788,377 


NOTE:  Part  run  advartising  includad:  Times-Picayuna-tn  . 2,588,424  2,401,310 

Timas-m  1944—4,444,955  linas  includas  447,-  tTimas-Picayuna-S  .  881,859  828,507 

184  lines;  1945—4,090,957  linas  includas  States  &  Itam-a .  1,444,401  1,320,717 

547  031  linas.  Timas-S  1944-3,337,530  linas  _  .  _  ,  ,  — 

includas  1.117,271  linas;  1945—2.978.234  Grand  Total  .  4,917,084  4,550,534 

linas  includas  1,040.224  linas.  ^ 

,  LOWELL,  MASS.  Timas-m  . '2,530,791  2,341,927 

S"-*  .  829,498  481,922  Times-S  .  2,959,434  2,713,577 

»un-S  .  272,713  285,014  Harald  Tribune-m .  824,744  755,740 

-  ^  _  -  — .  fHarald  Tribuna-S .  599,914  410,494 

Grand  Total  .  1,102,211  944,934  Naws-m  .  1,730,784  1,473,023 

iVMki  Naws-S  .  1,707,434  1,444,972 

l««n.  *  -Ml  Tze  cm  saa  Journal-Amarican-a  ...  781,994  817,225 

.  Journal-Amarican-S....  244;490  244:783 

MANCHESTER.  N.  H.  Post-a  .  839,544  757,344 

Union  LaaJar-d  .  772,544  471,104  .  98.248  108,170 

*Naws-S  .  251,344  240  281  World  Talagram 

- —  - : _  A  Sun-a .  972,532  983,457 


LYNN,  MASS. 

Item-a  .  721,745 

MANCHESTER.  N.  H. 

Union  UaJar-d  .  772.544 

•Naws-S  .  251,344 


Grand  Total  .  1,023,890  931,385 

NOTE:  Tha  Sunday  Naws  is  sold  in  op¬ 
tional  combination  with  tha  following  Mon¬ 
day  Union  Laadar. 


Grand  Total  . 13,312,137  12,493,154 

NOTE:  Post  Waning  publishad  5  days 
a  waak  only. 


Grand  Total  .  2,818,011  2,830,244 

NOTE:  Part  run  advertising  includad: 
Timas-a  1944  —  1,124,907  includas  104,101 
lines;  1945—1,197,809  includes  95,726  linas. 
Oklahoman-m  19^1,172,793  includas  124,- 
133  linas;  1945—1,197,809  includes  95.728 
linas. 

OMAHA.  NEBR. 

World-Harald 

(sea  nota)  .  1,234,854  1,082,873 

World-Harald-S  .......  798,237  701,294 

Grand  Total  .  2,033,093  1,784,147 

NOTE:  World-Harald  sold  in  combina¬ 
tion  m  &  a,  linage  of  only  ona  adition, 
a,  is  shown. 

ORLANDO,  FLA. 

Star-a .  2,454,114  2,352,277 

Sentinel-m  .  2,454,114  2,352,277 

Santinal-S  .  925,152  928.811 

Grand  Total  .  5,837,380  5,433,345 

NOTE:  Part  run  advertising  includad: 
Star-e  1944—2,454,114  includas  702,143  lines; 
1945  —  2,352,277  includes  421,478  lines. 
Santinel-m  1944—2.454,114  includes  702,143 
linas;  I9M — 2,352,2^  includas  421,478  linas. 
Santinel-S  1944  —  925.152  includas  319,548 
linas;  1945—^,811  includas  314,5^  linas. 

PALO  ALTO.  CALIF. 

Timas-a .  1,481,105  1,455.141 

PASADENA,  CALIF. 

Star-Naws-a  .  1,028,230  1,005,791 

Slndapandant- 

Star  Naws-S  .  359,418  401,372 

Indapandant-m  .  1,015,448  973,417 


Grand  Total  .  3,718,114  3,434,451 

READING.  PA. 

Eagla  (Saa  Note)  .  987,017  845,142 

lEagla-S  .  355,507  324,978 

Grand  Total  .  1,342,524  1,190,120 

NOTE:  Eagla-a  A  Timas-m  sold  in  com¬ 
bination.  Linaga  of  ona  adition  Eagla-e 
is  shown. 

RIVERSIDE,  CALIF. 

Press-Enterprise 

(Sea  Nota)  .  1,444,131  1,495.482 

SPress-Entarprise-S  ....  384,134  431,424 

Grand  Total  .  1,850,245  1,927,104 

NOTE:  Entarprise-m  A  Prass-a  sold  in 
combination.  Linaga  of  ona  adition,  En- 
tarprise-m  is  shown. 

NOTE:  Part  run  advertising  included; 
Press-Entarprisa  1944  —  1,4^,131  Includas 
24,441  linas.  Press-Enterprise  1945—1,495,482 
includas  31,409  linas. 

ROANOKE,  VA. 

Timas-m  .  944,720  905,332 

5Timas-S  .  289,823  304,448 

World-Naws-a  .  949,529  906,724 

Grand  Total  .  2,164,072  2,120,524 

ROCHESTER,  N.  Y. 

Democrat  A 

Chronicla-m  .  1,445,875  1,397,580 

(Democrat  A 

Chronicla-S .  894,280  844,814 

•Timas-Union-a  .  1,800,917  1,775,498 


2,403,314  2,380,780  Grand  Total  . 


editor  8c  publisher  for  April  2,  1966 


...  4,143,072  4,038,092 
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ROCKFORD,  ILL. 

Star  (See  Note)  .  1,027,345  1,044,268 

Star-S  .  494,988  456,349 

Grand  Total  .  1,522,333  1,500,617 

NOTE:  Star-m  &  Registar-Republic-e  sold 
in  combination.  Linage  of  only  one  edi¬ 
tion — Star-m — is  shown.  Star-m  published 
five  week  days  only,  excluding  Monday. 

SACRAMENTO,  CALIF. 

Bee-e  .  2,196,314  2,127,955 

9Bee-S  .  771,325  726,676 

Union-m  .  827,252  762,565 

•Union-S  .  200,474  197,709 

Grand  Total  .  3,995,365  3,814,905 

ST.  LOUIS,  MO. 

Globe-Democrat-m  ....  1,261,369  1,172,4/3 

fGlobe-Democrat-we  .,  586,206  557,782 

Post-Oispatch-e  .  2,201,436  1,949,384 

SPost-Dispatch-S  .  1,342,670  1,215,034 

Grand  Total  .  5,391,681  4,894,673 

NOTE:  Part  run  advertising  included: 
Globe-Democrat-m  1966 — 1,261,369  includes 
218,086  lines;  1965—1,172,473  includes  249,- 
078  lines;  Post-Dispatch-e  1966 — 2,201,436 
includes  149,912  lines;  1965—1,949,384  in¬ 
cludes  180,431  lines.  Post-Dispatch-S  1966 
—  1,342,670  includes  8,253  lines;  1965  — 
1,215,034  includes  24,667  lines. 

NOTE:  Globe-Democrat-m  published  5 
week  days  only. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  947,321  934,761 

^Pioneer  Press-S  .  769,091  745,090 

Dispatch-e  .  1,714,000  1,674,771 

Grand  Total  .  3,430,412  3,354,622 

NOTE:  Part  run  advertising  included: 
Dispatch-e  1966—1,714,000  includes  185,789 
lines;  1965—1,674,771  includes  181,909  lines. 

ST.  PETERSBURG,  FLA. 

Independent-e  .  1,118,348  1,060,518 

Times-m  .  2,271,824  2,025,375 

ilimes-S  .  752,272  709,913 

Grand  Total  .  4,142,444  3,795,806 

NOTE:  Part  run  advertisinn  included: 
Times-m  1966  —  2,271,824  includes  227,513 
lines;  1965—2,025,375  includes  108,109  lines. 
Times-S  1966—752,272  includes  37,456  lines; 
1965—709,913  includes  35,729  lines. 

SALT  LAKE  CITY.  UTAH 

Tribune-m  .  1,705,119  1,654,160 

tTribune-S  .  633,759  637,510 

Deseret  News 

Telegram-e  .  1,693,304  1,634,180 

Grand  Total  .  4,032,182  3,925,850 

SAN  ANTONIO,  TEX. 

Express-m .  1,509,921  1,385,436 

fExpress-News-S  .  574,677  629,051 

Express-News-sat .  276,704  288,418 

News-e  .  1,492,312  1,469,319 

Light-e  .  1,638,588  1,533,447 

SLight-S  .  740,201  735,730 

Light-sat .  152,972  135,606 

Grand  Total  .  6,385,375  6,177,007 

NOTE:  Express-m,  News-e  t  Light-e  pub¬ 
lished  5  days  a  week  only. 


SAN  BERNARDINO,  CALIF. 

Sun-m  .  1,555,461  1,677,145 

BSun-Telegraph-S  .  458,080  468,818 

Grand  Total  .  2,013,541  2,145,963 

NOTE:  Part  run  advertising  included: 
Sun-m  1966—1,555,461  lines  includes  63,305 
lines;  1965 — 1,677,145  lines  includes  67,256 
lines. 

NOTE:  Sun-m,  &  Telegram-e,  are  sold 
in  optional  combination.  Linage  of  one 
edition,  Sun-m  is  shown. 

SAN  DIEGO,  CALIF. 

Union-m  .  1,808,148  1,587,291 

lUnion-S  .  836,690  815,805 

Tribune-e  .  2,332,838  2,082,510 

Grand  Total  .  4,977,676  4,485,606 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  2,167,734  1,909,516 

Chronicle-S  .  —  745,562 

Examiner-m  .  —  2,147,110 

Examiner-S  .  —  904,776 

News-Call- 

Bulletin-e  .  —  1,009,749 

Examiner-e  .  2,266,496  — 

Examiner  8 

Chronicle-S .  »73.974  — 


SAN  JOSE.  CALIF. 

Mercury-m  .  2,831,694  2,591,033 

News-e  .  2,842,023  2,609,985 

§f Mercury-News-S  .  7W,838  890,132 

Grand  Total  .  6,463,555  6,091,150 

NOTE:  Part  run  advertising  included: 
Mercury-m  1966  —  2,831,694  lines  includes 
252,922  lines;  1965 — 2,591,033  lines  includes 
167,292  lines.  News-e  1966—2.842.023  lines 
includes  252.922  lines;  1965—2.609,985  lines 
includes  167,292  lines. 

SAN  RAFAEL.  CALIF. 

Independent- 

Journal-e  .  1,456,791  1,310,342 

SCHENECTADY,  N.  Y. 

Gaiette-m  .  1,005,045  1,053,239 

Union  Star  e .  746,125  749,400 

Grand  Total  .  1,751,170  1,802,639 

SEATTLE.  WASH. 

Post-1  ntelligencer-m  1,299,084  1,277,555 

9Post-lntelligencer-S  .  445.400  433,406 

Times-e  .  2,008,697  1,844,000 

Times-S  .  827,302  691,096 

Grand  Total  .  4,580,483  4,246,057 

SHREVEPORT.  LA. 

Journal-e  .  894,711  831,417 

Times-m  .  1,142,124  1,047,741 

Times-S  .  461,130  453,690 

Grand  Total  .  2,497,965  2,332,848 

SOUTH  BEND.  IND. 

Tribune-e .  1,314,896  1,226,834 

T.-ibune-S .  529,897  493,878 

Grand  Total  .  1,844,793  1,720.712 

SPOKANE,  WASH. 

Spokesman-Review-m  ..  671,356  632,129 

fSpokesman-Review-S  . .  444,573  369,988 

Chronicle-e  803,420  723,795 

Grand  Total  .  1,919,349  1,725,912 

STOCKTON,  CALIF. 

Record-e  .  1,823,136  1,556,833 

SYRACUSE,  N.  Y. 

Herald-Journal-e  .  1,374,822  1,400,768 

^fHerald-American-S  ..  632,930  531,127 

Post-Standard-m  .  739,006  678,236 

Post-Standard-S .  —  198,979 

Grand  Total  2.746.758  2,809,110 

NOTE:  Post-Standard  Sunday  combined 
with  Herald-American  May  30,  1965. 

TACOMA.  WASH. 

News-Tribune-e  1,466,322  1,212,563 

News-Tribune-S  .  522,125  503,937 

Grand  Total  .  1,988,447  1,716,500 

TAMPA.  FLA. 

Tribune-m  .  1,992,373  1,987,554 

tTribune-S  .  685,798  650,821 

Times-e  .  1,280,500  1,256,753 

Grand  Total  .  3,958,671  3,895,128 

NOTE:  Part  run  advertising  included: 
Tribune-m  1966—1,992,373  includes  71,061 
lines;  1965—1,987,554  includes  82,176  lines. 

TOLEDO.  OHIO 

Times-m  .  653,308  561,304 

Blade-e  .  1,691,331  1,570,628 

Blade-S  .  781,259  770,527 

Grand  Total  .  3,125,898  2,902,459 

NOTE;  Times-m  published  5  days  a  week 
only. 

TORONTO,  CANADA 

Globe  8  Mail-m .  1,372,579  1,430,454 

TTTelegram-e  .  2,251,411  2,120,438 

5tar-e  .  2,430,549  2,382.531 

Grand  Total  .  6,054.539  5,933,423 

NOTE:  Telegram-e  includes  Weekend 
Magazine  linage. 

TRENTON,  N.  J. 

Evening  Times-e  .  1,037,862  902,253 

*Times  Advertiser-S  ...  672,480  568,451 

Trentonian-m  .  762,550  730,851 

Grand  Total  .  2,472,892  2,201,555 

NOTE:  Times-e  published  5  days  a  week 
only. 

TROY.  N.  Y. 

Record  (See  Note)  ....  882,968  833,743 

NOTE:  Record-m  8  Times-Record-e  sold 
in  combination.  Linage  of  one  edition 
Record-m  is  shown. 

TULSA.  OKLA. 

Tribune-e  .  1.444.040  1,383,243 

World-m  .  1,448,248  1,386,046 

Worid-S  .  552,024  581,649 


UNION  CITY,  N.  J. 

Hudson  Dispatch-m  ....  787,617  763,428 

UTICA,  N.  Y. 

Observer  Dispatch-e  ...  727,030  723,501 

'Observer  Oispatch-S  . .  283,090  270,396 

Press  m  .  912,347  908,140 

Grand  Total  .  1,922,467  1,902,037 

WASHINGTON,  D.  C. 

News-e  .  1,177,958  1,096,132 

Post-m .  3,495,301  3,363,979 

§Post-S  .  1,436,687  1,479,173 

Star-e  .  2,352,166  2,316,636 

tStar-S  .  846,467  997,307 

Grand  Total  .  9,308,579  9,253,227 

WATERBURY,  CONN. 

Am»rican-o  .  1.143,450  974,997 

Republican-S  .  510,429  454.929 

Grand  Total  .  1,653,879  1,429,926 

NOTE:  American-e  8  Republican-m,  sold 
only  in  combination.  Linage  of  American-e 
only  is  shown. 

WESTCHESTER-ROCKLAND  GROUP. 

N.  Y.  (10  CITIES) 

Mamaroneck  Times-e  ..  865,708  756,353 

Mount  Vernon  Argus-e  .  955,303  846,787 

New  Rochelle 

Standard-Star-e .  953,126  866,689 

Ossining  Citizen- 

Register-e  .  880,693  792,691 

Peekskill  Star-e  .  691,448  646,240 

Port  Chester  Item-e  .. .  995,125  914,356 

Tarrytown  News-e .  837,128  732,836 

Yonkers  Herald 

Statesman-e  .  1,116,443  976,080 

White  Plains  Reporter 

Dispatch-e  .  1,175,115  1,073,589 

Rockland  Journal 

News-e  .  939,272  794,891 

Grand  Total  .  9,411,361  8,400,512 

WICHITA,  KANS. 

Eagle-m  .  1,340,565  1,246,098 

Beacon-e  1,039,103  934,710 

(Eagle  8  Beacon-S  449,951  430,145 

Grand  Total  .  2,829,619  2,610,953 

WINSTON-SALEM.  N.  C. 

Journal-m  .  1,201,130  1,125,050 

Sentinel-e  .  1,140,036  1,065,105 

Journal  8  Sentinel-S  .  . .  381,289  375,488 

Grand  Total  .  2,722,455  2,565.643 

WORCHESTER,  MASS. 

Telegram-S  .  496,744  532,238 

Telegram-m  .  789,006  7U,276 

Gazette-e  989,342  946,719 

Grand  Total  .  2,275,092  2,267,233 

NOTE:  Part  run  advertising  included; 
Telegram-m  1966  —  789,006  lines  includes 
45,488  lines;  1965 — 788,276  lines  includes 

3,055  lines.  Gazette-e  1966 — 989.342  lines 
includes  45.736  lines;  1965 — 946,719  lines  in¬ 
cludes  3,115  lines. 

YOUNGSTOWN,  OHIO 

Vindicator-e  .  1,221,735 

JVindicalor-S  .  825,566  . 


PASSAIC.  N.  J. 

Herald-News-e .  1,054,905  999.070 

PATERSON,  N.  J. 

News-e  .  1,180,306  1,164,544 

QUINCY,  MASS. 

Patriot  Ledgar-e .  847,870  744.793 

SCRANTON,  PA. 

Tribune-m  .  403,827  360,474 

*Scrantonian-S  .  338,268  313.053 

TImes-e  .  891,260  833,798 

Grand  Total  .  1,633,355  1,507,325 

'Includes  PARADE  22,278  lines  (1966)- 
20,811  lines  (1965). 

WILKES-BARRE,  PA. 

Record-m  .  460,604  466,915 

Times-Leader-e  .  850,159  813,074 

Independent-S  .  469,380  485,8^ 

Grand  Total  .  1,780,143  1.765,878 

Includes  FAMILY  WEEKLY  23.645  lines 
(1966);  18.255  lines  (1965). 


Grand  Total  .  2,047,301 

NOTE:  On  Strike:  February  1-28,  1965 
Inc. 

A.L.S.  REPORTS,  INC. 

1966  1965 

BLUEFIELD,  W.  VA. 

Telegraph-m  .  429,276  371,850 

Telegraph-S  .  155,631  146,438 

Grand  Total  584,907  518,288 

Includes  FAMILY  WEEKLY  23,645  lines 
(1966);  18,255  lines  (1965). 

NOTE;  Telegraph-S  sold  in  combination 
with  Sunset  News-e. 

COLUMBIA,  S.  C. 

State-m  .  1,122,236  1,081,294 

States-S  .  714,278  420,036 

Record-e  .  870,346  8n.992 

Grand  Total  .  2,706,860  2,374,322 

Includes  FAMILY  WEEKLY  30.006  lines 
(1966);  18,255  lines  (1965). 

DULUTH,  MINN. 

Herald-e  .  641,947  616,785 

News-Tribune-m  .  555,090  507,327 

News-Tribune-S  .  436,611  392,145 

Grand  Total  .  1,633,648  1,516,257 

MONROE.  LA. 

World-m .  691,223  620,340 

World-S  .  237,726  229,621 

News-Star-e .  666,468  600,792 


Grand  Total  . 

54 


5,408,204  6,716,713  Grand  Total  ... 


3,444,312  3,350,938  Grand  Total  ... 


I  CITIES)  •  FIGURES  SUPPUEI) 
B'  PUBLISHERS 

..  953,126  866,689  American-Net^e"".'^.'  ^336%  322,756 

880  693  792  691  ^merican-News-S  .  194,936  173,488 

■  995'?2S  9H3M  .  531.706  496,244 

::  837;i28  732:836  ALTOONA.  pa. 

.  1,116,443  976,080  . 

II7KIIC  irtTZcne  APPLETON-NEENAH-MENASHA.  WIS. 

1,175,115  1,073,589  Post-Crescent-e  .  868,756  832,944 

939  272  794  891  .  324,884  293,132 

.,  97iTi  8':^2  . 

BLOOMINGTON 

*  I  silicic  isainoo  Panfagraph-aH-dav-S  1,142,344  1.007,286 

■■  'nso'ms  'osa'S??  NOTE:  1965  lines  does  not  include 
1,039,103  934,710  FAMILY  WEEKLY. 

449,951  430,145 

ri"  BURLINGTON,  VT. 

..  2,829,619  2,610,953  Free  Press-m  .  762,724  687,254 

XEM.  N.  C.  CANTON,  OHIO 

••  R«POsitory-e  .  1,601,250  1.437,646 

. .  1,140,036  1,065,105  Repository-S  .  589,218  515  326 

381,289  375,488  _J_  -  ‘ 

-  -  Grand  Total  .  2,190,468  1,952,972 

..  2,722,455  2,565,643  ’  ' 

CARBONOALE-HERRIN-MURPHYSBORO, 
ER,  MASS.  in. 

496,744  532,238  Southern  lllinoisan-e  ..  416,318  388,304 

789,006  788,276  Southern  lllinoi$an-S  ..  138,628  118  286 

989,342  946,719  I _  _ 1_ 

-  -  Grand  Total  .  554,946  506,590 

..  2,275,092  2,267,233  Does  not  include  FAMILY  WEEKLY, 
idvertising  included; 

/89.006  lines  includes  CHAMBERSBURG,  PA. 

18,276  lines  includes  Public  Opinion-e  .  530,943  570  269 

s  1966—989  342  lines 

1965—946.719  lines  in-  CHAMPAIGN-URBANA,  ILL. 

Courier-e  .  734,482  599,522 

Courier-5  .  281,680  239,778 

WN.  OHIO  -  - 

..  1,221,735  Grand  Total  .  1,016,162  839,300 

. .  825,566  . 

-  -  CHARLESTON,  W.  VA. 

2,047,301  Gazette-m  .  893,312  794,514 

February  1-28.  1965  Mail-e  .  911,596  847,294 

Gazette-Mail-S  .  294,952  285,250 

IRTS  DVr  Grand  Total  .  2,099,860  1,927,058 

,r*  NOTE:  Does  not  include  PARADE  linage 

W  VA  multi-page  pre-print  inserts. 

429,276  371,850  CHILLICOTHE,  OHIO 

155,631  146,438  Gazette-e  .  922,562  762,388 

584,907  518,288  CORPUS  CHRISTI,  TEX. 

VEEKLY  23,645  lines  Caller-m  .  1,322,020  1  263  248 

IY65).  Times-e  .  1,298,458  1,223,628 

sold  in  combination  Caller-Timas-S  .  340,704  337,204 

Grand  Total  .  2,961,182  2,824,080 

Ik.  S.  C. 

..  1,122,236  1,081,294  COVINGTON.  KY. 

..  714,278  420,036  Kentucky  Post 

..  870,346  8n.992  *  Times-Star-e  .  638,400  659,120 

. .  2,706,860  2,374,322  DANBURY,  CONN. 

4/EEKLY  30.006  lines  News-Times-e  .  880,166  824,530 

1965). 

DAVENPORT,  IOWA 

""  lai'niv  1.1  V.C  D*mocrat-m  .  879,256  867,580 

••  Times-e  .  1,067,584  1,040,774 

••  5!?'???  Times-Democrat-S  ....  375,984  312,214 

436,611  392,145  _ 

..  rniisj  . 

E,  LA.  DAYTONA  BEACH,  FLA. 

..  691,223  620,340  News-e  .  910,430  793,573 

237,726  229,621  News-Joumal-S  .  244,006  252,966 

..  666,468  600,792  Journal-m  .  994,270  891,667 

..  1,595,417  1,450,753  Grand  Total  .  2,148,706  1,938,206 

EDITOR  ac  PUBLISHER  for  April  2,  1966 


WAUKEGAN.  ILL. 

N«w$-Sun-»  .  I.I39,2»2  ?S8,930 

WILMINGTON,  DEL. 
N«ws-Journdl-m«  .  1, 616,474  1, 44?, 772 

WOONSOCKET,  R.  I. 

.  652,156  692,372 

CANADA 

CALGARY,  ALTA. 

H«rald-«  .  1,834,495  1,715,816 

EDMONTON,  ALTA. 

Journal-*  .  1,683,709  1,530,098 

HAMILTON,  ONT. 

Spectator-*  .  1,936,324  1,832,010 

KITCHENER-WATERLOO,  ONT. 
Record-*  .  1,526,249  1,304,805 

LETHBRIDGE,  ALTA. 

Herald-*  .  606,484  552,798 

LONDON,  ONT. 

Free  Pr*ss-m*  .  1,656,909  1,686,615 

NORTH  BAY.  ONT. 

Nugget-*  .  466.303  495,772 

OTTAWA.  ONT. 

Citiien-e  .  1,648,508  1,584,021 

LeDroit-e  .  817,507  803,673 

REGINA.  SASK. 

Leader-Post-*  .  1,255,058  1,110,675 

SASKATOON.  SASK. 

Star-Phoenix-e  .  911,721  834,147 

SYDNEY,  NOVA  SCOTIA 

Cape  Breton  Post-e _  753,913  817,453 

VANCOUVER,  B.  C. 

Sun-e  .  2,396,224  2,171,027 

Province-m  .  1,080,874  1.044,497 

NOTE:  Sun-e  includes  WEEKEND  MAG¬ 
AZINE  52,759  lines  (1966);  58,969  lines 
(l»65). 

WINNIPEG.  MAN. 

Free  Press  *  .  1,844,336  1,759,583 

Tribune-*  .  1,298,287  1,226,488 


DECATUR.  ILL.  MOLINE-ROCK  ISLAND.  ILL. 

Harald  t  Review-m*  ..  921,284  872,522  Argus-e  .  1,034,208  957,404 

Herald  &  Rev!*w-S  ...  303,184  299,656  Dispatch-*  .  1,138,634  1,031,450 

Grand  Total  .  1,224,468  1,172,178  MORGANTOWN,  W.  VA. 

Post-*  .  345,009  426,104 

DOTHAN,  ALA.  Dominion-News-m  .  345,009  426,104 

£agl*-*S  ex  sat  .  675,252  657,741  Dominion-Post-S  .  188,747  . 

EAST  ST.  LOUIS.  ILL.  Grand  Total  .  878,765  852,208 

Journal-e  .  456,680  .  NOTE:  Sunday  edition  includes  23,939 

journal-S  .  187,908  .  lines  FAMILY  WEEKLY.  First  Sunday  edi- 

-  -  tion,  Oct.  31,  1965. 

Grand  Total  .  644,588  . 

Does  not  include  FAMILY  WEEKLY.  NEWARK,  OHIO 

NOTE:  Strike — Publication  suspended  Advocate-*  .  1,106,490  956,256 

12-7-64;  resumed  4-2-65. 

NEW  BRITAIN.  CONN. 

GAINESVILLE,  FLA.  Herald-*  .  857,194  826,264 

Sun-eS  ex  set  .  793,170  713,020 

NEW  LONDON.  CONN. 

GRAND  FORKS,  N.  D.  Day  *  .  1,025,332  912,352 

Herald-eS  .  749,434  749,542 

NORRISTOWN,  PA. 

HARRISBURG,  PA.  Times-Herald-e  .  834,451  789,899 

1.043,994  1,006,684 

398,930  409,234  NORTH  PLATTE,  NEBR. 

Telegraph-Bulletin-*  525,322  447,916 

OGDEN,  UTAH 

Standard-Examiner-*  ..  904,636  807,296 

Standard-Examiner-S  ..  251,270  271,620 

536,886  Grand  Total  .  1,155,906  1,078,916 

Includes  FAMILY  WEEKLY  23,674  lines 
(1966);  19,404  lines  (1965). 

812,513 

813,605  OIL  CITY-FRANKLIN,  PA. 

239,926  314,768  D*rrick-m  .  462.887  436,729 

-  -  News-Herald-e  .  401,294  358,489 

.060,134  1,940.886  - 

Grand  Total  .  864,1 

ALA. 

993,720  838,740  ONEONTA,  N.  Y. 

385,602  410,256  Star-m  .  437.; 


Grand  Total  .  713,972  675,024 

SANTA  BARBARA.  CALIF. 

News-Press-e  .  1,223,068  1,235,171  Call-* 

N*ws-Pr*ss-S  .  425,390  427,357 

Grand  Total  .  1,648.458  1,662,528 

SIOUX  FALLS.  S.  D. 

Argus-Leader-e  .  694,694  626,766 

Argus-L*ad*r-S  .  222,194  235,872 

Grand  Total  .  916.888  862,638 

STROUDSBURG,  PA. 

Pocono  Record-m  _  450,338  401,436 


Telegram-* 


Patriot-m  - 

Patriot-N*ws-S 

Grand  Total  .  1,442,924  1,415,918 

NOTE:  Does  not  include  PARADE 

linage. 

HAVERHILL,  MASS. 

Gaiette-e  .  569,940 

HUNTINGTON.  W.  VA. 

Advertiser-*  . 

H*rald-Dispatch-m 
H*rald-Adv*rtis*r-S 

Grand  Total  .... 


Star-m  . 

Tribune-*  .... 
Tribun*-Star-S 


Grand  Total  .  1,592,962  . 

NOTE:  No  figures  for  February  1965  due 
to  strike  starting  October  22,  1964. 


TOPEKA.  KANS. 


Capital-m  . 

State  Journal-e 
Capital-Journal-S 


Grand  Total 


TUCSON,  ARIZ. 

Star-m  .  1,530,939  1,563,440 

Star-S  .  409,325  334,530 

Citizen-*  .  1,771,308  1,796,823 

Grand  Total  .  3,771,572  3,694,793 

NOTE:  Sunday  PARADE  (1966)  included. 


Times-* 

Tim*s-S 


Grand  Total  .  1,379.322  1,248,996 

Does  not  include  FAMILY  WEEKLY. 

HYANNIS,  MASS. 

Cap*  Cod  Standard- 

Times-*  .  494,382 

Cap*  Cod  Standard- 
Tim*s-*S  .  68,852 


Sun-Democrat-e 

Sun-D*mocrat-S 


VICTORIA,  TEX. 


Grand  Total 


Advocate-m 

Advocate-S 


82,264  Commercial-* 
-  Comm*rcial-S 


Grand  Total 


Grand  Total 


Grand  Total  .  719,460  709,366 

Does  not  include  25,060  lines  FAMILY 

WEEKLY. 

PITTSFIELD,  MASS. 

_  Berkshire  Eagle-* .  932,750  814,562 

1,144,934  1,009,218 

PLATTSBURGH,  N.  Y. 

- - N,  Y.  Pr*ss-R*publican-m  ...  460,670  434,588 

Freeman*  .  746,592  713,426 

PORT  JERVIS.  N.  Y. 

KOKOMO,  IND.  Union-Gaiette-e  .  204,162  191,520 

Tribune-*  .  736,064  689,654 

Tribun*-S  .  180,264  147,840  PORTLAND.  ME. 

-  -  Press  Herald-m  .  726,236  686,725 

Grand  Total  .  916,328  837.494  Express-*  .  635.887  585,709 

NOTE:  Does  not  include  23,939  lines  T*l*gram-S  .  297,142  326,764 

(1966);  19,402  lines  (1965).  -  - 

Grand  Total  .  1,659,265  1,599,198 

LA  SALLE,  ILL.  .. 

News-Tribune-e  .  586,808  552,958 

M*rcury-m  .  879,270  838,446 

LINCOLN,  NEBR. 

Star-m  .  981,197  946,972 

Journal-* .  964,416  921,170 

Journal  A  Star-S  .  348,744  330,960 

T«t-i  r,,.  r^iesXi  Total  .  1,287,687  1.284,541 

Grand  Total  .  2,316,734  2,2I9.MI  Includes  FAMILY  WEEKLY  23,939  lines 

QUINCY,  lU. 

LOCKPORT,  N.  Y.  Herald-Whig-e  .  529,074  497,168 

Union-Sun  A  Journal-*  .  556,822  512,876  H*rald-Whig-S  .  238,686  224,658 

MADISON,  WIS.  Grand  Total  .  767,760  721,826 

Capital  Times-*  .  1,293,649  1,170,890 

State  Joumal-m  .  1,312,290  1,189,538  RAPID  CITY,  S.  D. 

State  Journal-S  .  428,981  406  994  Journal-*  .  604,016  512,876 

-  - : _  Journal-S  .  195,440  219.646 

Grand  Total  .  3,034,920  2,767,422  -  - 

Includes  PARADE  23.408  lines  (1966);  20,-  Grand  Total  .  799,456  732,522 

398  lines  (1965).  peno  mev. 


Tribune-Democrat- 
All  Day  . 


Evening 

Milwaukee  Journal  . 

Fort  Lauderdale  News  . 

San  Jose  News  . 

Houston  Chronicle . 

Detroit  News  . 

Phoenix  Gazette  . 

Cleveland  Press  . 

Atlanta  Journal  . 

Dallas  Times-Herald  . 

Orlando  Star  . 


Evening 

San  Jose  News  . 

Fort  Lauderdale  News . 

Houston  Chronicle . 

Detroit  News . 

Phoenix  Gazette  . 

Milwaukee  Journal  . 

Cleveland  Press . 

Montreal  Star  . 

Toronto  Star  . 

Orlando  Star  . 


Journal-* 

Journal-S 


5,301,973 
5,298,099 
5,169,960 
5,150,295 
5,116,872 
4,995,413 
4.903.063 
4,892,599 
4,820,402 
4,614,263 

Sunday 

7,367,391  Los  Angelas  Times .  6,635,948 

6,283,969  New  York  Times  .  5,843,649 

3,890,161  Miami  Herald  .  3,445,735 

3,766,921  Chicago  Tribune  .  3,318,873 

3,679,900  New  York  News  .  3,314,360 

3,486,828  Milwaukee  Journal  .  3,189,612 

3,477,493  Philadelphia  Inquirer  .  3,094,932 

3,254,551  Washin^on  Post  .  3,065,439 

3,210,236  Baltimore  Sun  .  3,011,909 

3,153,553  Cleveland  Plain  Dealer  .  2,976,439 

Six  and  Seven-Day  Totals  Six  and  Seven-Day  Totals 

Los  Angelas  Times  MS  . ,.16,706,900  Los  Angeles  Times  MS  .  15,023  030 

Miami  Herald  MS  .  11,754,432  Miami  Herald  MS  .  10,968  817 

New  York  Times  MS  .  11,587,514  New  York  Times  MS  .  10  914  732 

Washington  Post  MS  .  10.319,805  Washington  Post  MS .  9,757,396 

Chicago  Tribune  MS  .  10,194,168  Chicago  Tribune  MS  .  8,867,147 

Milwaukee  Journal  ES  .  9,216,888  Milwaukee  Journal  ES  .  8,185,025 

Detroit  News  ES  .  8,334,184  Detroit  News  ES  .  7,628,404 

Fort  Lauderdale  News  ES  .  7,887,763  Houston  Chronicle  ES  .  7,549,204 

Cleveland  Plain  Dealer  MS  _  7,848,938  Cleveland  Plain  Dealer  MS .  7,465,206 

Houston  Chronicle  ES  .  7,802,383  Fort  Lauderdale  News  ES  .  7,282,341 

Source:  Media  Records  Inc. 
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Chicago  Tribune . 
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_ ,  _  Philadelphia  Inquirer  . 

,  _  Journal-m  .  840,456  697,508  New  York  News  . 

•  „  Journal-S  .  310,786  249,620  Milwaukee  Journal  . 

.  1,033,844  922,124  Washington  Post . 
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833,742  714,700  SALEM,  ORE. 
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BOOKS  IN  REVIEW 

Boring  Television 


Blasted  by 

By  Ray  Erwin 

THE  STATE  OP  THE  NATION. 
Edited  by  David  Boroff.  Prentice- 
Hall  March  14.  231  pages.  15.95. 

Twenty-two  leaders  in  the  arts 
and  social  sciences  contributed 
provocative  and  searching  an¬ 
alyses  of  crucial  aspects  of  the 
American  scene  in  this  book, 
edited  by  the  late  David  Boroff, 
who  was  editor  of  The  Nation. 

An  informative  chapter  on 
“The  Fat  Cats  of  Labor”  is  by 
A.  H.  Raskin,  New  York  Times. 

Robert  Alan  Aurthur,  who  has 
written  more  than  a  hundred  tv 
plays,  a  half  dozen  films,  two 
Broadway  plays,  short  stories 
and  a  novel,  wrote  a  revealing 
chapter  entitled:  “Tv:  The  21" 
Bore.” 

From  inside  television’s  own 
house  of  flickers  and  shadows, 
Mr.  Aurthur  makes  these  pro¬ 
vocative  declarations: 

Ad  Medium  Only 

“Commercial  television  today 
is  a  medium  of  advertising,  and 
that's  all  it  is.  They  can  say  it’s 
a  lot  of  other  things,  and  often 
do,  in  license  applications  or  the 
public  hearings,  but  they  lie.  . . . 

“Yes,  Viewers,  there’s  gold  in 
those  airways  (leased  and 
licensed  by  law  for  ‘the  public 
interest’)  as  a  certain  former 
Texas  janitor,  now  in  more 
prominent  surroundings,  his 
broadcast  holdings  temporarily 
put  away  in  trust,  can  easily 
attest.  .  .  . 

“The  power  structure  in  tele¬ 
vision  will  resist  any  attempt  to 
widen  the  outlets  by  any  means 
possible,  from  millions  spent  to 
swing  an  election  in  California 
that  outlawed  Pay-tv,  to  Ck)n- 
gressional  fiat,  to  PCC  foot¬ 
shuffling.  And  why  not?  A  dollar 
diverted  is  a  dollar  lost.  A  cer¬ 
tain  former  Texas  janitor  would 
not  be  worth  an  estimated  $14 
million  today  if  he  had  not 
legally  been  awarded  a  monop¬ 
oly  to  control  a  large  television 
market.” 

‘People  Are  Eating’ 

Author  Aurthur  reports  that 
in  earlier  television  days  some 
care  was  used  to  avoid  disgrust- 
ing  viewers  during  meal  hours 
with  pictures  of  cockroaches  and 
other  distasteful  objects  and 
subjects.  However,  he  reports 
that  even  this  slight  considera¬ 
tion  for  the  tastes  of  viewers 


Writer 


did  not  last  after  networks 
grabbed  the  airways.  He  writes: 

“  ‘People  Are  Eating’  tele¬ 
vision  lasted  a  long  time,  until 
the  networks  took  over  control. 
Now  they  have  abortions,  hyste¬ 
rectomies  and  murder  most  vile 
and  varied,  and  no  one  seems  to 
care  what  you  Viewers  are  do¬ 
ing  at  the  time.” 

One  is  not  surprised,  after 
reading  this  scathing  essay  on 
boring  tv,  to  learn  that  Mr. 
Aurthur  currently  is  writing  for 
the  films  instead  of  for  tele¬ 
vision. 

Each  of  these  22  authorities 
has  explored  this  present  time  of 
exploration  and  confusion,  of 
crisis  and  commitment.  Each  has 
special  knowledge  of  his  own 
field  so  each  chapter  is  dramatic, 
impassioned,  sardonic. 

Books  Of,  By 
Or  For  Newsmen 

Bernard  Deckle,  editor  of 
Freedom  Magazine  published  in 
Tokyo  by  the  U.S.  Department 
of  Defense,  is  author  of  a  new 
novel  about  gay  night  life  of 
Tokyo,  “Night  Angel  Street” 
( Charles  E.  Tuttle  Co.,  Rutland, 
Vt.  $3.50).  Mr.  Deckle  formerly 
worked  for  the  Durham  (N.  C.) 
Morning  Herald  and  the  Cha/r- 
lotte  (N.  C.)  Observer.  His  wife 
is  the  former  Mariko  Niki,  who 
starred  as  “Lotus  Blossom”  on 
Broadway  in  “The  Teahouse  of 
the  Augrust  Moon.” 

Waldon  Porterfield,  an  assist¬ 
ant  city  editor  of  the  Milwaukee 
(Wis.)  Journal,  has  written  the 
first  of  a  projected  series  of 
novels.  It  is  “A  Handful  of 
Rainbow”  (Lyle  Stuart,  Inc., 
239  Park  Ave.  South,  New  York 
3.  April  24.  159  pagres.  $4.95), 
a  story  of  passion  and  war  in 
modem  India.  Although  not 
autobiographical,  the  novel  is 
based  on  Mr.  Porterfield’s  ex¬ 
periences  in  India.  Mr.  Porter¬ 
field  grew  up  in  Jefferson,  Iowa, 
and  attended  the  University  of 
Missouri.  He  is  married,  has 
four  children  and  his  hobby  is 
driving  sports  cars. 

Newspaper  libraries  will  want 
for  their  files  the  newly  pub¬ 


lished  1951  volume  of  the  “Public 
Papers  of  the  Presidents  of  the 
United  States.”  This  volume 
covers  the  seventh  year  of  the 
administration  of  Harry  S.  Tru¬ 
man  and  contains  public  mes¬ 
sages  and  statements,  verbatim 
transcripts  of  the  President’s 
news  conferences  and  other 
selected  papers.  The  747-page 
clothbound  book,  fully  indexed, 
may  be  ordered  for  $6.25  from 
the  Superintendent  of  Docu¬ 
ments,  Government  Printing 
Office,  Washingrfion,  D.  C.  20402. 

Dr.  David  Goodman,  who 
writes  the  “What’s  Best  For 
Your  Child”  column  for  the  Bell- 
McClure  Syndicate,  is  the  author 
of  a  forthcoming  book,  “What’s 
Best  For  Your  Child — And  You” 
(Association  Press.  April  25. 
$3.95). 

Edward  S.  Kerstein,  a  Mil¬ 
waukee  (Wis.)  Journal  reporter 
for  more  than  20  years,  is  the 
author  of  “Milwaukee’s  All- 
American  Mayor:  Portrait  of 
Daniel  Webster  Hoan”  (Pren¬ 
tice-Hall.  237  pagres.  $5.95). 

Edwin  Tetlow,  for  15  years 
New  York  correspondent  for  the 
London  Daily  Telegraph  and 
president  of  the  Foreign  Press 
Association,  New  York,  is  the 
author  of  “Eye  on  Cuba”  (Har- 
court.  Brace  &  World,  291  pages. 
$5.95) ,  a  masterly  account  of  the 
successive  stages  of  a  disinte¬ 
grating  revolution. 

“The  Pulitzer  Prize  Novels 
(University  of  Oklahoma  Press, 
Norman.  224  pages.  $4.95)  is  a 
critical  backward  look  at  novels 
which  won  Pulitzer  Prizes 
(1918-1962).  The  author.  Dr. 
William  Joseph  Stuckey,  assist¬ 
ant  professor  of  English  at  Pur¬ 
due  University,  charges  that  the 
judges  always  have  been  more 
concerned  with  the  sentimental- 
conservative  ethic  of  popular 
America  than  with  art.  He 
writes  that  as  a  result  the  best 
work  in  American  literature  has 
gone  largely  unrecogrnized. 

Newspaper  editorial  writers, 
especially,  will  want  to  read 
“Realities  of  American  Foreign 
Policy”  (By  George  F.  Kennan. 
W.  W.  Norton  &  Co.  Paperback. 
120  pages.  $1.25).  The  book  is 
made  up  of  a  series  of  lectures 
made  at  Princeton  University 
nearly  12  years  ago.  Mr.  Ken¬ 
nan,  now  a  Princeton  professor, 
is  a  former  Ambassador  to  the 
Soviet  Union  and  Yugoslavia. 

Sterling  North,  formerly  book 
reviewer  for  several  newspapers, 
has  written  his  30th  book, 
“Hurry,  Spring!”  (Dutton.  57 
pages.  Illustrated  with  drawings 
by  Carl  Burger.  $3.75),  a  nature 
study.  Mr.  North,  whose  work 
has  been  translated  into  50  lan¬ 


guages,  is  the  author  of  the  best¬ 
selling  “Rascal,”  the  story  of  his 
pet  raccoon  when  he  was  a  boy. 

The  School  of  Journalism  De¬ 
velopment  Program,  University 
of  Texas,  Austin,  has  published 
“Wagons  East”  (By  C.  Richard 
King.  61  pages),  a  study  of  the 
great  drouth  of  1886. 

Dr.  Norman  Vincent  Peale, 
“Confident  Living”  columnist 
for  the  Hall  Syndicate,  is  the 
author  of  his  16th  book,  “Jesus 
of  Nazareth”  (Prentice-Hall. 
$3.95). 

Holmes  M.  Alexander,  Wash¬ 
ington  correspondent  for  Mc- 
Naught  Syndicate  and  author  of 
a  score  of  historical-political 
books  and  novels,  has  written 
“Washington  and  Lee — A  Study 
in  the  Will  to  Win”  (Western 
Islands  Press.  114  pages.  $3). 
Mr.  Alexander  concludes  that 
Washington  had  it,  Lee  defi¬ 
nitely  did  not,  and  he  supplies 
much  little  known  background 
material  on  the  two  Virginia 
giants. 

• 

Book  Week  Editor 
Takes  Over  April  1 1 

Theodore  Solotaroff  has  been 
named  editor  of  Book  Week,  the 
Sunday  literary  magazine  of  the 
New  York  Herald  Tribune,  ac¬ 
cording  to  an  announcement  by 
John  Hay  Whitney,  publisher. 
The  appointment  will  be  effec¬ 
tive  April  11.  Book  Week  is  also 
carried  by  the  Chicago  Sun- 
Times  and  the  Washington  Post. 

Mr.  Solotaroff  has  been  asso¬ 
ciate  editor  of  Commentary 
magazine  since  1960.  He  received 
his  A.B.  in  1952  at  the  Univer¬ 
sity  of  Michigan  where  he  won 
honors  in  English.  He  took  his 
master’s  degree  at  the  Univer¬ 
sity  of  Chicago  in  ’56. 

Mr.  Solotaroff,  37,  is  married 
to  Shirley  Fingerhood,  a  New 
York  attorney  active  in  the  civil 
rights  field.  He  will  succeed 
Richard  Kluger,  editor  of  Book 
Week  since  its  inaugural  issue 
on  Sept.  15,  1963.  Mr.  Kluger 
has  resigned  to  become  an  editor 
with  Simon  &  Schuster. 

• 

Awards  for  Writing 
About  Catholic  Life 

A  new  awards  competition  for 
daily  newspapers  and  general 
magazines  of  the  U.S.  and 
Canada — for  the  best  coverage 
of  Catholic  life  in  1965 — is  being 
sponsored  by  the  Catholic  Press 
Association. 

Entries  of  stories,  editorials, 
photos,  features,  background 
pieces,  etc.  are  due  at  the  CPA 
office  (432  Park  Avenue  South, 
New  York,  N.  Y.  10016)  no 
later  than  Monday,  April  18. 
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The  Weekly  Editor 

POTPOURRI 
By  Rick  Friedman 


SAFKTY  —  The  Ridgewood, 
(N.  J.)  Herald  News  and  Stin¬ 
gy  Neu’s  recently  launched  a 
canipaigTi  to  prod  the  state  of 
New  Jersey  to  provide  suf¬ 
ficient  money  to  remove  hazards 
from  a  state  highway  which 
runs  through  six  communities 
in  their  area. 

The  two  newspapers,  carried 
a  series  of  articles,  editorials 
and  pictures  which  have  been 
put  into  a  booklet  called  “Head- 
On  Highway.”  (The  series  was 
written  by  Ruth  Blum.)  The 
initial  page  of  the  booklet  is  a 
letter  from  Bennett  H.  Fishier, 
editor  and  publisher,  to  Gover¬ 
nor  Richard  J.  Hughes  of  New 
Jersey,  urging  action  on  “Head- 
On  Highway — Route  208”  be¬ 
cause  “Head-On  Highway  is,  in 
plain  words,  a  killer.” 

4c  ♦ 

SALE  —  The  Cambridge 
(Md.)  Democrat  and  News, 
founded  as  a  weekly  publication 
in  1838,  has  been  sold  by  Regin¬ 
ald  C.  Orem  to  the  Easton  Pub¬ 
lishing  Company.  Sale  did  not 
involve  the  job  printing  shop. 

The  publication  had  been 
owned  by  the  Orem  family  for 
63  years. 

The  paper  has  been  merged 
with  the  Hurlock  (Md.)  North 
Dorchester  News. 

E.  Ralph  Hostetter,  president 
of  Easton  Publishing  Company, 
said  offices  will  be  maintained 
in  both  Hurlock  and  Cambridge, 
with  offset  printing  done  at  the 
Easton  plant.  Mrs.  Hannah 
Hastings  continues  as  editor  of 
the  News. 

*  *  * 

UFO  —  Matzner  publication 
Passaic,  N.  J.  recently  invited 
the  public  to  a  meeting  “to  learn 
what’s  going  on  in  the  skies  over 
North  Jersey.” 

The  meeting  drew  250  per¬ 
sons.  Present  was  Don  Berliner, 
an  advisor  to  the  National  Panel 
of  the  National  Investigating 
Committee  for  Aerial  Phenom¬ 
ena. 

Also  present  were  several 
science  teachers. 

The  meeting  was  a  forerunner 
to  a  series  of  articles  about  “Un¬ 
identified  Flying  Objects”  in 
the  Matzner  publications.  Mr. 
Berliner  and  members  of  the 
newspaper  grroup’s  staff  col¬ 
laborated  for  three  days  on  the 
series. 

*  *  * 

AWARD— William  S.  Melius, 
^itor  and  publisher  of  weeklies 
in  the  downriver  Detroit  area. 


has  been  given  a  Jaycee  Fellow¬ 
ship  Award  by  the  Michigan 
Junior  Chamber  of  Commerce. 

Mr.  Melius  was  singled  out  by 
the  Jaycees  for  his  many  years 
of  dedication  to  community 
service  and  “extraordinary  in¬ 
terest  in  the  principles  and  pur¬ 
suits  of  the  Michigan  Jaycees.” 

*  it 

REP— The  Walden  (N.Y.) 
Citizen-Herald,  largest  weekly 
in  the  Orange-Ulster  County 
area  with  4,670  circulation,  has 
designated  Mulligan  &  Mc¬ 
Donald,  New  York  City,  as  its 
national  advertising  representa¬ 
tives. 

*  *  * 

ABC — Belbnore  (N.Y.)  Life 
has  joined  the  Audit  Bureau  of 
Circulations.  Its  audited  circu¬ 
lation  for  six  months  ending 
Sept.  30,  1965,  was  3,144. 

In  an  editorial  explaining 
ABC,  Bellmore  Life  said: 
“Since  we  knew  our  circulation 
was  respectable  there  was  no 
reason  why  we  should  not  join 
this  select  group  at  the  earliest 
possible  moment  after  we  had 
been  in  existence  a  full  year. 
Therefore,  in  early  December  a 
Bureau  auditor  spent  several 
days  in  our  office  checking  our 
records.  His  demands  were 
sometimes  tough,  but,  of  course, 
we  did  not  object  to  his  pene¬ 
trating  methods  since  this  is 
exactly  what  makes  the  ABC 
audit  valuable  and  undisputed.” 

*  *  * 

FISH  STORY— A  Richmond 
(B.  C.)  Review  reporter,  Dick 
MacDonald,  startled  visitors  re¬ 
cently  by  turning  up  inside  the 
cod  tank  at  the  Vancouver 
Aquarium. 

The  newsman  jumped  into 
bone-chilling  water  and  his 
weekly  had  a  front  page  picture 
of  the  stunt.  It  showed  him 
fully  clothed,  notebook  in  hand, 
interviewing  a  couple  of  puzzled 
codfish. 

it  it  * 

SHOPPER  —  Community 
Newspapers  Inc.,  publisher  of 
the  Glen  Cove  (N.  Y.)  Record- 
Pilot  and  four  other  Long 
Long  Island  weeklies,  on  March 
3  started  a  free  distribution 
newspaper,  the  Glen  Cove  Ad¬ 
vertiser. 

The  Advertiser,  which  carries 
no  editorial  matter,  appears  in 
the  mails  Thursday  mornings 
and  guarantees  16,000  distribu¬ 
tion. 

In  a  front  page  announce¬ 
ment,  the  publishers  said:  “We 


regret  the  necessity  of  starting 
this  sort  of  paper,  for  we  have 
always  felt  that  pennysavers, 
unlike  a  dedicated  weekly  news¬ 
paper  such  as  our  Record-Pilot, 
take  a  great  deal  out  of  a  town 
and  put  very  little  into  it.  But 
we  are  now  faced  with  such 
competition  and  therefore  such 
steps  are  necessary.” 

Record-Pilot  classified  will 
also  appear  in  the  Advertiser. 

*  ^  it 

NUMBER  ONE^The  Sand¬ 
oval  (Ill.)  Tri-County  Reporter 
has  begun  publishing  for  the 
communities  of  Sandoval,  Odin 
and  Shattuc.  The  eight-page, 
five-column  publication  is  pub¬ 
lished  by  Les  Fowler,  owner  of 
the  Patoka  (Ill.)  Register. 

The  new  paper  is  a  successor 
to  the  Sandoval-Odin  News 
which  suspended  publication  in 
1951.  Sandoval-Odin  high  school 
students  are  conducting  a  cir- 
ulation  campaign  with  $1  going 
into  the  class  treasury  for  each 
subscription  sold. 

*  *  * 

SPECIAL  —  The  tri  -  weekly 
Rockland  (Me.)  Courier-Ga¬ 
zette  recently  published  a  62- 
issue,  the  largest  edition  in  its 
page  “Industrial  Review  1966” 
history.  Represented  in  the  issue 
were  102  commercial  and  in¬ 
dustrial  firms  in  159  advertise¬ 
ments,  stories  and  photographs. 

The  Courier-Gazette  used  the 
industrial  issue  to  report  its 
own  progress  toward  a  new 
office  and  offset  printing  plant 
now  under  construction. 

*  *  * 

MOVE— The  Oakdale  Print¬ 
ing  Company  has  moved  to  a 
new  plant  in  Pennsauken,  N.  J. 
Oakdale,  in  its  13th  year  of  web 
offset  printing,  currently  com¬ 
poses  and  prints  25  to  30  weekly 
newspapers,  a  college  daily  and 
a  number  of  monthly  and  semi¬ 
monthly  trade  papers. 

According  to  Robert  W. 
Ghegan,  Oakdale  president,  the 
new  facilities  will  allow  for  the 
layout  of  up  172  tabloid  or  86 
standard-size  pages  at  one  time. 
*  *  * 

DONOR — A  recent  editorial 
in  the  Owego  (N.Y.)  Gazette 
brought  quick  results  in  the 
form  of  a  private  offer  of  land 
for  a  junior  college  in  the  area. 

The  Gazette,  in  urging  for 
the  construction  of  a  junior 
college  in  Tioga  County,  sug¬ 
gested  that  someone  might  want 
to  donate  land  or  transfer  some 
to  the  county  for  the  college  at 
a  low  price. 

Two  weeks  later,  Anthony 
Celeste  of  Arcadia,  Calif.,  and 
Michael  J.  Celeste  of  Glendora, 
Calif.,  formerly  of  Endicott  and 
Owego,  offered  the  land  at  no 
cost  to  the  county.  The  offer 
was  made  in  a  letter  to  the 
Owego  Gazette.  It  was  turned 


over  to  the  chairman  of  the 
County  Board  of  Supervisors. 

Tioga  County’s  school  admin¬ 
istration  were  then  requested 
by  the  County  Board  of  Super¬ 
visors  to  make  a  study  of  the 
higher  educational  needs  of  the 
county. 

The  Gazette,  meanwhile,  has 
been  editorially  urging  citizens, 
groups  and  organizations 
around  the  county  to  make  their 
views  known  if  they  are  “in¬ 
tensely  interested  in  establish¬ 
ing  such  a  college.” 

• 

Medical  Journalism 
Service  Is  Honored 

Chicago 

Several  Illinois  newspapers 
honored  by  the  Illinois  State 
Medical  Society  for  “outstand¬ 
ing  contributions  to  a  better 
public  understanding  of  medi¬ 
cine.”  They  included: 

FEATURE : — Chicago  Trib¬ 
une  for  Ronald  Kotulak’s  story, 
“Blood  Change  Process  is  Used 
to  Save  Unborn  babies.” 

NEWS  STORY:  —  Chicago 
Daily  News  for  Authur  J. 
Snider’s  “Tragedy  in  Surgery 
I.” 

SERIES:  —  Chicago  Daily 
News  for  “The  Twilight  World” 
written  by  Edward  S.  Gilbreth 
and  Philip  M.  Boffey  and  photo¬ 
graphed  by  Stephen  Deutch. 

MAGAZINE  FEATURE :  — 
Chicago  Sun-Times  for  Robert 
S.  Kleckner’s  “Teamwork  for  a 
Transplant,”  photographed  by 
Charles  Gekler. 

Non-Metropolitan  Class 

NEWS  STORY:  —  Illinois 
State  Register,  Springfield,  for 
Robert  Meierhans’  story  on  bat¬ 
tered  babies. 

FEATURE:  —  Southern  Illi¬ 
noisan,  Carbondale,  for  Martha 
Moser’s  story  on  parental  cruel¬ 
ties  to  children. 

SERIES :  —  Rockford  Regis¬ 
ter-Republic  for  Bob  Wester- 
beck’s  series  on  the  H.  Douglas 
Singer  Health  Center. 

Weekly  Newspapers 

FEATURE:— Hif/Wand  Park 
News  for  Miss  Marvyn  Wit- 
telle’s  “Male  Nurses.” 

SERIES: — The  Peacock 
Newspapers  for  Gene  M. 
Rezwin’s  “Cancer  Report.” 

COLUMN:  — The  Cuba 
Journal  for  Dr.  James  K. 
Welch’s  “The  Country  Doctor.” 
• 

Gen’l  Mp*.  Resigns 

Lethbridge,  Alta. 

James  M.  Manson,  general 
manager  of  the  Lethbridge  Her¬ 
ald  for  the  last  10  years,  has 
resigned  to  go  into  private  busi¬ 
ness.  Mr.  Manson,  native  of 
Edmonton,  joined  the  Herald  in 
1954. 
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LBJ  and  Press 

(Continued  from  page  15) 

forgoes  the  regular  press  con¬ 
ference — and  I  acknowledge  it 
has  many  faults  and  is  time- 
consuming  and  even  irksome — 
you  are  apt  to  get  a  substitute: 
(It’s  funny  how  all  these  meta¬ 
phors  run  to  hydraulics)  govern¬ 
ment  by  leak,  information  by 
fteepage,  or  let  me  call  it  news- 
ooze. 

Let  me  illustrate  what  I  mean. 
In  the  Sunday  New  York  Times, 
March  6,  on  the  editorial  page, 
appeared  an  article  by  C.  L. 
Sulzberger.  Sentence  after  sen¬ 
tence  began  “Mr.  Johnson  be¬ 
lieves  .  .  “Mr.  Johnson 

reckons  .  .  “The  President  is 
himself  convinced  .  .  “What 
deeply  concerns  the  President 
.  .  The  gist  of  the  article  was 
that  Americans,  in  Mr.  John¬ 
son’s  view,  tend  to  become  more 
belligerent  as  war  continues, 
and  he  is  afraid  of  the  hawks 
rather  than  the  doves  if  frus¬ 
tration  mounts. 

Very  likely  this  is  true,  but  is 
this  the  right  way  to  put  such 
matters  out:  Scripps- Howard 
columnist  Lyle  Wilson,  March 
10,  referring  to  quite  another 
matter,  cited  “these  faceless, 
perhaps  irresponsible  sources  of 
vital  news.”  Lyle  Wilson’s  de¬ 
duction  was  that  we  are  in  for 
a  long  war  and  “Mr.  Johnson’s 
choice  evidently  is  to  leak  the 
news  to  the  American  public 
rather  than  to  shock  the  nation 
with  a  bold  statement  of  what 
must  be  expected.” 

\eMs  By  Ojiiiiosis 

News  by  osmosis  may  be  suc¬ 
cessful  for  a  while,  but  in  time  it 
produces,  I  believe,  a  credibility 
gap;  the  kind  of  gap  which 
some  think  they  see  at  present. 
General  Maxwell  Taylor,  Presi¬ 
dential  adviser,  wants  to  mine 
Haiphong  harbor;  we  ought  to 
be  able  to  ask  Mr.  Johnson  about 
it. 

There  ai*e  evidences  that  the 
President  is  of  two  minds  about 
regular  scheduled  press  confer¬ 
ences.  On  March  13  and  on 
March  20  a  year  ago  he  prom¬ 
ised  “at  least  one  press  confer¬ 
ence  a  month.” 

Why  hasn’t  he  held  them?  In 
a  celebrated  interview  not  long 
ago  Bill  Moyers  attacked  the 
radio-TV  press  conference  as  a 
“circus,”  “televised  extravagan¬ 
zas.”  Well,  for  heavens’  sake, 
who  made  them  that  way?  Who 
brought  television  into  the  press 
conference?  I  believ'e  TV  does  a 
superb  job  (and  radio,  too,  of 
course).  But  I  think  television 
should  be  outlawed  in  three 
places,  anyway — in  the  Supreme 
Court,  in  the  nuptial  bed,  and 


in  White  House  press  confer¬ 
ences. 

Actually  I  think  the  thing 
goes  deeper  than  Bill  Moyers’ 
explanation.  President  Johnson, 
in  my  estimation,  does  v’ery  well 
at  Wmal  press  conferences 
wlien  he  has  held  them. 

It  is  my  judgment  that  Mr. 
Johnson  wants  to  hold  control 
in  his  own  hands.  His  ideal  is  a 
l)rivate  audience  with  selected 
reporters  where  he  can  talk  and 
they  can  listen,  and  nobody  asks 
too  many  unexpected  questions. 
It  is  a  habit,  an  approach,  an 
instinct  that  he  cannot  break. 
He  discovered  in  the  Senate  that 
when  he  disclosed  his  views  he 
limited  his  freedom  of  choice, 
and  his  opponents  thwarted  him. 
He  is  a  very  complicated  man. 
He  is  divided  about  the  press: 
he  affects  to  decry  it,  and  rever¬ 
ences  it;  he  patronizes  it,  and 
he  writhes  under  it ;  he  will  over¬ 
react  in  an  extraordinary  way 
to  woo  some  individual  reporter. 

Yet  the  President  cannot  leave 
it  alone,  what  it  is  saying,  what 
the  polls  are  saying,  what  his 
rating  is.  Theoretically,  I  am 
sure,  he  has  faith  in  the  ulti¬ 
mate  give-and-take  of  opinion  in 
a  free  democracy,  but  he  can’t 
overcome  a  lifetime  of  trying  to 
manipulate  the  scales  in  his 
favor. 

And  this  brings  me  to  my  con¬ 
clusion.  A  reporter  in  Washing¬ 
ton  can  become  a  kind  of  dra¬ 
matic  critic  to  a  tremendous 
show  in  which  the  President 
inevitably  is  the  central  charac¬ 
ter.  Woodrow  Wilson  was  one  of 
our  greatest  Presidents,  yet  he 
had  a  tragic  flaw,  his  Calvinistic 
rigidity  which  betrayed  him  in 
the  end;  By  making  concessions 
he  could  have  crowned  his  life 
by  having  us  join  the  League  of 
Nations.  He  couldn’t.  We  didn’t. 

And  now  President  Johnson. 
I  believ’e  he  has  in  him  a  mighty 
yearning  for  success,  and  un¬ 
questionable  elements  of  great¬ 
ness,  but  there  is  a  testiness,  a 
.secretiveness,  a  sensitivity  about 
him  all  expressed  in  his  unwill¬ 
ingness  to  accept  the  normal 
discipline  of  a  formal  press  con¬ 
ference;  a  perfect  tool  for  him 
to  All  the  credibility  gap,  if  he 
were  prepared  to  use  it. 

Well,  the  time  may  come  when 
he  will  be  glad  to  use  it. 

• 

In  Kappa  Tan  Alpha 

Washington 

The  journalism  department  at 
the  American  University  has 
been  elected  to  membership  in 
Kappa  Tau  Alpha,  national 
honorary  journalism  society  for 
graduate  and  undergraduate 
men  and  women.  American  is  the 
42nd  school  to  be  selected  for  a 
chapter  of  the  society  which  was 
founded  in  1910  at  Missouri. 


'VARSITY  TO  VIET  NAM'  was  tlie  topic  with  which  Syvia  Reice 
held  the  attention  of  teen-agers  at  a  session  of  the  Columbia 
Scholastic  Press  Association  in  New  York.  Her  advice  to  them  as 
editors  was:  "Make  your  paper  as  broad-based,  as  exciting,  as 
diversified  as  teen  life  today."  Miss  Reice  writes  "The  Swinging 
Set"  column  handled  by  the  Hall  Syndicate.  She  is  editor  of  Ingenue 
magazine. 


Stereotypers  Look 
Into  Union  Merger 

The  Executive  Board  of  the 
International  Stereotypers  and 
Electrotypers  Union  has  agreed 
to  explore  the  possibility  of  a 
merger  with  the  Lithographers 
and  Photoengravers  Interna¬ 
tional  Union. 

Frank  G.  Creamer,  secretary- 
treasurer  of  the  IS&EU,  said 
the  action  was  taken  at  a  special 
meeting  recently.  James  H. 
Sampson,  Chicago,  presided. 

“The  decision,”  Mr.  Creamer 
said,  “was  reached  after  talks 
with  other  printing  craft  unions 
and  after  an  examination  of  af¬ 
filiation  as  opposed  to  a  merger. 
The  Board  decided  that  the  role 
of  its  organization  as  plate- 
makers  can  best  be  serv^  by 
exploring  a  physical  merger 
with  other  printing  union  plate- 
makers.” 

• 

He  Buys  and  Sells 

Olivia,  Minn. 

Eugene  Johnson  has  sold  the 
weekly  Atwater  Herald,  which 
he  has  published  for  10  years, 
to  Dennis  Baker,  an  employe, 
and  has  purchased  the  Olivia 
Times-Joumal  from  J.  R.  Landy 
who  is  retiring  after  33  years  of 
OA\Tiership. 


Occasional  Full-Size 
Newspaper  Promised 

Minneapolis 

Once  in  a  while,  beginning 
some  time  in  April,  the  Minne¬ 
apolis  Daily  American  will  ap¬ 
pear  in  full  broadsheet  format 
to  keep  alive  the  spirit  of  a 
“new”  newspaper  here. 

Enough  money  was  raised  at 
a  recent  “convention”  of  Amer¬ 
ican  subscribers  and  friends  to 
“oil  up”  the  presses  for  occa¬ 
sional  runs  in  “Project  X-tra,” 
according  to  Francis  R.  Mc¬ 
Govern,  editor  and  publisher. 

In  recent  months,  the  Ameri¬ 
can  has  been  reduced  to  four 
pages  in  miniature  (7x9")  size. 
• 

Detroit  Market  Data 

Detroit 

Current  demographic  data  re¬ 
lating  to  the  Greater  Detroit 
market  is  contained  in  a  new 
folder,  “66  Proflle/Greater  De¬ 
troit,”  just  published  by  the 
Detroit  Free  Press.  Information 
in  the  folder  is  based  on  a  study 
by  Carl  J.  Nelson  Research,  of 
the  six-county  Greater  Detroit 
area,  which  accounts  for  54%  of 
Michigan’s  retail  sales.  The 
study  reveals  that  59%  of  the 
heads  of  Free  Press  households 
have  incomes  of  $8,000  or  more. 
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SYNDH  AXES 

Amusing  Photographs 
Get  Funny  Captions 

Ity  Ray  Erwin 


A  bright  new  picture  feature 
for  newspapers  is  entitled 
“Peoplets”  and  it’s  by  Bord 
Stephens,  a  master  of  table-top 
photography. 

The  feature  consists  of  a 
series  of  packages  of  50  four-by- 
five  glossy  prints  with  captions, 
suggesting  a  reader  contest  for 
better  ones.  It  is  regarded  as 
ideal,  too,  for  advertising  cam¬ 
paign  exploitation. 

The  Wheeler  Syndicate  (34 
Front  Street  West,  Toronto  1, 
Canada)  is  distributing  the  en¬ 
gaging  photo  feature. 

Some  Samples 

Some  .sample  “Peoplets”: 

A  paper  clip  and  pencil  are 
side  by  side  on  a  table.  Caption: 
“It  will  take  a  few  treatments 
to  straighten  you  out.” 

A  bunch  of  screws  and  nails 
are  scattered  on  a  surface.  Cap¬ 
tion:  “You  said  the  beach  would 
be  deserted  at  this  time  of  day.” 

A  golf  ball  rests  on  a  tee  and 
another  tee  stands  nearby.  Cap¬ 
tion:  “They  didn’t  call  me  Atlas 
for  nothing.” 

A  wooden  clothes  pin  stands 
erect  and  another  lies  nearby 
with  one  prong  broken  off.  Cap¬ 
tion:  “Speaking  as  a  layman. 
I’d  say  the  leg  is  broken.” 

Two  matches,  one  black  and 
one  white,  lie  on  sand.  Caption : 
“I  tan  easy.” 

«  *  * 

Wedding  Series 
Is  Now  Ready 

It’s  estimated  there  will  be 
1,825,000  brides  in  this  country 
in  1966  and  that  weddings  com¬ 
prise  a  four-billion-dollar  mar¬ 
ket. 

Henry  J.  Smith,  who  has  been 
promotion  director  of  Modem 
Bride  magazine  for  more  than 
10  years,  has  written  a  series  of 
eight  stories,  each  illustrated 
with  a  drawing,  on  “It’s  Your 
Wedding — Make  the  Most  of  It.” 
The  series  is  being  distributed 
by  the  Register  and  Tribune 
Syndicate. 

The  series  has  been  reprinted 
in  a  24-page  booklet  which  news¬ 
paper  readers  may  purchase 
from  the  newspaper  for  25  cents 
each,  as  many  brides-to-be  and 
I  their  families  may  want  the 
series  for  permanent  reference. 


Oyndicate 
^  entences 

iiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiii^^ 

Don  Maclean,  United  Feature 
Syndicate  humor  columnist, 
Washington-based,  began  a  col¬ 
umn  with  this  lead: 

“A  recent  issue  of  EDITOR  & 
PUBLISHER,  the  magazine  of 
the  newspaper  business,  carried 
a  thrilling  article  about  Rex 
Woods,  editor  of  the  Daily 
Arkansas  City  Traveler  of 
Arkansas  City,  Kan.  Only  last 
month  he  was  attacked  by  one  of 
his  readers  with  a  bullwhip. 

“Oh,  how  I  envy  any  news¬ 
paperman  who  has  dynamic 
readers  like  that.  Ever  since  I’ve 
been  in  this  dodge.  I’ve  hoped  to 
knock  out  at  least  one  piece  that 
would  bring  a  howling  mob  of 
outraged,  red-eyed  citizens 
charging  through  the  door 
straight  at  my  desk. 

“I  recall  a  cartoon  that  shows 
two  reporters  staring  through 
their  windows  at  another  news¬ 
paper  office  across  the  street, 
where  an  angry,  torch-bearing 
crowd  is  attacking  the  building. 

“One  of  the  reporters  says, 
wistfully,  ‘Gee,  I  wish  I  had 
written  that.’  ” 

Bob  Weber,  Norwalk,  Conn., 
cartoonist  who  draws  the 
“Moose”  comic  strip  for  King 
Features  Syndicate,  lectured  on 
cartooning  and  demonstrated  his 
art  at  Columbia  University  at 
the  42nd  annual  Columbia  Scho¬ 
lastic  Press  Association  conven¬ 
tion. 

The  tall  (six-feet-three-and- 
one-half-inches)  and  amiable 
cartoonist  discussed  the  nature 
of  humor  and  the  elements  which 
make  panels  and  comic  strips 
funny  to  one  person  and  un¬ 
funny  to  another. 

Mr.  Weber’s  strip  began  last 
September  and  already  is  ap¬ 
pearing  in  nearly  150  news¬ 
papers.  He  told  the  high  school 
journalists  that  he  received  real 
encouragement  when  he  first 
began  cartoon  work  years  ago 
from  Bob  Grams,  Baltimore 
(Md.)  News- American  sports 
cartoonist. 

Bob  Montana,  creator  of  the 
syndicated  comic  strip  “Archie,” 
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HOOVER  AWARD— Henry  Bolt- 
inoff  (left),  "Stoker  The  Broker" 
panel  cartoonist  for  Columbia 
Features,  receives  the  Herbert 
Hoover  Memorial  Award  for 
Media  from  John  M.  Gleason, 
national  director  of  the  Boys'  Clubs 
of  America.  The  award  was  in  rec¬ 
ognition  of  the  Scarsdale,  N.  Y., 
resident's  donation  of  time  and 
talent  to  the  youth-guidance 
organization. 


and  his  family,  who  have  been 
living  in  England  for  several 
months,  are  expected  to  return 
to  their  home  in  Meredith,  N.  H., 
around  the  middle  of  April. 

Jack  Wilson,  who  writes  the 
“Potomac  Fever”  column  for  the 
Register  and  Tribune  Syndicate, 
says  the  Cassius  Clay  epic  is  a 
great  news  story  because  it  has 
all  the  right  questions:  Who, 
what,  when,  where — and  why? 

Clayton  Fritchey,  who  started 
his  “State  of  Affairs”  column 
for  Newsday  Specials  three 
months  ago,  has  been  selected 
by  Harper’s  magazine  for  its 
Washin^on  correspondent.  Mr. 
Fritchey  went  to  England  for 
the  national  elections.  Because 
his  insights  into  the  effects  were 
based  on  long  diplomatic  experi¬ 
ence,  some  papers  requested  that 
his  columns  from  London  be 
overheaded. 

William  Pahlmann,  Fellow  of 
the  American  Institute  of  In¬ 
terior  Design,  will  receive  an 
award  of  merit  for  his  “A 
Matter  of  Taste”  column  (Hall 
Syndicate)  and  its  influence  on 
better  interior  design  at  a  con¬ 
ference  of  the  A.I.I.D.  in  Hous¬ 
ton  April  30. 


COMPLETE  MAT  SERVICE 
NO  ONE  CAN  BEAT  OUR 
PRICES!  COMPLETE  SERVICE. 
CUTS.  MATS.  MAILING.  COM¬ 
PARE  AND  YOU'LL  BE  AMAZED. 
FREE  ESTIMATES.  CALL  OR 
WRITE  30  CAST  IQtm  street 
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NEW  YORK  3.  N.  Y. 
ORCOON  4>270B~9 


Photo  Engraving  Co. 
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FEATURES  IN  READER  INTEREST 


NATIONAL  COLUMNS 


MARQUIS  CHILDS 
DORIS  FLEESON 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 


COMMENTARY  COLUMNS 


INEZ  ROBB 
RICHARD  STARNES 
NORTON  MOCKRIDGE 
MARY  McGRATH 


SPECIALTY  COLUMNS 


BY  GEORGE 

Humorous  Advico 
WILLIAM  A.  DOYLE 
Daily  Invoster 
MOLLY  MAYFIELD 
Ptrsonal  Probloms 
MARGARET  DANA 
Contumor  Guido  Linos 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horescopo 
AMY  VANDERBILT 
Modom  Mannors 


VARIETY  FEATURES 


LIHLE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBELL 

BATTLE  FOR  YOUR  MIND  W 
THE  PEOPLE  SPEAK 
MUTUAL  FUNDS — 

INVESTMENT  COMPANIES 
SPOTUTE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  t  SUNDAY 


COMIC  STRIPS 


ABBIE  AN'  SLATS  D/S 
DAVY  JONES  D 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
TARZAN  D/S 
FRini  RITZ  S 
CAPTAIN  AND  THE  KIDS  S 


PANELS 


AU  STARS  D 
EDITORIAL  CARTOONS  D 
EMMY  LOU  D/S 
GINGER  D 
HEALTH  CAPSULES  D 
SHES  SEES  W  OR  S 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
TICKER  TOONS  D 
THERE  OUGHTA  BE  A  UW  D/S 
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All  Pulitzer  Winners 
Invited  to  Reunion 

All  living  Pulitzer  Prize  win¬ 
ners  are  being  invited  to  a 
dinner  in  New  York  City  May  10 
celebrating  the  50th  anniver¬ 
sary  of  the  awards. 

President  Grayson  Kirk  of 
Columbia  University  said  the 
University  is  undertaking  a 
world-wide  effort  to  reach  as 
many  Pulitzer  laureates  as  pos¬ 
sible. 

A  dinner  committee  is  issuing 
invitations  to  the  approximately 
300  living  winners  out  of  a  total 
of  about  500  persons  who  have 
won  Pulitzer  Prizes  or  special 
citations  in  journalism,  letters, 
drama,  and  music  since  1917. 
To  these  will  be  added  the  1966 
winners,  who  will  be  announced 
on  May  2. 

In  effect,  the  ticket  of  admis¬ 
sion  to  the  tables  for  guests  of 
honor  will  be  a  Pulitzer  Prize, 
and  a  special  tribute  will  be  paid 
to  those  who  have  been  awarded 
more  than  one  such  prize.  The 
sponsors  of  the  dinner,  at  the 
Hotel  Plaza,  are  the  Advisory 
Board  on  the  Pulitzer  Prizes 
and  the  Trustees  of  Columbia 
University. 


OfBalh 
And  If  'fdb 
And  Birys 


A  Dominant 
Picture  Must 
Set  Scene 


Kdniund  C.  Arnold 


School  Journalists  shall,  and  a  Ph.D.  candidate  in  First 

k  IT  j  .  I?  1  mass  communications  at  Ohio  troph 

Are  Urged  to  CiXCel  State  University,  urged  the  be  a  1 

Huntington,  W.  Va.  young  journalists  to  attain  ex-  for  t 
A  record  536  delegates  and  cellence  and  individuality  that  state, 
advisors  attended  the  31st  meet-  would  assure  them  a  position  in 
ing  of  the  United  High  School  the  newsroom  of  the  future 
Press  on  the  campus  of  Marshall  where  automation  seems  des- 
University  here  March  4-5.  tined  to  do  “w'hatever  a  human 
W.  Page  Pitt,  chairman  of  the  does  in  a  routine  and  repetitive 
Department  of  Journalism  and  way.” 
founder  of  UHSP,  said  this 
year’s  total  was  100  above  last 
year’s  total  registration.  A  total 

of  42  high  schools  attended  the  Carbondale,  Ill. 

two-day  event.  Charleston  High  Editors  of  weekly  newspapers 
School  had  35  delegates.  who  put  the  spotlight  on  little-  Chicago. 

A  highlight  of  the  convention  known  or  forgotten  comers  of  James  R.  Haney,  former  pub- 
was  the  luncheon  sponsored  by  America  in  their  home  commu-  lisher  of  the  weekly  Cherryvcde 
Huntington  Publishing  Co.,  pub-  nity  can  enter  a  travel-writing  . 

Ushers  of  the  Herald-Dispatch,  contest  sponsored  by  Southern  cently  vicepresident  and  general 
the  Huntington  Advertiser  and  Illinois  University  school  i' 
the  Sunday  Herald-Advertiser,  journalism  and  the  American 
William  E.  Francois,  associate  "  ~ 

professor  of  journalism  at  Mar- 


JOB  CHANGE  mumty  anairs  reporter  in  Chi¬ 

cago. 

Ed  and  Suzy  Randegger,  co-  ^ 

editors  and  general  managers  ^  wt  i  i 
of  the  Lawrence  (Kans.)  Out-  Weekly 

look,  and  a  subject  of  a  Weekly  Prattville  Ala 

Editor  column  on  Dec.  25,  1965,  x  new  offset  weekly,  the 
Contest  for  Weeklies  have  left  the  newspaper.  Prattville  Sun,  was  launched 

Mr.  Randegger  is  now  with  here  March  10  by  the  Citizens 
the  American  Bar  Association,  Press  Inc.  with  Tom  Johnson  of 

Montgomery  as  editor  and  pub¬ 
lisher. 

It  began  with  a  guaranteed 
(Kans.)  Citizen  and  more  re-  circulation  of  6,500. 

1  Mr.  Johnson,  editor  of  an- 
of  manager  of  the  weekly  Aurora  other  weekly,  the  Montgomery 
(Colo.)  Advocate,  has  joined  the  Independent,  is  a  columnist  for 
Oil  Company.  Entries  may  be  Outlook  as  advertising  director  the  Birmingham  News  and  the 
submitted  through  Sept.  30.  and  general  manager.  Memphis  Commercial  Appeal, 
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War  Coverage 

(Continued  from  page  14) 

war  continues  to  grow,”  re¬ 
plied  Mr.  Mueller. 

Casualty  Figures 

A  member  of  the  audience 
asked  .Mr.  Sylvester  why  vague 
terms  are  applied  to  casualties 
in  the  field  instead  of  accurate 
figures. 

“Every  Thursday,  for  two  and 
one-half  years  the  Department 
of  Defense  has  given  out  com¬ 
plete  casualty  lists  giving  all 
killed  or  wounded  or  missing  by 
name  and  by  service,”  he  re¬ 
plied.  “Military  commanders  in 
the  field  do  not  give  figures  on  a 
given  action  because  it  would  aid 
the  enemy.” 

Mr.  Sylvester  was  asked  about 
a  report  that  censorship  plans 
are  being  updated.  He  said  the 
bulk  of  news  media  accept  rea¬ 
sonable  voluntary  restraints.  In 
Korea,  a  few  failed  to  abide  by 
voluntary  restraints  and  the 
other  news  correspondents  de¬ 
manded  and  obtained  censorship. 

“I  don’t  want  to  see  censor¬ 
ship  and  the  only  danger  is  that 
news  media  themselves  might 
demand  it  if  a  few  fail  to  abide 
by  voluntary  rules,”  he  ob- 
serv'ed.  “It  would  be  like  look¬ 
ing  into  a  rat’s  nest  if  we  had 
to  establish  censorship.” 

Mr.  Sylvester  and  Mr.  Farmer 
got  into  an  argument  as  to 
whether  the  press  was  lied  to  in 
Santo  Domingo  about  the  U.S. 
troops  going  in  at  first  as 
neutrals. 

Too  Much  Released? 

“Letters  from  over  the  the 
country  suggest  we  give  too 
much  new's  that  is  helpful  to 
unfriendly  countries,”  reported 
Mr.  Sylvester.  “That  is  the  basic 
instinct  of  the  people.  We  give 
a  dual  response  by  increasing 
to  the  utmost  the  flow  of  news 
and  by  protecting  sensitive  news. 
Basically,  there  is  no  conflict 
with  news  people  if  they  know 
whether  they  should  use  certain 
items.  On  the  whole,  I  would 
salute  our  news  people  for  aid¬ 
ing  in  protecting  .sensitive  infor¬ 
mation.  We  are  living  in  a  differ¬ 
ent  world  from  World  War  II 
now  that  nuclear  missiles  could 
wipe  out  all  media.  There  are 
no  more  patriotic  people  than 
news  peH)ple.  The  industry  has 
to  think  anew  in  this  new  age.” 

Mr.  Jennings  remarked:  “God 
forbid  that  we  ever  become  hand¬ 
maidens  to  government  policy. 
When  the  war  is  understood 
better  it  will  be  reported  better.” 

Mr.  Utley  asked  Mr.  Sylvester 
editor  &  PUBLISHER 


THROUGH  A  WINDOW — This  photograph  won  first  prize,  news 
category,  in  the  1966  White  House  News  Photographers  Associ¬ 
ation  contest  for  Robert  Schuti  of  the  AP.  The  photo  shows  two 
U.S.  Marines  at  the  left,  as  they  were  held  prisoner  by  Santo 
Domingo  rebels  May  6,  1965  after  they  were  captured  in  a  fight 
that  saw  one  Marine  killed  and  two  others  wounded.  The  photo¬ 
graph  was  taken  at  the  rebel  headquarters  through  a  window. 


if  he  finds  anything  objection¬ 
able  in  tv  news  reporting. 

“Its  impact  will  grow,”  an¬ 
swered  Mr.  Sylvester.  “Put  into 
it  even  greater  attention  to  in- 
depth  reporting  beyond  the  pic¬ 
ture.  Guard  a  free  medium  and 
keep  it  free.” 

On  that  note  of  news  freedom, 
the  moderator  adjourned  the 
forum  on  television  news. 

• 

Frito  Account  Goes 
to  Y&R  and  F.C.&B 

Frito-Lay  Inc.,  which  termin¬ 
ated  its  relationship  with 
Dancer  -  Fitzgerald  -  Sample  re¬ 
cently  has  reassigned  the  corn- 
chip  and  dip  mixes  accounts  to 
Foote,  Cone  &  Belding  and  the 
Cheetos  business  to  Young  & 
Rubicam. 

The  primary  reason  given  for 
pulling  the  three  accounts  out  of 
D-F-S  was  the  “growing  prob¬ 
lem  of  product  conflicts.”  D-F-S 
is  an  agency  for  General  Mills, 
which  has  been  expanding  into 
the  snack  field.  Within  the  past 
few  years.  General  Mills  has 
acquired  the  Morton  Company 
in  Dallas,  direct  competitor  to 
Frito-Lay,  and  recently  an¬ 
nounced  plans  to  acquire  Tom 
Huston  Peanut  Company  of 
Columbus,  Georgia,  producers  of 
various  snack  items. 

Although  D-F-S  did  not 
handle  the  snack  line  for  Gen¬ 
eral  Mills,  the  company  has  a 
new  line  of  snack  items  in  test 
markets:  Bugles,  Whistles  and 
Daisies. 

John  McCarty,  vicepresident 
of  advertising  for  Frito-Lay, 
said  association  with  D-F-S  has 
been  close  and  very  successful 
one,  but  there  was  a  need  to 
establish  a  relation.ship  with  an- 
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other  agency  which  could  handle 
new  products  in  development 
stages  without  worry  of  poten¬ 
tial  product  conflicts. 

The  three  accounts  billing  in 
the  area  of  $4.5  million,  had  been 
at  D-F-S  for  seven  years. 

• 

Reader’s  Digjest  Buys 
Campus  Ad  Service 

The  Reader’s  Digest  Associa¬ 
tion  has  contracted  to  purchase 
National  Advertising  Service 
Inc.,  it  was  announced  by  Paul 
W.  Thompson,  executive  vice- 
president  of  Reader’s  Digest. 

National  Advertising  Service 
represents  some  800  college 
new'spapers  with  a  total  circula¬ 
tion  of  more  than  3,300,000  stu¬ 
dents  in  the  sale  of  national 
advertising. 

Mr.  Thompson  said  the  Na¬ 
tional  Advertising  Service  will 
operate  as  a  part  of  the  Digest’s 
Educational  Division,  the  Direc¬ 
tor  of  which  is  George  F. 
Sprague.  Bertram  R.  MacMan- 
nis  has  been  appointed  General 
Manager  of  National  Adver¬ 
tising  Service.  Edward  Canele, 
who  has  been  head  of  the  50- 
year-old  National  Advertising 
Service  since  1946,  will  serve  as 
a  consultant. 


IPC  Executive 
Explains  Policy 
Behind  U.S.  Link 

The  combined  gross  revenue  of 
Britain’s  International  Publish¬ 
ing  Corporation  and  its  trading 
associates  in  paper  and  tele¬ 
vision  amounts  to  a  billion  dol¬ 
lars  a  year. 

This  was  stated  last  week  by 
Frank  Rogers,  IPC’s  managing 
director,  who  was  guest  of  honor 
at  a  New  York  Advertising  Club 
reception  given  by  Cahners  Pub¬ 
lishing  Co.  Inc.,  the  Boston 
periodical  publishing  house  in 
which  the  British  company  has 
purchased  a  40%  stake  (E«&P, 
Feb.  26). 

“The  joint  venture  we  are 
celebrating  today,”  said  Mr. 
Rogers,  “is  the  first  of  its  kind 
ever  to  be  undertaken  between 
a  major  British  and  a  major 
American  publishing  concern.” 

Behind  IPC,  he  explained, 
were  the  resources  of  200  pub¬ 
lications,  20  newspapers  and 
sales  of  some  35  million  volumes 
of  books  a  year.  The  group  in¬ 
cludes  the  London  Daily  Mirror, 
several  mass-selling  Sunday 
newspapers  and  other  dailies. 

Of  the  deal  with  Cahners,  he 
said:  “Some  of  our  friends  in 
Great  Britain  and  the  United 
States  have  asked  why  we  have 
entered  into  a  partnership  in  the 
business  publications  field  in  this 
country.  They  asked,  ‘you’ve  got 
borrowing  powers  of  100  million 
dollars  as  well  as  a  few  pounds 
in  the  bank — why  not  buy  con¬ 
trol  and  run  the  whole  shooting 
match  yourself?’ 

“I’ll  tell  you  why,  gentlemen. 
We  just  happen  to  believe  that 
Norman  Cahners  and  his  bril¬ 
liant  team  know  more  about  this 
type  of  publishing  in  the  U.S. 
than  we  do — or  ever  shall.  We 
didn’t  want  control  or  an  out¬ 
right  purchase,  and  never 
sought  either.  .  .  .  And  by  the 
way,  Norman  would  not  have 
sold  control  anyway  .  .  .  we’ll 
just  be  very  satisfied  with  the 
rapid  growth  of  our  40%.” 

IPC  has  newspaper  and  other 
publishing  interests  in  Europe, 
Africa,  Asia  and  Australia. 


Western  Mass.  Combo  Rate  Combo  Offered 


A  combination  rate  plan  for 
advertisers  is  being  offered  by 
the  Berkshire  Eagle,  Northamp¬ 
ton  Hampshire-Gazette,  Green¬ 
field  Recorder-Gazette,  North 
Adams  Transcript  and  the  Holy¬ 
oke  Transcript-Telegram,  all  in 
Massachusetts.  The  rate  for  all 
four  papers  is  63r  a  line.  Na¬ 
tional  ad  representative  is  the 
Julius  Mathews  Special  Agency. 


The  Stamford  (Conn.)  Advo¬ 
cate  and  Greenwich  (Conn.) 
Times  have  announced  a  com¬ 
bination  discount  plan  for  ad¬ 
vertisers.  The  combined  line  rate 
for  both  papers  is  27c,  a  16% 
saving.  'The  papers  can  be 
bought  as  a  single  market,  with 
one  order,  and  one  invoice 
through  the  Julius  Mathews 
Special  Agency. 
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650  AT  CONFERENCE 

Standard  Computer 


Operation 

Atlantic  City,  N.  J. 

Production  engineers  at  the 
South  IJcud  (Ind.)  Tribune  are 
putting  together  an  all-purpose 
computer  system  that  should 
not  only  effect  considerable  sav¬ 
ings  in  operating  costs  but 
might  suggest  a  standardized 
package  for  the  newspaper  in¬ 
dustry. 

An  outline  of  the  arrangement 
and  its  goals,  as  given  by  John 
J.  McGann  Jr.,  production  man¬ 
ager  of  the  Tribune,  held  the 
rapt  attention  of  more  than  200 
persons  who  attended  the  auto¬ 
mation  clinic  at  the  Mid-Atlantic 
Newspaper  Mechanical  Confer¬ 
ence  here  March  24-26. 

With  sessions  and  workshops 
running  over  three  days,  the  an¬ 
nual  meeting  which  is  co-spon¬ 
sored  by  the  Pennsylvania 
Newspaper  Publishers’  Associ¬ 
ation  and  the  New  Jersey  Press 
Association,  drew  a  registra¬ 
tion  of  650  people  from  daily 
and  weekly'  newspapers  over  a 
five-state  area,  suppliers  and 
interested  visitors. 

G.  Richard  Dew  of  PNPA,  the 
conference  director,  said  this 
was  the  largest  attendance  ever 
recorded  for  the  area  meeting. 
Workshops  on  offset  newspaper 
printing  and  computers  ap¬ 
peared  to  attract  the  largest 
audiences. 

In  the  big  exhibit  area  in  the 
Shelburne  Hotel  on  the  Board¬ 
walk,  two  of  the  attention- 
getters  were  the  push-button 
pig-making  equipment  which  A1 
Nolan  of  the  Nolan  Corpora¬ 
tion  demonstrated  and  the  low- 
cost  justifying  computer,  Jus- 
tape,  which  Wilson  Childers 
and  Bert  Boucher  of  the  Mer- 
genthaler  Linotype  Company 
had  in  operation. 

(iompuler  Team 

For  those  especially'  interested 
in  computerize  typesetting  the 
program  featured  the  team  of 
Bob  Moyer  of  the  Trenton  Times 
and  Jack  McGann  of  South 
Bend,  two  young  men  who  have 
come  up  from  the  Lindsay- 
Schaub  Newspapers’  proving 
ground  in  Illinois  to  pioneer  in 
this  new  field  of  development. 

On  their  panels  they  were 
fianked  by  computer  analysts 
and  programmers  who  filled  in  a 
great  deal  of  the  technology 
needed  to  help  the  executives 
from  traditional  composing 
rooms  to  understand  automa¬ 
tion.  How  many  in  the  meeting 
fully  comprehended  their  ex- 


Designed 

planations  would  be  only  an  un¬ 
justified  guess.  Only  three  hands 
went  up  when  the  chairman 
a.sked  how  many  already  were 
working  with  computers  in  ty'pe- 
setting  functions. 

What  Jack  McGann  had  to  tell 
the  group  seemed  to  be  more 
down  to  earth.  Three  y'ears  ago, 
he  related,  the  South  Bend 
Tribune  bought  a  computer  sy's- 
tem  for  $157,000  and  savings  in 
e.xcess  of  that  amount  have  been 
realized.  The  net  return  on 
hy'phenation  and  justification  of 
“idiot”  tape  was  figured  at  $22,- 
000  a  year  and  the  net  return 
on  the  program  that  eliminates 
space  bands  adds  up  to  the  tune 
of  $37,000  a  year. 

No  Sparc  Bands 

The  no-band  system,  Mr.  Mc¬ 
Gann  said,  was  accomplished 
with  2^/2  fewer  monitors,  1  less 
bank  man,  1  less  correction 
operator  and  the  elimination  of 
band  cost. 

The  next  goal  at  South  Bend 
is  to  effect  savings  of  $92,000  a 
year  in  corrected  tape,  central 
keyboarding  of  ads  and  news, 
mail  room  lists,  classified  up¬ 
dating  and  proofreading. 

Mr.  McGann  said  all  of  the 
gains  realized  and  estimated  are 
based  on  a  relatively  modem 
plant  so  the  average  plant  has 
even  greater  potential.  He  with¬ 
held  specific  information  on  the 
new  system  until  it  is  function¬ 
ing  at  the  end  of  the  year. 

Answering  questions  from  the 
floor,  Mr.  McGann  said  the  pres¬ 
ent  system  at  South  Bend,  set 
up  for  linecasting  at  the  rate  of 
14  lines  per  minute,  can  process 
edition-time  copy  in  20  minutes. 
An  eight-inch  “take”,  he  ex¬ 
plained,  requires  five  minutes  for 
tape-punching,  five  minutes  for 
setting,  five  minutes  for  proof¬ 
reading  and  five  minutes  in 
makeup. 

The  shop  operates  with  one 
monitor  for  eight  machines.  An¬ 
other  newspaper  representative 
reported  he  has  one  monitor,  who 
is  a  machinist,  on  five  machines 
setting  at  12  lines  per  minute 
which  is  considered  sufficient  for 
the  flow  of  copy. 

20  Minutes  to  Edition  Time 

Bob  Moyer  described  the 
Trenton  Times  setup  and  said 
he,  too,  can  process  edition-time 
news  in  20  minutes  from  the 
time  the  copy  comes  to  the  copy- 
cutter  to  lockup  of  the  page. 

In  South  Bend,  where  the 


computer  runs  without  an  opera¬ 
tor,  a  shop  average  of  490  lines 
per  hour  has  been  attained. 
Volume  runs  to  170,000  lines 
jier  week. 

Mr.  Moyer  described  the 
Trenton  plan  in  which  proof¬ 
readers  and  tape-punchers  rotate 
jobs  in  the  shop.  The  men  serve 
as  TTS  monitors  and  manage 
the  corrections.  There  are  seven 
TTS  stations  and  15  operators, 
thus  affording  maximum  produc¬ 
tion  from  any  one  operator  for 
five  hours  a  day. 

While  Mr.  McGann  stressed 
the  necessity  for  an  in-shop 
backup  system  for  the  computer, 
ilr.  Moyer  told  how  the  Tren¬ 
ton  Times  employs  an  electronics 
engineer  whose  services  are 
available  throughout  the  plant. 
He  has  been  able  to  repair  com¬ 
puter  breakdow’ns  which  are  in¬ 
frequent  but  costly.  The  head 
machinist  also  is  taking  a  course 
so  he  can  handle  these  chores. 

Someone  in  the  audience 
wanted  to  know  what  is  done 
when  the  electronics  engineer  is 
out  and  the  computer  stops.  Mr. 
Moyer  .said  that  hadn’t  happened 
yet. 

.Shrinkage  in  Offset 

Participants  in  the  offset  ses¬ 
sion  heard  how  a  newspaper  in 
Alaska  is  renting  a  distortion 
lens  from  the  Panavision  Cor¬ 
poration  at  $1,000  a  year  to 
effect  page  shrinkage. 

Also  reported  was  a  project 
in  which  classified  ads  put  on 
IBM  cards  and  photographed, 
then  arranged  in  strips  for 
makeup  via  a  computer. 

Detailing  how  a  decision  was 
made  to  “go  offset”  at  the  New 
Castle  (Pa.)  News,  co-publisher 
Richard  E.  Rentz  said  several 
plant  committees  had  been  con¬ 
sulted  and  fairly  general  agree¬ 
ment  on  the  change  from  letter- 
press  was  voiced.  The  present 
press,  in  use  since  1922,  will  be 
needed  for  an  indefinite  time 
because  delivery  on  the  new  48- 
page  Goss  Metro  (four  plates 
wide)  press  has  been  delayed 
due  to  a  strike  at  the  Goss 
factory. 

Crews  Recommended  It 

The  union  pressroom  and 
stereo  crews  both  recommended 
the  purchase,  Mr.  Rentz  said. 
They  realized  that  the  News  had 
outgrown  its  present  press  15 
years  ago. 

Another  impelling  factor  in 
the  decision  to  change,  Mr.  Rentz 
explained,  was  the  desire  to 
allow  advertisers  to  use  color 
whenever  they  want  it.  A  news¬ 
paper  in  another  city  found  it 
had  competition  because  of  its 
restrictions  on  color  availabili¬ 
ties. 

The  cost  of  the  operation  after 
the  changeover  has  been  figured 


at  $30,000  above  present  ex¬ 
pense,  Mr.  Rentz  said.  The  esti-  » 
mate,  he  commented,  was  worked 
out  by  accountants  w'ho  know 
how  many  hours  of  light  there 
are  in  a  bulb,  so  he’s  awaiting 
a  year’s  experience  in  offset  to 
see  how  accurate  they  are. 

Several  publishers  who  are 
already  in  the  offset  business 
made  a  few  suggestions  to  im¬ 
prove  the  quality  of  papers.  One 
was  that  plates  should  be  proc¬ 
essed  in  a  yellow  light;  another 
was  to  maintain  high  humidity 
in  the  pressroom  to  reduce  ink 
mist. 

David  M.  Turner  of  the 
Towanda  (Pa.)  Review  made  a  * 
vehement  appeal  for  good  house¬ 
keeping,  even  to  the  extent  of 
having  a  “dictator”  to  enforce 
schedules  and  procedures.  Too 
many  offset  shops  are  “pig  pens,” 
he  declared,  and  nothing  hurts 
offset  printing  like  dirt. 

Some  offset  users  said  they 
have  cut  the  time  lag  for  page 
one  to  35  minutes,  which  in¬ 
cludes  five  minutes  for  thorough 
proofreading. 

• 

New  Photons  Ordered 
For  Miami,  Tucson 

Wilmington,  Mass. 

The  Miami  Herald  and 
Tucson  Star  Citizen  newspapers 
have  placed  orders  for  new 
model,  computer-driven  photo-  ft 
typesetting  machines  to  speed 
the  composition  of  advertising 
matter,  it  was  announced  by  the 
manufacturer.  Photon,  Inc. 

As  “second  generation”  photo¬ 
typesetters,  the  new  machines 
will  allow  a  simpler  computer 
program  and  accept  a  form  of 
tape  which  the  computer  can 
punch  out  very  much  faster. 
Photon  said. 

In  Miami  an  existing  photo¬ 
typesetting  operation  will  be  ex¬ 
panded  by  use  of  the  new  Pho¬ 
ton.  The  Tucson  papers  have 
been  using  conventional  metal 
typesetting. 

• 

Industrial  Edition 
Wins  Promotion  Prize 

Greenville,  S.  C.  \ 

“Projection  66,”  the  318-page  k 
special  edition  published  last  I 
September  by  the  Greenville  ^ 
News,  was  awarded  first  place  in 
community  service  publications 
at  the  recent  meeting  of  the 
Newspaper  Advertising  Execu-  ^ 
tives  Association  (NAEA)  of  : 
the  Carolinas.  This  “Special  Pro¬ 
motion”  contest  had  60  entries. 

In  presenting  the  award  to 
W.  J.  (Jack)  'Truesdale,  adver¬ 
tising  manager  of  the  Green-  ^ 
ville  News-Piedmont  Company,  ^ 
the  judges  said  it  w'as  one  of  the  « 
finest,  most  informative  publics-  I 
tions  on  industrial  growth  they  I 
had  ever  seen.  I 


EDITOR  8C  PUBLISHER  for  April  2,  1966 


62 


Sisk  Becomes 
Publisher  of 
News  -  Piedmont 

Greenville,  S.  C. 

J.  Kelly  Sisk,  president  of  the 
Greenville  News-Piedmont  Co., 
has  been  named  publisher  of  the 
two  newspapers,  succeeding 
Rogert  C.  Peace,  who  will  con¬ 
tinue  as  chairman  of  the  board. 


Sisk  Ramsaur 

Edmund  A.  Ramsaur  was 
named  asistant  publisher  and 
will  serve  also  as  vice  president 
and  secretarjL  The  title  of  vice- 
president  is  newly  added. 

Robert  Bunnelle  of  Asheville, 
N.  C.,  publisher  of  the  Ashe¬ 
ville  Citizen  and  Times,  which 
are  affiliated  with  the  Green¬ 
ville  papers,  was  named  to  the 
News-Piedmont  board  of  direc¬ 
tors. 

The  changes  took  place  at  the 
annual  stockholders’  meeting  of 
the  corporation  and  of  the  di¬ 
rectors. 

Mr.  Peace,  associated  with 
the  Greenville  newspapers  for 
more  than  50  years  and  pub¬ 
lisher  for  32  years,  recom¬ 
mended  the  changes  which  he 
described  as  “building  depth  in 
management  for  the  future.” 

Mr.  Peace  said  Mr.  Sisk  had 
been  groomed  for  the  job  of 
publisher  since  joining  the  com¬ 
pany  in  1949  as  treasurer  and 
business  manager  after  serv¬ 
ing  as  a  certified  public  account¬ 
ant  in  New  York  City  and 
Greenville.  He  will  continue 
with  the  titles  of  president  and 
treasurer  as  well  as  have  the 
title  of  publisher. 

He  is  an  officer  also  of  the 
Asheville  Citizen-Times  Com¬ 
pany  and  of  Southeastern 
Broadcasting  Corporation. 

He  is  a  past  president  of  the 
Southern  Newspaper  Publishers 
Association  and  of  the  South 
Carolina  Press  Association.  He 
is  chairman  of  the  auditing 
committee  of  the  Associated 
Press. 

Mr.  Ramsaur,  who  joined  the 
Greenville  News  in  its  Wash¬ 
ington  bureau  in  1952 ;  served 
as  legislative  correspondent  at 
Columbia,  and  subsequently  be¬ 
came  state  editor  and  associate 
editor  at  Greenville,  relin¬ 
quished  his  title  of  asociate  edi¬ 


tor  efiectlve  with  the  board 
meeting. 

Mr.  Bunnelle  joined  the  Ashe¬ 
ville  Citizen-Times  Publishing 
Company  as  publisher  in  1953. 
Prior  to  that,  he  was  a  general 
executive  of  the  Associated 
Press. 

Other  officers  and  directors  of 
the  company  are  B.  H.  Peace 
Jr.,  executive  vicepresident; 
A.  F.  Burgess,  vicepresident  and 
general  counsel;  Charles  Sterl¬ 
ing,  national  advertising  man¬ 
ager,  and  Thomas  M.  Keith, 
business  manager. 

Mr.  Ramsaur  is  the  son-in- 
law  of  Roger  C.  Peace,  and  Mr. 
Bunnelle  is  the  husband  of  the 
late  Charlie  Peace’s  widow. 

• 

Merjjer  Won't  Affeel 
HT  Fresh  Air  Fund 

The  planned  merger  of  three 
New  York  newspapers  will  not 
affect  the  Herald  Tribune  Fresh 
Air  Fund,  a  separately  incorpo¬ 
rated  philanthropy  which,  since 
1877,  has  given  more  than  900,- 
000  free  country  vacations  to 
city  children. 

Samuel  C.  Park  Jr.,  president 
of  the  Fund,  said  it  wdll  provide 
free  vacations  for  more  than 
14,000  underprivileged  New 
York  City  children  this  summer. 

John  Hay  Whitney,  editor  in 
chief  of  the  Herald  Tribune  and 
chairman  of  the  Fund’s  Board, 
said  that,  despite  its  name,  the 
Fund,  a  non-profit  corporation, 
operates  independently  of  the 
newspaper  and  has  its  own 
board  and  professional  staff. 
Financial  support  comes  through 
tax  deductible  gifts  from  indi¬ 
viduals,  foundations  and  corpo¬ 
rations  as  well  as  bequests  and 
legacies.  The  Fund’s  goal  for 
1966  is  $625,000. 

• 

Own  Worst  Enemy 
Agency  Finds  Out 

“If  you  really  want  to  find  out 
how  hard  it  is  to  be  a  good 
client,”  says  Peter  Geer,  presi¬ 
dent  of  the  Geer,  DuBois  & 
Company  advertising  agency, 
“try  and  write  an  ad  for  your¬ 
self.” 

In  preparing  a  series  of  4- 
color  house  ads  for  the  New 
Yorker  magazine,  Mr.  Geer 
confessed  he  had  been  tempted 
“not  once,  but  ten  times  to  fire 
us.” 

• 

Zeltiier  Resigns 

Herbert  Zeltner  announced 
this  week  his  resignation  from 
Lennen  &  Newell  where  he  has 
been  a  senior  vicepresident  and 
media  director.  He  will  be  suc¬ 
ceeded  by  Morton  Kashin,  who 
has  been  vicepresident  and  media 
manager  at  the  agency. 
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City  Agrees 
To  Push  Plan 
For  Stands 

A  “crash”  program  which  he 
is  calling  “Operation  Free 
Press”,  to  get  more  newspapers 
into  the  hands  of  New  Yorkers, 
was  pledged  this  week  by 
License  Commissioner  Joel  J. 
Tyler  after  a  luncheon  meeting 
with  the  circulation  managers 
of  the  newspapers  at  the  Daily 
News  Building. 

“It  has  become  increasingly 
more  difficult  to  man  all  of  the 
newsstand  locations  in  both  old 
and  new  areas  of  the  city,  since 
the  profit  in  many  locations 
often  is  insufficient  to  support 
the  newsstand  dealer  and  his 
family.  This  has  led  to  a  per¬ 
manent  surrender  of  some  lo¬ 
cations  and  a  concomitant  loss 
of  newspaper  dissemination  in 
those  areas,”  he  said. 

Commissioner  Tyler  said  he 
was  carefully  studying  many 
proposals,  and  will  present  to 
the  City  Council  amendments  to 
the  Administrative  Code  to 
broaden  the  scope  of  permitting 
temporary  employes  to  sell 
newspapers  at  stands  that  are 
inoperative  because  the  orig¬ 
inal  licensee  is  ill  or  has  taken 
a  vacation,  so  as  to  maintain 
the  circulation  potential  of  the 
area,  pending  the  return  of  the 
ill  or  vacationing  licensee.  He 
will  also  explore  the  feasibility 
of  having  licensees  supplement 
their  earnings  by  selling  cigars, 
cigarettes  and  candy.  This 
they  cannot  do  under  existing 
law. 

Commissioner  Tyler  also  told 
the  circulation  managers  that 
he  was  anxious  to  get  news¬ 
stands  into  new'  residential 
areas  with  widespread  housing 
developments  and  to  extend  the 
circulation  horizons  of  existing 
neighborhoods  that  are  not  now 
properly  serviced  by  news¬ 
stands.  He  said,  too,  that  he  was 
exploring  the  idea  of  news¬ 
stand  dealers  holding  tw’o  li¬ 
censes,  one  for  a  morning 
newspaper  location  and  an¬ 
other  for  an  evening  newspaper 
location.  In  some  areas  of  the 
city  it  has  become  economically 
unsound  for  a  new’sstand  dealer 
to  sell  morning  newspapers 
w'hile  conversely  is  more  suc¬ 
cessful  in  the  sale  of  afternoon 
newspapers  and  vice-versa. 

“The  law  now  establishes  pri¬ 
orities  for  those  who  can  apply, 
with  disabled  veterans  given 
first  preference  and  the  blind, 
second  preference.  Such  prior¬ 
ities  should  remain.  However, 
w’here  existing  lists  of  potential 


licensees  cannot  satisfy  the  ex¬ 
pansion  of  new'sstands,”  Com¬ 
missioner  Tyler  said,  “that  in 
such  cases  and  in  the  cases  of 
temporary  stands  at  theatres, 
ballparks  and  other  events,  he 
would  discuss  his  thoughts  with 
anti-poverty  officials  to  examine 
into  the  possibility  of  securing 
temporary  personnel  to  operate 
these  stands.” 

• 

Parade  Appoint!^ 

2  Vicepresidents 

William  J.  Gillerlain  and 
Milton  P.  Rasmussen  have  been 
named  vicepresidents  of  Parade, 
the  syndicated  Sunday  maga¬ 
zine,  it  was  anounced  by  Arthur 
H.  “Red”  Motley,  president  and 
publisher. 


Gillerlain  Rasmussen 


Mr.  Gillerlain,  previously  on 
the  advertising  sales  staff  of 
the  Saturday  Evening  Post, 
joined  the  Chicago  sales  staff  of 
Parade  in  1951.  In  1958,  he  was 
placed  in  charge  of  newspaper 
relations  out  of  Parade’s  home 
office  in  New  York  where  he  will 
make  his  headquarters. 

Mr.  Rasmussen  will  continue 
to  direct  Parade’s  newspaper 
relations  out  of  the  Chicago 
office  as  he  has  done  since  1953. 
Prior  to  joining  Parade,  he  was 
a  vicepresident  of  Reynolds- 
Fitzgerald,  newspaper  represen¬ 
tatives.  Previously,  he  was  as¬ 
sociated  with  the  Bureau  of  Ad¬ 
vertising,  ANPA,  and  the  Texas 
Daily  Press  League. 


Clip-Out  Miniature 
Newspaper  for  GIs 

Oklahoma  City 

Oklahoma  men  in  the  armed 
services  are  receiving  news  from 
home  in  a  two-page  edition  of 
the  Daily  Oklahoman. 

The  idea  was  originated  during 
World  War  II  by  Oklahoman 
and  Times  publisher  E.  K.  Gay¬ 
lord.  The  newer  model  measures 
three  columns  by  11  inches.  It  is 
printed,  front  and  back,  each 
Monday  in  the  upper  right-hand 
corner  on  an  odd-numbered  page 
of  the  Oklahoman.  The  minia¬ 
ture  sheet  may  be  clipped  easily 
from  the  rest  of  the  paper. 

The  Oklahoman’s  city  staff 
serves  as  editors  of  the  minia¬ 
ture  paper.  Larry  Levy,  military 
reporter,  gleans  the  week’s  state 
news  stories  from  front  pages 
of  the  Daily  Oklahoman  and 
Oklahoma  City  Times. 
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(Continued  from  page  10) 


Howard  Newspapers. 

Mr.  Whitney,  Mr.  Hearst  and 
Mr.  Howard  were  named  as  the 
board’s  Editorial  Committee, 
which  w’ill  have  general  super¬ 
vision  over  the  editorial  opera¬ 
tions  of  the  thi-ee  newspapers. 

Mr.  Thayer,  Mr.  Ferree  and 
Mr.  Markuson  were  named  as 
the  board’s  Executive  Commit¬ 
tee,  which  will  have  general 
supervision  over  business  op¬ 
erations. 

News  Rooms 

Carpenters,  electricians  and 
other  construction  workers  were 
clearing  out  partitions  and  con¬ 
structing  large  news  rooms  for 
the  Herald  Tribune  (morning) 
and  the  World  Journal  Tribune 
(Sunday)  in  the  old  World-Tele¬ 
gram  &  Sun  Building,  which  is 
to  become  the  World  Journal 
Tribune  Building,  at  125  Bar¬ 
clay  Street  on  the  lower  West 
Side  of  Manhattan  near  the 
Hudson  River. 

The  entire  sixth  floor  of  the 
building  is  being  transformed 
into  editorial  rooms  for  the  Her¬ 
ald  Tribune.  Changes  also  are 
being  made  on  the  fourth  floor. 
It  was  reported  the  Sunday 
paper  will  have  editorial  offices 
on  the  sixth  floor  or  fourth  floor. 
The  World  Journal  editorial 
rooms  will  be  in  the  present 
news  rooms  of  the  World-Tele¬ 
gram  &  Sun  on  the  third  floor. 

The  main  W-T&S  library  has 
l)een  on  the  third  floor  near  the 
news  rooms,  but  a  part  of  it  has 
been  on  the  sixth  floor.  That  part 
is  being  merged  with  the  third 
floor  library  to  make  room  for 
the  Herald  Tribune  staff. 

To  make  more  room  for  the 
enlarged  single  library,  W’-T&S 
columnists  and  critics  and  re¬ 
viewers  were  moved  out  of  priv¬ 
ate  offices  and  into  the  main 
huge  news  room. 

James  G.  Bellows,  who  will 
continue  as  editor  of  the  Herald 
Tribune,  visited  the  World-Tele¬ 
gram  Building  last  week  to  in¬ 
spect  and  measure  his  paper’s 
new  quarters  and  to  help  in 
planning  a  layout  of  the  news 
room  and  private  offices. 

Almanac  Movc^ 

Offices  of  the  World  Almanac, 
published  annually  by  the 
World-Telegram,  are  being 
moved  from  the  sixth  floor  to 
the  third  to  make  room  for  the 
Herald  Tribune. 

It  has  been  reported  that  the 
business  departments  of  the 
three-unit  newspaper  will  be  at 
the  main  Barclay  Street  plant 
and  the  advertising  department 


will  lie  at  the  old  Herald  Trib¬ 
une  Building  at  230  W.  41st  St. 
in  the  Times  Square  area. 

Uniformed  guards  were  sta¬ 
tioned  at  both  the  front  and 
back  doors  of  the  W’orld-Tele- 
gram  Building  in  order  to  pre¬ 
vent  television  reporters  and 
crews  from  entering  to  make 
pictures  of  construction  changes 
now  in  progress  or  to  attempt 
interviews  with  editors  or 
employes. 

• 

Bryce  Miller  Heads 
UPI  StafiF  in  Saigon 

Bryce  Miller  has  been  ap- 
jjointed  United  Press  Interna¬ 
tional  manager  for  Viet  Nam. 
He  succeeds  Michael  T.  Malloy, 
who  has  been  named  chief 
Southeast  Asia  correspondent 
for  UPI,  with  headquarters  in 
Bangkok. 

Mr.  Miller,  35,  joined  UPI  in 
1956  and  served  in  Little  Rock, 
Ark.  and  Dallas.  Before  going 
to  Saigon  last  year,  he  was  as¬ 
signed  to  the  general  news  desk 
in  New  York. 

Mr.  Malloy,  30,  is  a  native  of 
Chicago.  He  has  covered  the  Viet 
Nam  war  for  the  last  two  years. 

UPI  has  assigned  Richard  H. 
Growald,  Leon  Daniel  and 
W'illiam  H.  Reilly  to  the  Saigon 
bureau. 

Peter  Romano  Joins 
ANPA  RI  Office 

Stanford  Smith,  general  man¬ 
ager  of  the  ANPA  and  ANPA/ 
Research  Institute,  has  an¬ 
nounced  the  appointment  of 
Peter  P.  Romano  as  assistant 
director  of  the  ANPA/RI  Pro¬ 
duction  Department.  Prior  to 
this  appointment  Mr.  Romano 
serv^ed  as  chief  engineer  of  a 
division  of  the  W’^ood  News¬ 
paper  Machinery  Corporation. 

Mr.  Romano  will  ser\'e  in  the 
position  vacated  by  Richard 
Borghi  who  resigned  to  become 
production  manager  of  the 
Louisville  (Ky.)  Courier-Jour¬ 
nal. 

• 

Debate  of  Publ  ic 
Issues  Not  Libelous 

Kansas  City  Mo. 

A  $150,000  libel  suit  against 
the  Kansas  City  Star  was  dis¬ 
missed  March  14  by  Circuit 
Judge  James  A  Moore.  The  suit 
was  brought  by  Charles  C. 
Shafer  Jr.,  a  former  city  coun¬ 
cilman,  who  alleged  that  he  was 
libeled  by  five  articles  that  ap¬ 
peared  in  the  Star  in  July,  1960. 

The  judge  ruled  there  was  no 
actual  malice  in  the  articles  and 
that  they  were  w’ithin  the  priv¬ 
ilege  guaranteed  by  the  Consti¬ 
tution  for  the  debate  of  public 
issues. 


Mark  S.  Watson, 
Noted  Military 
Analyst,  Dies 

Baltimore 

Mark  S.  Watson,  78,  died  at 
his  home  here  March  25  after 
an  illness  of  several  months.  His 
newspaper  career  began  during 
college  vacations  and  saw  him 
rise  to  ranking  as  one  of  the 
outstanding  newspaper  military 
analysts  in  America. 

He  w'as  buried  in  the  family 
plot  at  Port  Kent,  N.  Y. 

For  his  coverage  of  the  Euro¬ 
pean  phase  of  World  War  II, 
Mr.  Watson  was  aw’arded  a 
Pulitzer  Prize  for  international 
reporting  in  1945. 

The  late  President  John  F. 
Kennedy  selected  him  in  1963  to 
receive  the  Presidential  Medal 
of  Freedom,  “the  highest  civilian 
honor  that  the  President  can 
confer  for  service  in  peacetime.” 

At  the  approach  of  World 
War  II,  the  Sun  took  Mr.  Wat¬ 
son  from  an  editorial  desk  and 
sent  him  to  Washington  to  make 
a  study  of  America’s  military 
situation.  His  articles  are  said 
to  have  been  so  unflattering  that 
they  irritated  President  Frank¬ 
lin  I).  Roosevelt. 

He  already  was  past  50  years 
of  age  when  he  thus  began  his 
career  as  military  analyst. 

In  1943,  Mr.  Watson  went  to 
Europe  to  write  first-hand  of  the 
war.  He  followed  the  troops  into 
Sicily  and  up  the  Italian  penin¬ 
sula,  his  dispatches  frequently 
carrying  both  “Sunpapers  Mili¬ 
tary  Correspondent,”  and  “rep¬ 
resenting  the  combined  Ameri¬ 
can  Press,”  under  his  by-line. 

He  covered  operations  in 
Normandy,  was  with  the  1st 
Army  at  Cherbourg,  St.  Lo  and 
Aachen. 

Then  to  Paris,  of  which  he 
wrote : 

“It  was  the  sort  of  thing  that 
never  should  happen  outside  of 
Hollywood. 

“When  the  first  bunch  of 
Americans  got  to  the  gates  of 
Paris,  they  discovered  that  no- 
Iwdy  in  the  group  could  speak 
French  or  German.  So  there  was 
a  hasty  conference  and  the  up¬ 
shot  W'as  that  they  drafted  me 
to  lead  them  in  and  explain  our 
peaceful  purposes  to  any  inquisi- 
tiv'e  citizens.” 

And  he  reported  that  as  he 
entered  the  city,  a  French  band 
played  “Marching  Through 
Georgia.” 

However,  another  Sunpapers 
war  correspondent,  the  late  Lee 
McCardell,  had  beaten  him  to 
the  French  capital,  arriving  the 
day  before  w’ith  the  French 
Forces  of  the  Interior. 

Mr.  Watson  admitted  later 
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that  he  made  one  big  mistake. 
After  the  airborne  landing  at 
Nijmegan,  in  Holland,  he  re¬ 
turned  to  the  Aachen  sector, 
decided  that  that  front  was 
sufficiently  quiet  to  permit  a  visit 
to  the  “forgotten”  front  along 
the  Loire  River. 

“And  that’s  how  I  came  to 
miss  the  big  counter-offensive  in 
the  Ardennes.  The  Nazis  out¬ 
smarted  me.” 

Mr.  Watson  began  his  career 
on  the  Plattsburgh  (N.  Y.) 
Press  as  a  reporter  and  occa¬ 
sional  typesetter.  He  graduated 
from  Union  College  in  1908  and 
went  to  work  for  the  Chicago 
Tribune.  He  enlisted  for  mili¬ 
tary  service  in  World  War  I  and 
w'ound  up  as  supervisor  of  Stars 
and  Stripes. 

After  the  w’ar  he  became  man¬ 
aging  editor  of  the  Ladies’  Home 
Journal.  In  1920  he  moved  to 
the  Sun  and  married  a  Sun  re¬ 
porter,  Susan  Elizabeth  Owens, 
whose  brother  later  became 
editor-in-chief  of  the  Sunpapers. 

*  *  * 

Guy  Thackery,  62,  music  and 
drama  critic  for  the  Tucson 
(Arizona)  Daily  Citizen  for  15 
years;  March  21. 

*  *  * 

Roger  W.  Brace,  61,  publisher 
of  the  w'eekly  Belfast  (Me.) 
Republican  Journal;  March  17. 

«  «  * 

William  J.  Allison,  58,  re¬ 
tired  chief  of  the  photo  depart¬ 
ment  at  the  West  Palm  Beach 
(Fla.)  Post  Times;  March  23. 

*  *  * 

John  V.  Fallon,  67,  manager 
of  financial  advertising  for  the 
Philadelphia  (Pa.)  Inquirer; 
onetime  vaudeville  performer; 
March  23. 

*  ♦  ♦ 

Charles  W.  Boggs  Sr.,  83,  a 
former  general  manager  of  the 
Oklahoma  City  (Okla.)  Okla- 
homan  and  Times;  March  24. 

*  «  * 

Ralph  W.  Millard,  67,  busi¬ 
ness  manager  of  the  Fresno 
(Calif.)  Bee  from  1942  to  1959; 
previously  with  other  California 
and  Arizona  newspapers;  March  j 

23.  I 

*  *  * 

Harry  B.  Zabriskie,  84,  re¬ 
tired  publisher  of  the  Galax 
(Va.)  Gazette;  March  21. 

• 

Rollieriiiere  Weds 

London 

Viscount  Rothermere,  67- 
year-old  publisher  of  the  Lon¬ 
don  Daily  Mail  and  chairman 
of  Associated  Newspapers,  was 
married  here  March  28  to  Mrs. 
Mary  Murchison  Ohrstrom,  35, 
of  Texas.  It  was  the  third 
marriage  for  Lord  Rothermere 
(Esmond  Cecil  Harmsworth). 
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Her  Editor  Said: 
‘Stop  In  At  Court’ 


Chicago 

Marathon  assignments  have 
been  hashed  over  wherever 
newspapermen  gather,  but 
Sheila  Wolfe  of  the  Chicago 
Tribune  certainly  can  lay  claim 
to  some  sort  of  record  for  con¬ 
tinuous  coverage  during  the 
nine  months  krebiozen  fraud 
trial. 

Sheila  knew  when  she  re¬ 
ceived  the  assignment  it  wasn’t 
going  to  be  a  quickie.  There 
were  40  counts  in  an  indictment 
against  Dr.  Stevan  Durovic,  de¬ 
veloper  of  the  drug  who  claimed 
it  was  a  cancer  cure,  and  39 
counts  against  the  Krebiozen 
Research  Foundation.  Dr.  An¬ 
drew  C.  Ivy,  a  former  vicepresi¬ 
dent  of  the  University  of 
Chicago,  faced  37  counts  in  an 
indictment. 

Nearly  30  stenographer’s 
notebooks  and  178  witnesses 
later  Sheila  was  just  beginning 
to  realize  the  end  was  near.  She 
didn’t  reckon,  however,  with  47 
hours  and  50  minutes  of  jury 
deliberating  and  a  woman 
juror’s  sudden  asthma  attack 
during  deliberation  that  threat¬ 
ened  to  cause  a  mistrial. 

Mistrial  Threatened 

The  young  reporter’s  emo¬ 
tions  flipped  at  this  juncture  at 
the  thought  of  all  that  work 
going  to  waste.  Her  fears  were 
groundless,  she  soon  discovered. 
Not  only  did  the  woman  recover 
quickly  but  the  defense  and 
government  were  prepared  to 
substitute  an  alternate  had  it 
not  been  possible  for  the 
stricken  juror  to  resume. 

When  she  did  the  jury  re¬ 
turned  innocent  verdicts  for  all 
the  defendants. 

There  were  some  anxious 
periods  during  the  juror’s 
illness,  but,  like  the  trial.  Miss 
Wolfe  took  it  in  stride  as  she 
had  when  City  Editor  Harold 
Hutchings  had  informed  her  late 
in  April,  1965,  that  she  would 
cover. 

The  longest  single  job  that 
Sheila,  certainly,  will  ever  work, 
began  on  April  28  with  the  be¬ 
ginning  of  jur>’  selection  and 
Sheila  began  taking  notes  in  the 
first  of  30  books. 

“Sometimes,”  she  said,  “I  was 
the  only  one  at  the  press  table, 
writing  away  and  facing  the 
jury  of  seven  w’omen  and  five 
men.” 

She  was  assigned  exclusively 
to  the  trial  while  other  reporters 
had  federal  building  offices  to 
check. 


After  phoning  her  story  for 
the  first  morning  edition,  Sheila 
spent  recess  periods  talking 
with  attorneys.  There  were  few 
breaks  in  the  trial.  One  lasted 
three  weeks  while  Dr.  Durovic 
was  being  treated  for  a  kidney 
ailment  and  another  a  few  days 
when  his  brother,  Marko,  was 
ill — and  when  she  took  a  two 
weeks’  vacation. 

“I  tried  to  time  the  vacation 
during  what  appeared  to  be  a 
slow  period  in  the  trial,”  she 
said.  “It  worked  out  pretty 
good.” 

She  described  the  case  as  un¬ 
precedented  in  many  vrays  be¬ 
cause  it  was  a  mixture  of  chem¬ 
istry,  medicine,  accounting,  fed¬ 
eral  drug  law,  legal  maneuver¬ 
ing,  emotion  and  sheer  endur¬ 
ance. 

What  patients,  government 
agents,  college  professors,  bank¬ 
ers,  business  men  and  clerical 
workers  had  to  say  directly  or 
indirectly  about  cancer,  kre¬ 
biozen,  and  four  men  seated  at 
the  defense  table — the  fourth 
was  Dr.  William  F.  P.  Phillips, 
a  Chicago  physician  who  has 
used  krebiozen  in  his  medical 
practice  for  many  years — filled 
a  20,000-page  transcript.  The 
indictment  alone  consumed  85 
pages. 

Probe  llepisin  In  196.3 

The  longest  trial  in  the 
northern  Illinois  federal  court 
district  was  the  result  of  a  wide¬ 
spread  investigation  which  was 
started  in  January,  1963.  The 
indictment  charg^  krebiozen 
was  misbranded  and  unap¬ 


proved  and  its  introduction  in¬ 
to  interstate  commerce  violated 
the  food  and  drug  act.  The  de¬ 
fendants  w’ere  charged  with 
conspiracy  and  intent  to  de¬ 
fraud. 

“It  was  pretty  well  agreed,” 
said  Sheila,  “that  the  trial  cost 
the  government  $1  million. 
The  defense  must  have  spent  at 
least  half  that  amount.” 

Her  long  and  arduous  assign¬ 
ment  had  a  bright  finish  when 
government  attorneys  praised 
the  Tribune  for  its  handling  of 
the  trial  and  Miss  Wolfe  re¬ 
ceived  evidence  from  those  on 
the  krebiozen  side  that  they 
liked  her  coverage. 

“The  most  important  thing  to 
me  was  going  right  down  the 
middle  with  the  story,”  she  said. 
“It  wasn’t  what  I  thought  or 
had  read  about,  but  what  was 
brought  out  in  the  trial.  It  was 
tough  but  I’m  confident  I  did 
it  right.” 

Miss  Wolfe  said  her  other 
“longest”  assignment  was  six 
weeks  on  a  divorce  trial — ju.st  a 
warmup. 

Sheila,  not  too  long  out  of 
Drake  University  and  a  native 
Chicagoan,  started  newspaper- 
ing  with  the  South  town  Tcono- 
mist,  a  tw'ice-weekly  publication 
on  Chicago’s  southside.  Her  first 
editor  was  John  Dienhart,  a 
veteran  Chicago  Hearst  editor 
and  political  writer. 

“Sheila  showed  right  from  the 
start  she  had  the  ability  to  make 
good,”  Mr.  Dienhart  said,  “and 
I  was  delighted  when  .she  got  a 
chance  at  the  Tribune.” 

The  Tribune  started  Miss 
Wolfe,  as  they  do  with  most 
others,  on  the  neighborhood 
section.  It  wasn’t  long  before 
she  w'as  working  city  desk  as¬ 
signments. 

Sheila  had  much  praise  for 
the  jury  that  sat  throughout 


THERE'S  A  LOT  OF  DRY  INK  in  these  notebooks  stacked  near 
Sheila  Wolte,  Chicago  Tribune  reporter,  who  covered  a  federal 
jury  trial  that  lasted  nine  months  and  three  days.  She  filled  them 
while  listening  to  178  witnesses  in  krebiozen  fraud  trial. 


LYMAN  B.  MCBRIDE  was  named 
this  week  to  suceed  Fred  H.  Staple- 
ford  as  advertising  director  of  the 
Philadelphia  Inquirer.  Mr.  McBride 
has  been  retail  advertising  man¬ 
ager.  Mr.  Stapleford,  who  has 
served  in  various  capacities  with 
Triangle  Publications  for  13  years, 
is  joining  the  Hugh  M.  Hefner 
Publishing  Company,  Chicago,  as 
an  associate  business  manager  of 
Playboy  Enterprises  Inc. 

the  long  trial.  Not  one,  she  said, 
became  ill  until  deliberations 
started.  Sheila  was  off  two  days 
with  flu,  but  other  than  that  and 
the  vacation  she  stuck  to  the 
finish  of  an  unforgettable  as¬ 
signment. 

Was  her  husband  annoyed 
about  the  time  she  spent  on  the 
job?  “Actually  no,”  she  said.  “A 
good  deal  of  the  time  I  was 
home  cooking  for  him  earlier 
than  if  I’d  been  at  the  office  be¬ 
cause  court  adjourned  late  in 
the  afternoon.  I’d  write  my 
day’s  wrap-up  and  be  on  my 
way.” 

• 

Perry  Appoints 
Promotion  Manager 

West  Palm  Beach,  Fla. 

The  appointment  of  John  La- 
Cerda,  Philadelphia  newspaper¬ 
man  and  public  relations  con¬ 
sultant,  as  assistant  to  the  presi¬ 
dent  of  Perry  Publications  Inc., 
has  been  announced  here. 

John  H.  Perry  Jr.,  president, 
.said  Mr.  LaCerda  would  head  a 
new  promotion  department.  Mr. 
LaCerda  was  a  newspaperman 
for  18  years  in  Albany,  N.  Y.; 
Chicago,  St.  Louis  and  Philadel¬ 
phia.  He  then  headed  his  owm 
public  relations  and  advertising 
agency  in  Philadelphia. 

• 

Humphrey  for  AP 

The  speaker  at  the  annual 
luncheon  of  the  Associated 
Press,  April  25  at  the  Waldorf- 
Astoria  Hotel,  will  be  Vice- 
President  Hubert  H.  Humphrey. 
He  is  expected  to  report  on  his 
recent  trip  to  Viet  Nam  and 
other  countries  in  Asia. 
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Paper  Okays 
Crime  News 
Guidelines 

Cleveland 

The  Cleveland  Bar  Association 
has  established  a  set  of  gxiide- 
lines  for  the  reporting  of  crime 
news  prior  to  trials  and  has 
urged  news  media  in  the  area  to 
follow  the  standards. 

Joining  in  the  agreement  at 
once  was  the  Cleveland  Plain 
Dealer.  The  bar  said  it  would 
make  an  effort  to  include  the 
Cleveland  Press  and  the  city’s 
radio  and  television  stations  in 
the  agreement. 

A  “Statement  of  Principles 
and  Standards,”  developed  by  a 
bar-press  relations  committee  in 
association  with  civic  leaders, 
public  officials  and  news  execu¬ 
tives,  has  been  approved  by  the 
association’s  executive  commit¬ 
tee.  The  standards  have  been 
approved  by  the  executive  com¬ 
mittee  of  the  Cleveland  Chapter 
of  Sigma  Delta  Chi. 

The  bar’s  executive  committee 
also  has  approved  a  report  to 
rule  on  any  conflicts  arising  in 
the  free  press-trial  area.  The 
committee,  which  is  to  be  formed 
later,  will  consist  of  represen¬ 
tatives  of  news  media,  the  bar 
associations  and  the  public. 

The  statement  grew  out  of 
more  than  a  year  of  talks  by  the 
bar-press  committee. 

Under  the  terms  of  the  agree¬ 
ment,  the  following  types  of 
information  will  not  be  published 
after  a  defendant  is  charged  and 
is  awaiting  trial  or  is  on  trial: 

1 —  Interviews  with  any  per¬ 
sons  who  claim  to  have  informa¬ 
tion  about  the  relationship  of 
the  crime  to  the  accused — with 
the  exception  of  the  accused,  who 
may  agree  to  an  intendew  after 
consulting  his  lawyer. 

2 —  The  criminal  record  of  any 
person  charged  with  a  crime — 
except  when,  in  the  judgment  of 
an  editor,  it  is  necessary  to  do 
so  when  first  publishing  the 
news  of  his  arrest. 

3 —  Any  alleged  confession  or 
statement  by  an  accused  until 
such  confession  is  admitted  in 
evidence  at  his  trial,  unless  an 
accused,  after  consulting  his 
lawyer,  wants  to  give  a  state¬ 
ment  to  a  newsman. 

4 —  Editorial  comment,  before 
and  during  a  trial,  that  might 
influence  judge  or  jury. 

5 —  Advance  “leaks”  of  what 
evidence  will  be  presented  at  the 
trial. 

The  statement  also  notes  that 
lawyers — including  prosecutors 
and  defense  attorneys — should 


comply  with  the  even  more 
stringent  standards  of  legal 
ethics  of  the  bar  association, 
which  prohibit  them  from 
making  statements  about  cases 
outside  the  courtroom. 

• 

New  Guide  Given 
For  Fair  Trial 

Dallas 

Nine  Texas  news  media  repre¬ 
sentatives  meeting  here  recently 
agreed  to  suggest  to  their  vari¬ 
ous  associations  a  set  of  prin¬ 
ciples  for  voluntary  steps  to 
preserve  the  right  of  fair  trial. 

Ed  Hunter,  editor  of  the 
Galveston  News  and  president 
of  the  Texas  Associated  Press 
Managing  Editors  Association, 
presided  at  the  meeting.  The 
following  points  were  drafted: 

1 —  Avoid  publication  of  the 
fact  of  confessions  after  an  in¬ 
dictment  is  returned. 

2 —  Before  indictment,  report 
only  the  fact  that  a  confession 
has  been  made,  rather  than  re¬ 
porting  the  details,  and  identify 
all  confessions  as  “statements” 
rather  than  “confessions.” 

3 —  Avoid  editorial  conunent 
preceding  or  during  a  trial 
which  would  have  the  effect  of 
influencing  judge  or  jury. 

4 —  Avoid  publication  of  state¬ 
ments  or  conclusions  as  to  inno¬ 
cence  or  guilt  expressed  by 
police,  prosecuting  attorneys  or 
defense  counsel. 

5 —  Avoid  publication  of  a 
prior  criminal  record  of  the  ac- 
cu.sed  after  an  indictment  is 
returned  or  during  the  trial. 

6 —  Avoid  publication  of  inter¬ 
views  with  subpoenaed  witnesses 
or  jurors,  or  jurors’  families, 
after  an  indictment  is  returned. 

7 —  Avoid  reporting  testimony 
which  the  judge  has  ruled  inad¬ 
missible  in  a  trial. 

• 

Illinois  Editors  Set 
Traffic  Session  April  28 

Chicago 

The  Illinois  Editors’  Traffic 
Safety  Seminar,  organized  by 
the  Chicago  Motor  Club  to  help 
news  media  in  their  fight  to 
reduce  traffic  accidents,  will  hold 
its  ninth  annual  statewide  meet¬ 
ing  in  Highland  Park,  Ill.,  April 
28-29. 

Willard  S.  Hansen,  Seminar 
president,  and  editor  of  the 
Champaign  News-Gazette,  an¬ 
nounced  a  program  which  in¬ 
cludes  talks  by  auto  and  tire 
industry  and  government  spokes¬ 
men. 

Winners  of  the  third  annual 
James  D.  Bulger  Memorial  Con- 
te.st  will  receive  awards  for  top 
journalistic  traffic  safety  con¬ 
tributions  in  1965. 


New  Journalism  School 
Opened  in  Philippines 

Manila 

Silliman  University  in  Duma- 
guete  City,  Negros  Island,  cen¬ 
tral  Philippine  Republic,  recent¬ 
ly  opened  a  new  school  of  jour¬ 
nalism  and  communication. 

Dr.  D.  Wayne  Rowland,  visit¬ 
ing  Fulbright  professor  and  head 
of  the  journalism  department  of 
Texas  Christian  University,  was 
appointed  acting  director  of  the 
school.  He  is  expected  to  stay 
here  up  to  the  end  of  the  cur¬ 
rent  school  year  in  April. 


Dr.  Cicero  D.  Calderon,  presi¬ 
dent  of  Silliman  University,  said 
a  careful  search  is  being  made 
for  the  best  available  person  to 
serve  as  permanent  director  of 
the  school. 

For  many  years  previously, 
Silliman  University  has  offered 
several  journalism  courses  and 
a  combination  journalism-crea¬ 
tive  writing  major  course  in  its 
English  department. 

The  new  journalism-communi¬ 
cations  curriculum  would  lead 
to  a  professional  bachelor  of 
jounialism  degree,  said  Dr.  Row¬ 
land. 


I  classified  section 

^  Benefit  from  our  Vast  Newspaper  Audience 


ANNOl’NCEMENT.S 

ISeicspaper  Appraisers 

APPRAISALS  FOR  ESTATE,  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kansas. 

Newspaper  Brokers 

If  you  are  not  receiv¬ 
ing  our  daily  news¬ 
paper  offerings,  please 
write  fully  today.  We 
have  daily  availabili¬ 
ties  for  qualified  cli¬ 
ents! 

JACK  L.  STOLL 

And  Associates 
6381  Hollywood  Boulevard 
Los  Angeles,  Calif.,  90028 

THROUGH  OBSERVANCE  of  max¬ 
imum  security  and  extra  transfer  serv¬ 
ices.  Newspaper  Service  Company,  Inc., 
has  been  chosen  to  handle  sales  of 
many  of  the  South’s  better  newspapers. 
P.O.  Dr.  12428,  Panama  City,  Fla., 
32401. 


VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
899  W.  Bonita,  Claremont,  Calif.,  91712 


NEGOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 
Dixie  Newspapers,  P.  O.  Box  490  Gads¬ 
den,  Ala.,  35902.  Phone  546-3357. 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mt.  Pleasant,  Mich.  48858 


WESTERN  DAILIES.  WEEKLIES 
J.  A.  Snyder,  2234  E.  Romneya  Dr., 
Anaheim,  Calif.  (AC  714)  533-1361. 


(XINFIDiamAL  INFORMA-nON 
Daily  Newspapers  Properties 
W.  H.  Glover  Co.,  Ventura.  Calif.  93001 


Newspapers  For  Sale 

BILL  MA’ITHEW,  Newspaper  Broker, 
129  Buena  Vista  Dr..  Dunedin,  Fla., 
has  several  quality  dailies  and  weeklies 
available  in  the  Midwest  and  Southeast. 
Phone:  AC  (813)  733-2966 


ZONE  3  WEEKLY  and  offset  ptR. 
plant ;  annual  irross  S175.000.  Other 
small  weeklies.  P.  T.  Hines.  P.O.  Box 
3132,  Greensl)oro,  N.C.,  27402. 


ANNOUNCEMENTS _ 

Newspapers  For  Sale 

BUYER  CAN  MERGE  2  WEEKLIES  in 
8,000  population  town  with  (treat  po¬ 
tential.  Ke(tion  5.  Show  financial  ability. 
Jim  Southern  Newspa|>er  Sales,  6329 
Ash.  Raytown,  Mo.  64133. 


LARGE  FLORIDA  OFFSET  WEEKLY 
— New  press,  building ;  over  10,000 
circulation;  ready  to  go  daily;  also 
full-time  radio  station.  A.  C.  Santo, 
840  Nottingham  Ave.,  Orlando,  Fla., 
32803. 


$25,000  DOWN  is  all  you  need  (if  you 
are  responsible  and  qualified)  to  take 
over  a  growing  offset  weekly  group  in 
a  thriving  western  state.  Personal  rea¬ 
sons  cause  owner  to  sell  just  as  he's 
ready  to  reap  dividends  from  develop¬ 
ment  and  re-investment  program. 
Group  grosses  over  $100,000  and  is  ripe 
for  further  expansion.  DEIAN  SELL¬ 
ERS,  Newspaper  Broker,  625  E.  Main 
St.,  Mesa,  Ariz.,  85201. 


AREA  6  SEMI-WEEKLY.  Pays  pub¬ 
lisher  $20,000  in  dividends,  salary.  Half 
down,  balance  on  contract.  All  assets, 
building  included.  Larry  Towe  Agency, 
472  Fletcher  PI.,  Winter  Park,  Fla., 
32789. 


ISOLATED  COUNTY  SEAT  WEEKLY 
in  Oregon.  Grosses  $100,000.  No  com¬ 
petition  of  any  kind.  This  is  the  kind 
of  weekly  most  people  have  in  mind 
when  looking  for  a  property  of  this 
size.  Write  Harris  Ellsworth,  Licensed 
Broker,  Box  509,  Roseburg,  Oregon 
97470. 


PROFITABLE  CV>nnecticut  Weekly  and 
job  shop  grossing  over  $90,000.  No 
building.  Box  1627,  Editor  &  Publisher. 


IN  INDIANA  .  .  .  $35.000-gro8s  week¬ 
ly.  Elderly  publisher  retiring.  Growing 
town  of  3.000  in  unusually  stable  com¬ 
munity.  Strong  growth  factor  here. 
$10,000  down  handles.  Write  fully.  The 
DIAL  Agency,  1503  Nazareth,  Kala¬ 
mazoo,  Mich.,  49001. 


PRINTING  &  PUBLISHING  FIRM; 
Long-time  excellent  and  consistent 
earnings  record,  in  $275M  price  rnn(te. 
Marion  R.  Krehbiel,  Box  88,  Norton, 
Kans.,  6T654. 


LONG  ESTABLISHE3D  DAILY  in 
growing  eastern  market  of  substantial 
size.  Annual  volume  well  over  $1  mil¬ 
lion.  Financially  sound  buyers  contact 
W.  B.  Grimes  &  Co.,  Dupont  Circle 
Bldg.,  Washintrton,  D.C.,  20036. 


Newspapers  Wanted 


MAN/WIFE  NEWSPAPER  TEAM  in¬ 
terested  in  purchasing  daily  or  weekly 
newspaper  on  lease  purchase  arrange¬ 
ment.  Box  1643.  Editor  &  Publisher. 
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mME  TO  ZODIAC.  Reincarnation,  _  .  _ 

Md  Art.i.  Anthroposophical  Spiritual  Composing  Room 

Science  .School.  August  19-27.  16  Lee-  - - - 

tures  by  Arnold  Leaver,  Knight  of  the  L.  &  B.  HEAVY  DUTY 

Netherlands,  Dr.  Herman  Baravalle,  NEWSPAPER  TURTLES 

PhD.,  University  of  Vienna,  and  oth-  are  in  use  all  over  the  Unite<l  States 
ers.  24  Classes  in  Art,  Eurythmy,  and  and  foreign  countries.  "Ask  the  man 
Drawing.  $45.00  plus  art  supplies.  who  uses  them.”  $.S4.50  to  $97.50. 
Singles  $1.50.  See  Rudolph  Steinen  None  lietter  at  any  price.  Write  for 
Encyclopaedia  Britannica,  1962,  TRYE  literature. 

Magazine,  November,  1965  "Astrology.  L.  &  B.  SALES  COMPANY 

p.  Riesen.  419  Vliet,  Milwaukee,  Wis-  ni-113  W.  Market  St.,  Elkin,  N.C. 
consin  53212.  W'orld's  largest  distributor  of 

- - - -  Newspaper  Form  Trucks 

SYNDICATE  YOUR  OWN^TOATURE  Telephone:  919-835-1513 

YOURSELF.  TOP  PROFESSIONAL  - ! - 

talent  will  help  you.  WRITE:  REBUILT  LINOTYPE,  2  magazines: 
SYNDIGATUyN  COUNSELLORS,  BOX  model  5  Linotype,  2  magazines.  Job 
1555,  EDITOR  &  PUBLISHER.  presses:  Triumph  Saw;  Proof  Press. 

Shetler’s  Superior  Ptg.  Co.,  Indiana, 

newspaper  services 

Fillers  Perforator  Tape 

HLLERS  with  ALTEIRNATE  HEADS  PRICE  and  ^t  quality 

Save  editorial  and  composing  costs.  J]?. 

pVb„  m...  s.n  Cl.  .4,01 

-- — ^  ■  ■  '  Order  now  from : 

Press  Engineers  PORTAGE  NEWSPAPER  SUPPLY 

- - - - -  i  44  E.  Ebcchange  St.,  Akron,  Ohio  44308 


Press  Engineers 


Newspaper  Presses  and  Conveyors 

the  EDWARDS  TRANSFER 
Co.,  Inc. 

1100  Ross  Ave.  -  1315  Ashland  St. 
Dallas,  Texas  75202  Riverside  1-6363 

ERECTING  DISMANTLING 
TRUCKING  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


PRESS  ENGINEERS 
Rotary  and  Offset  Installations 
Moving  -  Reconditioning  -  Repairs 
Guilmont  Printing  Industries  Ltd. 

911  Jeanne  Mance  St. 

Montreal  -  Canada  Tel:  504-861-1491  i 
SERVING  CANADA  SINCE  1901 

Newspaper  Press  Installation 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn,  N.  Y.  11231 
JAckson  2-6105 


EQUIPMENT  MART 

Composing  Room 

MONTOTYPB  STRIPCASTER,  ser. 
#8983.  Good  shape,  variety  of  molds. 
H.  R.  Williamson,  Machinist.  Chat¬ 
tanooga  Times,  Composing  Room. 

ELEKTRON  LINOTYPE,  only  3  years 
old.  #70390,  with  Linomatic  Tape  Sys¬ 
tem.  Going  offset.  Sacrifice  for  $15,500. 
You  save  nearly  $7,000.  The  Toppenish 
Review,  P.O.  Box  511,  Toppenish. 
Washington  98948. 

COMET  #1357,  gas  pot.  TTS  with  mat 
detector :  Comet  #1053,  electric  pot, 
TTS  equipped.  Both  Comets  have  In- 
tertype  9-pt.  Imperial  No.  IC  (T)  with 
bold.  Morrison  Slug  Stripper  SS  924, 
30  steel  turtles,  Fairchild  perforator. 
Call  Bob  Groves.  (AC  502)  827-5666. 
Gleaner  -  Journal,  Henderson.  Ky.. 
42420. 

JUSTOWRITERS.  12  and  9-pt.  Galvin 
completely  equipiied,  practically  new — 
$1000  below  list  price.  Delta  Printing, 
2320  Airline  Highway.  Kenner,  La. 
70062. 

MODEL  26  LINOTYPE  MIXER,  ser. 
54,000.  Electric  Pot,  AC  motor.  Tip-top 
condition.  Real  buy  I  EPCO,  31-28 
Queens  Blvd.,  L.I.C..  N.  Y. 

Tel.  (212)  937-1166. 

TWO  VANDERCOOK  325GH  Proof 
Presses.  No.'s.  11823  and  12076:  form 
size  24  X  24-V4.  Service  Composition 
Co..  110  S.  Hanover  St.,  Baltimore, 
Maryland  21201. 


Photoengraving  Equipment 

CAN  YOU  TOP  THIS?  Photo-Lathe 
Engraving  machine,  40  pet.  of  $3,750 
cost  paid  for;  A-1  condition:  token 
earnest  money  and  take  over  lease- 
purchase  (extra  equipment  included). 
The  Triangle  Pointer,  Chapel  Hill, 
North  Carolina.  (AC  919)  942-4691. 

FAIRCHILD  CADET,  factory  recon¬ 
ditioned  two  years  ago,  $2,500.  El 
Defensor  Chieftain,  Socorro,  New  Mex¬ 
ico  87801. 

FAIRCHILD  SCAN-A-GRAVER,  Cadet 
Model,  $1,500;  Goss  Comet  8-page 
press,  $2,000.  Reason  for  selling;  going 
offset!  Both  in  excellent  condition; 
under  company  service  contracts.  Con¬ 
tact  John  Brewer,  Grandville  Star, 
Grandville,  Michigan  49418. 

FOR  SALE:  Used  powderless  Dirats 
etching  machine,  takes  plates  18"  x 
23"  :  1  Chemco  gas  and  electric  whirl- 
er;  1  Ostrander  Seymour  router :  1  cold 
Top  developing  tank.  All  reasonably 
pricetl.  Publishers,  Inc.,  Fifth  &  Jer¬ 
sey  Ave.,  Gloucester  (7ity,  New  Jersey 
08030.  Phone:  (AC  609)  456-1000. 

Presses  &  Machinery 

6  or  8  UNIT  HOE— 223/4" 

3  extra  Color  Cylinders — 6  Reverses — 
Duo  Ink  Rails — Reels  &  Pasters — Dou¬ 
ble  Folder — Balloon  Former — C-H  Con¬ 
veyor — Trackage  and  Turntables — AC 
Group  Drives — Located  New  Orleans — 
Available  early  1967.  I 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.Y.  17,  N.Y.  OX  7-4590 

bX)R  SALE  AT  SACRIFICE 
16-Page  2  to  1  Duplex  Tubular  Press, 
good  serial  number;  with  all  stereo, 
mat  roller,  and  late  model  Sta-Hi 
Master  Former,  Available  immediately. 
Contact : 

W.  C.  Douglass 

FAIRCHILD  GRAPHIC  EQUIPMENT 
3120  Maple  Drive,  N.  E. 

Atlanta,  Georgia  30305 

S-PAGB  GOSS  COMET  FLAT  BED 
Press,  roll  fed,  22  chases,  miscellane¬ 
ous  spare  parts  and  tools.  Can  be  seen 
in  operation  at  Troy,  Alabama.  Reason 
for  selling:  installing  larger  press, 
$.850.  Contact  Mirl  Crosby,  Dothan 
Eagle,  Dothan,  Ala.,  36302.  Ph ;  792- 
3141. 

GOSS  COX-O-TYPE  in  top  condition. 
Ten  years  old.  Always  under  Goss 
service.  16  pg.  tab.  Complete  32  chases. 
New  Landman  color  and  platemaker. 
The  Cape  Codder,  Orleans,  Mass., 
02653. 


Presses  &  Machinery 

DUPLEX  FOLDER 

Tubular,  Model  2/1 

GOSS  FOLDER 

Headliner,  23A*  cut-off 

HOE  PAPER  ROLL  STANDS 
DUPLEX  TUBULAR 

Model  2/1 

4-Page  Printing  Section 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.,  N.Y.,  N.Y.  10017 

GOSS  Suburban  (offset)  two  and  four 
units,  Vi  &  %  page  folder 
GOSS  24/P  Straightline,  22%"  cutoff 
DUPLEX  Tubular,  16  page  standard 
DUPLEX  Tubular,  24  page  standard 
GOSS  Cox-O-Type,  8  page  standard 
DUPLEX  Model  A,  8  page  standard 
DUPLEX  Model  E,  8  page  standard 
Newspaper  Presses  — 

Offset  or  Letterpress 
Stereotype  Equipment 
WE  BUY  AND  SELL 
GRAPHIC  ARTS  EQUIPMENT 

Ability  Ptg.  Equipment  Co.,  Inc. 
726  S.  Dearborn,  Chicago,  HI.  60606 
Phone:  (AC  312)  427-7366 

4  UNIT  HOE— 22-3/4" 

3  Arch  Units  1938 — 1  Color  Convertible 
1949 — 2  Reverses — 2  AC  Drives — 2  End 
Roll  Stands  with  Power  Hoists. 

Available  August  1966 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.Y.  17.  N.Y.  OX  7-4690 


LINOTYPE— Model  31,  electric  pot,  $  HOE  REELS,  TENSION’S^  AND  PASTERS 


motor  and  feeder.  Rebuilt — not  re¬ 
painted — new  guarantee ;  also  3  maga- 


&>lumnar  mounted  with  Columns 
off  of  HOE  COLOR  CONVERTIBLE 


zine  fan  typo  8's;  M(^el  14  single  key-  PRESS  No.  2916 — (1940) — AC  Motors 


board.  Dick  Bligh.  1036  Elgebrook, 
Terre  Haute.  Ind.,  47804. 


B*a4  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.Y.  10017  OX  7-4590 


AVAILABLE  NOW'!  I 

Twin  Cox-O-Type,  flat  bed  press.  16- 
page  capacity,  ser,  #490-491,  less  than 
10  years  old. 

Northern  Virginia  Daily 
Strasburg,  Virginia  22657. 

2  UNIT  GAZETTE  WED  OFFSET 
(tabloid)  and  Normanco  collator,  used 
only  l-t/y  years.  Cost  $34,000,  sell  for 
half  price.  (Replaced  by  larger  web 
press):  also  10  x  15  Roto-print  offset. 
$975;  10  X  15  Kluge,  $895.  Good  model 
5  Lino,  $1,150.  1^  Goodkin  Prismatic 
camera,  new  $1,195.  All  in  A-1  shape. 
Gowe  Printing,  620  E.  Smith  Road, 
Me<lina,  Ohio  44256.  (AC  216)  PA  6- 
4161. 

HOE  PAN(X)AST  ROTARY  PRESS. 

3  decks,  end-fed  reel  stands,  4  plates 
wide,  with  single  folder.  23-A*  cut-off, 
V4  plates.  Blanket  cylinders  have  been 
ground  to  take  soft  packing.  Geared  to 
run  over  20,000  c(H>ies  per  hour.  New 
cylinder  bearings.  100  HP,  220V,  3 
Ph.,  AC  motor.  Box  1519,  Editor  & 
Publisher. 

ONE  VANGUARD  31"  Web  Offset 
Press  with  two  perfecting  units,  folder, 
roll  stands  and  electrical  equipment. 
Original  cost  new  1961  $42,120.  Will 
take  $15,000  cash.  Located  in  Tucson, 
Arizona.  General  Electric  Credit  Corp., 
211  E.  43rd  St..  New  York,  N.Y.  10017. 
Tel.  (AC  212)  Mo  1-2310 

24  PP.  SCOTT  PRESS,  double  color 
deck,  has  run  many  four  color  circulars 
and  newspai>ers;  built-in  quarterfolder; 
perfect  running  condition.  Sacrifice  for 
quick  action.  Former  plant  of  E.  St. 
Louis  Press,  21  N.  Main,  £.  St.  I/>uis, 
III.  Phone  618-271-1480. 

GOSS  COX-O-TYPE  8-page  Flatbed. 
Excellent  condition.  Constant  first- 
prize  winner  in  press  work  in  V.P.A. 
Call  (AC  703)  SUnset  7-1200.  The 
Eastern  Shore  News,  Inc.,  Onancock, 
Virginia  23417. 

ALL  MODELS 

Linotypes — Intertyi>es — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  N.  Y.,  N.  Y.  10007 


Presses  &  Machinery 

12-UNIT 

HOE  COLOR  CONVERTIBLE 
1951  -  1955 

Made  up  as  two  6-unit  presses,  each 
with  extra  color  cylinder — 3  reverses — 
double  folder  —  balloon  former  —  C-H 
conveyor  —  AC  unit  type  drive  —  Web 
break  detectors — Web  severing  devices 
— reels  and  pasters — trackage  and  turn¬ 
tables. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.Y.  17,  N.Y.  OX  7-4590 


DUPLEX  TUBULARS 
16-page,  2  to  1  model,  with  complete 
stereo  equipment.  Available  now. 
24-page,  2  to  1  model,  with  balloon 
former  and  complete  stereo  equipment. 
Available  on  or  about  September  1, 
1966. 

16-page,  Unitubular  No.  724  with  color 
hump  and  complete  stereo  equipment. 
Available  on  or  about  September  1, 
1966. 

LOYAL  S.  DIXON  CO.  INC. 
"Newspai>er  Elquipment  Dealers” 
11426  Penrose  St.,  Sun  Valley,  Calif. 


16— (7L1NE  REELS  AND  PASTERS 
for  40"  dia.  rolls  including:  Main 
spider  arm  shaft  with  two  three-posi¬ 
tion  spider  arms;  reel  rotation  and 
margin  control  motors  and  mecha¬ 
nisms;  tension  and  control  panel; 
drum  switch  and  governor,  or  floating 
roller;  torque  motor  which  controls 
web  tension ;  web  cutter;  and  tail 
measuring  relay.  These  are  complete 
reels  except  for  "Y”  columns.  Contact: 
Purchasing  Agent.  Courier-Journal  A 
Louisville  Times,  Louisville,  Kentucky 
40202. 


2  WOOD  PRESSES  2234" 

Each  Press  consists  of  6  Units — Single 
2  to  1  Folder — 1  with  Balloon  Former 
— C-H  Conveyor — Reels.  Tensions  and 
Wood  AuUmasters — DC  Group  Drive 
with  Motor  Generator — Sheet  Severing 
Devices — Dynamic  Braking — Available 
mid-May  1966. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.Y.  17.  N.Y.  OX  7-4590 


WOOD  NEWSPAPER  FOLDER 
128  Page,  3:2  ratio,  22-%"  cutoff  con¬ 
sists  of  Cutting.  Folding  and  Delivery 
Unit.  Clounters  for  15,  25,  50  papers. 
Offer  siib.iect  to  prior  sale  where  and 
as  is  Or  Factory  Rebuilt. 

WOOD  NEWSPAPER  MACH.  CORP. 
Plainfield,  N.J.  Phone  201-756-5700 


HARRIS  LSB.  LTG,  and  WEB  22.  17 
X  22  presses.  Excellent  shape  and  run¬ 
ning.  Priced  right.  Advertiser.  Iowa 
Falls.  Iowa  50126.  Phone  (AC  515) 
648-4204. 


Stereotype  Equipment  For  Sale 


HAMMOND.  Model  BF-10  Ben  Frank¬ 
lin  Trim-O-Saw  with  carbide-tipped 
saw  blade:  single  phase,  110/220  volt 
motor:  bought  new  April  1962;  cost 
new  $735.  Sale  price — our  floor  $400. 
Publications.  Inc..  823  N.  Stuart  St., 
Arlington.  Virginia  22203. 


GOSS  45C  MAT  ROLLER 
W.  A.  Malcolm  Co.,  (AC  312)  SU  4- 
I  4160,  918  W.  Winona  Ave.,  Chicago, 
111.  60640. 


Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E  42  St.,  N.Y.,  N.Y.  10017  OX  7-4690 


JUSTOWRITER  —  BOTH  UNITS 
The  North  Shore  News 
Box  200,  Syosset,  New  York  11791 


I  editor  8c  publisher  for  April  2,  1966 

J _ 


Help  Wented 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Academic 

Circulation 

THE  UNIVERSITY  OF  NEVADA, 
Reno,  may  add  Assistant  Professor  to 
its  Journalism  staff  as  teacher  be^in* 
ninjf  with  the  fall  semester.  He  must 
have  a  minimum  of  several  years  suc¬ 
cessful  professional  service  as  a  news¬ 
man.  a  Master's  det^ree,  and  college 
teachintf  experience.  Write  Prof.  A.  L. 
HiKRini>otham. 

j  CIRCULATION  MANAGE*R  for  ag- 
1  gressive  morning  newspaper  in  com- 
j  petitive  community,  chart  area  2.  We 

1  want  youthful.  exi>eriencetl  take-charge 
'  man,  tK>ssibly  now  in  number  2  spot, 

1  who  wants  to  make  gcKxl  in  big  way. 

Our  circulation  is  30,000,  with  un- 
1  limited  growth  |K>tential.  We  will  pay 
'  salary  commensurate,  first,  with  your 

Administrative 

achievement.  Write  full  particulars  to 
Box  1650,  E<litor  &  Publisher. 

COMPTROLLER,  able  to  take  over 
business  manag^er's  duties,  for  well- 
established,  top  medium-sized  daily  in 
'/jone  2.  Must  take  over  greneral  led{?er 
and  full  supervision  of  newspaper  ac¬ 
counting  office.  Excellent  salary  for 
right  man.  Reply  with  complete  re¬ 
sume  and  salary  requirements  to  Box 
1624,  Editor  &  Publisher. 

CIRCULATION  MANAGERS  NEEDED 
for  an  aggressive,  growing  group  of 
newspai>ers  locat^  throughout  the 
U.S.  We’re  looking  for  men  who  can 
build  a  well-rounde<l  carrier  organiza¬ 
tion  ...  a  great  opportunity  for  those 
who  look  towards  the  future  via  the 
challenge  of  the  present.  Please  send 
full  resume  including  references,  de- 

BUSINESS  MANAGER,  Editor.  Circu¬ 
lation  Manager  (3  positions).  PubHsher 
(2  weeklies),  commercial  printer  (off¬ 
set).  Complete  resume  of  education, 
experience,  earnings.  Acting  Publisher, 
P.  O.  Box  911,  Dayton.  Ohio  45401. 

tails  of  exi>erience  and  salary  require¬ 
ments.  Applications  are  definitely  con¬ 
fidential.  Write  Box  1645,  Editor  & 
Publisher. 

Classified  Advertising 

CHIEF  ACCOUNTANT,  well  versed  in 
modern  NCR  oi>eration  for  large  daily 
and  shopi^er  complex.  Submit  ivsume. 
compensation  expected.  Contact  Phil 
Turner,  Citizen-News.  1545  North  Wil¬ 
cox.  Hollyw’ood.  Calif.,  90028. 

EXPERIENCED,  WORKING  Classified 
Advertising  Manager  for  award-win¬ 
ning  Northern  Calif,  daily.  Salary  plus 
incentive.  Box  1628.  Editor  &  Pub¬ 
lisher. 

SALESMAN — Experienced  in  classified 

PUBLISHER-EDITOR 

for  newspaper  of  15,000  circu¬ 
lation  in  growing  Northeast 
community.  Prefer  married  man 
who  will  integrate  and  partici¬ 
pate  in  community  activities. 

and  classified-display  copy  for  50,000 
circulation  Metropolitan  Area  daily  in 

1  Chart  Area  2.  Must  have  lay-out  know- 
how  and  ability.  Top  salary  and  com¬ 
pany  benefita.  Excellent  opportunity 
for  salesman  on  smaller  paper  to  move 
ahead.  Write  Box  1494,  Ekiitor  &  Pub¬ 
lisher. 

Display  Advertising 

Salary  commensurate  with  ex¬ 
acting  demands  of  position. 
Liberal  fringe  benefits.  Send 
complete  information  in  first 
application.  Replies  confiden¬ 
tial. 

Box  1642 

Editor  &  Publisher 

AD  MAN,  overall  management  experi¬ 
ence  including  editorial.  Large  weekly 
or  small  daily  experience  preferred. 
Advertising,  ^itorial.  general  man¬ 
ager  type.  Small  paper  chain.  Salary 
and  percentage  of  gross,  fringes,  plus 
future  1  Write  in  absolute  confidence 
Box  1545.  Editor  &  Publisher. 

ADVERTISING  MANAGER,  salesmen- 
second  men.  Phil  ’Turner,  Citizen-News, 

1545  N.  Wilcox,  Hollywood,  Calif., 

Artists 

90028. 

CALIFORNIA’S  fastest-growing  daily 
in  Bay  Area  needs  competent  display 
ad  salesman.  Fine  climate,  living,  cul¬ 
tural  and  recreational  facilities,  col¬ 
leges.  Good  salary  and  bonus.  Write 
or  ’phone:  Dick  Holst,  Times,  P.O, 
Box  937,  Walnut  Creek,  California. 

.■\RTIST — Experienced  or  bright  begin¬ 
ner.  Retouch,  layout ;  cartooning  or 
ruto,  a  plus.  Daily.  Zone  2.  Box  1565, 
E<litor  &  Publisher. 

ART  DIRECTOR — Age  25  to  45.  exiie- 
rienced  in  publication  layout  and  il¬ 
lustration.  Ability  to  direct  free  lance 
artists  important.  Ebccellent  growth  op¬ 
portunity  with  a  Midwest  magazine 
publisher  in  city  of  500,000 — Zone  5. 
Salary  commensurate  with  experience. 
Send  complete  resum4  to  Box  1580, 
Editor  &  Publisher. 

ADVHatTTSING  SALESMAN  —  Excel¬ 
lent  opportunity  for  young,  enthusiastic 
salesman.  Due  to  increased  business  we 
now  have  opening  on  prize-winning, 
modem  daily  newspaper  in  clean,  at¬ 
tractive  city  of  7.500  near  Fort  Wayne. 
Indiana.  Good  pay  and  benefits.  Write 
qualifications  to;  James  Barbieri,  Bus. 
Mgr..  News-Banner,  Bluffton,  Ind., 
46714. 

Circulation 

CIRCULATION  Division  Manager  for 
large  suburban  daily.  Southern  Cali¬ 
fornia  area.  Good  salary,  incentive, 
fringes.  Phil  Turner.  CHtizen-News, 
1545  No.  Wilcox,  Hollywood,  Califor¬ 
nia.  90028. 

ADVERTISING  SALESMAN  for  Cen¬ 
tral  New  Hampshire  weekly.  Excellent 
opportunity.  Write  Box  1615,  Editor  & 
Publisher. 

AGGRESSIVE  Display  Advertising 

MARKBHTNG  MANAGER 

Young  circulation  man  to  take  over 
the  marketing  of  the  morning  and 
evening  papers.  Will  handle  sales  and 

Salmman  for  award-winning  Northern 
Calif,  afternoon  daily.  Resume  to  Rose¬ 
ville  Press-Tribune.  P.O.  Box  350. 
Roseville,  Calif.,  95678. 

promotion  campaigns.  Both  newspapers 
published  by  same  company,  but  are 
competitive  in  circulation  and  in  news. 
SuM^fuI  applicants  will  have  college 
training  as  well  as  broad  circulation 
experience.  Send  complete  resum6  with 
salary  requirements  to. 

Personnel  Manager 
’THE  CHARLOTTE  OBSERVER 

THE  (TIARIvOTTE  NEWS 
(Charlotte.  North  Carolina  28201 

ALBANY  (N.Y.)  WEEKLY  doubling 
ad  i)ower.  Seek  creative  initiative.  Con¬ 
sidering  ’66  grads,  male  or  female.  Top 
pay — unlimited  future.  Box  1626,  Edi¬ 
tor  &  Publisher. 

FLORIDA  GULF  COAST  DAILY  in 
growing,  progressive  community  seeks 
experienced  retail  salesman.  New  plant, 
offices  and  full  color  press.  Salary,  plus 

CIRCULATION  MANAGER  for  na¬ 
tional  telephone  sales  and  supplies. 
1150.00  to  start.  Good  opportunity.  Box 
730,  Hot  Springs,  Ark.,  71902. 

realistic  incentive  plan  and  retirement 
program.  Group  insurance,  other 
fringes.  Send  detailed  resume  to  R.  P. 
Richardson.  Jr.,  The  Bradenton  Herald. 
Bradenton,  Florida,  33.505. 
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Display  Adrertising 

EXCITING  FUTURE  for  man  who 
doesn’t  want  to  get  trapped  up  a  blind 
alley  career.  One  of  the  nation’s  best 
known  Midwestern  weekly  publishers 
wants  "good  right  arm  assistant”  for 
news  and  advertising.  Integrity  as  im¬ 
portant  as  ability.  If  high  salary  and 
short  hours  your  only  goal,  save  post¬ 
age.  If  not  afraid  of  responsibility  and 
looking  for  right  reward  for  future — 
with  security — this  is  your  opportunity  I 
Write  fully.  All  replies  held  in  strictest 
confidence.  Box  1600,  Eklitor  &  Pub¬ 
lisher. 


NATTONAL  ADVERTISING  salesman 
for  Southeast  representative  firm  to 
operate  one-man  branch  office.  Salary, 
expenses,  car  allowance,  health  insur¬ 
ance,  vacation.  If  you’re  young,  with 
not  too  much  experience,  we’ll  train 
you  at  headquarters.  Box  1620,  Editor 
&  Publisher. 


OPPORTUNI’TY  UNLIMI’rro  for  ag¬ 
gressive,  alert,  non-clock-watching 
salesman,  22  to  45,  for  senior  sales¬ 
man’s  position — 12,000  circulation — 
Chart  Area  5  daily.  Good  salary,  in¬ 
centive,  fringes  for  producer.  Excellent 
chance  to  advance  (how  high  is  up?). 
Write  Box  1625.  Editor  &  Publisher. 
Tell  all.  Our  folks  know  of  this  ad. 


TOP  SALESMAN  for  14M  6-day  p.m. 
daily  in  rich  San  Joaquin  Valley  city 
near  Yosemite.  Salary  plus  liberal  in¬ 
centive  plan  for  experienced,  capable 
man  who  can  handle  key  accounts  and 
is  willing  to  accept  responsibility  with 
advancement.  Write  full  particulars  to 
Gene  Lofton,  Merced  Sun-Star,  Merced, 
Calif.,  95341. 


AD  MANAGER-SALESMAN 
Well-established.  So.  Calif,  awanl-win- 
ning  offset  weekly,  23M  controlle<l  cir¬ 
culation,  offers  good  opportunity  in 
fastest-growing  suburban  area.  Above¬ 
average-pay  plus  extras  for  exi>erience 
in  sales,  layout  and  hard  work.  Send 
full  details,  salary  desired,  to;  Gale 
Brandon,  P.O.  Box  95,  Artesia,  CaliL, 
90701. 


ADVERTISING  MANAGER  for  lively 
rural  weekly  publications.  CTiallenge, 
man  or  woman,  with  energy,  imagina¬ 
tion  and  experience — copy,  layout, 
since  sales.  Beautiful  country,  fine 
schools,  stimulating  community.  Phone 
20.3-43.5-2541,  or  write  S.  Hoskins, 
Lakeville  Journal,  Lakeville,  Conn., 
060.39. 


ADVERTISING  SALESMANAGER  for 
aggressive  quality  weekly  newspaiier. 
As  key  man  in  organization,  must  or¬ 
ganize,  dream  and  sell.  Great  living 
near  Boston,  beach  and  mountains.  To 
$140.  Write  with  details  to:  W.  Was- 
serman.  Chronicle.  14  Central  St..  Ips¬ 
wich,  Mass.,  01938. 


Display  Advertising 


ADVERTISING 

COPYWRITER 


Wanted  by  large  Atlantii. 
Georgia  company.  Experience! 
newsman,  aged  21-28,  with  J- 
degree.  Imagination,  capability 
for  hard  work,  accuracy  and 
thorough  knowledge  of  English 
grammar  are  requisites.  Adver¬ 
tising  copywriter  experience 
helpful  but  not  essential. 

Box  I  646 

Editor  &  Publisher 


RBTTAIL  SALESMAN — Join  staff  of 
fast-growing  Florida  daily  and  Sunday. 
Prefer  man  with  2  to  3  years’  experi¬ 
ence  on  smaller  pai>er,  capable  of  good 
layouts,  familiar  with  color  techniques 
and  strong  sales  ability.  Nation’s  finest 
climate.  Fringe  benefits.  Send  complete 
resume  and  salary  requirements  in  first 
letter  to: 

Personnel  Department 
Fort  Lauderdale  News 
Fort  Lauderdale,  Florida,  33302 

Editorial 

IMMEDIA’TE  OPPORTTINITY  —  Ex¬ 
perienced  man  to  take  over  manage¬ 
ment  editorial/advertising  on  weekly 
newspaper  in  attractive  upstate  N.Y. 
college  town.  Salary,  profit-sharing. 
Box  68,  Fayetteville.  N.Y.  13066. 


OUR  TOWN  IS  BOOMING  I  We  have 
growing  pains  I  News  editor  needed 
now  I  New  position,  second  in  command 
of  news  operation  on  quality,  com¬ 
petitive  daily.  Starts  at  $120.  Zone  6. 
Reply  to  Box  1430,  Editor  &  Publisher, 


REPORTER  for  16,000  p.m.  newspa¬ 
per  in  Zone  3.  Progressive  industrial 
community.  Should  have  some  experi¬ 
ence,  but  will  consider  recent  college 
graduate  for  job  as  County  government 
reporter.  Box  1434,  Editor  &  Publisher. 


H3CPBRIENCED  YOUNG  MAN  who 
wants  to  grow  with  two  weekly  prize¬ 
winning  Northern  Illinois  newspapers. 
City  editor’s  position  now  open.  Ex¬ 
cellent  group  health  plan  and  profit- 
sharing  programs.  Call  or  send  re¬ 
sume  to  Tilton  Publications,  Rochelle, 
III.,  61068. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


EDITOR  &  PUBLISHER  for  April  2,  1966 


HELP  WANTED 

Editorial 


DESKiLVN-REPORTER  for  wide¬ 
awake  morning  daily  in  progresaive 
mounUin  city.  Two,  three  years  ex- 
nerience  preferred.  Young  staff,  few 
sacred  cows.  Send  samples:  Frits  Wirt, 
night  editor,  Kingsport,  Tenn.  Times- 
News.  _ 


FLORIDA  A.M.  DAILY,  West  Coast, 
wants  2  reporters  with  2-3  years’  ex¬ 
perience.  Send  all  details,  salary  ex¬ 
ited  in  first  letter.  Box  1533,  Editor 
&  Publisher. 


general  assignment  reporter 

wanted.  Over  22.UOO  circulation,  daily 
and  Sunday,  Southeastern  Washington 
State,  growing  r^ion.  Prefer  two  or 
three  years’  experience.  Salary  open  as 
per  experience  and  ability.  Give  de¬ 
tails  and  references.  All  replies  con¬ 
fidential.  Write,  don’t  phone.  Don  Pug- 
netti.  T^-City  Herald.  Pasco,  Wash¬ 
ington.  99301. 


B3)IT0R  for  good  solid  morning  daily 
in  northeastern  Pennsylvania.  Good 
position,  benefits,  modem  off-set  plant. 
Top  Editorial  position  in  four  years 
for  right  man.  Contact  David  M. 
Turner.  The  Daily  Review,  Towanda, 
Pa.  18848. 


BDirOR-WRI’TER :  Outstanding  oppor¬ 
tunity  for  young  man,  25-35,  with 
le^ing  publication  in  life  insurance 
business.  Assistant  editorship  position 
includes  editorial  and  reportorial  du¬ 
ties,  with  modest  amount  of  travel. 
Steady  progress  assured.  Financial 
background  helpful  but  not  necessary. 
Writing  ability  a  must.  Reply  in  con¬ 
fidence  to  Box  1554,  Editor  &  Pub¬ 
lisher. 


EDITORIAL  WRITER— 50,000  subur¬ 
ban  daily  in  Zone  2.  Position  opening 
this  summer.  Must  write  well-re- 
searched  comment  on  local  issues  on 
a  daily  basis  and  handle  editorial  page 
make-up.  Attractive  salary  and  fringes. 
Send  complete  resume  to  Box  1578, 
Editor  &  Publisher. 


EXPERIENCED,  young  managing  edi¬ 
tor  wanted  immediately  for  old,  pros¬ 
perous  beef  cattle  magazine.  Must 
know  layout,  copy,  editing  and  some 
advertising.  Will  have  complete  charge 
of  magazine  and  double  as  publisher’s 
assistant.  Light  travel.  Submit  age. 
salary,  availability,  complete  resum4 
and  samples  with  first  letter  to  ’THE 
.SHORTHORN  WORLD.  16  S.  Locust 
St.,  Aurora,  Illinois,  60506. 


INVESTIGA’TB  SMALL-TOWN 
JOURNAUSM 

Prize-winning  offset  daily  needs  young 
city  editor  who  can  move  up  rapidly 
to  managing  editor.  Top  pay,  benefits. 
Must  be  eager  to  play  active  role  in 
community  in  lake  region  of  northern 
Indiana.  Write:  George  Witwer,  News- 
Sun,  Kendallville,  Indiana  46756. 


READY  TO  MOVE  UP? 

I’ve  loot  my  city  editor;  his  assistant 
moves  up.  Can  you  replace  the  latter? 
You’ll  need  two  or  three  years  of  re¬ 
porting  experience  and  the  ability  and 
desire  to  work  inside.  Staff  and  public 
contact  important;  desk  exi>erience  is 
not.  Afternoon  daily.  New  York  City 
area.  Box  1687,  Editor  &  Publisher. 


REPORTER  —  General  assignments, 
features.  Should  know  city  government. 
Afternoon  daily  in  central  Connecticut. 
Two  to  three  years’  experience.  Good 
working  conditions  and  benefits.  Apply 
by  letter  to  S.  H.  Wendover.  Editor. 
The  Meriden  Journal.  Give  full  experi¬ 
ence  and  education.  Samples  will  be 
returned. 


SELF-STARTING  YOUNG  REPOR'TER 
needed  to  staff  1-man  bureau  in  thriv¬ 
ing  neighboring  city.  Will  cover  all 
phases— police,  city  council,  board  of 
supervisors,  features.  Great  opportunity 
for  right  man.  Write,  giving  full  de¬ 
tails,  to  Robert  E.  Rhodes.  Janesville 
Gazette.  Janesville,  Wis.,  63546. 


ASSISTANT  'TELEGRAPH  EDITOR 
Ex^nding  25,000  PM  daily  needs  wire 
desk  assistant  as  copy  editor,  for  page 
layout  and  to  swing  into  telegraph  job 
™o  days  a  week.  Lively  paper  in 
strong  news  town,  with  emphasis  on 
duality  heads  and  imaginative  makeup. 
1110  to  start.  Chart  Area  4.  Box  1630, 
Editor  &  Publisher. 


HELP  Vi  ANTED 

Editorial 

WANTED— SPORTS  EDITOR  with  zip  | 
and  go.  Midwest  group.  Good  quarters 
and  fringe  benefits.  Write:  A.  V. 
Lund.  Gen.  Mgr.,  Shaw  Newspapers, 
Dixon.  HI..  61021.  | 

AGGRESSIVE.  PROFESSIONAL  news-  | 
man  for  top  rewrite  slot  on  67,000  I 
afternoon  and  Sunday  near  Chicago. 
Top  challenge,  benefits,  pay.  Stimulat-  : 
ing,  creative  leadership.  Box  1640.  Edi-  I 
tor  &  Publisher. 


COMBINE  JOB  AND  VACATION 
FIRE  ISLAND  NEWS 
Managing  Editor,  summer  (5/16-9/2)  | 
weekly,  tabloid,  offset,  16-20  pages.  , 
Wide  area  of  creative  discretion.  Op-  ' 
portunity  to  create  paper  uniquely  edi-  i 
tor’s  pr^uct.  Job  available  for  mate.  | 
Reply  winter  address;  40  Washington  < 
St.,  East  Orange,  N.J.,  07017. 


DESK  EDITOR — Morning  newspaper  in 
Central  Virginia  metroix>litan  area 
wants  desk  man  to  handle  wire,  make¬ 
up  ;  must  be  sharp  on  heads,  makeup : 
some  handling  of  sports  desk.  Five-day, 
40-hour  week.  David  W.  Wright.  Man¬ 
aging  Editor,  The  News,  Lynchburg. 
Va.  24504. 


EDI’TOR — 10,000,  six-day  evening  Ohio 
county  seat  newspaper.  Complete 
charge  12-man  staff  and  editorial  pol¬ 
icy.  Salary  $10,000  plus.  Reply  Box 
1641,  Elditor  &  Publisher, 


EDITOR-WRITER :  Excellent  ow>or- 
tunity  for  young  man  or  woman,  25-35. 
to  move  into  editor’s  position  in  short 
time  on  weekly  offset  newspaper.  Must 
have  some  experience.  Have  a  photog¬ 
rapher.  but  ability  to  use  camera  help¬ 
ful.  Must  be  able  to  take  full  respon¬ 
sibility  for  news  and  some  sports,  ^nd  | 
full  details  and  salary  requirements  to:  I 
John  P.  Spooner,  Blast  Aurora  Adver-  { 
tiser.  Box  5,  East  Aurora,  N.Y.  14052.  I 


EDITORIAL  PAGE  EDI’TOR  sought  by 
expanding  48,000  suburban  daily  (In¬ 
dependent)  in  Zone  2  for  oi>ening  ex- 
t>ected  in  July  or  August.  Reporting 
experience  in  city,  county,  state  gov¬ 
ernment  desirable.  Above-average  pay. 
Box  1602,  Bklitor  &  Publisher. 


BTNANCIAL  DESK  MAN  for  NYC- 
based  news  service.  Unusual  oppor¬ 
tunity.  Bo.x  1608,  Bklitor  &  Publisher. 


GBTT  IN  ON  GROUND  FLOOR— Seek¬ 
ing  nucleus  of  permanent  staff.  Excel¬ 
lent  opportunity.  Need  men,  women 
with  desk  and  reporting  experience.  In 
fast  -  growing  university  -  metropolitan 
complex.  Write  Bill  Rives,  Denton 
(Texas)  Record-Chronicle. 


INTHRES’nNG  OPPOR’TUNITY  for  a 
young  man  who  wants  to  get  in  on  the 
ground  floor.  We  need  a  person  who 
is  willing  to  tackle  the  challenge  of 
starting  a  new  community  newspaper. 
Some  experience  helpful  but  willingness 
to  work  and  leam  essential;  some  news 
background  needed.  ’Hiis  will  be  the 
fourth  newspaper  in  our  group  of 
quality  offset  weeklies.  Area  2.  Write 
Box  1616,  Blditor  &  Publisher. 


MANAGING  EDI’TOR  who  will  clean 
out  the  dullness  and  trivia  and  de¬ 
velop  a  bright,  lively  but  accurate  and 
responsible  Zone  5  newspaper.  Must 
organize  and  supervise  staff  of  six, 
and  require  an  efficient,  quality  news 
operation  with  imagination  and  a  flair 
for  the  unusual.  'This  is  an  excellent 
opportunity  for  someone  who  wants  to 
practice  outstanding  journalism  and 
has  the  talent  and  desire  to  work  into 
general  management  as  we  are  ex¬ 
panding  and  looking  for  executive  ma¬ 
terial.  Box  1605,  Bklitor  &  Publisher. 


REGIONAL  EDITOR 
GENERAL  ASSIGNMB»4T  REPORTER 
ROVING  REPORTER-PHOTOGRAPHER 
Needed  for  morning  paper  in  highly- 
competitive  area.  Prefer  Midwest  back¬ 
grounds.  Ebccellent  benefits.  Send  re¬ 
sume  to  Bbcecutive  BMitor,  Times-Dem- 
ocrat,  Davenport,  Iowa  52805. 


RBIPORTER — EJxperienced  general  as¬ 
signment,  rewrite.  Will  consider  cur¬ 
rent  J-graduate.  Five-day,  S?-% 
week.  Good  pay,  liberal  benefits.  Reply 
in  confidence  to:  Louis  R.  Netter,  Man¬ 
aging  Ed.,  Freeman.  Kingston,  N,  Y. 
12401. 
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HELP  WANTED 

Editorial 


REPORTERS,  DESKMEN 
Openings  for  two  of  each  on  big. 
Northeastern  P.M.  We  have  room  for, 
or  will  develop,  true  professionalism — 
and  will  pay  for  it!  Box  1634,  Editor  & 
Publisher. 


RBPOR'TBTR — Cover  imi>ortant  munici¬ 
pal  beat ;  20,000  morning  daily.  Chart 
Area  1.  Two-three  years  experience; 
ability,  integrity,  energy,  good  judg¬ 
ment  essential.  40-hr.  week,  generous 
fringe  benefits ;  congenial  colleagues, 
pleasant  community.  Box  1636,  B^itor 
&  Publisher. 


REPORTER  for  general  assignments 
wanted  by  afternoon  daily  (no  Sunday) 
paper  in  upstate  New  York  city  under 
25,000  population.  Send  information 
about  yourself,  references,  and  salary 
expect^  to  Box  1606,  Editor  &  Pub¬ 
lisher. 


HELP  W  ANTED 
Editorial 

THE  WASHINGTON  POST  is  looking 
for  young,  creative  editors  for  copy  and 
alignment  desks.  Write  to:  Personnel 
Dir.,  The  Washington  Post,  1515  "L” 
I  St.,  N.W..  Washington,  D.  C.  20005. 


TOP  N.  J.  DAILY  &  SUNDAY  needs  I 
dMk  men — business  editor — general  as¬ 
signment  reporters.  Best  possible  condi¬ 
tions.  Box  1639,  Bklitor  &  Publisher. 


WRli'JuR — Large  company  with  wide 
range  of  editorial  activity  needs  young, 
adaptable  writer,  who  can  grow  quickly 
to  become  editor'  of  solid  employee 
magazine.  Requires  college  degree  and 
minimum  of  four  years’  diversified  pro¬ 
fessional  experience.  ’This  is  a  public 
relations  career  opportunity  starting  at 
$8,000  or  more  depending  on  qualifica¬ 
tions.  Send  resume  to  Box  1698.  Editor 
A  T^blisher,  describing  experience, 
self,  goals. 


aiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiin^  . . 


I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  I 


B  Name^ - - - 

I  Address _ _ _ 

1  City^ - 

1  State - Zip  Code. 

I  By - 

I  Classification _ 

I  Copy__ _ 


g  □  Assign  a  box  number  and  mail  my  replies  daily  1 

g  To  Run:  Times  Till  Forbidden  B 

g  Mail  to:  g 
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Editorial 


HELP  W  ANTED 

Press  Room 
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YOUNG  REPORTER-REVN-RITE  MAN 
fur  large  community  newspaper  in 
thoroughbred  horse,  suburban  country 
near  D.C.  Good  opportunity  for  take- 
hold  man  willing  to  start  modestly. 
Camera  experience  useful  but  not  es¬ 
sential.  Send  resume,  stating  minimum 
salary  required.  Rux  1610,  Editor  & 
Publisher. 


ASSISTANT  EDITOR 
Challenging  position  for  |>erson  who 
has  high  level  of  journalism  skills. 
News  feature  writing  and  some  pho¬ 

tography  for  two  news  publications — 
one  iMiblished  weekly  and  the  other  bi¬ 

weekly.  Combined  circulation  165,000. 
Some  travel  involved.  Prefer  journal¬ 

ism  grad  with  rural  or  suburban  pub¬ 
lication  l>ackground.  Ebtcellent  em¬ 
ployee  benefits.  Send  resume  to  D. 
Larson.  Midland  Cooperatives,  Inc., 
739  Johnson  Street  N.  E.,  Minneapolis, 
Minnesota,  55413. 

An  equal  opportunity  employer. 


AWARD-WINNING  Chart  8  after¬ 
noon  daily  nee<ls  top-flight  city  editor. 
Fringes.  Box  1655,  Editor  &  Publisher. 


DESK  MAN — Experienced  copyreader 
for  New  Jersey  daily  in  rapidly-grow¬ 
ing  area.  Box  1677,  ^itor  &  Publisher. 


CLASSIFIED 
Advertising  Rates 

Line  Rates,  Each 
Consecutive  Insertion 

SITUATIONS  WANTED  (Payabit  with 
ordtr)  4  times  @  SOC  per  line  each 
intertion;  3  times  ®  90t:  2  @  Sl.OO; 
1  time  $1.10  per  line.  If  keyed,  add  504 
far  box  service  and  count  as  1  addi¬ 
tional  line  in  your  copy.  3  lines  minimum. 
Air-mail  service  on  blind  ads  $1.00  extra. 


Respondents  answering 
"Help  Wanted"  ads 
Do  not  send  irreplaceable  clippinis, 
etc.  in  response  to  Help  Wanted  ads 
until  direct  request  is  made  for  them. 
E&P  cannot  be  responsible  for  their 
return. 


ALL  OTHER  CLASSIFICATIONS: 

4  times  @  $1.25  per  line  each  insertion; 

3  times  9  $1.35;  2  @  $1.45;  1  time 
$1.55  per  line.  If  keyed,  add  504  for  box 
service  and  count  as  1  additional  line  in 
your  copy.  3  lines  minimum.  Air-mail 
servlet  on  blind  ads  $1.00  extra. 

DISPLAY  CLASSIFIED:  The  use  of 
rules,  boldface,  cuts  or  other  decorations  ' 
changes  your  classified  ad  to  “classified 
display.”  The  rate  for  Classihed  Display 
is  $2.50  per  agate  line — $35  per  column  i 
inch  minimum  space.  I 

hdBASUREMENTS  AND  CHARGES:  I 
EAP  classified  advertising  is  set  in  6-point 
type.  Advertisements  set  completely  in 
6-point  up  to  a  maximum  of  20  lines,  I 

without  white  space,  display  heads,  etc.  | 

will  be  billed  at  the  specific  rate  (see  j 

rate  chart  of  various  numbers  of  inser¬ 

tions)  on  a  line  count  basis.  For  example 
an  advertisement  of  ten  lines  will  be 
billed  at  10  times  the  classified  line 
rate,  etc. 

Advertisements  using  extra  white  space 
and 'or  display  heads,  text,  or  signature  { 
in  Vogue  Light  8,  10,  12.  or  14-point  { 
maximum,  will  be  charged  by  agate  rule 
measurement — (14  lines  per  inch)  at 
the  prevailing  rate  for  the  number  of  ; 


DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  TUESDAY,  4:30  P.M.  j 
Count  five  average  words  to  the  line.  No 
abbreviations.  Box  holders'  identities  held 
in  strict  confidence.  Replies  mailed  daily. 
Editor  &  Publisher  reserves  the  right  to  ' 
edit  all  copy. 

Editor  &  Publisher 

•50  Third  Av*..  N.  Y.,  N.  Y.  10022 
(AC  212)  Plata  2-7050 
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CX)I*y  READERS-REPORTERS  wanted 
by  San  Juan  Star,  San  Juan,  Puerto 
Rico.  News  and  starts  reporters  with 
knowledge  of  Spanish  preferred:  Span¬ 
ish  not  necessary  for  copy  readers. 
Send  resume  and  clips  to:  Andrew 
Viglucci,  Managing  Editor. 


EDITOR,  N.J.  WEEKLY— $125 
Send  complete  resume 
Box  1668,  Editor  &  Publisher 


EXPERIENCED  NEWS  REPORTE'R 
for  East  Orast  Florida  daily.  Write 
Box  1399,  Editor  &  Publisher,  with 
resume,  salary  requirements:  camera 
capability  desirable. 


FASHION  EDITOR  experienced  in  all 
phases  of  women’s  news  department. 
Excellent  immediate  opportunities  with 
long-range  possibilities.  Ideal  working 
conditions  in  thriving  east  coast  com¬ 
munity — over  >2  million  population  in 
circulation  area.  You  will  not  be  dis¬ 
appointed  with  salary  and  employe 
benefits.  Reply  in  confidence  stating 
age,  marital  status,  education,  complete 
work  ex|)erience  and  salary  desired. 
Box  1672,  Editor  &  Publisher. 


FREE 

Send  resume  for  our  Spring  editorial 
job  market  newsletter.  Positions  with 
magazines,  newspapers,  book  publish¬ 
ers  and  PR  departments. 

BIRCH  PERSONNEL  SERVICE.  INC. 
67  E.  Madison  St.,  Chicago,  Ill.,  60603 


GENERAL  ASSIGNMENT  REPORTER 
with  some  newsi>ai)er  experience  to 
cover  municipal  affairs  and  write  fea¬ 
tures.  Expanding  New  Jersey  daily. 
Box  1676,  Exiitor  &  Publisher. 


IN  A  RUT?  Would  you  like  to  pick  up 
stakes  and  move?  We  will  provide  an 
opiiortunity  for  you  to  do  so  at  our 
expense,  if  you  are  an  exiieriencetl  staff 
reiwrter.  You  will  enjoy  the  fresh 
persi>ective  of  the  Pacific  Northwest  on 
a  daily  newspaper  of  24,000  circulation 
in  a  growing  interesting  community. 
Goo<l  salary,  benefits  —the  works.  We 
want  an  energetic,  cleancut  man  with 
ambition.  All  replies  confidential.  State 
experience,  education,  family  details. 
Write  Box  1656,  Editor  &  Publisher. 


IS  COMMUNITY  JOURNALISM  your 
interest  ?  Weekly  newspaper  on  de¬ 
lightful  Mass.  North  Shore  seeks  edi- 
tor-rei)orter.  One-man  news  operation. 
Permanent  position  with  growth  po¬ 
tential  within  prize-winning,  3-paper 
group.  Exjierience,  judgment  and  car 
necessary.  Start  at  $110.  Write  Box 
1665.  E<litor  &  Publisher. 


NEWS  EDITOR  for  large  weekly  in 
the  Nykon  Capital  of  the  World  .  .  . 
an  excellent  place  to  work  ami  live. 
Experience  necessary  including  photog¬ 
raphy.  Apply:  Glenn  James.  The 
Leader.  Seaford,  Delaware  19973. 


NEWS  STAFF  POSITION  OPEN  on 
6-day  afternoon  daily.  Congenial  work 
atmosphere,  excellent  climate:  good  a<l- 
vancement  opportunities :  earnings 

commensurate  with  experience  and 
skill.  The  News-Review,  Roseburg. 
Oreg.,  97470. 


NEWSPAPER 
SOCIAL  WRITER 

Immediate  openings  for 
two  women  with  newspaper 
experience — one  for  The 
Sacramento  Bee  and  one 
for  The  Modesto  Bee. 
Permanent  position.  Excel¬ 
lent  employe  benefits,  work- 
inp  conditions.  Apply  in 
person  or  send  detailed 
resume  to: 

Personnel  Department 
THE  SACRAMENTO  BEE 
2 1  st  &  P  Streets 
Sacramento,  Calif.,  95804 


NEWSPAPER  LIBRARIAN— Man  or 
woman  with  exi)erience  in  o|)erating 
newspaper  library.  New  Jersey  daily. 
Bo.x  1675,  Editor  &  Publisher. 


NEED  EXPERIENCED  PRESSMAN  ' 
to  work  on  7-unit  Hoe  press.  Day  shift.  I 
Top  for  top  man.  Contact:  Jack  Ken¬ 
ner,  Lima  News,  Lima,  Ohio  46802. 


REPORTER,  experiencetl — who  knows 
(or  will  learn)  all  phases  of  editorial 
department.  Above-average  salary  to 
right  man  desiring  to  make  iwrmanent 
change  6-day  P.M.  Contact:  Joe  Dorris. 
Ass't.  Publisher,  Kentucky  New  Era, 
Hopkinsville,  Ky.,  42240. 


REPORTE'R  —  General  news  assign¬ 
ments.  Western  Ohio  daily,  evening, 
over  10,000  circulation.  Steadily  grow¬ 
ing  community.  Opportunity  for  ad¬ 
vancement.  Insurance  and  iwnsion  pro¬ 
gram.  Replies  confidential.  Send  an¬ 
swer  to  Box  1664,  Editor  &  Publisher. 


REPORTERS — Two  of  our  front-line 
reiiorters  have  been  promoted  out  of 
our  newsroom.  We  need  replacements 
who  have  about  five  years  exiierience 
on  a  daily  or  with  a  wire  service.  This 
is  a  metropolitan  afternoon  daily  in  a 
prime  news  area  with  a  circulation  of 
110,000.  We  pay  top  people  top  wages, 
anil  offer  a  full  range  of  benefits. 
Chart  Area  3.  Box  1670,  Editor  &  Pub¬ 
lisher. 


SPORT.S  DESK  EDITOR 
We  are  seeking  a  young  and  experi- 
enceil  eilitor  for  challenging  iiosition 
on  the  s|)orts  desk  of  comjietitive  met¬ 
ropolitan  paper  in  major  league  city. 
With  a  starting  salary  of  $10,000,  we 
are  looking  for  an  eilitor  with  the 
demonstrateil  ability  on  a  smaller  pa¬ 
per.  and  the  potential  for  advancement 
with  us.  Box  1674,  Editor  &  Publisher. 


SPORTS  EDITOR  neeiled  immediately 
by  im.-igi native,  uninhibited  6000  circu¬ 
lation  daily.  Good  opportunity  for 
talented  college  gr-ul  with  minimum  of 
exiierience  who  seeks  maximum  of  free¬ 
dom,  responsibility.  $100  to  start.  Write 
fully,  submit  samples.  Commercial  Re¬ 
view,  Portland,  Indiana,  47371. 


THE  NEW  BRITAIN  HERALD  has  an 
attractive  position  open  on  its  news 
staff  for  the  right  person.  Could  be 
one  with  experience  on  a  smaller  news- 
Iiaiier.  Better-than-average  pay  and  lien- 
efits.  Congenial  surroundings.  Write: 
Managing  Editor,  New  Britain  Herald. 
New  Britain,  Conn.,  060,50. 


WE  RE  GOING  OFFSET  in  the  next 
few  months  and  are  looking  for  a 
general  assignment  reporter  who  would 
like  to  join  us  in  making  the  transi¬ 
tion.  Modem  plant.  Reply:  City  eilitor. 
New  Castle  News,  New  Castle,  Pa., 
16103. 


YOUNG  EDITOR  wanted  by  June  for 
farm  papers  covering  12  counties  and 
local  community  paper,  plus  some 
siKirts  writing  if  interested.  Initiative 
important.  Eastern  Ind.  Pub.  Co., 
Knightstown,  Ind..  46148. 

Operalors-Machinists 

IMMEDIATE  OPENINGS  weekly  plant. 
Three  newspapers.  Linotype  operator: 
also  ad  makeup  or  combination  man. 
Five-day  week.  Hospitalization.  Good 
salary.  Permanent.  Write  Box  17. 
Bradford,  Pa.  16701. 


I  LINOTYPE  MACHINIST  —  permanent 
'  position  for  a  highly  qualified  machin- 
I  ist  in  Honolulu,  Hawaii.  Experience 
I  with  Elektrons  and  a  tape  operation 
I  essential.  Write:  COMPOSING  ROOM 
I  FOREMAN,  c/o  HAWAII  NEWSPA- 
I  PER  OPERATORS.  P.O.  Box  3850, 
Honolulu,  Hawaii,  96801. 


EXPERIENCED  MACHINIST  wanted 
for  15-machine  shop.  Night  shift.  TTS 
experience  a  must.  Top  pay  for  right 
man.  Contact:  Jack  Kenner.  Lima 
News.  Lima,  Ohio  45802. 


LINOTYPE  OPERATORS 
HAND  COMPOSITORS 
Due  to  increased  business  and  long- 
range  contracts,  progressive  trade 
plant  with  new  equipment  has  perma¬ 
nent  openings  for  skilled  Linotype 
oiwrators  and  Hand  Compositors.  Up 
to  $140  for  40  hours  plus  O.T.  to  quali¬ 
fied  men.  Air-conditioned  plant,  non¬ 
union.  benefits:  day  or  swing;  no  labor 
trouble.  Send  complete  resum6  to: 
Shipp  Typography.  625  N.  W.  19  St.. 
Oklahoma  (?ity.  Okla..  73103. 


(X)MBINATION  Tubular  journeyman 
for  a  Northwest  evening  daily.  Box 
1660,  Editor  &  Publisher. 


DUPLEX  TUBULAR  PRESS.  Top  posi¬ 
tion  in  job  shop  near  Wash.,  D.(). 
Quality  work  required.  Must  be  Union 
member.  Write  Box  1407,  Editor  &  Pub¬ 
lisher. 


WANTED:  Combination  press-sterso 
journeyman.  Union  or  eligible.  Blue 
Cross,  Blue  Shield,  life  insurance,  pen¬ 
sion  plan,  sick  leave  and  vacation  ben¬ 
efits.  Box  1485,  Editor  &  Publisher, 

Public  Relations 


Is  This  The 
PR  OPPORTUNITY 
You’re  Looking  For? 

This  iob  starts  at  $12,000, 
but  it  can  go  much  higher 
within  a  short  span. 

Your  pay  is  pegged  at  a  percentage 
of  the  billings  for  which  you  are 
responsible.  As  your  capacity 
grows,  so  does  your  iiaycheck. 

If  you’re  hired,  you’ll  get  a  guar¬ 
antee  of  a  year’s  employment.  Plus 
relocation  expense,  if  any. 

You’ll  work  on  two  small  accounts 
on  which  you’ll  be  free  to  try  your 
wings  with  minimal  supervision. 
Plus  two  largrer  accounts  on  which 
you’ll  work  next  to  an  old  hand. 

You’ll  have  variety  in  your  ac¬ 
counts — all  the  way  from  research 
to  retail. 

Most  of  your  work  will  be  develop¬ 
ing  and  placing  feature  articles, 
but  there’ll  be  a  little  of  every¬ 
thing  else,  including  counselling. 

You’ll  have  solid  supervision  and 
a  panel  of  consultants  to  help  de¬ 
velop  and  supplement  your  skills. 

But  you  must  be  awfully  good. 

A  reporter  with  range  and  em¬ 
pathy.  A  hard,  fast  writer  with 
strong  story  sense,  a  clean  style 
and  a  feel  for  markets.  An  eager 
problem-solver.  Linguist  enough  to 
master  the  point-of-view  of  every 
client  business.  Not  a  salesman, 
but  a  man  of  judgment  and  dig¬ 
nity. 

We  are  Detroit’s  largest  PR  agen¬ 
cy  in  point  of  volume,  a  Silver 
Anvil  Winner. 

All  replies  will  be  acknowledged. 

Box  1666,  Editor  &  Publisher 

Salesmen 

NBW^SPAPBHl  WEB  PRESSMAN  or 
Salesman  now  seijing  to  newspaper 
pressrooms  to  sell  rollers,  blankets  in 
the  South.  Attractive  position,  good 
compensation  arrangement. 

J.  Thomas  McHugh  Company,  Inc. 
6800  East  32nd  Street 
Indianapolis  46226,  Indiana. 
Phone:  317-545-3662 


TOP  National  Feature  Syndicate  needs 
experienced  salesmen  for  travel  in 
Zones  3,  4,  5.  7.  Good  salary,  com¬ 
mission.  Apply  with  references  to  Box 
1574.  Editor  &  Publisher. 


LEADING  MANUFACTURER  in  ho» 
metal  equipment  field  requires  ssles- 
technical  representatives.  Full-time, 
heavy  travel  within  selected  area.  Ex¬ 
perienced  in  sales  and/or  newspaper 
stereo  operations.  Career  opportunity. 
Write  Box  1544.  Editor  &  Publisher. 
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Situstions  Wsnted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Academic 

SYNDICATED  COLUMNIST,  speech 
writer ;  former  editorial  writer;  inter¬ 
est^  in  rolleKe  teaching  iKMt;  15  years’ 
in  metrotiolitan  journalism.  Radio, 
small  daily,  weekly :  some  teaching  ex¬ 
perience.  B.A.  English.  Box  1349,  Edi¬ 
tor  &  Publisher. 


Administratire 

UtBOR  RELATIONS — Nine  years'  ex¬ 
perience  contract  negotiations,  griev¬ 
ances,  etc.  Pull  resume  on  request. 
Box  1562,  Editor  &  Publisher. 

MR.  PUBLISHER  —  Extensive  profit 
building  background,  professional  de¬ 
votion.  Long  newspaper  exi>erience 
(age  50)  advertising,  editorial,  circula¬ 
tion,  labor  negotiations,  mechanical. 
Now  (and  for  past  10  years)  General 
Manager  10-40M  dailies,  including  ab¬ 
sentee  ownership.  Strong  in  personnel, 
budget,  production,  community  rela¬ 
tions.  Prefer  California.  Want  to  give 
month’s  notice.  Box  1622,  Editor  & 
Publisher. 

NEWSPAPER  MANAGEMENT— News, 
advertising,  editorial,  promotion,  make¬ 
up;  20  years’  of  broad  exi>erienee. 
Small  daily  or  large  weekly.  Will  go 
where  there’s  a  future.  Box  1661,  Edi¬ 
tor  &  Publisher. 

Cartoonists 

POLITICAL  CARTOONIST  Conserva¬ 
tive.  Hard-hitting,  trenchant  style. 
Rapid  service.  California  topics  a 
specialty.  Mats  available  soon.  Write 
for  samples  of  published  work.  Box 
1607,  EMitor  &  Publisher. 

Circulation 

CIRCULATION  MANAGER-Promotion 
Manager-Personnel  Director-Negotiator. 
Twenty  years’  experience  in  the  small 
and  medium  newspaper  field.  Family 
man.  Presently  employed.  Box  1593, 
Editor  &  Publisher. 

aRCULATION  MANAGER,  20  years’  i 
sales  and  circulation  experience  major  j 
metro  newspaper.  Age  45.  B.B..\.  de¬ 
gree.  Any  zone.  Box  1673.  Editor  &  | 
Publisher. 

CREATIVE.  RESULT-GETTING  CM 
Competent — aggressive — excellent  pro¬ 
moter — proven  producer.  Top  refer¬ 
ences.  Seeks  challenge.  Box  1667,  Edi¬ 
tor  &  Publisher. 

Classified  Advertising 

CAM  position  in  20  to  50-M  circulation 
bracket.  Nine  years’  competitive  sales 
experience  in  25,  75  and  280-M  fields. 
College.  Ago  27.  Proven  producer.  Will 
furnish  top  references.  Box  1542,  Edi¬ 
tor  &  Publisher. 

CAM  with  10  successful  years’  in  the 
minor  league  now  ready  for  the  ma¬ 
jors.  Presently  45,000  daily.  Area  5,  6. 
7,  8,  9.  Box  1612,  Elditor  &  Publisher. 

PROMOTIONAL-aRIENTED  CAM  de¬ 
sire  i>osition  with  50,000  or  larger 
daily.  Box  1649,  Editor  &  Publisher. 

Display  Advertising 

LOOKING  FOR  ADVERTISING- 
PROMOTION  MANAGER? 

Young,  aggressive  display  and  promo¬ 
tion  salesman — proven  sales  record- 
will  consider  South-West  or  Northern 
areas.  Box  1556.  Editor  &  Publisher. 

AD  MANAGER — 15  years’  experience. 

3  as  manager,  19-M  -j-  dailv.  Size  of 
paper  less  important  than  size  of  op¬ 
portunity.  Box  1663,  Erlitor  &  Pub¬ 
lisher. 


Display  Advertising 

ADVER'nSING  MANAGER 
EXPERIENCED,  HARD  WORKER; 
PROVEN  RESULT-GETTER. 

If  this  is  what  you  want  I  am  your 
man  I  Age  42,  college  degree,  family. 
Presently  assistant  200-M  class,  but 
have  managed  35-M  daily.  Prefer  West 
or  Southwest.  Bo.x  1652,  Editor  &  Pub¬ 
lisher. 


EXPBa{IB24CED  NEWSMAN  —  family 
man,  27,  5  years’  experience,  past  3 
with  top  metropolitan  daily  in  Zone  2, 
heavy  on  city  government.  Seeks  gen¬ 
eral  assignment  post  with  Pennsyl¬ 
vania  daily.  Can  do  sports  writing  and 
some  editing.  Two  years'  college  with 
plans  to  obtain  degree.  Box  1523,  Edi¬ 
tor  &  Publisher. 

EXPERIENCED  WRITER  -  EDITOR. 
Excellent  PRypublication,  newspaper 
background.  Box  1531,  Exlitor  &  Pub¬ 
lisher. 

NEWSMAN,  six  years  with  60-M  daily 
— now  with  250-M  daily — seeks  more 
challenging  position.  Can  deliver  fea¬ 
tures,  in-depth  analysis  and  hard  news. 
Clips  and  references.  J-Grad,  32,  vet. 
Box  1541,  EMitor  &  Publisher. 

A  VERSATILE  MAN  for  staff  in  Phil¬ 
adelphia.  South  Jersey  area.  Box  1583, 
Editor  &  Publisher. 


VETERAN  NEWSPAPERMAN.  20 
years’  daily  experience — now  publisher  1 
twice  weekly — seeks  return  to  daily. 
Top  references.  Handle  all  jobs.  Box 
1572,  Exlitor  &  Publisher. 

EDITORIAL  WRITER,  daily  columnist 
— 23  years’  experience — wants  similar 
job  elsewhere.  Exi>erienced  all  desks. 
Sharp  copy  editor ;  respects  the 
language.  Steady,  family  man.  Zone  1 
or  2  preferred.  Box  1601,  Editor  & 
Publisher. 


HARD-WORKING  EDITOR 
All-around  newsman,  28,  seeks  job 
managing  editor,  wire  editor,  or  man¬ 
agement  trainee  in  western  third  of 
U.S.  Nine  years’  experience.  Now  news 
editor.  All  letters  answered.  Box  1633, 
Editor  &  Publisher. 

OUTDOOR  EDITOR,  experienced,  two 
years’  radio,  some  tv ;  5  years’  daily 
newspaper,  started  as  reporter,  now 
editing,  writing  hunting,  fishing  col¬ 
umn.  ’Top  references.  Box  1629,  Editor 
&  Publisher. 

REPORTER  —  Unique  opportunity  for 
editor  of  weekly  or  small  daily  with 
imagination  plus  desire  to  train  promis¬ 
ing  young  man  as  reporter.  Back¬ 
ground;  AB  Stanford,  ’65;  6  months  of 
law  school ;  experience  on  university 
newspaper  and  in  fiction.  Broad  educa¬ 
tion:  Greek.  Latin,  French  languages 
and  literatures  as  well  as  English. 
Presently  doing  PR  work  in  Zone  9 
for  well-known  political  party.  Can 
provide  excellent  references  from 
journalists.  I  desire  experience  and  will 
go  anywhere  to  get  it.  Box  1619,  Edi¬ 
tor  &  Publisher. 

TOP-NOTCH  COPY  EDITOR 
Strictly  A-1  man.  Now  on  Manhattan 
afternoon  paper.  Job  offers  invite<l 
from  publications  of  every  tyi)e  re¬ 
quiring  unusually  capable  editor.  Have 
had  mag.izine  experience.  Box  1635, 
Editor  &  Publisher. 

WRITER-EDITOR.  now  with  na¬ 
tionally-respected  newspaper  syndicate, 
seeks  magazine  or  PR  post  in  Boston 
area  or  other  section  Zones  1  or  2. 
Six  years’  experience  all  phases  edi¬ 
torial  work.  Veteran,  30,  marrie<I, 
working  toward  degree.  Strong  on 
sports,  features,  in-depth  reporting. 
Likeable  East  Coast  lad  stymied  in 
Midwest.  Clips,  more  details  on  re¬ 
quest.  Box  1609,  Editor  &  Publisher. 


,  A-I  COPYREADER-WRITER,  news. 

EXPERIEINCED  DESKMAN  seeks  new  si<orts:  17  years  The  AP,  top  dailies, 
position.  Can  handle  camera:  or  PR  sgek.s  change  Ohio,  Midwest.  Box  1662, 
work.  Box  1613,  Editor  &  Publisher.  Editor  &  Publisher. 


EDCPERIENCED  EDITOR.  33  —  small 
or  medium-sized  daily.  Seeks  return  to 
community  role.  Married.  Box  1632, 
Editor  &  Publisher. 

GEaiERAL  REPORTER  -  DESKMAN. 
exfierienced — now  on  small  Southwest 
daily — wants  to  move  to  larger  opera¬ 
tion  in  Rocky  Mountains  or  Southwest. 
Handles  wire,  makeup,  special  sec¬ 
tions  (120  pages  offset  now  in  prog¬ 
ress):  photographer  (member  NPPA). 
Resume  and  references  upon  request. 
Write:  P.O.  Box  1086,  Durango,  Colo., 
81301. 

GIVE  YOU  LORD’S  PRAYER  on  head 
of  a  pin.  or  simpler  headlines;  and 
tight  copy  editing.  Box  1614,  Editor  & 
Publisher. 


INVElS'nGATIVE  REPORTER 
Canadian,  30.  with  10  years’  experience 
in  all  phases  of  news  and  photography 
and  three  years’  military  intelligence 
training,  wants  spot  with  magazine, 
metro  daily  or  chain  as  investigative 
reporter.  Now  working  for  metro  daily 
with  circulation  in  excess  of  300M. 
with  salary  of  $13  to  $15M.  I  want  a 
position  where  full  abilities  and  talents 
will  be  totally  exploited.  Don’t  believe 
in  40-hour  weeks  when  working.  Ex¬ 
pect  top  salary,  fringe  benefits.  Pre¬ 
pared  to  travel  anywhere  for  iMsition 
that  offers  opportunity.  Live,  eat  and 
sleep  reporting,  with  compulsion  to 
gather  facts  behind  the  news.  Available 
for  interview  on  short  notice  at  ex¬ 
pense  of  interested  parties.  Unless  you 
are  prepare<I  to  spend  top  money  to  get 
top  stories  you  won’t  be  interested.  But 
if  you  are  prepared  to  pay  for  results: 
Contact  Box  1.596,  Editor  &  Publisher. 


AWARD-WINNING  REPORTER  cov¬ 
ering  politics,  labor,  social  problems  in 
U.S.  and  abroad  for  one  of  nation’s 
great  dailies  for  13  years,  looks  for 
opportunity  to  help  build  up  ambitious 
newspaper — anywhere — as  ^itor.  Box 
1671,  Editor  &  Publisher. 

BUDDING  HUMANIST 
Experienced  young  writer  wishes  sum¬ 
mer  work  in  Chicago  area  from  May 
1  throi.gh  Sept.  15.  in  position  re¬ 
quiring  perseverence  and  creativity. 
Name<l  outstanding  college  sports- 
writer,  free  lanced  for  National  Ob¬ 
server  and  Saturday  Review,  Sports 
Ekiitor  of  The  Michigan  Daily.  Ac¬ 
claimed  satirist,  political  columnist, 
and  basketball  player.  Contact  L. 
Graff.  420  Maynard.  Ann  Arbor,  Mich., 
4.8104. 


EDITOR 


Unusually  well-qualified  to  conduct  the 
news  and  editorial  page  operation  of  a 
10.000  to  100,000  daily.  Good  at  train¬ 
ing  staff.  Age  41,  Ivy  League  degree, 
family,  employe*!.  Box  1648,  Eklitor  & 
Publisher. 


MASTER’S  DEGREE  IN  ENGLISH  in 
June.  Experience:  university  paper  and 
Wisconsin  State  Journal.  Seeks  position 
reporting.  Prefers  Zones  1.  2.  9,  but 
will  go  anywhere.  Box  1654,  Iklitor  & 
Publisher. 

METROPOLITAN  REWRITE  MAN 
seeks  e<litor8hip  of  Midwest  daily  with 
future  possibility  of  buying  in.  Write 
Box  1657,  Editor  &  Publisher. 


„  AD  SALEIS-MANAGER  -  - 

Strong  retail  and  classified  experience  NEWSMAN.  41,  city  government,  fea-  NEWS  EXEICUTIVE,  20  years’  as  re- 

(20  years’)  on  one  of  New  York’s  ture  specialist.  Experienced  all  beats,  porter,  deskman,  news  editor,  editorial 

largest  newspapers.  Young  40’s.  Excel-  Seeks  challenge  in  South.  Southwest,  writer.  Washington,  Far  Elast  experi- 

lent  on  copy  and  layouts.  Prefer  Chart  California.  Box  1617,  Elditor  &  Pub-  ence.  42.  B.A.  Box  1644,  Editor  & 

Area  2.  Box  1669,  Editor  &  Publisher,  lisher.  Publisher. 
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Editorial 

REPORTER.  6  years’  all-around  re¬ 
porting,  writing — specializing  politics, 
government,  community  affairs — seeks 
job  with  solid  future,  metro  daily.  Box 
1653,  Eiditor  &  Publisher. 

WOMEIN’S  EDITOR  wants  job  on 
small  or  medium  daily.  Thoroughly  ex¬ 
perienced  —  capable  writer  —  mature 
judgment.  Prefer  North  Texas  or  Mid¬ 
west.  Bo.x  1658,  Editor  &  Publisher. 

WORKING  EDITOR  for  a  lively,  re¬ 
sponsible  50  to  75,000  daily.  No  boy 
wonder,  no  tired  veteran,  but  a  man 
with  ideas,  drive,  judgment  and  10 
years’  e.xecutive  experience,  who  is  pro¬ 
ducing  that  paper  right  now,  who  can 
show  you  e.xactly  what  he  is  doing  and 
what  it  has  done  for  his  company.  Box 
1678,  Ekiitor  &  Publisher. 

Photography 

PHOTOGRAPHER  —  I  have  photo¬ 
graphed,  London  to  Lusaka — Presidents 
to  Peasants — Actors  to  accidents.  De¬ 
sires  position.  Single,  29,  vet.  Box 
1589,  Eklitor  &  Publisher. 


AW.ARD-WINNING  PHOTOGRAPHER 
with  daily  newspaper  experience  seeks 
challenging  position  with  PM  daily. 
Eknployed  now,  but  want  more  op- 
Ijortunity  for  creative  work.  Age  26. 
married,  military  obligation  com¬ 
pleted.  Box  1631,  Editor  &  Publisher. 

Press  Room 

YOUNG  PRESS  FOREMAN,  college 
educated — 15  years’  experience — wants 
new  opportunity  with  challenge.  Thor¬ 
ough  familiarity  with  press  installa¬ 
tions  and  maintenance.  Inventive,  re¬ 
sponsible.  highly  organized.  Best  ref¬ 
erences.  Box  1603,  ^itor  A  Publisher. 


COMBIN.ATION  STEREO-PRESSMAN 
age  39,  20  years’  experience  color, 

semi-tubular,  single-double  width  press¬ 
es.  Responsible;  can  furnish  refierences. 
Box  1566,  Editor  &  Publisher. 


PRESSMAN-.STEREOTYPER,  12  years’ 
exi)erience  single  and  double  width 
presses.  Age  30,  married,  4  children. 
Box  1659.  Editor  &  Publisher. 


Printers 


FLOORMAN.  4  years’  experience. 
Deaf.  24.  James  Fenton,  3603  Clinton 
Ave.,  So.,  Minneapolis,  Minn.  65409. 
(AC  612)  TU  8-1863. 


PRINTER-FOREMAN,  Colo,  or  N. 
Calif,  dailies.  All-round  printer,  7 
years’  foreman.  Age  38.  J.A.M..  245 
Washington  Ave.,  Milltown,  N.J.  08850. 


COMPOSING  SUPERINTENDENT,  ex- 
perience*! ;  qualifications  upon  request. 
Box  1647,  Eklitor  &  Publisher. 

Production 


ASSISTANT  Production  Manager  with 
a  newspaper  in  Chart  Area  2.  Mechan¬ 
ical  Engineering  Degree.  Married,  with 
family ;  age  28.  Energetic  and  seeking 
a  challenging  position.  Experienced  in 
Printing  Hardware.  Box  1651,  Editor 
&  Publisher. 


Public  Relations 

MAN.  35  :  now  community  college  PR 
director:  8  years’  advertising,  PR  in¬ 
cluding  writing,  publications,  com¬ 
munity  relations  experience.  Degrees 
Psychology,  Journalism.  Seeks  new  op¬ 
portunity  college/university  public  re¬ 
lations.  public  information  develop¬ 
ment.  Box  1621,  Editor  &  Publisher. 

WANT  TO  JOIN  PR  department  of 
corporation  or  a  PR  firm  or  PR  de¬ 
partment  of  advertising  agency.  Crack 
Manhattan  newspaperman  who  knows 
PR  and  knows  how  to  handle  himself. 
Box  1623,  Eklitor  &  Publisher. 
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Shop  Talk  at  Thirty 


Bv  Robert  L’.  Brown 


Press  Freedom  Report 


Caracas,  Venezuela 

The  board  of  directors  of  the 
Inter  American  Press  Associa¬ 
tion  at  its  mid-winter  meeting: 
liere  heard  that  in  the  last  six 
months  “there  are  encouraging 
signs,  generally  speaking,  that 
freedom  of  expression  is  be¬ 
coming  increasingly  respected  as 
a  human  right  in  this  hemis- 
))here  and  increasingly  expected 
to  be  a  right  to  be  responsibly 
exercised.” 

The  lAPA  board  unanimously 
embraced  those  words,  and  the 
following,  uttered  by  John  T. 
O’Rourke,  chairman  of  the  com¬ 
mittee  on  Freedom  of  the  Press 
which  had  deliberated  for  two 
days  on  the  state  of  the  press  in 
the  Americas: 

“To  say  this  is  in  no  sense  to 
minimize  the  attacks  on  press 
freedom  which  have  occurred, 
or  the  violence  done  to  editors 
and  reporters  either  by  mobs  or 
by  local  or  national  governments 
or  the  stifling  of  all  liberty  of 
speech  and  word  by  old  or  new 
style  dictators.  All  this  has  oc¬ 
curred  in  the  past  six  months. 

“In  Paraguay,  there  is  still 
no  press  freedom. 

“Haiti  today  is  so  far  sunk  in 
the  Duvalier  dictatorship  that 
it  can  almost  be  said  that  it  has 
lost  contact  with  the  rest  of  the 
western  hemisphere.  At  present, 
there  is  hardly  a  glimmer  of 
hope  for  the  re-establishment  in 
the  foreseeable  future  of  a  free 
press  there,  or  other  basic 
human  rights. 

“Across  the  channel  to  the 
west  in  Cuba,  independence  of 
thought  is  equally  submerged. 
But  freedom  of  expression  is  not 
drovTied  in  silence,  as  in  Haiti, 
but  buried  beneath  the  incessant, 
nosy  double-think  of  the  political 
delinquents  who  mismanage  that 
island.  Imprisoned  there  today 
are  at  least  thirty  of  our  col¬ 
leagues  merely  because  they 
exercised  the  right  to  speak  out 
and  write  their  convictions. 

“In  Brazil,  the  emergency  de¬ 
crees  affecting  the  press  enacted 
by  the  revolutionary  govern¬ 
ment  are  a  cause  of  concern.  It 
is  true  that  the  present  govern¬ 
ment  after  severe  threats,  has 
behaved  with  restraint.  It  is 
true  that  the  Brazilian  press 
states  that  it  is  free.  But  it  is 
obvious  that  for  as  long  as  they 
exist,  the  emergency  decrees  will 
be  a  constant  temptetion  for  any 
regime,  present  or  future,  to 
suppress  legitimate  opposition. 


At  present,  the  opinions  of  poli¬ 
tical  opponents  who  have  been 
decreed  to  have  lost  their  poli¬ 
tical  rights  may  not  be  quoted 
by  the  press.  It  is  not  necessary 
to  underline  the  basic  unhealthi¬ 
ness  of  this  situation  as  a  threat 
to  representative  government. 

“In  Mexico  the  publishers  all 
but  unanimously  voted  to  ask 
the  government — in  writing — to 
continue  the  institution  known 
as  PIPSA  for  another  30  years. 
The  Inter  American  Press  As¬ 
sociation  has  consistently  pointed 
out  the  inherent  evil  in  PIPSA 
and  all  similar  systems  which  by 
their  very  structure  provide 
newsprint  to  publications,  with 
actual  or  i)otential  control  over 
the  way  the  newsprint  is  used 
resting  in  the  systems,  power  to 
withhold  it. 

“After  the  tragic  violence  and 
confusion  of  a  year  ago  in  which 
the  press  of  the  Dominican  Re¬ 
public  was  mauled,  looted, 
burned  out  or  forced  to  close, 
freedom  of  the  press  has  been 
re-established. 

“Elsewhere  there  have  been 
attempts  to  suppress  unpleasant 
news  by  threatening  to  shut  off 
power,  light,  w’ater  and  tele¬ 
phone  service  to  newspaper 
plants,  arrests  of  newsmen  to 
suppress  stories  unpalatable  to 
this  or  that  regime  in  power, 
nationalistic  attempts  to  inhibit 
access  of  readers  or  advertisers 
to  foreign  publications  and  at¬ 
tempts  by  courts  to  frustrate 
the  reportage  of  crime  and 
trials.  Legislatures  and  govern¬ 
ment  bureaus  here  and  there  still 
trj'  to  hide  their  activities  from 
the  public  eye  when  it  may 
embarrass  them. 

“But,  when  all  this  is  said,  the 
report  does  seem  to  show  the 
brutalities  and  jailings,  where 
they  have  occurred,  are  fewer 
and  less  prolonged,  and  in  many 
countries,  where  they  have  hap¬ 
pened  in  the  past,  have  not 
happened  at  all.  It  is  difficult  to 
describe  a  non-happening,  or  a 
non-disaster,  but  one  only  has 
to  remember  how  things  were 
ten  years  or  so  ago  to  be  aware 
of  change  for  the  better,  gener¬ 
ally  speaking,  however  slow  it 
may  be. 

“In  submitting  this  report, 
your  committee  does  so  with  the 
conviction  that  the  advances 
which  have  been  made,  and 
which  must  continue,  in  public 
and  governmental  respect  for  the 


function  of  a  free  and  respon¬ 
sible  press,  in  the  increasing 
public  concern  whenever  and 
wherever  it  is  attacked  and  its 
freedom  threatened,  are  due  at 
least  in  part  to  the  international 
attention  which  the  Inter  Ameri¬ 
can  Press  Association  can  focus 
on  the  enemies  of  free  speech. 

“It  is  proof  again — if  any 
further  proof  were  needed — of 
the  saying  that  eternal  vigilance 
is  still  the  price  of  freedom.” 

*  *  « 

The  officers  of  the  separately- 
incorporated  lAPA  'Technical 
Center  reported  a  further  grant 
of  $450,000  from  the  Ford  Foun¬ 
dation  which  will  be  used  to 
establish  a  press  institute  and 
technical  training  institute  for 
Latin  America  in  the  plant  of 
the  Miami  Herald. 

Offices  have  been  rented  there 
which  a  resident  staff  member 
will  operate  and  a  ffnancial  ar¬ 
rangement  has  been  worked  out 
with  the  Herald  whereby  its 
physical  facilities  will  be  used 
for  from  two  to  four  seminars 
and  courses  per  year. 

The  latest  Ford  grant  brings 
that  foundation’s  support  to 
$850,000  in  the  last  four  years. 
Money  that  has  derived  from 
the  sale  of  donated  printing 
equipment  makes  total  contribu¬ 
tions  of  almost  a  million  dollars 
to  the  technical  center  in  that 
period. 

Charles  L.  Dancey,  Peoria 
(Ill.)  Journal  Star,  was  elected 
to  the  board  to  fill  the  unexpired 
term  of  Pedro  Beltran,  La 


BOOMER 


Prensa,  Lima,  Peru,  immediate 
past  president,  who  became  a 
member  of  the  advisory  bo.urd. 


Higher  Value  Put 
On  Sunpapers  Stock 

Baltimore 

Stock  in  the  A.  S.  Abell  Cmb- 
pany,  publishers  of  the  Sun 
papers,  is  valued  at  $183  in  a 
second  accounting  filed  in  court 
here  by  the  executors  of  the 
estate  of  William  F.  Schmick! 
Sr.,  a  former  president  of  the 
company. 

A  federal  judge  in  1960  found 
its  fair  market  value  to  range 
from  $135  to  $175  a  share. 

The  accounting  by  Williani| 
F.  Schmick  Jr.  listed  3,000' 
shares  of  Abell  stock  at  a  total! 
value  of  $549,000. 

An  earlier  accounting  by  the 
executors  had  shown  $982,108 
in  the  Schmick  estate,  making  a 
total  value  shown  to  date  of 
$1,531,108. 

Mr.  Schmick  died  March  14, 
1963. 


Chet  Smith  Honored 

Pittsburgh 
Chet  Smith  Day  in  Pittsburgh 
was  proclaimed  by  Mayor  Joseph 
M.  Barr  in  honor  of  the  retiring 
sports  editor  of  the  Pittsburgh 
Press.  Sports  fans  and  coaches 
honored  Chet  at  a  testimonial 
dinner.  Among  honors  bestowed 
on  him  was  one  from  the  Pirates 
— throw  out  the  first  ball  on 
opening  day. 


‘You'll  soon  see  that  this  isn't  a  regular 
City  Council  meeting." 
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Touch-Tone  push  buttons  are  swift  servants  of  the  modern  hand.  With  them  you  place  calls  faster  and  someday  will  “input” 
instructions  into  bank  and  store  computers  to  render  and  pay  bills,  transfer  money,  charge  purchases,  verify  credit  and  thus 
gain  greater  command  of  personal  time  and  energy.  Still  other  ways  they  can  free  you  of  daily  drudgery  are  being  explored. 


Tomorrow’s  Telephone  Service  -  A  Forecast 

Bell  System  planning  now  extends  to  the  year  2000.  We  see  possibilities  that  go 
beyond.  Already,  Touch-Tone®  service  has  become  a  magic  key  to  many  doors. 

New  advances  in  telephone  service 
promise  to  make  your  daily  life  easier, 
and  give  you  still  more  command  of 
your  personal  time  and  energy. 

One  advance  is  today’s  Touch-Tone 
service— the  push-button  means  of  plac¬ 
ing  calls  that  is  now  being  introduced 
in  many  areas. 

These  buttons  will  not  only  let  you 
call  your  bank,  for  example,  but  may 
someday  put  you  “on  line”  into  your 
bank’s  computer  in  order  to  pay  bills, 
verify  deposits,  and  use  revolving 

♦>*^rvire  niMrk  of  the  Bell  Syetem 


credit.  There  are  many  such  ‘  input 
uses  for  these  ten  little  buttons. 

Another  big  step  forward  is  the  Elec¬ 
tronic  Switching  System,  which  in  the 
years  ahead  will  be  handling  almost  all 
phone  calls.  The  first  ESS  office  went 
into  operation  last  year  and  more  are 
being  added. 

Spurred  by  what  we  have  learned 
from  Electronic  Switching,  we  are  now 
adapting  existing  equipment  to  test 
new  optional  services  that . . .  switch 
your  calls  to  your  host’s  home  for  the 


evening  . .  .  add  a  third  phone  to  a  con¬ 
versation  . . .  hold  one  call  on  your 
home  phone  while  you  answer  another. 

Picturephone*  service  that  lets  you 
see  while  you  talk  will  add  visual  en¬ 
joyment  to  your  calls. 

There  is  no  end  to  telephone  prog¬ 
ress.  As  new  service  needs  arise,  new 
Bell  System  thinking  will  meet  them. 

For  the  Bell  System  is  simply  people 
at  work  for  other  people,  to  make  com¬ 
munications  serve  better  in  many  more 
personal  w’ays. 

Bell  System 

American  Telephone  &  Telegraph 
and  Associated  Companies 


in  soilproof 


who  needs  a 
costly  computer? 


•  MORE  THAN  A  MILLION  FACTS  •  UPDATED  THROUGH 
1965  •  OVER  10,000  SUBJECT  HEADINGS  •  FULLY  INDEXED 

Many  Exclusive  New  Features! 

•  America's  Zip  Codes  •  The  Nation's  Highways 

•  States  of  the  Union  •  Rulers  of  the  World 

•  Fish  and  Game  Laws  •  Population  of  Places 

•  The  Year  in  Space  •  Astronomical  Data 


AT  ALL  BOOK  STORES 
AND  MAGAZINE 
COUNTERS  OR  MAIL 
THIS  COUPON 
rODAY! 


Editors^  Publishers^  Feature  Writers,  Authors,  Researchers  .  .  . 
Everyone  Who  Needs  To  Know  .  .  .  Needs  A  New,  Comprehensive 


World  Almanac,  Dept.  EP 

125  Barclay  St.,  New  York,  N.Y.  10015 

Enclosed  is  $ _ for  the  following  1966  World 

Almanacs; 

_ copies,  paper  bound  @  $1.60  each 

_ copies,  cloth  bound  @  $2.60  each 

(Prices  include  10^  for  postage  anywhere  in  the  U.S.A.) 


Handsome 

Library 

Edition  in 

Durable 

Cloth 

Binding 


WORLD 

ALMANAC 


Published  by  the 

NewYorkWorld-Telegram 
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